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Cash Flow Valuation

WACC 10.28%

Ke 13.23% BASE CASE Feasibility
NPV Project  (EBIT, WACC) 589,334,341 NPV Project >0 A

Equity (NI, Ke) 307,052,922 NPVto Shareholder >0 \/
IRR Project  (EBIT) 35.19% IRR EBIT > WACC <

Equity (NI) 27.58% IRR Equity > Ke N
ROI 47.84% ROI > WACC o
ROE 122.76% ROE > Ke N
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Executive Summary

Condominium project is one of the best choice in real estate business. It fits to
change in lifestlyes of city-life, either in term of economic value for rising in land
price. Landed-property development in the city center is almost impossible to be
occured. Many condominuim projects are developed spread over Bangkok, especially
when developers seek their opportunity by developing many projects around BTS
and MRT extended stations due to lower land-cost and high potential gain after
project completion. However, all of those future mass-transit projects are not settle
yet, it might be delayed, postponed or even canceled so there will problably be a
lot of uncertainties ahead. Developers may have to calculate the risk and thier ability
to take it before investing. Meanwhile if looking back to CBD zone of Bangkok, for
example; Siam, Silom, Sathorn, Ploenchit and early-sukhumvit, these zones are more
certained in term of urbanization, business districts and fully-developed public
utilities. That means they have far lesser uncertainty risks than those in BTS/MRT line
extension area. Furthermore, due to their limited presences, lands in CBD become
more attractive like goods which have unigness of their own. According to CBD area's

advantage, this independent study would like to present the feasibility of a high-rise



condominium project in the most potential area which on Wirless road near BTS

Ploenchit Station. The land details are provided below.

Location Witthayu Road Phatumwan District Bangkok
Land size 2,436 SQM.
Land condition Land with 1 stroey building
Land shape Rectangle
Boundary North Distance 720/ Nextto Land
South Distance 72.88M Nextto Switzerand Embassy
Fast Distance 31.3TM  Next to Resident
West Distance 32.93M Nextto Witthayu Road
Accessible Car

BTS Ploenchit station 300M.
Bus
Boat

Cityplan regulation Commercial red zone M52
FAR= 10 ,05R =3

After analysing this land's aspects of law, marketing and finance, we can
conclude that the luxury-classed high-rise condominium would be the best

alternative to develop. The conclusions are listed below.



Land

Building-structure

Saleable-area
Average price
Project value
No. of floor
No. of Unit

Room type

Floor to Ceiling

Facilities

Security system

Parking

Decoration

2436 SQM.

ferro-concrete

11,163 SQM.

241,622 baht per SQM.

2,697,188,950 baht

29 floors

240 Units

1 bedroom 36.15 SQM.

1+1 bedroom  42-49 SOM.

2 bedroom 58-71 SQM.

3 bedroom 90 SQM.

2.75m

Swimming-pool Gym Library Conference room Private
cafe Sauna Lobby

CCTV Key card card access both builing and carpark 24hrs
security-guard

96% double parking include

Fully-fitted

Financial analysis conclusion

Details are composed with cost of capital of shareholders and financing loans

and return on investment in term of project value and equity .



Cash Flow Valuation

WACC 10.28%

Ke 13.23% BASE CASE Feasibility
NPV Project  (EBIT, WACC) 589,334,341 NPV Project >0 \

Equity (NI, Ke) 307,052,922 NPVto Shareholder >0 o
IRR Project (EBIT) 35.19% IRR EBIT > WACC \/

Equity (NI) 27.58% IRR Equity > Ke N
ROI 47.84% ROI > WACC N
ROE 122.76% ROE > Ke N

® Net present value after tax 307,052,922> 0

® |nternal rate of return = 35.19 %

® |nternal rate of return on equity = 27.58 %

In addition, the study includes sensitivity and scenario analysis in worst case

which found that net present value of free cash flow after tax still be positive at

64,984,578 baht. Thus, it presents that this project has high possibility to success and

meets developers' required return from this investment.

Keyword:

Condominium, Wireless road
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3.1.1 audnannuaulasunelulsend (Gross Domestic Products; GDP)

@ rj.u\in":u)j'l-"_lj-rwl'ﬂ" Gross Domestic Product, chain volume measures
reference year = 2002
2013 2014 Q2-14 Q3-14 Q4-14 Q115
GDP %YoY 2.8 0.9 0.9 1.0 21 3.0
GDP %QoQ (sa) 0.4 1.2 1.1 0.3

W oevoY 3 %QoQ(SA)
20.0

15.0
10.0

5.0

un /I

Percent

-5.0
-10.0 o © O © =n = = = e o6 s MM M M . F o o
T HIT T Y O OINGSASEDOTY O TIARSS TR TR
o o o & o o o & & o o & o o0 & o o o0 & O
= e s = — =
Qi-10 H Qi-15 H
Millions of Baht
2013 2014 Q214 Q314 Q4-14 Q115
GDP (CVM) 9,154,248 9,233,493 2,237,861 2,209,458 2,400,713 2,458,059
GDP at Current Market Prices 12,910,038 13,148,601 3,215,946 3,232,989 3,377,621 3,399,224

Source: NESDB Statistics Services and Technical Support Unit Tel. 0-2283-6894

A 3.1 naRAusiuasaunielulssmnea (GDP) 2555-2558
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3.1.2 AMNSUNTRUH luUsTwna

M15197 3.3 fatavUszananisainiauasugnal 2558-59(Man surm1suelszmalneg)
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3.1.3 ATWIAUNTTEI99N

A13199 3.4 NFVEIEAIVBIYAAINITENRRNUALIATETNA lUINALBLYY
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A15199 3.5 ANSILEAIITUIULNTIB N UTENAY 2558(TIN n.)
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Figure 6: Number of International Tourist Arrivals
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3.2 MNSIUAANADFIRIIUNINE (Property Sector Analysis)
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3.2.1 AMWsunaaTiagaAe
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3.2.1.1 ATIAAIUGUNIY
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3.2.2 NINIFINAAINBIAIIYN

3.2.2.1 ATIRUAIUGUNIY

Figure 1: Newly Completed Bangkok Condominiums
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wiulavasianssumaasegialuusnuaesiuniluamenivesiusznaunis Usznauiuany

Pelumsuarmiiuaniieimunlasansluiuisinandmeiieg(CBRE Q1 2558)

Figure 3.2: Supply, Demand and Vacancy Rate in Downtown Bangkok, 2003-2018F
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Note:  Our database covers all developments for downtown since 1980.
In this quarter, we revised our condominium database in terms of grades, areas and number of unifs in
each project as some condominium projects changed the number of units after lounch.

Source: CBRE Research and Land Department Office

il 3.7 wudltagUaeA-gunueinaInan1s Y lunJuMwanIuAs (1u1 CBRE)
M19197 3.7 darunisalnisidnsinendevasarnisyalanalalias (Downtown Area)

Tungawmme (M CBRE)

Table 2: Occupancy Rates of Downtown Freehold Units, by Area, Q4 2014-Q1 2015
Q4 2014* Q12015

CHANGE RATE IN OCCUPANCY

SHAnON UNITS OCCUPIED occ;mm UNITS OCCUPIED oc(:‘mncv (Q-0-Q)
Silom/Sathon 14728 80.8% 14,969 81.9% 1.1%
Centrol Lumpini 5,488 84.8% 5449 84.2% -0.6%
Sukhumvit 26912 81.2% 27,828 82.6% 1.4%
Pathumwan 9,517 719.2% 9,601 19.9% 0.7%
Rama Il 8,834 81.7% 8,834 81.7% 0.0%
Riverside 10,380 79.2% 9,685 73.9% -5.3%
Outer Sukhumyit 6,087 75.6% 6,523 75.0% 0.6%
TOTAL 81,947 79.1% 82,889 80.4% 1.3%

Note:  These take-up figures were obtained by making phone colls to the Juristic Person of buildings in the
specified areas. Take-up figures are on approximation based on all properties in each area.
In this quarter, we revised our condominium database in terms of grades, areos and number of units in
each project as some condominium projects changed the number of units after launch.
*Q4 2014 doto was revised according to the revised supply number.

Source: CBRE Research
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Figure 8: Sales Performance of Future Units Being Marketed by Area, Q1 2015
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M131991 3.8801UN15AINTVIBRIATYALUIENANTYY (131 CBRE)

Table 10: Sales Performance of Future Projects Located Downtown, Q1 2015

NO. OF PROJECTS UNITS 9% SOLD UNITS
70

AVAILABLE SOLD OUT TOTAL soLb AVAILABLE
Central Lumpini 5 1 6 2,382 1,599 67.1% 783
Pathumwan 5 3 8 2,509 2,359 94.0% 150
Romo I 5 ] 5 3128 1716 54.9% 1412
Riverside 5 1 6 3,124 2,181 69.8% 943
Silom/Sathotn 16 3 19 8,497 6,398 75.3% 2,099
Sukhumvit 23 3 29 7,601 5,985 78.7% 1,616
Outer Sukhumvit 4 ] 5 2,051 1,433 69.9% 818
GRAND TOTAL 63 16 79 29,292 21,671 74.0% 7,621

Note: Sales Performance is based on publicly availoble information from quorterly presentotfions, onnual
registration forms (56-1) and by calling the developers’ sales teams.
In this quarter, we revised our condominium database in terms of grades, arecs and number of units in

each project as some condominium projects changed the number of units ofter launch.
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3.2.3 ANFUARALYDTIADNITALUUA
3.2.3.1 AATIAAIUGUNIY

AW 3.9 SruausmseAnitmvhaululssmelnelulasing 17
2558 (2015) fimsusuiagetudusiuiu 78,818 eutiudu 9.5% ndraferiuresdiidey
yhliidehguiues weslaenviduiasfuulindugedudeiestiad lurasd2000 7
Wiusavdunuiinviesisanasegnamniosaniinmsuuugudeyalvsive sy
vy shliinanafieenanaurisssnandsemaluudignavsenaingiudeya
szuulagdnlulF)

Figure 10: Number of Expatriates in Thailond by Location, 2003-Q1 2015
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3.2.3.2 ApTennugUaen

M15719% 3.10 dasamsidiniresddewifnuudlungamnamvnuas(@un CBRE)

Table 6: Supply, Demond and Occupancy Rate by Area and Grade, Q1 2015
LOCATION OCCUPANCY TOTAL TAKE- % CHANGE AVERAGE % CHANGE

GRADEA GRADEB UP(UNITS) Q.0.0 vY.0.y OCCUPANCY q.0.0 Y-0-Y
Seikurmat 82.9% 81.8% 1213 02% 9% 82.3% 20% -15%
Sdomy/Sather 82.5% 91% 1,789 W% 187% 80.5% 44% 53%
Centrol Lumpini 87% 835% 2,008 4% SI% 19.8% 35% 30%
Rverside/Roma I . 76.6% 629 % 3% 76.6% 04% b 8%
TOTAL 81.7% 80.9% 11,43 2% 3% 81.3% 1.2% 1%

Note: Doto has been revised foking out dofo on buildings thot have bccn converfed into hote‘ or closed down
Dato for Pothumwon and other areas hos been removed fo reflect the morket more precisely
Source: CBRE Reseorch
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Figure 9: Averoge Achieved Rents of Grade A units by Area, 2006-Q1 2015
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3.2.3.3 Aanevigudedulunuin
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3.2.4 ANTIUAAIALTILTY

3.2.4.1 AATRAIUgUAAkaTaUNI

M19199 3.12 QUaAsA-aUNIUVRINa1AlsusHTUNJUNWANNILAT (MU CBRE)

QUICK STATS CURRENT SHANGE

Q-0-Q Y-0-Y
SUPPLY
Downtown Hotel Stock 40,029 3.3%
Future Hotel Keys 2015 — 2018 4,893
DEMAND
Occupancy Rate 80.3% 25.2 bps
International Tourist Arrivals 7,876,826 26.0%
PRICE
Exchange Rate (THB/USD) 33.0
ADR (THB) 3,428 5.5%
RevPAR (THB) 2,756 56.0%
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17a 1 U 2558 InsUSUAMANTU 3.3% 91n3aiediulney Turue? auauaInannanuluy

9

TnvieafieasnaUszing :ﬁﬂﬁﬂ%Uﬁ’JQﬂ%ﬂﬂ’h 26%YoY wagvliensnnsidiin (Occupancy
Rate) ladeansialusedugeil 80 30 fnduidntion 0.25% anlnsunal B 2557 sl awm
wilafidendnsunisiivlavesguasdnsvieaiion 111ngiudisiaindamainalisuag
yamsilesiaudtdl 2556-57iilnanaviendienvewanilulnelussezduinisvadieshg
suuss fey WawFeuifsufutligiuiinnenmafiesiiaudeunaisuniu dnvieadien

f9UIRNSUNIT AT e ukaz L AunIaT1 N lulneauund Favinldsniusgnsinis

1
1 v

= a Aot o ¥ a o
LU@UULL‘UNG&J@G%WBQ LLillIu‘W ﬁVIN‘VIWUUﬂEJwUNQIQ ﬁﬂLﬂmlﬂQqﬂ NMIURYULUAIVDID AT

A oA

% v N - = [ 9/ Y 1% d' | [ % o aavy
F1ANDINNLRAEMDIU (ADR) 9 i‘UL‘WlIL‘WEJ\‘iLaﬂUSSLLm@G]iWiWEJl@LQaEJG]@‘UWU'JUM@QWﬂVIiJI’J

£
v = 1

Fune(RevPARENSUSUMTUBE 191NN dzipuliiiiugeln sns1n1sidawn (Occupancy

Rate) siloduauviesinyidlidnmite (Available Room) MUSuliigeuee ety



37

1397l 3.13 gUNIUTBTasWnTsILTY UisuenATansALAELT (Fiu CBRE)
Table 1: Total Hotel Supply in Downtown Bangkok by Class and Area, Q1 2015

% CHANGE OF TOTA
:bf(sllrlf‘:li\% Silll:g:!/N EER T [OTAE Q./o.cq y.o.Ly
Luxury 419 1,582 739 7,040 0.0% 0.0%
First-Class 3,581 1,614 2,89 8,086 0.0% 2.4%
Mid-range 13,759 3,320 1,284 18,363 1.6% 5.6%
Economy 3,851 2,287 7 6,410 6.4% 8.8%
TOTAL 25910 8,803 5,186 39,899 1.7% 4.4%

Source: CBRE Research

31NA15719 3.13uane9UN1UYBIRAIALTIRTUUTIMNA19LaLE B (Downtown
Area) gasngaimauas nud1 lulasina 1/587Husndugunuresiesinlsususeiuuy
(First class — Luxury class) tu fnmsiiuladisadniies snustesinlusydunanstedns
Tnsiamesedu Economy fmaiiiulnanniianiis 8.8% Yoy waz 6.4% QoQ Vil awvieu
Afvasifnrioaniisaluiagtuiivuunldanud dydeniseaiiendssendanind u

WANNT LilBNBINITNTLYNAIVBIRUNIULTILTN WU NI 65%vaeviinlsusulanans

a

dlosasvegluloundudn-guuin uaz 53%vedlswsululoui Wulswsulussdunais (Mid-

'
aada 1

range) avviouliiiufsanvazvesguasduazanuiouvesinvosieinsnanie siuiley

wauIn-guaindlaeuiieuiulsulananadiesduy sesawnlulyudau-amswazlouiy

1%

it mszen Andudnaiugunnui 22% was13% aud1du (un CBRE)

