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ABSTRACT

Watching movies in the cinema is regarded as one of the entertainment
that Thai consumers have long appreciated. The companies in Thai cinema industry
also have been improving themselves overtime to satisfy their customers. But at the
present, for Thai consumer, the rate of watching movies in the cinema is lower than
ever before which directly impacts the cinema business. People or companies in the
cinema industry are struggling to seek business strategies to attract more consumers.
The Objective of this individual study is to find the influential factors affecting Thai
consumer decision to watch movies in the cinema and to study the causes of
decline in watching movies rate in the cinema, so the companies in the industry can
use the results of this research to develop strategies and fix occurred problems.

The study about "influential factors affecting Thai consumer decision to
watch movies in the cinema" is a qualitative research using in-depth interviews and
studies of 2 groups of consumers which both are the primary consumer of the
cinema business, including the teenager group (between 15-24 years) which consists
of 10 people, generally female with average age of 23 years old and most are private
company employees with average monthly income of 18,900 baht. Another group is

working age group (between 25-34 years old) which consists of 5 people whom are



(5)

mainly male with average age of 27 years old and most are private company
employees with average monthly income of 26,200 baht.

The study found out that consumers in the teenager group often go to
watch movies in the cinema 1-2 months per time, at 1PM-6PM. They usually go with
their friends or lover and spend 100-200 baht per person. The influential factors that
affect their decision to watch movies in the cinema are Product factor (films
including attractiveness of the film and its content and audio or visual systems within
the cinema), Social factor (Reference Groups especially primary group; family, friends,
lover and opinion leader; movies review from the internet), Promotional factor
(member card and discount) and other factors (ticket prices and the joy of watching
movies before others). About the causes of decline in watching movies rate in
cinema of consumers in teenager group, the results are 1) consumers think that the
movie ticket price is too high 2) consumer can watch movies through other channels
besides going to cinema such as CD/DVD, online channel or Bittorrent 3) consumers
prefer another format entertainment rather than watching a movie in cinema, for
example, the drama or series 4) consumer get bored with the rules and the
environment inside the cinema.

On the contrary, consumers in working age group rarely go to the cinema
with the frequency at 2-3 months per time at 6PM-9PM. They often go to watch
movies with family, friends or lover and spend around 150-250 baht per person. The
influential factors that affect their decision to watch movies in the cinema are Social
factor (Reference Groups especially primary group; family, friends, lover), Product
factor (films including attractiveness of the film and audio or visual systems within
the cinema), Promotional factor (member card and discount) and the reason why
consumers in working age group don’t like to go to watch movies in the cinema
anymore because 1) consumers think that the movie ticket price is too high 2)
consumer can watch movies through other channels apart from going to cinema
such satellite television, online channel or download movies from internet provider
3) consumers have a hard time dealing with the difficulty of booking or buying movie

tickets.
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In conclusion, people or companies in cinema industry can use the
results of this research to improve and develop specific marketing strategies for each
consumer group and attract more consumers, also prevent or solve decreasing rate

problems as well.

Keywords: watching movies in cinema, consumer decision to watch movies

in cinema, factors affecting consumer decision to watch movies
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poNUULYSD diulstanvesdsionan lessyfsduduazuinisvesunenelasenivie
nANvBIYNY Liouansfednuaz LN Nguds