Figure 7: ADR and Occwpancy Rate of Hotels (All Grades) in Bangkok, 2010-2015(Q1 Figures)
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Figure 8: RevPAR of Hotels (All Grades) in Bangkok, 2010-2015 (Q1 Figures)
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MNAMUHUATT 3.1 dediu aziiulidn Sassaniiinsieiu (ADR) Tulnsuna
1/15 fn1sususiintu 5.5%Yoy wilnsnmsudreuiimselndifissiusasaiinnly
ofin 5 Uikinuan Tuvaugd sasmsdiinlutlagiuiinisususdgundil 80.3% Fdlndides
fusasudiin m @ 2013 7 80.6% Fudusedusnsinindiniigeiianlusey 5 T siedl
dwsut 2014 a”(;mmwﬁwﬁﬂﬁmimﬁ'sa&J'NLﬁulé'sﬁ'mm"f]zummnmsmmm&hﬂ%xmﬁﬁ
dmansenudeanudesiuresinfiduetienn dudu Wowmgnsalanelusemenduand
ez manntuazsgualdhnmsenidnngdunisin dnvieaiieafsnarenuinauasiiy
ﬂﬁumﬁmmL%aﬁuluﬂﬁiLaumwihmvimLﬁmﬂi%wﬁlmﬁﬂﬂ%ﬁ FIAMBINNIILNITUTUG
avtunugUasdesinvieafisafidiuinniu luvaefguniuedsusuddldfnsusufunn
1N

Tuwne?l Rev PAR (1wl 3.12) minlitfusia® 2014 AldFuransevuainnisue
fmestinvieiisrainilymarauaenindes auiudn Snsuiusufstuedieteiion
Tnenaanszeziian 5 T (2010-15) suwwnltiunadulavessuautdneailearnen fail
o lasana 1/15 831 Rev PAR Smsuusafintund 5.9% 9naiadevest 2013 uazdiu
Wuuda 53.7%Y0Y Mngrusilul 2014
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Intercontinental

Park nai Lert Sivatel Renaissance Erawan
namfiinade 3,300 3,600 4,200 4,660 3,200
UM 5 5 5 5 5
UK 336 75 322 380 381
stz NNga Ivh 500 M 200 M 200 M 300 M 200 M

TrsusuluuSnm ouwndudn lusedu 5 a1 asiinandiindefuegi 3,200

A = A =
UIMHDAU AU 4,660 UTNNDAU FITIANAATUADT

aglusailaiiAu 500 was Mnaadsalidinduin v

AUITIATUBDIN

a
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84 Standard ManualaeaE
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il 3.13uudlduguasAuazgumudinauliidnlulensamwanasyunsa (i
CBRE)

Figure 4: Rental Rotes
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AABALATAININATanadIagIRaLadludn 3 Unant (2015-17) wenani 9nsIALYN
UFudTuedwraiiiawiausl 2010 Tunaineenilinsaeuazinsainsegluiun CBD uay
Non-CBD 9 agviauni1stiulaudannssvenainein1satdineiu lnamanizedi989 nain

panAansaLe TulauCBD

i o & 4 o ]
M13197 3.158n5NsewuneAsaineulungamwa (1un CBRE)

Table 9: Occupancy of Bangkok Office Space by Location and Grade, 2004-Q1 2015

(8 NON (8D ALl
GRADEA  GRADEB  GRADEA  GRADEB  GRADEA  GRADEB
20 81.1% 13% 12% 184% 8.8% 1i1% 82.6%
2005 %% B4.2% 95.2% B.0% 9%.2% 83.4% 86.7%
2006 91.7% 8.0% #4.6% 82.5% 984 B4.0% 88.5%
200 91.5% 87.1% %.5% 8% L 8.5% 07.6%
2008 83% 8% 5% 82% 8.3% 85.7% B6.5%
200 83.0% 8.4% B5.4% 0.9% B4 0% 85.5% 83.0%
010 B 4% 8.9% 1% 81% 88.3% 85.7% 86.3%
il 195% B3.3% 7.1% B.1% 8.2% 85.8% 85.9%
m 86.0% 1.8% 6% B1.1% 83.5% B1.4% B7.%
013 1.6% 8.7% %.7% 90.0% 95% 89.4% 904%
04 %1% 8% n1% 89.5% 94% 89.6% 90.4%°
01205 91.6% %0.5% 1.7% 90.8% 91.6% %0.7% 90.%%

longeled — 25% 0.8% 4% 14% 1.8% L1% 05%
Yolhonge VoY 0B% 1.5% 16% 02% 1% 08% 01%

Note: *Updated dofo
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M13199 3.168n5MNsigNuNaAsEineulun NN wenauWui (s CBRE)

Table 11: Occupancy of Bangkok Offices by Area, Q1 2015
TOTALSUPPLY ~ OCCUPIED ~ VACANTSPACE  OCCUPANCY % CHANGE

(SOM)  SPACE (SQ.M)  (SQ.M) RATE 000 Y0¥

(B0

SilonySothorn 182201 1,604,948 {IATK 88.1% 14% 0.2%
Forly Sukhumvi 835,686 g4l 14275 96.3% 04% 1%
Lumpin 115484 b6 444 69,040 904% 1.9% 13%
Others 161,124 681,265 19859 §9.5% 02% 07%
Non (80

Norther Corridor 1432916 1,355,901 16,989 94.6% 1.6% 1.6%
Raichodo North 845,402 15407 89,200 89.5% |.7% 13%
(ity South 613,483 545,380 68,103 88.9% 01% 05%
Lote Sukbumvit 1143 402,79 44,645 90.0% 03% 1.4%
Bangno-Trod 539,958 461,044 T894 854% | 0% 30%
Orhers R 312,09 518 9.5% 01% 1. 2%
T07AL

83511 1,581,906

163331 90.9% 0.5% 01%

Note: Percentoge Point Change, Occupoancy Rate (1)-Occupancy Rote (1-1)

5197 3.15uandldiufenniulnedeiuasdeidesislunaineenilmnsaie
wawT uarluleu CBD way Non-CBD fednsIn1siinfiudl (Occupancy Rate) gandn 90%
wlnonaonReuAd 2013-15  wagaadt 3.16 WeRarsanuenauiud wuih guasdves
prasdneluleuquiddnaubunisdisnaudosidiogi 90.4% a dulnsina 1Y 2558
TndiAesruAndvesnmsisenamnssuusiogslsin mavedlunivesgunmlnilusuian
Useiliuh dasiussnaduaingunueimsdrinaunsaeaiaaiafisiudn 3 fn léun
91815 AIA Tower @155 (Wudi 38,500 ms'mLum?z'fqlé’fﬁwmia%’ma%amyizﬁuﬁa) 91A1S
Bhiraj tower at Emquatier (#udl 47,500 ms1aans aninazuduadalud 2015)uavennis
Gaysorn (#ufl 30,000 msnawns Tnelassnisazudnadalud 2017 nevavaiiuisan i

£49120,000 M1S1UUAT
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faaias WAVE PLACE All Season Athenee Tower 208 Wireless Road
7619 AUULNIUIGA QUULNAUIA auuIne auuIneg auuIne
Ausu 20,000 as9uns 27,000 ens9iuas 63,000 40,000 13,000
AU 21 34 27,27,52 34 18
a9 2539 2554 2539-45 2550 2536
sA6an.s. | 800 1,300 990 1,050 840

TneNe1a15aTnauUlmensaLe TUUSAUEULNALTS 2T51ANAMEIALA 800-1300 UIN

[ 1
a

Feludrunsandigegaife 1asenis Yrsanwmes lnefionasivarlagdnuiilmeg) asu

13,00 M131UAT U 63,000 A1FUANT




U 4

= a [y [~ v a
AnsAneImItaantunIsnaulaseInIskazaulululan19n15eu

4.1 JnnzanudululdnisnisRulasenisaauladiiieu

A15199 4.1 haszinnudululdilasdunianisiiulasenisaauladitieu

dsziiiuanaduldlsamenmsiRulasamsaaulaiitiian 28 91 (LUXURY CLASS)

snaazidanvinu Assumptions uULe
PUNANAL (AF9.) 609 Mm3.9.
TUATIAU (ATH.) 2,436 3.4
AufionA9791g9qn GFA (RT3 FAR 10 24,360 M7.H.
sinufidaunans % common area 46.0% 11,206 M9.4.
ﬁuﬁ‘u’\ﬂ % efficiency 54.0% 13,154 m35.4.
= ==
AUNUNAY
Hlunuinu 317 1,100,000 1NW/MF.91 669,900,000 11N
ANDNARAWAIINGS 1 LWAT (300 LNN/gNLNATLHAST) - um
AN Taunsu 1.00% A84TIANNAL 6,699,000 1%
AransuamNil 0.50% 2895 1ANTIAL 3,349,500 1"
FaNAUNUAAUY 679,948,500 1%
AP UGN LAY (719.34.) 51,690 11v/519.4.
AUNUAUITATINS
SlunuAnriea’ng, weitiaes wazArats1snylna (LUXURY CONDO) 35,000 Baht/sgm. 852,600,000 11N
ANTLEN T T TN 3.50% 2BIHUNUAIBASNS 29,841,000 11N
ArassuilaniiEuslaseanng 3.00% BIHUNUAITBATIS 25,578,000 1N
ANTANITILNURIUIARDN (EIA) 1,000,000 1N
Ansgsriandu, luayyanes’n, Auuandisaaiianu 0.50% BIFUNUANBATIS 4,263,000 1IN
ﬁ'mﬁuvguﬁhﬁ’aﬁ%’ntmwﬁﬁﬂ?nm?‘ﬂﬁw 913,282,000 1N
AunuAINeaFINUaLARLEN A T INFRN LAY e (A17.0.) 69,428 179/m7.4.
AUNUNITARIALIZNITUNE
AN AaNRad 1.07% ae7erlé 30,698,613 17N
Anisaana ANl uazTis Tadu 0.90% aesnelé 25,821,263 1N
Sluvutiaesiaagng 1.00% a3/l 28,690,293 1N
Funudninauene 0.30% a83sel4 8,607,088 1N
SANAUNUNITARNTIAURSNITUE 93,817,257 UM
SUNUNITANIAUNSNITYIEIFAN WA (515.34.) 7,132 11n/me.u.
AUNUNM ST UNTTHRNBUAENITLZWISHAUAAIDIANTER
sununisleunssuds 0.20% 283918/15 5,738,059 1M
AnssTatun1T BN TRYARA AN TER 4,000,000 LN
AuNUNI91INge N nIwegau 15,000,000 1N
Hunurtgaunatsaesiasfidslilon 4,000,000 LN
FanAuuMslaunssu@nsuazmsLsmsIAYAAaBIAITTA 28,738,059 uW
sununs launssu@vsuasniszv slRyARaeIA T s aN WY IE (F17.4,) 2,185 1n/ms.a.
AUNUNIINIFTIRY
Anldanamanide (f] 50% AR + 70% Anieate, ensaanidy MLR 8% siell, Aanisaiudaiadalasennslu 21) 149,083,200 UM
FUNUNINNI7RUsaN WA (F19.30,) 11,333 1LIN/A7.4.
FANFAUNUNINNA (Total Development Cost) 1,864,869,015 wun
sanAuUUARRUTTaNIuNARans. N. 141,768 11/m3.4.
FAINAUNURDLRR HNUUI A 35 M3 4,961,869 1%
Mark up K Factor (8m7171 leAawun1i 35% ) 1.538 Time
FIANANELRRE (LIN/AIT.N.) 218,104 UIN/A5.X.
siANNELRRY (Un/aiin) 7,633,645 1N
dszanumsuan1alnsanis (Project Value) 2,869,029,254 11w
dszununnsinlsnauni® (EBT) Proj. Value - Total Develop. Cost 1,004,160,239 un
Wwn M ERUE 20% w84 EBT 200,832,048 17w
dszurumsnilsans (NI) 803,328,191 un
NPV Discountrate = 12% 622,110,935 U
e
% IRR 20% miall
) Lo
% Yield (normal rate of return) NI/ Investment 43% fa 21l
o
Annual NI/ Investment 22% pall
Backdoor Analysis
31A54a1A (Luxury Condo) 225,000-230,000 L11/m9.4
yaA1nalasans 220,000 LAN/AT.N 2,893,968,000 1"
K Factor 1.538 Time
o e o o ) ’
muv!ugqqmﬂﬁuiuwmuﬁiﬂiqnﬂi (Maximum Supportable Project Cost) 1,881,079,200 un
v ] v a . .
FUNUTILYA39ra$lA5IN5aN Front Door Analysis (Actual Project Cost) 1,864,869,015 1N

aq
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910015197 4.1 n15 ez iuldldniennstutesduvesdasinis
aoulpilidonsysu LUXURY Tagi3a Front Door Analysis ¥nlsmsiuin Tassmsigiosnnsidu
amué’m%’uﬁwuﬂmam3‘1f?wm Amdusuau 1,864,869,0150M LazReIN1531AN LAY
01218,100 U ion.1 VuaLLAFI Sne1ilsnounBRUlAT 35% wazainuanisding
s1mnglunainmeulaiifionseiu LUXURY Tuushnagunaudn-gaausyinlimsiuin s1an
maiuflaﬁ;ﬁ’uaaﬁﬂszmm 225,000 - 230,000 UINFHBAS.H Gﬁaﬁadwagﬂuizﬁﬂﬂé’tﬁmﬁ’mm
PoRAsTuATlATINSHINS Setu Fse1ananlddn ARuudasiitaudululgfiazidun
waulasensaeuladionszau LUXURY CLASS

wansiotaszinnudululdiiiufialaeds Back Door Analysis Wilsinsauin
dunugeitandmsuiauilasinisaeulafifieudiiMaximum Supportive Project Costias
$IAEAaIAT 220,000 UIMABAT.N AB 1,881,079,200U1% FeannnItFuNUAUaTed
A1u7u9113F FrontDoorAnalysisil 1,864,869,015U1% n3efreni1swauilasinis
poulafiiflousedu LUXURY vuiiiuudasifinnudululdlusivessunu

uazaaving Wedaunszuaiuaniugnsianinagldsuainnsiauilasinis
Tned1sdasmuetivned 218,104 VAT LALAIANITEIITIATINITEILITOASESD
waziFleuldneluszoziia 2 U Anud yaddegtuvenszuaiuangyvedlassnis (Net
Present value : NPV) flanfuuanil 622,110,935 v wazildnsinanouunuadeves
1A59715 (Internal Rate of Return : IRR) ‘17i20% fav ?fammdwé’mwamauLLmuﬁQaanu
#a9m3 (Discount Rate, Required Rate of Return) i 12% siad satiu frefaunianisiiu
d5efianslédn Arundasiddanudululdnie Feasibledm¥unissimuilasenis
Aauladiflauseau LUXURY CLASSﬂ;lJ\‘iﬁLuLL\‘iGUEJ\‘iﬂﬁg}gﬂiﬂﬂ’]‘lﬁﬂ, YATINAVIAUNUY kaTENT

HaRaUWIUTIN N lad UL A
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snzazdan Assumptions Aag
WNATIAY (R9.9.) 609 M9.9.
PNATAY (RT.3.) 2,436 M3.4.
Auineasa (ns.u.) FAR 10 24,360 R334
AUNUNFIUNAD (M9.4.) % common area 50.0% 12,180 M9.H.
Wuﬁ'll'lzl (M9.4.) % efficiency 50.0% 12,180 mM9.N.
TNAYaIiNIede 40 P9.H 304 g
Aunulasinig Cost Per GFA|Cost per NFA]
Funuiisu
Huvuninu 1,100,000 UN/MT.2 669,900,000 UM 27,500 55,000
ANONNAUAINGS 1 AT (300 LNWQNUNATHAT) - um - -
Anlau 1.00% 18991ANTIAL 6,699,000 LN 275 550
Aransuanuil 0.50% T8931ANTIAY 3,349,500 UM 138 275
SANBUNUTR U UNA 679,948,500 LW 27,913 55,825
AUNUWAUITATINTT *AnAINANENIANT
Anriaaiierne fwefuazsiuyuansisoillna (Tsusn 4 aa) 35,000 LIN/AT.L. 852,600,000 LN 35,000 70,000
- fiunuAIiaa31e + Furnishing Work 90.00% 767,340,000 1N 31,500 63,000
- siuuAnansnsagllng 10.00% 85,260,000 UM 3,500 7,000
ALENA T3 WAL Technical services 8.00% BWUNUAINBATI 68,208,000 UM 2,800 5,600
ANsINeFMNsTATanng 3.00% WBBIUVUAITBATI 25,578,000 UMW 1,050 2,100
AN ATININEURWARDN (EIA) 1,000,000 41 82
Anarmadlen, luaynaneai, funuAtdimaiinu 0.50% wBiuuAIiasig 4,263,000 UM 175 350
TNAUNUNag5 951,649,000 UM 39,066 78,132
SAMUAUNUNIVNA 1,631,597,500 1N 66,979 | 133,957
FANAUN UGB WD 304 Yiav 5,367,097 UI/iad
Eront Door Analysis Per GFA per NFA
Suvuianun 1,631,597,500 UM 66,979 133,957
[uf) ARIAIRRT] 80% 1,305,278,000 UM 53,583 107,166
dnsmenideful 8%

sraznanfisunAT i 25 1
Annualized Mortgage Constant 0.094
Ruandniudrsziufisell (Cash required for debt service, Amortization) 122,276,849 UM 5,020 10,039
Debt Coverage Ratio 1.2 Wi
Alsarnnissfinauiidainis (Required NOI) 146,732,219 UM 6,023 12,047
AlEaenE 20% 289 EBT, a7n NOI-Interest 8,461,996 LN 347 695
A1lda1elun1snfivenu (Estimated Yearly Operating expense) 50% 194 EGI 155,194,215 1N 6,371 12,742
sellafuviasefisimanns (Required EGI) 310,388,430 UM 12,742 25,483
am3n19dWN (% Occupancy) 80%
seladnanwiidaenis (Required PGI) 387,985,538 1N 15,927 31,854

B-)
]
8:(

ARTIAURINNNHBINIST (Required Room Rate)

AaLfau

2,655 | U/ me.3]

[ 3,539 |

106,181 |uw/ vima

dszanainissuiilsananu

seladnanw (PGI) FRINANIRIANLRINAA (Tiag 40 M9.4) 70,000 U W/ARBW
AnsIN19dEinWn (Occupancy rate)

selfAuiase (EGI)

Wi AnlE4nelunnsiimsuaznisang 50% 89 EGI
Arlsanniganfiuey (EBIT)  * dalimnilszanninismeld F&B uazaelianEne8u

9N Fiunun19N178U (Financial Cost, Interest Exp.)

Alsnaund (EBT)

Win MR 020 w89EBT
dszanmunisinlegnssail (NI)

+ Depreciation & Amortization Straight Line 30 bl
1szurun19n AR UAASUAND (Net Cash Flow)

255,360,000 U
80%
204,288,000 U
(102,144,000) U
102,144,000 U
(104,422,240) U
(2,278,240) U
0 um
(2,278,240) UM
28,420,000 UM
26,141,760 1N

Backdoor Analysis

EBITDA NOI + Depre
Debt Coverage Ratio 1.20

Euzﬁmﬁﬂuﬁlﬁwzﬁuﬁm‘@ﬂ (Cash required for debt service)

Annualized Mortgage Constant 0.094

Fufjiavnn

AMINI974egA (Maximum Loan to Value) 80%

AUNUFIFARIUSUAAUNTASINTS B8 57AIMANA (Maximum Supportable Project Cost)
Aunununaseraslmsanigan Front Door Analysis (Actual Project Cost)

130,564,000 U

108,803,333 UM

1,161,451,232 1

1,451,814,040 U
1,631,597,500 1w

NPV Discount Rate 12%
Terminal growth 3%
Capitalization Rate 9%
% IRR
% Yield (normal rate of return) Annual NI/ Investment

Payback Period

-815,548,479 UM

7.1% mail
-0.1% mail
18 1l
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311A1538A5719A5197 4200 dululdmisnisiiuaeslasenisigesia
omsaiiudidesdu 10835 Front Door Analysis ¥inl¥insiudn Tasamsiidesnisituammu
Josdudmsuiamnlassmsnaun Anusiuy 1,631,597,500 U LAYHBINTENTIANT]
#n106,181 Usietiessialfiou duiuviosinuuin 40 #3.a vuALLAzILSATIMIERNLREY
7 80% usognslsin 91nwan1sd1sI9TIARaInTesIdenISALLUUT DA uNELRR i
Wns1ud smeaindnsuangiesinewn 40 as.ulullagdu agjﬁﬂizmm 70,000 U

| 4 |

AONBIABLADU FIAININTNTIAGITUAINLATINITVDUTIADINT (Required Rental Rate)

LYY = J v ca s L3 aa dy 1 o ¥
At JIUUIBANIT NISHAILITIATINISIwaSIdanTsAuuyIvuAuLwUasildaunsasinle

11399 Infeasible

[ 7 1
=

wayedl Wedimsgvianudululaiaanlngds Back Door Analysis virlsnsiu

Y

U UGG T UTLIIATINSETIeNISALUN (Maximum  Supportive  Project

Y 9
¥

Cost) 1l tu SmsAndmanfe 1,451,814,04001m Fafesnindunuiiuvia3afiduiuainis
Front Door Analysisii 1,631,597,500 U v3efre fuyuiluiasagaiuninaeyinling
fuassnaweRaewindusidululdmensiu (nfeasible) Huios

uanniuda dladunufanszuaiuaniugniianinaglduainnisian
1n3an13 Tngdedednsariiinaann vuauudgrunisidulnvesandndag 3% sinlinud
yadagiiuvesnsruaiuangniuaslnsinns (NetPresentvalue : NPV) fAnauatff -
815,548,479 U LLazﬁé’mmamaULquLaﬁﬂmanﬂiaﬂws (Internal Rate of Return : IRR) ‘17%
7.1% Faifounin SnsiAnanviesnIIHanBULNLTIEAMUFDINS (Discount Rate) 71 12%
waz 51 Payback Period & 18 ¥ Fesfaiaannenistumand tenendnin Lidmnudululg

AUTUNTHAILILATINSDSIADNIS AU UAU LT A ULU AT



4.3 Fasrzianudululanienisiiulasanisisasy 4 a9

A15199 4.3%aszvanulululdiissdun1anisiiulasenislsawsy 4 a9

dszifiuannuilulilamamatdulasennslsausa 4 e

a4

8

Neazdan Assumptions e
PUIATAY (R9.9.) 609 M5.A.
PWNANAL (AT.1.) 2436 M9,
Fudnaaing () FAR 10 24,360 M9,
AUAUTdUNa (A7) % common area 40.0% 9,744 PIA.
Audiana (ms.30.) % efficiency 60.0% 14,616 AT.A.
awnptisiniede 40 m3.M 365 a9
Aunulasinig Cost Per GFA|Cost per NFA
Srunuiinu
Huuiiau 1,100,000 UWAS.A 669,900,000 LW 27,500 45,833
ANNTIAUAHES T A (300 L/GNUNATRS) - um - -
AnTaw 1.00% 093IATAU 6,699,000 1N 275 458
Aranauanuil 0.50% 18991ATiRY 3,349,500 UM 138 229
SANAUNUTAURIRNA 679,948,500 1" 27,913 46,521
AunuWaIulasInig * nAINaIEIIANY
Anaaenaiivefusssiwuaisisnglina (Tseusw 4 pa) 45,000 UN/AT.N. 1,096,200,000 LM 45,000 75,000
- fiunuenniaa’1a + Furnishing Work 90.00% 986,580,000 UM 40,500 67,500
- fiunuAtansisngl tne 10.00% 109,620,000 UMW 4,500 7,500
AiiSndTndnuas Technical services 8.00% wRMAUNUATTRaTI 87,696,000 LM 3,600 6,000
Ansssuflassmnsalasanis 3.00% wReHAUNUATTaaT 32,886,000 UM 1,350 2,250
ANRANNTENUALARaN (EIA) 1,000,000 4 68
Asssadlay, Tuauganessis, fuvuandisaiian 0.50% wRsFAUNUATTaaT 5,481,000 UMW 25 375
SuAUNUN ARG 1,223,263,000 1N 50,216 83,693
SAAUNUNINNA 1,903,211,500 UM 78,129 | 130,214 ‘
FINAUNUFB DY 365 iy 5,214,278 _11n/ind
Eront Door Analysis Per GFA per NFA
FHuuiaun 1,903,211,500 1M 78,129 130,214
g Radauiug 80% 1,5622,569,200 1M 62,503 104,171
annnenid o] 8%
szzinanfises i 25 1

Annualized Mortgage Constant 0.094
ﬁuaméw?u‘iwizﬁuﬁ;m‘@ﬂ (Cash required for debt service, Amortization) 142,632,424 UM 5,855 9,759
Debt Coverage Ratio 1.2 Wi
fnlsannisAiiuauiidasnis (Required NOI) 171,158,908 1N 7,026 11,710
Al anem 20% 924 EBT,a7n NOI-Interest Exp. 9,870,674 UM 405 675
Anldanelunnaanilin (Estimated Yearly Operating expense) 60% 1949 EGI 271,544,374 UM 11,147 18,579
selATiuviasefinaInis (Required EGI) 452,573,957 10 18,579 30,964
Sm31n19dinwn (% Occupancy) 80%
seladnanwieiaanis (Required PGI) 565,717,447 UM 23,223 38,705
ARTIAIRBINNNBBINTS (Required Room Rate) AR ABLAAY

[ 108 | 3,225 1w/ as

[ 4,301 | 129,018 |/ vias
Uszanunissurdnlsnanu
selladnanin (PGI) Antiaainaanain (Tseusu 419, %18940m3.3) 4,500 UW/AY 599,512,500 U
§m31n19dinWn (Occupancy rate) 80%
melFfwiaze (EG) 479,610,000 1%
9n Anldanelunnstimsuaznnsane 60% 2849 EGI (287,766,000) LN
flsannnisduiiuey EBIT)  * delisndszinninissals FaB uazseliAnuEnisau 191,844,000 U
9in iunun19N138U (Financial Cost) (121,805,536) UM
flsnaumi (EBT) 70,038,464 1N
9in mERUlA 0.20 84 EBT (14,007,693) UMW
dszanmunnsinlsgvnasail (NI) 56,030,771 UM
+ Depreciation & Amortization Straight Line 301 36,540,000 U
Uszaunaun1snszud R UAASUANS (Net Cash Flow) 92,570,771 W
Backdoor Analysis
EBITDA NOI + Depre 228,384,000 U
Debt Coverage Ratio 1.20
RuandriudnszRuijsiall (Cash required for debt service) 190,320,000 UM
Annualized Mortgage Constant 0.094
Rufrisvun 2,031,623,404 1M
FR3IN"3Tigeqn (Maximum Loan to Value) 80%
ﬁunugdgmﬁﬁu%’uﬁ'ﬁmﬁnﬂnﬁi W $9ARAA (Maximum Supportable Project Cost) 2,5639,529,255 1
Funuuiaseaaslasin1sain Front Door Analysis (Actual Project Cost) 1,903,211,500 1N
NPV Discount Rate 12% -350,584,313 U

Terminal growth 3%
Capitalization Rate 9%

% IRR 10.3% ol
% Yield (normal rate of return) Annual NI/ Investment 2.9% mAail
Payback Period 13 1
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NNFAATIZN 713199 4.3 anudulilanenmstuveddasinisissussiv 4
A1UeaRY Lagds Front Door Analysis vilins1udn lasansiiseenisiuasyulosiy

AUSUNRIULATINITNINLA ARLUUT UL 1,903,211,500 UM WaLHBINISoRIIAMELRAY

a A

014,301 v sevesdoRudMIUTeafnULIN 40 M3.u VuALLAgILEAIINISITINLRE
80% Fea1nnan1sd1saTIAnanlsaustluuinngunduda vhlinsudn Sasaandinn
mamdnsulssy 4 e Aduseainuwin 40 m3.3.Tudagdu aauiﬁﬂssmm 4,500 UNAD
vosoru Svfienoglusedulndifestusnaaiindusilasansdioanis Ssoramneannu
161 mswamilasenslswsusssu 4 anuuiinuudasiianunsadululy wie feasible

waziflodinsizsinudululfifiuEulneds Back Door Analysis ¥ilimstuindunugeiian
s UaUIlATINTITIINIZAU 4 A1a(Maximum Supportive Project Cost)ad §n51ALY1
AaNM Ae 2,539,529,255U7% Beunnnindiunuiiuriasiid1uanginds Front Door Analysisil

(3

1,903,211,500 U vi3afAne n1swaulasinswesiasnsasiudtinnudululaluidves

AUNUY

[ '
v =)

usiviadl iiledauiansruaiuanivansianiiagldfuainnsiauilasinis
TnesnadesnnaiinanuuausfgrumaivlavesidTey 3%ludowundunuii yas
Hagtiuveenszuaiiuangysveslasanng (Net Present value : NPV) finausefil -350,584,313
UM waridnsmanauLnuedsvedlnsinig (Internal Rate of Return : IRR) 7l 10.3% Fatlos
N ShsAnaavTesnINanoULNLTIEAIYUSBINNS (Discount Rate) 71 12% uag i Payback
Periodf 13 T winarnenisiumand eaagRarsanléi nmataulasinislsmsusedu