5. U339 (Packaging) manefis AanssuiliAeadedluniseenuuy uaz

MINAnAIUTTY visedwionundndng ussaduludaniiinnisiud Aenisusaiuaus

v (%
0y

deguslaafinniseeusuluussydueinagilugnisgelaliiinnisdendndme  fatuussy

A998 ULAARY TAYD1LEAIDIFLAUINAR S aurUUlRT AU



14

6. N3eRNLUY (Design) Wuruilfeidesiuguuuy dnvmy N5

d 1

uvie 39 YadumanlaziinansenunengAnssunsuevesusian AeusHanilkdeIv ey

o

e

fums  eenuuuiaissAnuianudesnisveauilan  LilesenuuuAudlinsetuaiy
ABIN13Vee JUSlnA
7. n3suUseiu (Warranty) Wuiedesiiefiddalunisudetu Tnsanie
Audmnn soous indeddluthu wasatesing wnsdunsanaudssinmsdedudives
anfuay mhintsaieandediy asiy dudsvieonunasenaauenisiuussiuduans
dnwaldnus viseseye Taevhlunsulseiuazssydulsaiuddny 3 Ussidiu Ae
7.1 ms¥ulssiusedideyaiiauysaid fieasdoadouiilu fulas
agnsls dledudiitaym
7.2 m3¥ulssiuazdesifuilnavsuamihieunsie
73 msfuusziursdesszydeulumsiuuszfumsinuszozinan
YoulmANY Suinveulaziouludun
8. dvowansasi (Color) \udsylaliiAnnistoinszavinliAnosual

AuInIne Neliinnsiui wavaulalundngom

£
=

9. Msliu3nis (Serving) msdndulavesuslaalulagiuiuegiuns

Y

TiuSn1sun gnAvesEevseguan e guilaadnazgedumduiuenliuinisivazgnla
W N3 USMsuaanisuie Wudiu

'
[ A v =

10. ngAu (Raw Material) visoTannldlun1sudn (Material) gnand
madeniagld Ingiuvseiaguatgegislunisudn dazaesrnilsisnnudenisvesuilan
Telawuule naendudesiansanfunulumngs wazanuansalunsiamingsu

11. mnulaonisvesnansiag (Product Safety) Lazn15zanWaRLUN

v 6 a 4

(Product Liability) anudaendevesndnsusiludsdrrgyissnaneandguasdadulam

]

a =) k4

M4 A3UsTININNgIRakasusiaa ndnduginlivasadeviligndavseduieinnseain

=3

'
a =

AR saduaussanmvemdnsamidvinliAnnsinursodusunsedmiudnand
Rasfuilnveusiayuilna

12. 17A3§1U (Standard) efimaluladlusiAntuazsosnisds
Uselomiiuar wasgruvesnaluladiiy Sefosinisdmunmasgiunsudatuazdisniuey
AuNMLaY AuUaendesiaruilaale

13, anudniule (Compatibility) Wunseenuuundnduailionados

fuaw Amavdsvesgndn wazanansathluldlealumeujinlaglaiinUamnlunisly
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14. AouAWEnSnut (Product Value) Wudnvugnanauunuilaiuain

[

sl wandnst FagfuslaadoadIouiisussninaquiniiiinainaaiswelelunansnsings
i Fuyunsesandiangly
15. prmmannvansvesaudn (Variety) fuslandiusnnagwelaiiaviden
FoAudidlidenunnlusuresd ndu sa vanisussaiiuvie wuu dnve iesanduilag
finw Fosnsfiunansnetu dadu fuandesndudesdfudmanvaneiiedumadentviiu
Fuslan Aflenudesnsfiunnsinaiu
2) 5191 (Price) : ueds Srunuiuniededy q Adanusnidudesdie
elle wansinei (Etzel, Walker and Stanton, 2001, p. 7) Wievangfe aaunansneilu