4 a39199¢ lineulanglulidnsWana ULNUNEAM UABINTS
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dszifiuanuilulilladmenisRulassmeanaisdiinau tnsm A
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naazdan Assumptions TN wiag
PWNATAY (A3.9.) 609 m3A.
PWNATAY (A3.8.) 2436 AT
Fudinaa’e (ms.a.) FAR 24,360  M9.N.
AUAUAgIUNaNS (R3.30) % common area 50.0% 12,180 M9
Audtna (ns.a.) % efficiency 50.0% 12,180 M9.H
uNAaIinIeAY 40 A9 304 tig
Aunulpsanig Cost Per GF/Cost per NFA
Sunuiitu
Hunuiinu 1,832 m3.9. 1,100,000 U1N/M3.2 669,900,000 U™ 27,500 55,000
ANDNTIAWAINEGS 1 1WAT (300 UW/NUNATNAT) . um - -
Anlaw 1.00% 28951ANTIAU 6,699,000 UM 275 550
Ananauanuil 0.50% 28431ATIAL 3,349,500 UM 138 275
SANAUNUNAUNIUNA 679,948,500 UM 27,913 55,825
Aununaulasanig * annAINA9ENIAN
Anaaing mumlaitiaef uazfiunuansisngllna (aenaingn A 30,000 UW/AT.A. 730,800,000 UM 30,000 60,000
- fiuyuAINaa319 + Furnishing Work 90.00% 657,720,000 UM 27,000 54,000
- ﬁuwuﬁhmmi%ﬂinm 10.00% 73,080,000 U 3,000 6,000
Anfils N3 eI wuas Technical services 8.00% wRIWUATIBAS 58,464,000 UM 2,400 4,800
AnsssaItienIunslasenig 3.00% wRIUUAITBAS 21,924,000 UM 900 1,800
AN AN LR AR (EIA) 1,000,000  UN 41 82
Ansssaiies, Tuaunnaneass, AuyuAndisaaiinu 0.50% wRFWLATIBa5 3,654,000 UM 150 300
SANFUNUNDAZ 815,842,000 UMW 33,491 66,982
SAUAUNUNINNA 1,495,790,500 U 61,404 | 122,807 |
SN U UG BN WU 12,180 _p5.4 122,807 uIW/BI5.N
Front Door Analysis Per GFA | per NFA
Fiuvuviaum 1,495,790,500 UM 61,404 | 122,807
Ruf FRIEIWRLT] 80% 1,196,632,400 UM 49,123 98,246

fnsnenidelduf 8%

sraiznanfiownAnsliif 25 1
Annualized Mortgage Constant 0.094
RuandmiudnszRuijsiatl (Cash required for debt service, Amortization) 112,099,062 UM 4,602 9,204
Debt Coverage Ratio 12 wh
flsannassfineaufidasnis (Required NOI) 134,518,875 1N 5,522 11,044
Anlg[ e 20% @4 EBT, @10 NOI-Interest E 7,757,657 UM
Anldanelun1snfivey (Estimated Yearly Operating expense) 40% 84 EGI 94,851,021 UM 3,804 7,787
selafiuiasefisiainis (Required EGI) 237,127,552 10 9734 19,469
AR3INIEI (% Occupancy) 95%
seladnamwiisiaenis (Required PGI) 249,607,949 1 10,247 20,493
Required rent / sq.m per month ARY ABLADY
57 1,708 LN/ 715.4]
dszanmnisauiilsinany
seladnanw (PGI) AN reIRann (aanwginga A) 1,300  UIN/AT.NARDY 190,008,000 UMW
ARIINITNITEEN (Occupancy rate) 95%
eldiuiase (EGI) 180,507,600 LW
9in A A e lunsiimsuaznisng 40% 289 EGI (72,203,040) UM
frlsannissiiueu (EBIT) 108,304,560 1N
9N i1 un19N1934 (Financial Cost) (95,730,592) UM
flsnaum (EBT) 12,573,968 UM
Win MERUlR 0.20 83 EBT (2,514,794)  um
dsznnunisrinlsgnanail (NI) 10,059,174 UM
+ Depreciation & Amortization Straight Line 301 24,360,000 U
szanunisnssud S uanTugNE (Net Cash Flow) 34,419,174 1
Backdoor Analysis
EBITDA NOI + Depre 132,664,560 U
Debt Coverage Ratio 1.20
RuandmiudnscRuijsiatl (Cash required for debt service) 110,553,800 UM
Annualized Mortgage Constant 0.094
Rufjisvan 1,180,137,072 UM
4R3I 45A (Maximum Loan to Value) 80%
AUNUFIFARIUTUARUTATINTG  57AIMA1A (Maximum Supportable Project Cost) 1,475,171,340 UM
funuiiuniaseraslansanisain Front Door Analysis (Actual Project Cost) 1,495,790,500 1N
NPV Discount Rate 12% -654,875,143 U
Terminal growth 3%
Caprate 9%

% IRR 75% BaL
% Yield (normal rate of retur Annual NI / Investment 0.7% A8l
Payback Period 19 1

NPV =0
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nnMsleTwiaged daandululimanisfuveslasimseimsditnay
1n3n A LDesdu Tae33 Front Door Analysis silsmsuin Tasenisiifesmsituamudosiu
dvduriamnlassmsnaiun andusiuiu 1,495,790,500 UM kaLABINITONTIALYN1,708
Uirens.al Aeliou vuaNuAgIusnsndineded 95% udednalsii annnanisdisan
imaneenilaluus Mg NEUIa il dasiAdinatneenilensa Alutagdu

Idl ! 1 = d! l'l) ! U ! ! gj (I) dl ¥
@Q‘Vl‘ﬂi%ll’]m 1,300 UMMeBNT.U ABLABY FINNNIDRTIANTITUAINLATINITVBUIINDINTT

[
v o =

(Required Rental Rate) A9tUTI919RUIBAIINTINITAMUILATINITEDTIFONITALUUNUY
Mhunvasiidululails Seinfeasible

waztiiodgsinnudululaian@nlaneds Back Door Analysis vinlwinsiuin

'
¥ = o U v

munquqmmmuwmuﬂmqmammaﬁwﬁﬂmu (Maximum Supportive Project Cost) ﬁ 0
INIIANIAR AR 1,475,171,340 U s?ia‘fiaEJﬂdwﬁunu‘ﬁ'LLﬁ'«J‘%aﬁﬁﬁmumﬂ%ﬁ Front Door
Analysis?i 1,495,790,500 U nisefRomsiaueeniimnsn A vuiinuwdasies Aduly
Lyl v3® Infeasible Tuwdvassiuyu

uazaavine Weduiunszsuatuaniuansiaeaiagldannsiauilasing g
9198951ANANYINA1N VEaNNAFIUNSRULAasAng ey 3% vivlinudn yar1dagduves
nszuaiuananiveslasanisenarsdiinaiud (NetPresentvalue:NPV) Anaueg -
654,875,143 U LLazﬁé’mwamaULmumﬁwaﬂmami (Internal Rate of Return : IRR) ‘1'71|
7.5% B9PnIEmTIHaneULNLTIEAMmUDss (Discount Rate) i 12% uag il Payback
Perioddl 19 U fstfu arnwanisiaseddaaunisnisGudieiu Aviilsivsiuin lddieaw

Wululadmsunswauilaseniseaniamnss A vunauwlasdeiuiy
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4.5 aguanudululdnianisitu

A157199 4.5 m3saguaudululdninistu

Frontdoor Analysis  Backdoor Analysis

Segment (TargetPricing)  (Maximum Cost) NPV (8t.) IR (%)
Condominium Luxury ) v 622,110,935 19.6%
Hotel 4 Stars X \ -350,584,313 10.3%
Service Apartment Grade A X X -815,548,479 7.1%
Office Grade A X X -654,875,143 7.5%

(%

ANANTNTNAY 2T ARUUUYIaNEALIALUaIT TAUINE ANz
Julassnismoulafiiliensedu LUXURY unndian tesie

4.5.1 5121978 mnedusIAiaenrd a9t usIAIna AR ulali e ULy
a ) g A
wenulunug

% =

4.5 26uyuiniaselunisimunlasanis Seeglusedudisinit dunugsand
Bululsfiszanamsalainsiamans

4.5 3yardagiuvesnszuaiuanainnisuelasinis (NPY)Tanduuinies22.1
auum

1Y

4.5 48 waneunudeiildanimuilasanis (RR)  annndissiuiigamu
$o9n13 (RRR) 14 7.6% waw 5.45waznarlunisfiunu (Pay Back Period) wies 2 Yty
Tusndvnifiuiunisimunlasenisdun sialsausy 4 ana, iwosidenimansiings A wag
91AsdneIINgA A Hu ‘vlﬂiﬂiaﬂ’ﬁhjmmzauﬁm%’umiﬁwmﬁgﬂuudmmmiéfﬁm’]msJ
Funuild AINPVAiRnaU ShsmanouLuinitiidesntsuagldszznarAunuuiunnii

109
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PMNATIATIEAUBAU 1nedS Front door Back door Analysis wUedlsay

madanluniswauilasinisedmnsunsnduunauiul 39lenadnsanudululaeanuiii

nsfaziunlilausglevigeantufonisiaundunsulafiden dadunisddarindala

nsEnwseluldadnadly enasimuilasiniseeuladideussauuu 39kavinn1snuniu

ssaunssuiamdeyathidedulanasinuilasinsiidussansnimasan

NUNIUITT

TA8ANNNISNUNIUITTUNTTUNUINVDMNEIVDY

UNIIU

o Uafuninadeglasivesnoulaiidouseiuuy

[

D!

1IUATIUVDY Zarin Uag Bujang,1999 @sdnwneatumsulaiiflonssauuuly

Uszinaesdin JadudesniiguasdaeulafidovedguazUszaulaymnisvinuaauinu &

[y

1 = Y a 1Y a a Y < 1Y
WnazddnwarlnalAgaiunsunnuniuas lngaeuililloululssmeanianiazidusedu Super

= v aa 1 a a U I [ Ao Y o v & o W o w
Luxury, luxury @aladensinansmsuladiiiouiunne inanas laglaitnisdnduaisudday

v Y

LSYIAIAUANIT

Main Factor

Ranking

Location of development

Characteristic of the building

Price

Recreational Facilities

View

Marketing

Financing

Management

Surrounding area

O IN OV |~ WIN (=

Investment

—
o

Reputation of the developer

—
—

Zarin and Bujang (1999)
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Y
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® 5Us19e1As
® 1A
ﬁgj dl 1
® Jufdrunany
mnAnwinagnuIn Meldide vafinenazisivazideaueniuladedon

warAmud ANt isnaiulUfel

Location Percentage
Near City Centre 14
Near working space 7
Near public Transport 2
Near Shopping Area 2
Near recreational centre 21
Near amenities centre 54
Total 100

' '
=) ¥ v

FeUadeaegaiilanzuuuniniiaialuife aniunfiedlugruniiniiuaiey

9

sosasdumnulndaauininieundeulauazyaguinareuiiownudifu(Zarin,1999)

U

¥ ¥

a v a & ! Aa
® Wﬁ]G]ﬂﬁiMIUﬂqi(ﬂﬂﬁlﬂ"\]%@%@\iﬂqm@ﬂﬂ’]mﬂi’]ﬂi@a\i

Y

woAnssalunisusinavesnguauiniineglagainazlvauldlaiu Brand Wesan

Brand mmiaazﬁauiwmwifmG]é'fwiavl,ﬂﬁ (Keller (1998)
® 51ANEUM
®  AuAINEUA
®  AnuTNIAIAY

ANMULTDD D b UFIFUA

o szauswle

a da a o ¢ A & a Y a v Y
ﬁ\‘WIllﬁ"lﬁLu LUXUFy gOOdS ﬂ@ﬂ'ﬁ/\laﬂHmLLagﬂT‘INL%@ﬂ@mﬂqmgﬂﬂqﬂaﬂﬁu 7 e ANYBVUIU

'
a LY

PN ! Yy o & Y o, o
INAUNYUBNTNBINGUANAT fatiuN15a519 Brand Awareness LUudINd AN

[ o o

1NNINUNMILITTUNTTUNETAvinazihuuTuldlvaenadesivaninnainluusiaui
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0AINTAS 19NN ATUNTHY sTULA AT T deRfasAnwIaTRaITUIDN YuAFD NS
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159115189 wazihuUIeuiisuiienianiy wagimualiuunaniIsnatadely ned

v a o &
UVBHATYATLBYNAIU

5.1 A1AATIZIAUUS

M13199 5.1 N15AATISHAUYS

MNoble Ploenchit Klass Langsuan PRIVE by Sansiri Q Langsuan
A 9-0-92 4 1-0-11 1-0-59 2-0-48
szazvainsalibih oM 200 M 1200 M 350 M
asraia 2017 Q2 2015 2010 2010
dvunila 1400 110 78 177
2-br 73-167 sq.m.  91%

1-br 43-61 sq.m 80% 1-br 3449 sg.m. 66% 1-br 54-67 sg.m. 41% 3-br 134-135 sg.m 5%

2-br 69-92 sq.m. 16% 2-br 60-86 sg.m. 30% 2-br 93-104 sq.m. 41% 4-br 253 sq.m. 1.8%

3-br duplex 110-114  1.5% 3-br duplex 106-118 1.8% 3-br 136 sg.m 15% Poolvila 347-350 sq.m. 1.1%
Unit Type/%to total Unit | PH 144-199 sq.m 0.3% PH 144-199 sq.m 1% PH 263-294 sq.m 2% PH 511-515 sg.m 1.1%
dvunaann 70% 75% 115% 100%
aszimi Ei] Ei] E] bl
Flawus 1] 1] ] b1}
Wasaue 1] 1] aid 1]
211310 i i i i
danuznisua 60% 100% 100% 100%
Builin Furniture Fully Furnish Fully Furnish Fully fitted Partly fitted
Aanugefhiaimeiu 6! 3 2.65 2.75
Access Control b1} 1] E1] 1]
Digital Door lock “laidl i i i
drdunaiy 60 60 50 70
nasnudINnay 600 800 500 700

'
a

NMTAATIERAULATINTNGUIIUTINTBULATINTAEH TN T dIUNT IR

[

AoudIrdefiutuAfevziI 1 eausuunfianlne ivuaanignuedlasanIsauwss 9
98¢ 34 M1319URT lnefiiviesdiuiu 1 Miesuauuiniian  1U19zu1angUatAvesnanidl

11NN Howwnd enciulasanis Q nasaiu Msusuieg vios 21edueu wanfidIugds

YU o = a 1 [

90% MEINYITIANIINTIS 1 way 2 esuew Wudadrulngveddasinisunandy

Mudeniin wazwenenuviiiuiiseyils lillvuadnneauans Weswinludagiuiivesiiaes
=2 ¢ oA a a a v v vas I o ) b

sudsgunsalanudsiiinusgansamlunisldnuilaftuednawnn wagtuagdawalisiaiuig

! ' a v Ao Y 2 X A N a v
ABRUUIYANAIDNAIY I@IU‘V]V"]GU@W@N']V"I@ ‘WL!‘VIa’Juﬂa’m‘mqﬂIﬂiﬂmimmiai’mmm

@ a

avaanauigligndn laddnezilu asgdneun wesays 91w Fewa fondudsfivnnldlimn
Aean1sdungugnAseauil Jadudeunneiivensa lnefiguddlngseuaziiivensadusiiegi

70% vosglanavan fatulasinisvensiimsaziinuivensaliteslunin 70% Jadeseun

v 1%

an1sanued NaedlignAndu Partly-fitted Uusdatios Uadusonluninugeiinniun

Y

o))

° o P ) N va I3 Aa I3
UWWGU@Q@LLGUqugE]EJV] 2.65 LUNT VﬂﬂLﬁqaflﬂflﬁﬂwwuqmﬁﬂ'ﬂﬂuvl@ﬂ‘ﬂgLUUQﬂsU'IEJVIW RRIRYAY

Y

Qe

2

v A

FEUUAMNUADAAENNNIATINITAIUANAILTETUUAINISA wae LHaunnlasin1siiDigital

q q

doorlock Tiurgndn @slladuanuvaensdeflutadendedimnuaulanuiu
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5.2 SWOT ANALYSIS

<
AUV

lanna

aud3nA
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Tasnannnuluseauna
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o o o o = Y a % =2 a
anasdeegluvinai aunsalduinissaluiildazain sudanisiau
meaudugivhlareutnsaenin
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soutedtliifionnsganuadaindnin
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dnTeeiiosainitmedanisunsnglulszina gallszausin1ininin
Uszimadulugiinia vniinsilaaivesUseunaueaeu Aazillontanseeu
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5.3 N1SAMAUAEIULUINATN