¥

Ui 5101 W P dafiaesiiedudnein Product sianluduyu (Cost) vosgnan

q
(%

e <

a

U3lnAde WieuiguseninenmAl (Value) voindndndiiusian (Price) voenansdiaeiiu

| | v a

1AMUAGINIITIAN I;:iﬁimﬁ%mauia%a AIULIVIUANSENSIUTIAN AoeATaT

D &2

[ 4

1. AruAnfi3ug (Perceived Value) Tuanomanuesgnin Fedfasiionsan
3 vewuresgnAlunAeNEnfus g ANER ST
2. fuvpAuduazalddefiiedes
3. NISLUITY
4. Yadudu 9
TnonnandRndAuessalaun (Kotler, 1997, p. 611-630)
1. n1sAmunsIan (List Price) 3309694 MUAI1ANEUAT Fausfinng
Wan wandasivsedlofinsuuriwaadusidluremmamssmielnl visluanituilng
‘vﬁaLﬁaﬁmiﬁ’mszgaé’@mﬁwﬂ%gﬂmj gsnafednauladnvsaursnunNNER S
Ausiaegslslulnaznain
2. msldauan (Price discount) uusoanléissil
2.1 duanRuan ﬁamiam’mﬂﬁﬁ’usﬁa dmsunistisyRulaesy
2.2 duand3nia fe nsansimdmiunmsdeluliinasnn eans

b4

winfugnAmnauludSinanmnisuiy wazlimsifudunuuesvie nslidiuan 019l

q
[

MuMmAaLAaznn viselvmuuumhelaeTidlugiwiamil
2.3 dwuaanuggnia fensiidiuandmsugndedun vieuinis
: O A a - ] LA g = ° -
waNgANIA LU tsausy Aesesdu Nausdinantinliligananasivenvies w3els

AmeUAsEUadILAn Y ITTUSTTUANIRYU TR
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3. nslszeznatlun1stsziuiayssevia1vesdude (Payment
Period and Credit Term) Ao n1sWazaziatlumstrsiudmivgiideaudmiouinianiu
sepzanfidueld fadu sandaduedosfleflannsafsgaauaulavesgusloald

3) Msdnd vty (Place %38 Distribution) : vinefa laseainaves

Yoewng B UszneuseanidulazAanssuldiiteindeutondniasitaruinisanesdnisiy
famann annduiithandusioongnaaidmineg Ae aavtunisnain dufanssuitieluns
N32378 AIAUA1 UseNoume MIual NMsAasduA1 wagn1snusnwauaiaeas n1sdn
Sy Faszneude 2 dau dil

1. 92 NNI5IRTWUIY (Channel of Distribution %5@ Distribution
Channel 38 Marketing Channel) v3nefs nauvesyananiogsiafifimanAeidestiu ns
indoudny nysudvslundnios viodumaiedeudnendniusiongnanluguilnavie
{l4m19g37a (Etzel, Walker and Stanton, 2001, p. 3) wievsneds dumsiinaniasiuay
(vi3e) n3suaAvsTNAnfusignivdsuiloludmatn Tuteswnanisdadiming Useneusoguan
aunans fuslaa visefldnsgmamnssu dso1a9glddeamanss (Direct Channel) 91ngHan
(Producer) TUgs{uslaa (Consumer) 3eldn1sgaaminssy (ndustrial User) uagld
HoaNn19deu (ndirect Channel) A1nENEN (Producer) WuAuNa1a (Middleman) 1Uds
AU3lnA (Consumer) w3agldn1vamannnssu (Industrial User)

2. MINTEYMFUAT  vIeNITatuayUNIINTEIYMIAUAIERaIN
(Physical Distribution %38 Market logistics) #1884 uTiiedeIfunIswNy 13
UftRnsmuuay waznismuaunsiedeuiieingaiu dadensudn uardumdniagd 9
wsuduludgaganelunsiian  Lilenouausinudiosnsuesgnilnesjmarils

% (%

(Kotler and Armstrong, 2003) #30WRUNEHT AANTIUAYITOINU NSLAREUINYRINERT WA

=De

NnnERlUEs fuslaa viodldmsenamnssy msnszanefaudiidiiey fife
- NM3UUAS (Transportation)
- Msiusnwnaum (Storage) warN1SARIAUAT (Warehousing)
- NSUSMIAUAIAINGD (Inventory management)
Foifudosfiansurinaniuiidaveslssnmeunsaonadosfungugndn
Wmnevseld suwuungfnssuvesn1slidindszdniuvesdusinaluegnsls asinisviing
gmsmanmsnaaiuislailefsgaliignananlduinng
4) nsdasBunisman (Promotion) : Wuladesilonisdeansiieadns

ANuianela dendumvseuInig visennudn viiereuana agltdiiiegela (Persuade) T
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NAAINHABINTT LiBIFBUA1UNTIIN (Remind) lundindusilagaindnasilaninaseninusdn

mmﬁa LLazwqaﬂiiumi%a (Etzel, Walker and Stanton, 2001, p. 10) nsoLdunns

a =

fndedeans \Rerduteyassninsdueiudde ileadreiauafiuaznginssumsdo n1s
Ansiedoansonsldninauie (Personal Selling) ¥in1sune waznsAnsedeansiagllldau
(Nonpersonal Selling) w3asiiolunisfinsedeasivansusznns sadnisenslduiadenans
winsdle  Fadedldndnnisidenldindesiienisdearsnisnatnuuuyszanseaiuiu

[y

(integrated Marketing Communication %38 IMC) lagiiansanfannuiviagauiugnai

(%
[ [ IS =

HanA Audadu Tnaussg eramnnesiniuld wIssdlonsdaasunisnaiafiddsy Il

o

1. nslawan  (Advertising)  ufanssalunisiausrnansiieatu
psfimIuay (vie) windmsi UIMs veawdAn Mdesiinsdneiulaegaududsenis
(Belch, 2005) nagnslunslawanazifeadeaiu

- nagnsNIaTeaTIAUlayan (Creative Strategy) WagensIoNS
le1weun (Advertising tactics)
- Nagwsde (Media Strategy)

2. nsvetagldninguene (Personal Selling) unisdeanssening
yanafty  yanauiiensieugdladBeiidunguithmnglidondnsasivioving  vied
Uiizesonudn  videdumsiauevielasmhenuneiielfiinnisne  uazai

§ v a o '

ANUAUNUTIUATUGNAT (Kotler and Armstrong, 2003, p. 5) muludefieziedotu
- nagnsn1svielaglintinaueie (Personal Selling Strategy)
- AITUIMIINUIBIUVY (Salesforce Management)

3. MsduaENNISYY (Sales Promotion) LHudegslaniaaaiiired
nseAU 1891 (Sales Force) #andnming (Distributors) n3aRuslaaaugaving (Ultimate
Consumen) lnefigasjsane eliiAansueluiiuiiviule 1WuTesilenszduausdosns
Foildatiuayunslavan uazmselagldniinauae (Etzel, Walker and Stanton, 2001,
p. 11) Ssanunsansedueuaula naaaesld wionsde lnegné Auaathevidoyanady
lugemensdnd ving msduasuniseie 1 3 gUuuu Ao

- m3nseduiiuilae Bendn msdaasunsueisjidiiuilan
(Consumer Promotion)

- NINTEAUAUNGNN 138N MTduaSuNISTUegegaunans (Trade

Promotion)
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- MINsEUNnIUYIY  158nd1 NIsdwasuNITUIeNaniing
(Sales Force Promotion)
4. mslrnanagnsuseanduiug (Publicity and Public Relations)

- ASYY (Publicity) 1Wunisiauedifeafundniugivsousnis

'
IS 1

wsen31 duA seusum Nhidedinisineiu (unel)imRseenadediinisdnetu) lneniu
denszane dus vidededsiunt Fudufanssumiliveanisussanduius (Arens, 2002)

- N3UIEYIENRUS (Public Relations %139 PR) BuN88ls A1UNe 873
Tuns Feansiifinisnaunulasesdnmsvilafieadsimueifinessdnisdendnsusiviose
ulsune IAfungulangumils (Etzel, Walker and Stanton, 2001, p. 10) flgmsjsmanetiie
dasu st uNINNAL NTONARAUTIVOIUTEN