[
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® UpScale Faus 90,000 - 1,19,000 UM

® Mid-Range Faust 70,000 - 89,999 UM

® Entry-Level FIN 69,999 UM
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5.5 N5IATITHANUIMNIN15AATA (Positioning Analysis)
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5.6.1 nagnsaunanse (Product Strategy)
wé’mﬂ‘imiwﬁ%aa&amqmimamﬁmmlﬁdwmﬂu N1TIATIERARYL N3
a 6 = £y 6§ a = v 1 LY 1 Ql":l U
PATIERSWOT 53T INUMIITTUNTTULaEdUN walBednAunqueiieganddnannluy

madugnAvedasinisnsgdnvideldyaiunilasimslifiaun nifaenndesiuainy

[ I

ABIN1TvaINgugnATINisaiauianiignAidnAuaiulasinis Ineliganaviiaue

9

9 ' ~ a a Ao ' ad A ~ |
aNA1 WU ANUIEINEYRINITBATA NIEdndIuNINNI1 90% MTINUNEIUNANTNNNBLA
ANUABINITVRIGNAT TINTIANUVAINNAIEAIUNT LT UVDINUNEIUNANTINRINTANULAS

% a

melumegiannuaind usseinianigluriesiglseauie a1eANgs 2.75 WAs B8R

SEUUNSSNYIANNUREARENlANNRTIIL oA UWRiuTasgNAT



61

UNNNAY
1ASIAS1991A1S
¥

NUNUE
FIUIUTU
U

UseLANIDY

ANNgeElna

AW UIYANUFZAIN

SYUUSN®IAIINUUADANY

7198M50

AN 5.2 AMNINAD9HN

609 M151971
ADUNIALASULUAN

11,163 91319LURNT

29 §u

240 %99

1 ¥iosuau 36.15 AITNUAT
1+1 vi93usu 42-49 MIFINUNAT
2 MDIUDY 58-71 ANTNNAT
3 NOIUDY 90  ANTNLUAT
2.75 LUIRT

ase1eu Wnua viesaun viesuseyy Al 9191 deud
CCTV  53UUMN-89NA28AENISATINRIDIATST AT A1UIDAS
sUN naan 24 Tl

96% FIUADATOUAU



FUALLDYAE0
¥
NUVDd
ARIRNT2Rb!
DN
Usen

Y
PR
¥ o, ¥
NuoIU
NJ97091N

Uit

YAAT

J1UIEUU

ANLAILUU

62

Engineering Wood
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TRAFFIC
WAT 6 m.
LAUNDRY
ROOM
{

ey
, _ e A
e ‘V\ﬂlvﬂ..wv‘vl‘u

|

WITTAYUT ROAD (20.00 m.)

GROUND FLOOR PLAN

LOBBY
LIFT HALL
MAIL BOX

SERVICE ZONE

ﬂ'lW‘l?i 5.4 AU Lobby
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2nd-8th FLOOR PLAN
PARKING
LIFT HALL

AR 5.5 AIWUILINL ATUDATA
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=Hservice
ROOM BL
42.15 HAL
sq.m. i LIBRARY/
MEETING
ROOM
ROOM B2
47.65
am CORIOR
ROOM A1 ROOM AL ROOM AL
36.15 36.15 36.15
sqm, sqm. sq.m.

9th FLOOR PLAN
SWIMMING POOL
LIBRARY & MEETTING ROOM
STREAM
JACUZZI
RESIDENTIAL

AN 5.6 ATNUILI HIUNA19VY 9
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FITNESS

ROOM
|
|
— =3 !
SERVICE

ROOM BL -

g:,’: LIFT HALL ROOM C1
62.05
sq.m.

ROOM B2
47.65
sq.m. CORRIDOR
rooMA1 | RroOMAL | ROOMAL
36.15 36.15 36.15
squm. sqm. sq.m.

10th FLOOR PLAN
FITNESS
RESIDENTIAL
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ROOM A1
o) ROOM C3
L oo 7135

sq.m.

ROOM A1
3615
sqm.

ROOM B1 ROOM 2
42.15 5820
sqm. a|mn

ROOM B1 ROOM B1
4215 42.15
sq.m. sq.m.

e

ROOM B1
42.15
sq.m.

ROOM B2
47.65
sq.m.

ROOM A1 ROOM AL
36.15 36.15
sq.m. sq.m.

ROOM AL
36.15
sq.m.

11th-23rd FLOOR PLAN
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ROOM At
36.15
ROOM C3
o 7135
sq.m.
ROOM A1
36.15
sq.m.
ROOM 2
ROOM 1 58.20
Q15,m, sq.m.
ROOM 81 DM BL
4215
215m. g
SERVICE
ROOM B1
42.15
sq.m.
ROOM C4
LT LY
ROOM B1
48.75
sq.m.
—

24th-30th FLOOR PLAN
RESIDENTIAL
PENTHOUSE
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® nspaalasnss (Direct Marketing)
N15UAIETIATINTHIUNIBLIES Uag SMSIagadugIuTaLagnAIves
surmsdunsnuesiundasinig wasdeyangugnAandiunefiinusiusiuainnisesny

5lATINTANTELON AR

® N1353ANaNTIUNLAY (Event Marketing)

" M39AYsIU Grand Opening kagALTE Ay 819 1UNNNTIUUNY
wazABulA MUUNNTTUUIULAZAILLIS KAN1TOBNYSAINAUGNITAT
gj o | ) %

FUUINNNE) LUUAY
a P v v ) v ' =
" uandgianssumseaiaiielignAtiazyananilulasinauniiuie
¢ o o X
poulativnelasIN1sInyinay

" f3ns3uThankYou Partynasnisviedmsugnanilavsuazyindaya

e

(=)

3]

® N15849E7UN15978 (Sale Promotion)
" §9n350 LuckyDraw z%’m%’m:iﬁaam,l,azﬁw ey iunelassnisnielu
SzzaTifNue
" Jnsidakuan (Gift Voucher) aansathundudiuanduanlaviuil
dewvhduandens e Wiluuandoulasdmasiummninuesaas

TAsansiatusiaiey



76

5.7 wun15nan (Marketing Plan)
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NsUTERENIUS Aeselvinisgnasunsiu wazadeanuiulalusususuagianuliuignen

=

4' S t% 1 1% Y o o & = U a z-:l' < o a &£
\enengnlvinaugnAmnlivindyayraeluiinisdndulalounsiniuas daaue Wy nasnau

A1TINNINTTNALATUNITNAIANAINITUIY 819 N9NTIU Thank  You Party  Lieasa

v v

wiusnmBuATEnINnguanmuazlasansielulusveze 1
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LRUNANTTUNITAAIA (AF19 5.3 WAUAINITUNINITAANN)

Marketing Plan Am ount Month| Budget M1 M2 M3 M4 ME ME M7 M8 MS M10M11 M12 M13 M14 M156 M16 M17 M18 M18 M20 M21 M22 M23 M24 M25 M26 M27 M28 M29 M30 M31 M32 M33
| Size g mi|m2|m3|md | m5|mE|m7|m8 | md mi10/m11m12]m13{mi14|m15]m16| m17 |m18{m19]m20|m21|m22[(m23|m24|m25|m26|(m27|m28|m29|m30]m31
C1|C2|C3|C4|C5|CB|C7|CB|CS|C10(C11|C12|C13]|C14|C15|C16(C17|C18|C19/C20|C21|C22|C23(C24| T1|T2| T3
1. PR _and A deerlising
Sale Office {Front of Sie) 150 28 | 4,500,000
Bllhoard - Frorkt of siie 1 28 100,000
Bllboard - Prime Area 1 24 | 6,100,000
Bllhoard - BTS Sation 1 12 | 4,900,000
Dijtal Elboard 1 12 | 4,820,000
Newspaper 2 10 | 4,010,000
Magazine 2 10 | 4,010,000
Spot Radio 2 10 | 6,100,000
Brochure - FullA4d 1,000 26 120,000
Brochure - mini 2500 26 72,500
Lealict 4,000 26 8,000
2 Oniine Makeling
Home Website 1 29 80,000
=0 2 29 | 3,480,000
CDN 1 29 1,740,000
Facebook 1 15 900,000
LINE 1 15 600,000
Propery Websiie Banner 2 29 | 2,900,000
Ciher Free Online Marketing 1 29 -
2. Dwrect Markeling
US 3,000 52,200
Ead 3,000 26,100
4. Sale Promolion
Online Campain 1 29 | 2,900,000
Luchy Draw 1 29 | 2,900,000
Gt Voucher 240 1| 4,200,000
5. Bent Markeling
Boolh - Grand Opening {at Sie) 1 1 1,250,000
Booh - Brents 1 5| 6,200,000
Thank You Parly 1 2 700,000
Total Cost 83,268,800 Est. % Sold 5% | 35%)| 45%| 50%| 5 70%| 75%| 809%)] 85%)| 90%| 9 00°




78

o w

AUNNUVINTLILATINIG : NUNMILA 150 M5.4. UTLNDUAIY @1UNIUYIY hagyiad

F9g19UTEAN 1 WBIUBULUU Al UIA 36.15 AIS1UAT LAY 2 TBIUDULUU B2

o w

YUIA 47.65 M15190.UAT Lagdduyusiuneas1sLaganLauafevied1dnaueg

Y

30,000 UINSIDRISIUURS

[

Taguszasn: wedauanaiesiiagrunelignedivunisludrinaulasusis

U3581M1AR3 1Y Sl Tanmnuasnauningei durlialndifesiudilasinisess

Bill Board vwnlngy : MENIATINITUALINUUNAILNAUTA T30T1U 2 The
TrgUszaad: ioUssanduiusuaradagadunnueiinslaseniswngnuiiu laewl

lunngugnAfiendeedlng vive vieu ¥3e NHUNIRUNIUUEUNIANUIANTEN

Y

< o % p 1% Y a
a']ll']iﬂW'UL'ViuLLa3%@@13@I%Umqu1ﬂwqﬁstreet View ai”mﬂ’s’lllﬂuiﬁﬂvm’lmLEJEJ@JGUE.J

Digital Billboard - WiALNVes PLANB Usenousig Digital Billboard Uszunes 60

WASINFaNN

(% (3 € aa

G]Q‘U‘i%ﬂx‘iﬂ LW@U?u%’]ﬁM‘W‘Uﬁ ﬁi’]\‘iﬂ’ﬁﬁ‘lﬁ LLﬁuﬁi’Nﬂ?‘Wﬁﬂwmﬂﬂ%aﬂiﬂi\‘iﬂﬂﬁiﬁ

mamqmwwummammﬂqﬂmwn venwileanusnalndifesfigalasenis lneas
Ts1eazdemnelnulasanis 9% NR9LASINIG SLELIAUBINANTTUANLASUNITHANR

YaIN19nN15Anse LuRu

NHIFONUN : §IULATYEN way/MT8 UTeV1UIATIND WaL/U38 NTUNNTIND 57U

[

AU 2 aUU

[ v A

faqusvasd: ieUszmduiusuazainsnisiuiiundsdefninflferudy

Y

naumnenanvedlaAsanig

a a YR v . °
umﬁﬁqiLﬂﬂﬁﬂ‘U‘UqULLaSQQUI@ : UULASEIU e Home Buyer Guide 313U 2

Ly

U

b

3 ]

ngUstash: iioaumssuiiaseslasimaosangeudugidanuaulalus

D-

1 o

flegendoidufivay enadugilimuusiuningugnd vie usinseisfingugninies

Y

flenvasmdaya 9ndngansinaiil
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® Spot Radio: AR A-Time Waw/v3o 93.00 gaviususles uaz/13e Green Wave 53
11U 2 51813

Tnquszasd: ieUsznduiuslasanis adunsiuiuinguyanailulunsamn 1ng

s mangludagiideniunsendesadiud annsaduiledeingldszninemis

LAUNNNTDTENINNTBIORA

o Hoooulay (Online Media) : Home Website, GDN, SEO, Facebook, LINE,
Youtube, waziiulasiiieadastunisidendatiunasaeula (Think of Living %38
DD Property %39 Prakard)

3

ngUszasa: inszludagdunginTsuvesdveas@nuw deyar unidunesiunnou

e

= 1% e v ' AP ¢ v Y ¢
rasinludeyavedlassnsitinnuaulaseld uenanil deseulaudsaunsadifs
NANANAILATILIUNIN Uazaunsadeasla 2 nesenindimunlasinisazuslan
Prgaanszunanalasinisiuviingaun Wudemidlilasinisaiuisaiusiusy
%aa&ammﬁmLﬁuLLazﬁﬂuﬂamaqqﬂﬁwmimqmi AADAIUABDUAINIUINA

& A& | v ) A A ° &

yanan1euen nandunguandndmnguazyananily iwenastunduwuinig
dmsumsnaunUulslasinmsselulueuian

® Ansaulafalasinis (Grand Opening) :al d11IN9IUYIE 91U 1AF3

(3 1

ngUszasd: \Wasilassnisegnadunanmsuasysymduiusiiudeniasu wWieads

e

[y

N353 asauduiussudiude wagnendn mndnyalnfvesusenaunisiuig

N4 MRBAU NIEAUNSTUIMULanallassnsegnaulavsegnangudmng

o

® JayYsAINTIULAY (Event Marketing) :1uuvnnssutnuazaaula, unnssudiuuag
anuunld uay Bwimugudnisdndutinnine iwu Central World iusiu saud1uan
fiadu 5 ass

InqUszasd: senysianssufitay (Event Marketing) Lilaa1anssuivengugnen

Whmneuazyaramnly WeidutesmainausiingugnilddudiadsSuvedasnns

wazdayarie 8RB RegeliAnauadladuiourlasinsass naenaunsedu

ANUABINSTRVBINAuaNA LT mILNY
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wanLlgyianssunisnatnuudessulall (Online Campaign) : Aeldsuuszune
100,000 UwsiaLiou syudussesan 29 oy

npUszasa: Weasianissuiuavnisidiusiuvegnauladilasinis nasnaulv

e

anaalusiuayn eneliinnisinniuainuiafeulnidisqvedasinisiag

AUszneumInudessulausely

WANWHUNU (Leaflet) : 972U 4,000 L

IngUseasd: Wieadansiuilasimsdenquandidvung nasnauyananill lag

LHUTUAEUSENBUMIETIEaEdenlATING 817 IAIMING JUA N Yoanisinse uag
a d' ! < v = o a d‘ '

J1wadenauninee Wudy Fwrginvungananaigueniasamsiuuiiunininiiee

Y = 1 1% 1 Adl
ﬁ']ll'ﬁﬂLﬂ?ﬂﬂﬂ@ﬂ@ﬂﬂ’]L‘Ij’WiﬂJ’]EJI@lIWﬂ‘I/IZjG]

waNtusYd (Brochure) : TUSTIE Yu1A AG 97971 1,000 20U WAy JUIAASY Ad

97U 2,500 aUu

= T va v

noUszasd: WoneulvuAgmidBeuulassnsiddnaugiagnysiannsuiey

e

o
U a & 1 [

nandunauana

9 Y

wmuneuazyaranill dmsuiludeyasivazildeausznaunis

1%

<

v a P 5 Y saa A A gy
sndulagauazilumsnendinmdnualniuarauinieneliunlasinis lneaigly
lusth AgUsenaumigsgasidendeg 817 5UNIM s1uazidealasanis HalAsens

wlauee wazlutaussiandesdu Wuduy

Direct Marketing : n13&4 Email $2147u7u 3,000 aUU Wag SMS $a14711U 3,000
RIRRH

Snquszasd: iledszndiuduazudsinasifsrfulassnsludngugniidmne
Tnsorfegiudeyagnivessuiasiiduniinuesiunislasinis uazdoyands

andudmneiinusiusueinniseenysinsanismuansgloniasingg

AANTIUNISMaIA Lucky Draw: 3113 240 vt (Fwsudnvesweuazazlasures

AUUIAMVEIINYINF YN TRV ILYINTI)