5. M99a1an190se  (Direct  Marketing %30 Direct Response

Marketing) N5 lawasniieliinnismeuausdlnenss (Direct Response Advertising) wae
mMsnamifionnss wionslawanideunss (Online Advertising) feumnesine s

- NI9RAIANINATY  (Direct Marketing %30 Direct Response
Marketing) 1 nsinsedeansfunguthmneifiolfAnnismeuauss (Response) lagnss
vi3o yneds Bnsene q Adnnnaelddnasundndaslnonsetiulte uashlmaans
povauasluiuil Veiliosondogudeyagnduasmisldders q ledeasinonssiugndn
iy Tddelavan uwazuananden (Arens, 2002, p. 6)

- astavanidieliiAnnisnevauedlaenss  (Direct Response
Advertising) L‘memmimﬂmwme‘?}qmmﬁém ASuils viedvu TiAnnsmauauesndu
Taonsalugagidsines dsonaagldanmnenss videdsdu wu dnans Ing Insvied sethe
lawadn (Arens, 2002, p. 6)

- mM3nanilonnsionislavandounss (Online Advertising) 3o
mMsnaanudedidnvseiingd (Electronic Marketing 130 E- marketing) 1unislawansin

< =

SEUULASTIUABUNIILADT 1130 DUMBSIUA LDHDAT AESY WALYUNARAMY NIBUINIS

[y

Tngsanimailsuaznisen wnsesdlendAgyludetiusenaume n1suenalnsdnd n1sve
Ingldannunenss nmsuelaglduanaidon nisuievnelnsvia Ing vientsdefiun Je9¢la
IignAnifanssunismavaues wu ldavsawante
v ¥ = o @& & v oa - vaa ' Xy oy o D
Aty FedndunvgdeiansundenldiBnisdne q wdrddhdeiu iy

nsdasuNIInaIANUsEANS A NIINTge W Tssnneunidesilavanyssvduiuskiu
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dodiannselind Ussvnduniusvilssnmeuns vienshidiuandu iefgaliguslamun
Tdu3nng (Justy
wenanienad esana (2543, u. 26) delalvinumungvesdiulsyay

VN9N15AA10TT MUNEAY AINTEAUNTOANTIMINITNAIANNTENURD NszuIUNsAnaulade

1
v A

Tngnusaanlaeail

a o (4

1. AR (Product) : ANWULUNNUTENISVDINANNUINVDIUSEN 9

91ANTENUABNOANTIUNTTRVRUILAA Aa Adalval AruadududounazamuInAAUTU3

€

&

[

loves wandma winduynlviuazadududeusiadeinisandulaegiiniieune duss
589 walualugiusinnisaataiasaziavenafenidiendt  guslaainuduay
el fuslaanldsesnisianzuaisnmadenayaninwndunisiiansan dnluisewes

sU9 U9INARANIIRaRRIUAUBLaTTIgRaIN  @1U1SANDDNSNARNTLUIUNITTOVDY

v e

a

Uslan v vieliazaemorvibiguslaadenliveiiansan Yseilluiensdndulage Uy

e

aaniuandbifuslaaiuguussleviveindndunnddgiesyiiguslaausziudud

wWuiy duA AungavrsedumnuiuldiniuauieInsuNed1aveITelansnadans

2. 57@1 (Price) : ﬁm:ﬁéw'ﬁwaﬁiaanﬂiiuﬂﬁ%aﬁﬁaLﬁaﬁﬁimﬁw
nsUseiiu madenuagyinnisaedula lneundguslnaveundnduaisail dnnsmainds
MSARTIAN ey andununsTensev i usSlnadedulamednunedy q dwsunisdedula
9819 nvnuslaadniinnsansimazden lnefoduegmidudnuasivaied
= v ° U a Y P | o v & v E v & o
Neades dmsududiuiley siangelivinlvinisdeantosas uenantimdudunies
Usziliunaurn 109uslnadenfinniusienisde