'
[ 14 [y Y a

ngUszasd: wienszAunsandulageuazlvisnsiaungnAifnaesdelasinis Ineves

Y
[

s1dasvlaueulviignAiniendinyindyayasdevsungsuuiosudy

o
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e nsidaliuan (Gift Voucher) : 143U 240 wiie (@Fwsudnvesenazsuinsida

NAINYINF Y TOUBLAUNTIY

[

noUsvaad: Welsansanduladeveinquanadivune lnegnlasu Voucher g
arusaundudivanuanlaiuiilionnyindyuntonns wie drlvnanie

WasHlRa5NIALD AUNNWISUDIVBILATINT A MUSIANTLAY

® A9n33UThank You Party : 91U3U 2 ASY (Ma9launIIUEND)

1 o

POUTEEIA: WBASININANWAUIUARBNANANALTINUNY LAAIDIAINULDN LA LdRD

C] 9 Y
anANTelATINIg LLﬁ8L‘Uﬂiaﬂ']?ﬂ“lﬁ@ﬂﬂ?eﬂaﬂiﬂiﬂﬂqﬁlﬂL%WNWWUU%LL@%EQﬂﬂU UL

Y

o

ihluganuduiussuarenslasimslussezend wagnseduliiinnislounssudns

Y

oL iaLULNnadeluna

5.8 ANSUSWI5UNDESS
DAL TALAULAL AL AFDAAADINULNUNINITAAIALAZNITITILNUNIINITIRY

o =

1791139219 L AR UNITUSUNSIIUNBES 19 Lagasdl syesannauauszanm 2 U Taewus

eX2p

ponladu 3 @ aail

A15U31N5IATINNSNBUNISADESNS
® nseaniuulATINTg

® A57uuUUlATING

e waluaygnneasng

® Ypayyn EIA

®  NFIAMIHTUMIN

ANSUSTISIASINTSY9NISNBESS
o 1ASIAs19DIAI91ANT
® U dLLaYgIUIIN

® ulATIasa
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® uanUnnssy
®  UITUUDIATT
®  NUANKFINIBUDN
® UNBUBNDIATT UTENBUAIE
e uamssyUlan
A
® NUAUULATTIIEATD
® 31U Lanscape
®  IUATIVFDULASTUNBUNU
¢ ypaulAdalyanns
®  NUANAABITTUUTIVIAN
®  [IVAOULALLA VIUTAUNNTDIANE
| = g v 1% a
e daenans Aile uuunldneasness
®  {HIVADUNU

®  AUBUIIUDIANT

ANSUSHISIASINISTIIVIAINISNDESIS

e yFInuneai nasiduseuses azdurredulseduauneasie 210

o

v a )~ v aa Y a i a
A3unan Asvziinsiduudlvnulunsaiinudeianaindragaiglulasenis lneunias

srevlIanedy 1 Yneunmadsumunaslasuludseiuauainnidasanis
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msaasizianudululaniediunisku

6.1 auuAgnulunsIainuszanun1snsEuaRuan

6.1.1A1U5185UVD91ATINS

uuglinviauaingy 240 giln

wieaynvaslasin1suutliilu 6 wuu (1esueu Al, 1%esusu B1,

83

1 7199uaU B2, 1%aduau B3, 29adusu C1, 2vaduay C2, 2199usy

C3, 3%a9uau D1)

SIANVYLRAYABANTIWUATINAY 241,622 UM

[% '
=

NUNV8YBILATINSVIRUAYINAY 11,163A1519UAT

gaﬁwwﬁwumaﬂmqmiwi’lﬁ’u 2,697,188,950 U

WoulunisSudisedu

1.134399 50,000 U

2. duyidaya)n 5% v0eyan1v1g (FnaIukuled)

3.3uA1Y 20% VByaA1vIg (nduIsmarIuYindygyn) Wity

(%)

L

[

UNNIIN (31UIUIINA

o

TuleannszesIaN N

&

BREMING

AU

o = A A I < & a
e dkou Nnsasneraisiaia lnessdaUanisvnenielu

58831387 207 aUNUINTINTAG (Presale) F1UIUIINAILLDE

'
=

q

AFANAU 4 939)

4.3unAgan1e 80% YoeyaA1v1e T1suiilelounssuans

M131991 6.1A5UARIANNATINAUTIBSUANEATWYRIlATINTG

dssnmiaouasaen o A v“wvuﬁlmtimﬁu nanads/ | Audnasu i’]ﬂ']:‘ll’]ﬂ:ae’iltl Maafe
* (sagiia) £5.4. (f5.34.) (aagdin) Tas9ns
1 viasuauAl 83 36.2 241,622 3,000 8,734,631 724,974,409
1 viasuauB1 78 422 241,622 3,288 10,184,363 794,380,298
1 viaguau B2 15 47.7 241,622 715 11,513,283 172,699,248
1 viasuau B3 6 48.8 241,622 293 11,779,067 70,674,404
2 viasuaucl 14 62.1 241,622 869 14,992,638 209,896,939
2 viaouau C2 19 58.2 241,622 1,106 14,062,394 267,185,489
2 viaouau C3 19 714 241,622 1,356 17,239,722 327,554,719
3 viaouau D1 6 89.6 241,622 537 21,637,241 129,823,443
5 240 46.5 241,622 11,163 11,238,287 | 2,697,188,950
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6.1.2 AUSIYINLVDILATINTG

%

uﬂquﬁﬁu (Land Cost) 9u919%uA 679,948,500 U
®  JuNWaUIlASINTWNAU 1 -2 -09 13
®  FIANAUYUNFAUADMITIIWWNTY 1,100,000 UM

o Asysuiuulounnu 1% wazAransuanud 0.5% veerununau

AuUNUAIRAILINAY (Land Development Cost) SV aMuA 5,572,350 U
®  AuANANUSUSEAU 300,000 UNAals
® APunUAUUEIEISULAA 2,000 UIMABANTINUNT

® @191U Landscape 2,000 UMARITNMIAT (WUNUDNF191AT)

AUNUUNEET1981A15(Construction Cost) SIUNIMUA 769,803,850 UM

1%

®  JUTNABASITINNINA 23,430 A1TIWUAT

UNYIU57Y 11,163miwLmiﬁmﬁuﬁ’]muqﬁmw 240 giln

=D

(Efficiency 48%)

®  NUNAIUNANG 5,229 ANTINUAS
® Wuiivensn 7,038 Ms1auas 0A30l 174 AuAnlu 64% vesdiuiuy
UnIUDATOUAY F¥9aRTALS 230 AU AnLdu 96% V84T UA

®  SIANANBASINLRAYNIBIANS 32,856 UIMFBAITIUAT UIINAINDEASIS

17 '
1 A I

v s a s ' Pal ] !
ﬁ’JUWUVl“U'YEJi'JZLIG]uVJULW@?UL"’\]@iLLﬁg(ﬂﬂLLiﬂQﬂqEﬂULﬂi@LEJ EJE\JJ‘VI 45,000 U113 18LUIANST AN

1 1% = A 1

neas1sdIuNundIunatssIuanLasn1glunsaLe E]E{J:ﬁ 35,000 UIABAITINNAT LazAN

(% '
| o

1 = = dl 1 %4 a U 1 U ¥ L% o U
ABATNAIUNUNABATAN 12,000 UINADAITIUAT(D1989 AUNUAINBEAINITAUVUUAINITY

= a0 v o U 1 ¥ |dl U dgj dl dl
Wu%ﬂ@ﬁiﬁ%ﬁﬂﬁ]’]ﬂﬁﬂiﬁﬂﬂ?ﬂ@ﬁiNﬁlﬂﬂll°’1E]§Jj°l/l 32,000 UMNEDANTINUAT LAZNUNIDATAN

11,000 UIMFIBAITIUUAT)

AunNUAINoas1IoNMLBfi91A15 W LATBIRRNMaINIekaraUnsalaLE,

gantisdonasgunsninesayn, asviedndinguazassin wag szuuinwieuaends 53u

9 9

[
v

PIUUA 9,446,000 UMW



85

Aldresuaiifetesiunisieadelasinissauiamun 50,488,231
o aldinglunisuimsuazmivpuaunoadnfndy 5% VeI
NoAT1
e AeanuuuaImsAnily 3% vasunununeasna
o dld318dun 1iu Aileindeqnidu Arsssudennisvoaynyn
AsssudenveaygAneadns way Admhsenudaneden
AlI18M19n159879 (Marketing Expense) SstmNe 82,110,772 U
AldIgdmsuniseatauaznisue Andu 3.04% wssgenvy Usynaunie
Ardawazdudouniinau aldaielunsuewaznisnain apeudvdu warsiuaniedises

NNITAAN 2 AUV

PR v
AENAYIVD4
o mSgsialaniz 3.3%U0951A08
f = a I | = o vl =
o dsssuieunislon Andu 2% vessimvie FeauasAsiugie 3o
Aadu 1% wpes1AN7)

i a

o mBRuldlRuaaa Andu 20% vesilsanneuinand

]

v a

6.1.3 AULATIATINIINITRULALAUNURUNUVNLATING

a e~ 1'%
Nunumnnﬁg&mﬂsznauma

1Y

® AunuARU WNNONTISeEAE 50 YaIRUYUATIAY

o FuvuANTRNTIAY [NNENIITeYaY 70 YIRUUATARILY
® AunUNUNBATI LUNNONTISeEAE 70 VBIRUYLUNDATY
e nsiszAuRRNIULRUD F1sEnndusieu (AunURUYUEAINRUNEY (Ky) fn
10 8nsmanidy MLR 7% + wilileansalgusenaunising 1% = 8% setl)
° A A v oA a o - & = = o v A a
® nN3tsEAURUAY Na1sasutissAuauInlufoud 18 duaniunisy
1ATINTINNTERARUAATUAANTLINNNIINRUABUANIY MEIINUY AenzuRetIssAunnY 3

= g U a a Yal ! 14
bRBU Ima‘wEnmmﬂmsmuLqunquuLasmm&ﬂuimqmﬂmmamﬂ 100a1U4UINAaBN
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UNINALLIU T ANRINAzAETsEAURURuLazAantTeNvuala N eTuLRaun 31 usaLRaUR

Sulourisaauwsn Ussanunisaleanleui 40% vedglinuigiane)

Runuandiuveddnvasusenaunig

o Funuiifuduivde 50% vesuuAfiAy

o unuAnimunTiRuduiinge 30% vowuvuAiaL
o funununoauduiivae 30% vesfuyununoain

o suyuludiuresmlddglunisuimsnuneadisuagAieenuuy, A1
' o Y G gy oA A A v ! ~
eassuenuiiafienans, AlEen1INseaIn,aldanedugnEniieitesasaAsssuiley

Aslou

®  unuURUNUdINTBNIIVY (K WU 11.23%lhunannnsAruialags

CAPM
6.2 83UT982198AT18TULAEII8T8VRILATING

6.2.1 5198ZLR8NTIBSUVBILATINIG

1A59N15E5185UkeNAUUSENNVRIRUN S Ula Rasa Ul

M13197 6.2 A5NATUTIEaLDEATI8TUVRILATINTG

sﬁﬂ%'uma"ﬂﬁifagﬁm ANUIULEU (UN)
HUADY 50,000
Runndryan 506,833
RumAail 1,690,824
Rulay 8,990,630
ewsw%’uﬁ’nmmwmm‘[mams 2,697,188,950
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$1882198A519319U091ATINS

TAssNsiisneeusnmuUszLanas fane Uil

M13199 6.30151985UT8A2I08AT18318V841ATINT

318N19 ATUIULEU (UN)
Fruyupndiau 669,900,000
HoanupnRun T Au 5,572,350
AUNINIUNRE3 769,803,850
AnagssuanuiiasaanAns 9,446,000
ANRANLLLANANT 23,094,116
ANLEMITNUND AT 23,094,116
A e 4,300,000
A lEanenIeN1TAANA 82,110,772
Aifiednseanienisnana 2,000,000
nEgINaenIg 88,562,199
Anassalannislau 26,837,030
s’mﬁunu‘lﬁﬂsqmsﬁgwum 1,704,720,433
peneane 74,791,882
nMERulitAyaaa 181,238,138
saNsgAnEnInNA2adlATINg 1,960,750,453

AINITIYALLDUANITIANITIUSURALI18189991ATINI5ITBIAU Azwiuleqn

UsEniimlsnnmsaiununewinaeniledneuarn183ule (EBIT) og#1 980,982,573 um

FadlernaeniledngveddaTiniseentalusenazimlsgnineuinan¥egn 906,190,690

A o N a Yaa gy ° ' @ =~ v a o =
v TuvagidleinnsRuladiuanaidns 20% vesmlsneurinnidesnuas usenaedl
mlsgrzainltasan1siivindu 724,952,552 um wioRAnludnsmanauwnun 48% 1osyan

Ruamuiavn
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6.3 laseasnamnen1sRunasiuuRuyuY

ieaarnnsasyuitauilasesnisedamsuninddealdiiuamugs (Capital
Intensive) Fifunoninunasiiunuanndiuveniivediasinisuds iamusndufiazdomm
WWAIEUUINNA8UBN LﬁmLaﬂﬁLﬁmwaﬁ’ugammsamuﬁu’wm alagmluazyinriums
feudunnsuinswded Taseeddunumsdiilusuvesaendedis Sonnlassnsiidndan

n13euludnsgs Usenaudunisuinisnuneaiauasnisuienldd 919dlugn1suinng

v v
a a v =) Y v v

Ruyunyuilsusgreliivsedniamuasneliiindunuaenilednenuiudatels feu

9

Y o

AU ASINITIIAITIAN A UUTEUIUNITNTEHARUAR LNONAINIANTIUNSTEWASIESU

Y

eAeluliaryIweInsTiauIlaTINg kavuimnseualuansu-ellinuasnnaesiu
Weausmssuyueenilelagnaluse@nsain wazaiunsoasednsmwanauknunai aalviu
USEn velliauUszanansnsrlaluannininduaisegneldauuigiuiimuizauuay

AonAaeIUNIlUAUNITYIY NISHER kaENTTAMIRUNY
Taseadamensiiy

M13199 6.4 MINaTUTwazBuauraTINLazurasldlUva st U

wrasldlilanaduguy unReTianBaRUY
AunuAnTinu 679,948,500 Ruvuiia 924,691,552
FunuATRm WA 5,572,350 Ruyuandauzednaes 590,567,379
AunuAInes31981As 829,738,081
1,515,258,931 1,515,258,931
Aldanalunsaniineu uazniInann 82,110,772 RuuaINnIaiinvgu 272,301,884
mafifandesuazansssuiion 115,399,229 (Ruaas, Mdrynyn, Ruana)
panideans 74,791,882
272,301,884 272,301,884
souRunsnuislassnsnewinang 1,787,560,815 souRuamislasanisniewinane 1,787,560,815
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AUNURUNY

° v a o ° v @ a . P
ﬂﬂiﬂﬂU’meﬂmunUWWQﬂ’]iL\‘luwazmmIGUL‘U‘uam?ﬂmaﬂ (Discount Rate) 1Wo

[

Awinigaadagiuans (NPY) vedlasins anunsaduunidu 2 nsdidsil

nIflUsTINUNINSEuERUEAdmSURANTS (Free Cash Flow toFirm) auyu

Y o

Runuvedlasainsizdunlddudasananieldmuaviyartagiuans (NPY) 921435

[

Weighted Average Cost of Capital (WACC) el

WACC ={Wd x (Kd x (1-tax))} + { We x Ke }

Tngdi  wd = dndwidug ()

Kd = dunuresdul (%)

We = daduluvsadnvemisedneiu (%)

Ke = sunuludiuvesivewmseniou (%)
WAUANENNNT

WACC = {Wdx (Kdx(1tax))}+{We x Ke}

{0.61 * (8%* (1-0.2)) } + {0.39 * 11.23%]}
8.28%

wiiilosannidugdusznaunstng a8l Unsystematic Risk Uszanas 2% ey 1513afindng,

Ananvesiunuiunuluy 10.28%

NTAUTTUIUNITNTTRANUEAFINSUdIUVB1I1UBe (Free Cash Flow to

a

. v a N o Y [ a P Y o 1 Y
Equity)sunuiunuvedasimsiaziinldidudnsdnaniveldmuiumiyadlagduans

(NPV) 2zfiuiamedunuitunuludusendnes (ke) wihiy idesaindunuveaiuyuain
M3ty (Kd) Idgndunuarasiiounsinedissiutudusazaondelitudmesiug
Feufesudrlunisusznunisnssuatuan dsmndedamsasuauiivesgsiaian
odwduninglusann Shsmansuurunanisnmsiauilasimsziadeegi 12-15%

wAnell MaInII A UIMAUURUYUEAINTI10999835 CAPM LilemgnsiAnanyiasviou

v
v

RTINANDULNUAINWINANIATINITT Aatl
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Unit: Baht Total Wd We Debt Equity
Land Cost 679,948,500 50% 50% 339,974,250 339,974,250
Land Development Cost 5,572,350 70% 30% 3,900,645 1,671,705
Construction Cost 829,738,081 70% 30% 580,816,657 248,921,424
Total Investment Cost 1,515,258,931 Avg. Debt Ratio 924,691,562 590,567,379
61% 39%

COST OF CAPITAL

[ v

This Project
Avg. BU 0.6005 >> BU : AP + SIRI
Loan to Value 61% >> Debt 61: Equi 39
Tax 20%
BL 0.8937 >> BL = BU * [1+(1-T)(Debt Ratio)]
Rm 12.31% >> Avg. Yearly SET TRI Return 5 Tfiaunas
Rf 2.15% >> ARTIHARD LULNULRALYIR USRS S FUNaay 2]
Ke = CAPM 11.23% >> CAPM = Rf + (Rm-Rf)*BL
Kd 8.00% >> MLR 7% + glsznaumsiua 1%
WACC 8.28% >> WACC = Wd*Kd(1-T) + We*Ke
Adjusted Discount Rate
Unsystematic Risk 2%| > widianaasgilsznaumslu
Adj. Ke 13.23%
Adj, WACC 10.28%
Beta AP SIRI
Covariance 0.000098 0.000102
Sm~*2 0.000117 0.000117
BL : Leveraged Beta 0.839 0.874
Debt Ratio 50.3% 60.5%
BU : Unleveraged Beta 0.605 0.596

FANENTNAWINTAU AlAFUnURUNUEILIIIV0 (Ke) 11T CAPM o

v o v v 1

1 11.23%usLo931nN19gdnvind eyl

v

wlugusenaunisselnadeiuiad Unsystematic

Risk Uszana 2% Ls13anunsifleuludnsfnandiuvaainvandu 13.23% feidanndsenu

SNTIHANDULNUVBUINVBITININAWIBEIMTUNT NG luna1afean1sn 12-15% feiinandly

N9AU
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6.4 mﬁLﬂsq:ﬁgaﬂ'ﬂﬂwmsmmmﬁﬂmqmiﬁu

HAINN1IANBIUTEUIUNIINSEURARUAAYDATIN A MTUL AU WU

[

Tssnslfnanouunuanmsasummneg fail
yaA1dagdugnsvaslasenis (Net Present Value : NPV)
1nmsuan lassnisiliyaddagtuvesnszuaiuangnivesianis
(NPVof Free Cash Flow to Firm) winfiu 589,334,341 uaglviyardagtuvenseuaiiy
angySuRd U1 (NPVOF Free Cash Flow to Equity) Winfu 307,052,92201 Gsilein
wnnaud wandliiuitlassnistannselinssuaiuanguafdaniuuindedddaad
yosiumunauarAuuRuulill fMeodasAnan (Discount rate) Wiy 10.28% dmiu

NILUARUANYDIAINTT Waginiu 13.23%d niunsiatuandiuveaudnves memnildea

nanladn IasanistiRadinnuiiaulalunisamu

ansmanauunun1elulasenis (Internal Rate of Return : IRR)
1nMsA n1saaululasinisiaiunsaasiednsnanauunuaiodey
d3UAaN13 (RRbefore tax 30 IRR to Firm) 8¢l 35.19%  WgeNINAUURUYUVEY

o 1 i

1A59715 (WACCO) 10.28%maUnards190ns1NanauwnulRagsaUa s ua1uanuead (IRRafter

a

tax %38 IRR to Equity) WU 27.58% @egenIngnsinanauunuidamuaianis (Ke) 7
13.23% sio¥ s lasansiidsfianuwmngaslunisamu Fedoazlainnisusziduls IRR 7

1o Buldlufienafeaiudeaguannmsussifiudeisnsyaatagiuans (NPY)

6.5 agunanisanenaadululanienisiv

NMFATIZININTRULASINSHRIUIAUlaTHeuNaw1elAsIn1sT TagTn
wartagtuanivedasanis (NPY) unnndnaud uazdnsinansuununiglulasanis (RR) a9
1 [ a{'v [V Y gj v a a dyd’ a I v
ni1dnsmansuwnuigasuaan iy lassnsimuiaeuladiiend Jsiianuduldle

NNTITHU LLazﬁmmmmzamiamiamu
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Cash Flow Valuation

WACC 10.28%

Ke 13.23% BASE CASE Feasibility
NPV Project  (EBIT, WACC) 589,334,341 NPV Project >0 N

Equity (NI, Ke) 307,052,922 NPVto Shareholder >0 N
IRR Project  (EBIT) 35.19% IRR EBIT > WACC o

Equity (NI) 27.58% IRR Equity > Ke <
ROI 47.84% ROI > WACC N
ROE 122.76% ROE > Ke N

6.6 N153LATIZH Sensitivity Analysis

Wasnmaiaunlasinisedmnsunindiyamituamuguarldszuzian

AndunisAsudIae1IUIY Fedauiinnudgsiavndynisiudgunategiaus 81 n1s

WaguLUaw8951A1918 AunUAINeass nIeszezarlanisvieiinalyainiiaianiseild

[ £ = N Y = =) ' o a
WUAY 99n115:Ua8ULUAIUDIRILUTIATE AIULNANTENUADAINIIUNITANLUUINIUYDY

TATINISVIAY AIUULNBLASEUNSDUS UL DA UAINULALIND19ELNATY L51FINAABUAINY

goulmvausazadenildednsmanauwnunazyardagiuagnsvedasins lnefvuali

nstigu Ndanuduldlaunniian (Base Case) ulunwanyfgmuitnianisally

Anuduldlan1amienistuuedasinig saseluil

- $IANVLLRAYRDATILUAT

- é]’uﬂqumfﬁaa%a (Construction Cost)

- 5388187 UAN1518lATINS

INMIANY @ansaasunanIsageunsilisunlaseusazladeninase

= 241,622 U

£
a

NU

829,738,081 a1UUM

15 Lo




a5l 6.7 7131983U Sensitivity Analysis

nsiasuulastadeinusiatvieanas 5-10% NN

Sale Price - 10% - 5% Base Case
WACC 10.28% 10.28% 10.28%
Ke 13.23% 13.23% 13.23%
NPV Project  (EBIT, WACC) 388,968,343 489,151,342 589,334,341
Equity (NI, Ke) 155,816,366 231,434,644 307,052,922
IRR Project  (EBIT) 27.86% 31.64% 35.19%
Equity (NI 20.91% 24.33% 27.58%
ROI 34.55% 41.36% 48.16%
ROE 59.02% 70.65% 82.28%
nsiUaguulasladedunuainedasnenag 5-10% nnsaigu
Construction Cost + 10% + 5% Base Case
WACC 10.28% 10.28% 10.28%
Ke 13.23% 13.23% 13.23%
NPV Project  (EBIT, WACC) 515,603,585 552,575,600 589,334,341
Equity (NI, Ke) 246,545,248 276,895,286 307,052,922
IRR Project  (EBIT) 32.17% 33.69% 35.19%
Equity (NI 24.75% 26.17% 27.58%
ROI 40.87% 44.42% 48.16%
ROE 69.33% 75.62% 82.28%
nsiasuulastadedusseziaanlunisviglalasenisannnsaigiu
Sale Performance Base Case
(Close Sales Period) E LU [ 24 months
WACC 10.28% 10.28% 10.28%
Ke 13.23% 13.23% 13.23%
NPV Project  (EBIT, WACC) 547,198,292 587,948,664 589,334,341
Equity (NI, Ke) 273,290,726 305,295,130 307,052,922
IRR Project  (EBIT) 33.34% 35.00% 35.19%
Equity  (NI) 25.92% 27.42% 27.58%
ROI 45.59% 48.18% 48.16%
ROE 77.88% 82.30% 82.28%

93
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nA13190196 TunsalueNgn (Worst Case) NsgAusIAIVIEanaINd 10%

w30 fuyuAIneasIuiniy 10% wse szaznailanisvisardndu 30 weousziiuladn

Y] 1 1

yarlagtuansvesnsvuaiuanedlasanis (NPV of Free Cash Flow) ailfngandt 0 uag

q

dnsmanouunulasanis (IRR) Ndvedluseiuginindnsmanauunuigasuainnisi

13.23% Jauansbiiiuinlasinisianunsasessuanudsasinunisudsuwlauedsini duu
1 1 ¥ ¥ o1 ¥ al % d! 9&; 1
AINEIIY UagsseziaIve taaeutftusedunis wagnendranudululalunisamu

Waulasinisae bl

1NN 1518MUdNIN Tessnisiianussuluisedadufiusia1uie u1nnIn

(%
v v Y = [

Uadgsnusuyueneaiauazszesiiarlansvigaiudiuasludamuinisiiaudfy

wazsziinszisnanssulangnenvazdimanssnuiuaufatadsaIusIAIuI Y 819 N1TaATIAN

MYFOATINNATUSONT IR ILaR R UEnTINTINT W vBILaNasg AunawAuly Wudu
6.7 N153LA31Z% Scenario Analysis

duillesnnmsliasgrianugeulnivesnsmansuunuuazyar1tagiugns

r-zl'd U .«.:4' U % U 1 b4 a )
yaalasan1sniisensivisuwtasdadesimvieg dunuaineasne wazssugnalanisuy 7
aztladulu Sensitivity Analysis maluil avidun1simsesinsaiinniswasundaslumnia 3
TadenSougiu ludnwuzinaosmnnisal nstiNugfgn (Worst Case) way NINANAR (Best

(%

Case) Wisuiisuiunsaigu (Base Case) lonanail

A15199 6.8 AT Scenario Analysis

WORST CASE BEST CASE
- BASE CASE -
SCENARIO F1ANEAR 10%, ANaRE1LNY - - FIANINELAN 5%, ANBRTIAR
ilannsans 24 1hau
10%, Tlan1sans 30 thau 5%, langans 15 LAau
WACC 10.28% 10.28% 10.28%
Ke 13.23% 13.23% 13.23%
NPV  Project (EBIT, WACC) 277,448,991 589,334,341 866,777,103
Equity (NI, Ke) 64,984,578 307,052,922 523,129,863
IRR  Project (EBIT) 22.85% 35.19% 45.07%
Equity (NI) 16.41% 27.58% 36.85%
ROI 25.84% 48.16% 70.71%
ROE 43.83% 82.28% 121.77%
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el lunsdlfiuefan (Worst Case) Nsgdiusianeanas 10%, suny

AINEASILANTY 10% wag szaziatUanisvigardnlu 30 Wewasiuledn yaadagiu
qVsveINTTLAliuanY04lATINTg (NPV of Free Cash Flow) &ailA1gendn 0 wazdnsn
nanauwnulAgINg (IRR) Afteglusziuginindnsmanauwnuigainuaianisi 13.23%