3. ¥99n19N1531mU1e (Place %3 Distribution) : NagnsvaeinnIg
AANAUNISYINALHNANN U NS DUT MUY @1U1SONDDNTNARBNISNUNAAN LS LUBBUIN
a Y A o 1 [ 1 a 4‘{’ < o VY Al o a | P
AUANNUINVUIGULNTVIANY LaZINENILYD ﬂ%ﬂnﬂmuﬂmuﬂﬂﬂisLmuﬂizmmawmmw
Unaue fenvnedninanenisiuinmmativendndne wu Fuifidvesuanlui ety
S o v a Y o va v ad o I o 9 & & ¢
Fuplwsassnduaihlraduamivedsannnidlubivutunweduguilesinsiia

4. n15a9EsUN15Aa1a (Promotion) : NSALESUNITNAIARINITAND
answadeuslnalannduneureinsruiunsdndulade  Iasntnnisaaindillena

=l VY a b7l = a ¥ U Y 1
woulaliguslaa3ineidlam dumvesinnisnatnaunsaudletaymle duaunsadaey
Tildaunnindusvesguds Wisldynaismdinisdedunstuduitnnisdnduladevesgndn

NADY
Y
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[
YY) CY

aaty mndnn1seateiiadudnlalunginssuvesiuilan enlddiu
Uszaunanisnainiignees nzauiunguidivune fagvinliauisaadianagnsnig
n1snataneulangvesgnatliegieasuiiuanysel warAsgalignAdiudedunviely

Usnsle

2.4 uuifauazngeiinefuanAINIIEUI

(% '
a a

Aaker (1996) na1viaaAnsdus Wunquuesdunsnduasnildu Adealies

[y

funsmisedganvalvesdudi Feanusaiiunuelvdumla wenmiloanaunuiasaves

1%

Auftiu auAnsduAluguueesuslaraiunsoutseanly 2 @ Ae n13fuiues

)

€

AUSLNA LazngAnssuveulng lnguuiAnfiaenAnaiuazAToUAGULNLBIYREUSIAA 119

e

€

[

Frunsudiasnisiadulatovesiusinetiy AouuAnues Aaker FssuunauAinsdudly
yuuesvasuilnreanidu 5 esdnsenau fe

1. N339nm518UAT (Brand Awareness)

2. MIFUIAUAMATIAUAT (Perceive Quality)

3. AuBenloamsndudn (Brand Associations)

4. AMUANARDATIAUAT (Brand Image)

A fuRuAnsAumiisiy Ifasvisufssuuuulunisnsiaaeunman
Yo AuA Jamnasdudlafinumasdudluirusdvesiuilnags deuilenaldiunis

[

gousuINguslanas awnsaasesiwniiniedalavesduiinala wasiiaulontalunis

1%
o w

o a = 1y ) ! a v = & = ) a ! v a &
WWﬁUIQGU@IﬁMWﬂGUUUUL@Q Q&lﬂ’]‘;ﬂaﬂmiqauﬂq "\]QLUUVUQELU{JQQ\]anﬂmwumamaﬂqimfﬂalﬂf\]sﬂ@

o

wIBluINTveUILaA

o/

2.5 HasuIeNNYIV09

Aaa a 1

251 W5y FesRadglyna (2555) lddnwuAadutladedisisnsnasonis
snduladenvunmeunslueselsanmeuns ea eyl wudn ludiuvesdayanginssuves
Aldusnisissnmeunsluasewea el nguiedediulvg Tdusnislssnneunsiase
$1uau 12 adwiaeousndign Tnedinislddngludmsuimasondilugas 151-300 v
wazdlvainvnmeussiuiiew wariinisdilduinislsinmeunsadiay 2 au Tnedould

UIN5UYIe 16.01 U, - 20.00 w. Nslanvaranilidenvunimeunsiuniespe Inannn/a
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e ludmves  seduanuiulududeyadiulssauninisnainveinishiuinislas
AneuRsluAse a1 Yaerultuinis Tumundadue Musian AuteImnIenIsin
MUY AUYRINNNTAWATUNITIAIN AIUYAAINT ATUNTBUIUNITIIUINIT Uagau

L v

Ananealvadlsinmeuns eglusedvas guilduimsnuinlsnmeunsaunsaneuaues
anudeansliiduogned uenantunguiiegreirfierudurevreuusseiniauaznig
pnussttaduuonuazduluredlssnmeuns fliuedn Tmdsauazainauievonfids
wnitga lunmanduiusiauiiuinduiilsanmeunslueiewa tow asufuussluFosnns
davhnslusludu wagnsUsssduiudlinndeiu

2.5.2 usfing faan (2546) dnwuAetuiladeninadenisdndulaidency
ameunslulssnmguafuuuifafmdnd seduiled nuin Uadeifinadenisidonyy
ameunstulsinneunsuuutafmand seauilefivesiuilan awnsauusesndu 3 nqu
wén Ao Jadomaasugiovesiua Toud seldiedesieifiou uasnginssunisldinoes
Auslaa YadedungAnssunissunmeunsvesuilan laun Ju wasliainsvunIneuns
uazdaduiunndnvauzveslssnmeuns Tiua msiiumsemnsuaziaiesiu uasnsuinig
Fpuazimednsyunmeuns duladeimulasainuseynnsuasdeny naunuinlaiing
sonsinduladentunmeunshilsainmeunsuuutafindng sesuiled adtadefiaevil
Tomaiianazidensunmeunslulsaansunsiafindng szdulefifindu lun s1ol47
dutu nsduineldaesiiintu mavunmeunslufungs namds 18.00 fuinisemis
uaziA3esRn udsdinmsemFedmhesmvunneunsiviuaiouazsinigs

253 enty lnsedad (2540) Iddnwndadenimmduiusiunsdnaulaly

v v Y

msldusnmslssnmeuns wud sudeyarilivesmud Wumandganninnaye dalvg
flogsening 26 - 30 U uazilon@wadrulvgidundnauenyu suddlaaunwlandudiu
gy waslydinisfinwseduUiygwsuinign Tudunanisiesizidmginssulunsld
uinslsanmeuninuinaglurunmeunsfuiieusnniigalasazlunileeade 1Weuay 1
pds waeignamanenisvadieransnnuduienniian Wudu uaslsanneunsiguiinely
iﬁu%ﬂﬁiﬁauimyjaz(?lgqaq“luﬁwaﬁwﬁuﬁ’] NS1eSIAEIUILAINLAZAINASUNAT AnSUALAN
NAWTUTY wuhdnguailldaunmeunsanlsanmeunsfozananimlewny usilniwide
flounin 5 3esiaifon

2.5.4 979U wATeuas (2543) 1§eFes nofnssuuardadonisnanniiiendes
Aun1sinduladenlduinislssnneunsiaie  Major Cineplex dawtAs® EGV  Wuil

dlduinsdulngjasidenlduimsnlsinmeunsiase Major Cineplex Suledugean uazlu
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e EGV Jundwnndian Taeanufiddvgaslduinng 2-3 ads deduasi Tasnislumsy
mwaum‘l,wiazﬂ%gﬁuwaeﬂiﬁ'smL’Jm 18.00-20.00 1. tudu drudesifadenanisnandnu
m%mﬁm%ﬁuwuiw;ﬂ%’u‘%madaﬂmﬁ Tinuddgunszuudsadudusunsn Jadeaiusa
wliirudfyiunsmnganfusivunmeunsogluAnedeiunats dademsnansu

v v a

anud wuhdulnglianudAyiunisiunisazainuinian  wazludiuvesdadoiu
duasuniseana Jliusnisaslinnuddydussuudnsauninuiniian
255 wsung wiw (2550) Iadeisesdadeninisaaiausnmsnduiusiv
a Y a s s & ¢ o a i o oo
noAnsIuNslduIMslsanmeunsinaesdilndnd a1viwlesu wud Jadediuyanand
Ay duiusiunginssunislduinislssnineunsiuaes@dmand a1v3aledu laun oy
JEAUNIANYT wagselidiuunnasafion d@aume anunInnIsausa wazoIwlkiinig
[ N Y a Y a 4 ¢ Aaa < 4 o a A [
duiusiungAnssunislduimslsanmeunsinaes Flndnd a1vrsulesu luvugndade
a N YR a Y a s s Ao & €
NaIN1IAAIRUIMINTANNduTusAungAnssunsldusmslssnmeunsiiaes  Fméand
a1vdelesu loun Jadesien wastladedomienisdndmviig dwudadendndue Jadens
duaSunisnain Yadeyaanns Yadenisunauadnuaienianienin uazladenszuiums
= v o v a Y a s ¢ aa < ¢ o a
fanuduiusiungAnssunisldusnisisinmeunsiuiaes Flmand awniulesy

o/

2.6 NSULUIAAKATIUIeTNEITaIlUUSUTY

2.6.1 aguaauusnazinlulgluauie

'
9 o a o |

NULIRALATUITETATeq AI3eleing Fanaunlddadusany
deldlunsduntvalidedn Tnefinsevvesnisduntvailiferfuilasefidnanenisinaulavy
ameunslulssneunsussiuilnaynilne il

- Jaduaunannoue laua ssuunniaztdeswsdlsenineuns A
WannvaIBueInNeURsTdnany Idsunmeuns seuruameuRs wasiuuedudusilss
ANYURAT

- Jasudusian lua s1esvunmeuns wavdiuan

- Ja99A1UY0II9NITRINUIY TALA ANURAINTAIEYBIIDIUAITIBY
VaaT oML U

- Yaduaunsdeaiunisaaie laua nslavan Tslududiey  uaztng
au1Tn

- Jadpeunsidua (SF Cinema wag Major Cineplex)
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- Jademunisuins leun nisusnisvesniinau

_ Jadedudaandeon laun anuiidewedsinneunslndfiuinnende
auazmnauslunsiumslUlssnmeuns uasfisonse

aziulid Yader1e@enndnaiun1sSNUNILITIAUNT I LAZUENINTIY

Fafithteiudy As Jadoaudannasy feazihluvaundumaiunldlunisduniuaisneld
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unN 3

ad a o
9N13739¢8

mMsAnwidetedefiinaenisdndulasuameunslulssnmeunsvosiuilan
g1lneg {Wun1539eBnan1w (Qualitative Research) lngld3snsdunvaliuuiaizdnuse
Fun1waliedn (In-Depth Interview) H1uNSduAwelLUUATlASIEE19 (Semi-Structured)
ieazvieuliuiuimuafuaznginssuguilaa MWlumsnoudaiuniside sudeimun
nagnsusEneunanisediuse Tneldmueisnsfinu el

3.1 ANNUNTIVY

3.2 MIMUUAUTEYINTHAZNITEONNANAIBES

3.3 inReadlofillumside

3.4 nsifiusausindeya

3.5 MIATEikavUsTinanataya
3.1 AMM1UN1TINY

31nIngUIEaInudde Falanmuediaiunuideiteslunisdurusasfine

Toyaidadn wazihungaa1unisidy il
1. nvnzmneUssrnsmansuogndii 2 nauduegisls
2. wfnssumsliuimsvesgnénsie 2 nduidiuegnils
3. thdelaiidnadensfndulasunimeunslulsainmeunsvesiuslnati 2 ngu
0. awvglaivilFnisunlduinmsvunineunslulssnmeunivesiuilnai 2

naxanas
3.2 NMsfiMruadsEIINIHaTNIsRaNNgUA2aE1S

3.2.1 N1SNIAUAUSSYING
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