Aty F9en9asulain Tassnistlanunsasesuanuidesdeladesian duyuneasns uazaiy

antlulanisuelad wazdinudululdamuimuilasinisle
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CASHFLOW : PROJECT (BASE CASE)
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ARG Total m1 m2 m3 mé4 mb5 mé m7 m8 m9 m10 m11 m12 m13 m14 m15
C1 C2 C3 C4 C5 C6 C7 C8 C9 C10 C11
7elé
sanuedian (i) 240 - - - - 12 72) 24| 12 12 12 12 12 10 10 10 7 5
Ruaed 12,000,000 - - - 3 600,000 3,600,000 1,200,000 600,000 600,000 600,000 600,000 600,000 480,000 480,000 480,000 360,000 240,000
Ruindtygyn 121,640,000 - - || 6082000 364920000 12,164,000 6,082,000 6082000 6082000 6082000 6082000 4865600| 4865600] 4,865600] 3,649,200 2,432,800
Rl 608,086,961 - - - " | 1266848 8867,935| 11,401,631 12668478 13990407 15372422 16,820,248 18,340466| 19,620,649 20,971,953 22,402,746 23,542,909
Qulau 1,941,976,044 g g - g g . - - . - g -
souselé / Building 2,683,703,005 - - . | 6682000 41,358848| 22231935 18083631 19,350,478| 20,672.407| 22,054,422 23502248 23,686,066| 24,966,249| 26,317,553 26,411,946 26,215,709
souseldvavan (1 21079) 2,683,703,005 - - - | 6682000 41,358848| 22231935 18083631 19,350,478| 20,672,407| 22,054,422 23502248 23,686,066| 24,966,249| 26,317,553 26,411,946 26,215,709
Arldang
i 669,900,000| 669,900,000 - - - - - - - : - - - : - - - -
Aimniiau 5,572,350 228,375 . - 852,600 1,080,975 852,600 c - - - - - -
AUNUAINDAG -
AnedseaAe 769,803,850 - - - - - | 3849019| 3849019| 3849019] 3849019 23018683 23018683 19,018683| 19,018683| 19,018683| 19,018,683 19,018,683
pnadsuanwilaiatang 9,446,000 - - - - - - - - - - -
ANRANULLANANT 23,094,116| 23,094,116 - - - - - - - . - - - . - - - -
AEauiein 23,094,116 - - - - - 962,255 962,255 962,255 962,255 962,255 962,255 962,255| 962,255, 962,255, 962,255 962,255|
Aiiewmie niEY 2,400,000 - - - - - 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000
passfiaunnizeanyn 1,200,000/ 1,200,000 - - - - - - - . - - - . - - - -
FndnrmanuAuanden 700,000 700,000 R . % ] - - ] - - - -
squﬁunuﬁﬁuumﬁﬂﬁaagw 1,505,210,431| 695,122,491 - - 852,600  1,080,975] 852,600 4911274 4911274  4911274] 4,911,274 24,080,938 24,080,938| 20,080,938 20,080,938 20,080,938| 20,080,938| 20,080,938
Aldnadniiunmg
AndauazRAeY 10,099,000 . 105,000 105,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000
Aldanansmauaznimann 63,268,800 - | 4600000 | 43132000 5682700] 4712700 3232700 1,832,700  3,072,700| 1,732,700 972,700 924,700 924,700 3,564,700  2,276,700] 2,238,700
#1 Commission 6,742,972 - - - 337,149 2,022,892 674,297 337,149 337,149 337,149 337,149 337,149 269,719 269,719) 269,719 202,289) 134,859
Fiilednseamanisaana 2,000,000 - - - || 2,000,000 - - - : - - - : - - - -
Aassuitlaunislau 2% (Gimmu@m?‘q 1%) 26,837,030
migsiaans 3.3% 88,562,199
saumldanelunisaiiuny 197,510,002 - || 4705000 1050000 6,991,349 8046592 5727,997| 3910849  2510,849|  3,750,849| 2410849| 1,650,849 1,535419|  1,535419|  4,175419| 2,819,980 2,714,559
sanAlgang 1,702,720,433| 695,122,491 | 4,705,000 957,600 8,072,324  8899,192| 10,639271|  8822,123| 7422123  8,662,123| 26,491,787| 25731787 21616357 21,616,357| 24,256,357| 22,900927| 22,795498
srelagnavasinanldane (EBIT) 980,982,573 (695,122,491) | @705000| (957,600) (1390,324) 32450,656| 11592,664|  9,261508| 11928356| 12010284 (4437364)| (2229538)| 2,069,700  3349,892[  2,061,196| 3,511,019 3,420,212
9n doupenideans (74,791,882)| (2,350,705)| (2,359,728)| (2,363,707)| (2.386,626)| (2:359,728) (2:363707) (2,386,626)| (2,409,546)| (2432465) (2455384)| (2,567,762)| (2,680,140)| (2,773,851) (2,627,939)|  (2,721,650)| (2,148,695)
selanauinani (EBT) 906,190,690 (697,473,195)]  (2,359,728)|  (7,068,707)| (3,344,226)| (3,750,052)| 30,095949|  9,206,037|  6,851,962| 9,495,891  9,554,900| (7,005,126)| (4909678)|  (704,142) (566,743) 789,368| 1,271,517
dn mERulATRyARaTAX) 20%| (181,238,138)
NSEUARUAASUGNS (Net Cashflow) 724,952,552 (697 473,195)| (2,359,72s)| (7,068 707)| (3,344,226)| (3.750,052)| 30,095,949| 9,206,037| 5,351,962| 9,495,891| 9,554,900| (7,005,126)| (4,909‘678)| (704,142)| 515,eea| (566,743)| 739,3es| 1,271,517‘




CASHFLOW : PROJECT (BASE CASE
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arAE Total m16 m17 m18 m19 m20 m21 m22 m23 m24 m25 m26 m27 m28 m29 m30 m31
C12 C13 C14 C15 C16 C17 C18 C19 C20 C21 C22 C23 C24 T1 T2 T3
s1elé
tan1netiesn (iln) 240 5 5 2 2 2 2 2 2 2 2 2 - - - - -
Ruang 12,000,000 240,000 240,000 120,000 120,000) 120,000 120,000 120,000 120,000 120,000 120,000 120,000 - - - - -
Ruindtynyn 121,640,000 2432800 24328000 1216400 1216400  1216400]  1216400[ 1216400[ 1216400 1216400[ 1216400 1216400 - - -
Ruanil 608,086,961| 24,353,692| 25,222,387| 26,157,906| 26,664,645 27,217,451 27,825,538 28,501,190 29,261,299| 30,129,995| 31,143473| 32,350,647 33879864 32613017 25011,930| 22478234 -
Rulau 1,941,976,044 - - - - - - - - - - - - -| 679,691,615| 679,691,615 582,592,813
sau372/14 / Building 2,683,703,005| 27,026,492 27,895187| 27,494,306 28,001,045| 28553851 29161938 29837500 30597699 31466395 32479.873| 33696,047| 33,879,864 32,613,017 704,703,545| 702,169,849 582,592,813
sanselEnanan (1 anans) 2,683,703,005| 27,026,492 27,895187| 27,494,306 28,001,045| 28553851| 29,161,938 29,837,500 30,597,699 31,466,395 32,479,873| 33,696,047| 33,879,864| 32,613,017| 704,703,545 702,169,849 582,592,813
Algane
A 669,900,000 - - - - - - - - - - - - - - - -
AN fiau 5,572,350 - - - - - - - - - 852,600 852,600 852,600 - - -
VUTRLEVERN -
Anagseennng 769,803,850| 19,018,683| 19,018,683 19,018,683| 50,164,849| 50,164,849| 50,164,849| 50,164,849| 68,769,599| 68,769,599| 68,769,599| 49,750,916| 49,750,916| 49,750,916 - - -
Anneaauenmilasaennis 9,446,000 - - - - - - - - 4 1992000 1992000 1992000 3470000 - - -
ANBANLLLBIANT 23,094,116 - E E - - - - - - - - g E E - -
AnLBusaunieaing 23,094,116 962,255 962,255 962,255 962,255 962,255 962,255 962,255 962,255 962,255 962,255 962,255 962,255 962,255 - - -
Andlamie niaY 2,400,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 - - -
mﬁﬁmﬁﬂumwmuﬁmm 1,200,000 - | | | | - - - - - - - -
AndmiaeaAuanden 700,000 - - - = - - - - - - - - - - - -
equﬁuvguﬁﬁmm:mmﬁ?u 1,505,210,431] 20,080,938 20,080,938| 20,080,938| 51,227,104 51,227,104 51,227,104 51,227,104| 69,831,854 69,831,854 71,823,854| 53,657,770 53,657,770 55,135,770 - - -
Aldanasuiiunig
AndnauazRuieu 10,099,000 341,000 341,000 341,000 341,000, 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000
Anldidanenisuneuazn1snain 63,268,800 928,700 928,700 2,120,700 780,700 780,700 780,700 780,700 2,020,700 780,700) 780,700 1,640,700 2,752,700 2,742,700 2,742,700 1,692,700 932,700
1 Commission 6,742,972 134,859 134,859 67,430 67,430 67,430 67,430 67,430 67,430 67,430 67,430 67,430 - - - - -
ﬂ"\LEjﬂﬁﬁi’adV\Nﬂﬁiﬂa’m 2,000,000 - 4 | i | E E E E - | | |
Ansssudiannslew 2% (SuAuazAss 1%) 26,837,030 - - - - - - 4| 9392961 9392961 8051109
Migsnaeniy 3.3% 88,562,199 - - - 30,996,770| 30,996,770 26,568,660
sanAlganelunsAduany 197,510,002]  1,.404559|  1,404559|  2529,130|  1,189,130|  1,189,130|  1,189,130|  1,189,130|  2.429,130|  1,189,130| 1,189,130 2,049,130 3,093,700  3,083,700| 43,473,430 42,423,430 35,893,469
sauAT g 1,702,720,433| 21,485498| 21485498| 22,610,068 52,416,233 52,416,233 52,416,233 52,416,233 72,260,983| 71,020,983 73,012,983| 55,706,900 56,751,470 58,219,470 43473430 42423430 35893469
snalignanaainanldans (EBIT) 980,982,573|  5540,994|  6,409,690|  4,884,238| (24,415,188)| (23,862,382)| (23,254,205)| (22,578,643)| (41,663,284)| (39,564,589)| (40,533,110)| (22,010,853)| (22,871,606)| (25,606,454)| 661,230,115| 659,746,419| 546,699,344
dn dounandedns (74,791,882)| (2,242,406)| (2,336,117)| (2,096,495)| (2,335,554)| (2574,614)| (2,147,007)| (2,386,067)| (2,711,949)| (2,371,165) (2,706,343)| (2,956,745)| (2,873,815)| (3,131,115) - - -
selanausinai (EBT) 906,190,690|  3,298,588|  4,073,573|  2,787,743| (26,750,743)| (26,436,996)| (25401,303)| (24,964,710)| (44,375,234)| (41,925,753)| (43,239,453)| (24,967,509)| (25,745,421)| (28,737,569)| 661,230,115| 659,746,419| 546,699,344
dn ERUlETRYARA(TAX) 20%| (181,238,138) (181,238,138)
NSzUARUAATUANS (Net Cashflow) 724,952,552 3,298,588| 4,073,573| z,7s7,743| (26,750 743)| (26.435,995)| (25,401,303)| (24,954,710)| (44,375,234)| (41,925,753)| (43,239,453)| (24,967,599)| (25,745,421)| (28,737‘569)| 661,230,115| 659,746,419| 365,461,206
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—;S""a:';[ﬁ;ﬁg;ion mi|m2| m3 m4 m5 m6 m7 m8 m9 m10 m11 m12 m13 m14 m15
C1 C2 C3 C4 C5 C6 Cc7 C8 C9 C10 C11
Salable Area (NFA/Building) sg.m. 11,163 Soft Launch |Grand Opening
% Accum. Sold (F) 5% 35% 45% 50% 55% 60% 65% 70% 74% 78% 82% 85% 87%
Building Details Size (sq.m) Unit % MoM Sold (F) 5% 30% 10% 5% 5% 5% 5% 5% 4% 4% 4% 3% 2%
Room Type A1 36.15 83
Room Type B1 4215 78
Room Type B2 47.65 15
Room Type B3 48.75 6
Room Type C1 62.05 14
Room Type C2 58.20 19
Room Type C3 71.35 19
Room Type D1 89.55 6
Avg. Size 46.51 240 12 72 24 12 12 12 12 12 10 10 10 z 5
Total 11,163
Avg. Sales Price baht/sq.m 241,622
Total Units Unit 240 12 72 24 12 12 12 12 12 10 10 10 7 5
Total Potential Value / Buil baht 2,697,188,950 134,850,448 | 809,156,685 | 269,718,895 | 134,859,448 | 134,859,448 | 134,859,448 | 134,859,448 | 134,859,448 | 107,887,558 | 107,887,558 | 107,887,558 | 80,915,669 | 53,943,779
Avg. Price / Unit baht 11,238,287
Cashilamibie e ction [m [ m] ms m4 m5 m6 m7 m8 m9 m10 m11 m12 m13 m14 m15
Ruang 50,000  aAesegdn 12,000,000 600,000.00  3,600,000.00 1,200,000.00  600,000.00 600,000.00 600,000.00 600,000.00  600,000.00  480,000.00  480,000.00  480,000.00 360,000.00 240,000.00
gy 506,833 m'ﬂm‘@gﬁm 121,640,000 6,082,000 36,492,000 12,164,000 6,082,000 6,082,000 6,082,000 6,082,000 6,082,000 4,865,600  4,865600  4,865600 3,649,200 2,432,800
Rusiauaad 2,533,696  ladtsagiln 608,086,961 - 1,266,848 8,867,935 11,401,631 12,668,478 13990407 15372422 16,820,248 18,340,466 19,620,649 20,971,953 22,402,746 23,542,909
1. A91iLNR 20%, 24990 1,690,824 m‘m%am 365,218,011
2. 41840 100% - an 5% 10,119,540  ladgsagiln 242,868,950
Ruleu 8,091,567  edumagin 1,941,976,044
1. AM91iLnR 20%, 24990 8,990,630 m?iw‘a%am 1,941,976,044
2. 418180 100% - A 5% 0 mﬁw‘mﬁm 0
Total Cash Inflow 2,683,703,005 6,682,000 41,358,848 22,231,935 18,083,631 19,350,478 20,672,407 22,054,422 23,502,248 23,686,066 24,966,249 26,317,553 26,411,946 26,215,709
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8 9 0 4 6 8 9 0
Sal?ﬂim m16 m17 m18 m19 m20 m21 m22 m23 m24 m25 m26 m27 m28 m29 m30 m31
per Bulding) ci2 ci3 Ci4 | 15 | ci6 | ci7 | cis | ci9 | c0 | ca1 | c22 | ¢ | cx T T2 3
Salable Area (NFA/Building) sg.m. 11,163 Close Sales (F)
% Accum. Sold (F) 89% 91% 92% 93% 94% 95% 96% 97% 98% 99% 100%
Building Details Size (sq.m) Unit % MoM Sold (F) 2% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1%
Room Type A1 36.15 83
Room Type B1 42.15 78
Room Type B2 47.65 15
Room Type B3 48.75 6
Room Type C1 62.05 14
Room Type C2 58.20 19
Room Type C3 71.35 19
Room Type D1 89.55 6
Avg. Size 46.51 240 5 5 2 2 2 2 2 2 2 2 2 0 0 0 0 0
Total 11,163
Avg. Sales Price baht/sq.m 241,622
Total Units Unit 240 5 5 2 2 2 2 2 2 2 2 2 0 0 0 0 0
Total Potential Value / Buil baht 2,697,188,950 | 53,943,779 | 53,943,779 | 26,971,890 | 26,971,890 | 26,971,890 | 26,971,890 | 26,971,890 | 26,971,890 | 26,971,890 [ 26,971,890 | 26,971,890 - - - - -
Avg. Price / Unit baht 11,238,287
Cashflow Projection m16 m17 m18 m19 m20 m21 m22 m23 m24 m25 m26 m27 m28 m29 m30 m31
[SYEEN 50,000  ledAuseyiln 12,000,000 | 240,000.00  240,000.00 120,000.00 120,000.00 120,000.00 ~120,000.00 120,000.00 ~120,000.00 ~120,000.00 120,000.00  120,000.00 - - - - -
Tty 506,833 m?z'am‘ﬂaﬁm 121,640,000 | 2,432,800 2,432,800 1216400 1,216,400 1216400 1216400 1216400 1216400  1,216400 1,216,400 1,216,400 - - - - -
Ruriaund 2,533,696 va?z'am‘aaﬁm 608,086,961 | 24,353,692 25,222,387 26,157,906 26,664,645 27,217,451 27,825538 28,501,190 29,261,299 30,129,995 31,143,473 32,359,647 33,879,864 32,613017  25011,930 22,478,234 -
1. A1LN& 20%, 24930 1,690,824 La?w‘@%ﬁm 365,218,011
2. 4880 100% - 80 5% 10,119,540 m;%me%am 242,868,950
Ruley 8,091,567 m?z'maaﬁm 1,941,976,044 679,691,615 679,691,615 582,592,813
1. A1LN& 20%, 24930 8,990,630 La?ﬂﬂ"ﬂ%@m 1,941,976,044
2. AUAA 100% - AR 5% 0 Laﬁu;w‘qgﬁm 0
Total Cash Inflow 2,683,703,005 | 27,026,492 27,895,187 27,494,306 28,001,045 28,553,851 29,161,938 29,837,500 30,597,699 31,466,395 32,479,873 33,696,047 33,879,864 32,613,017 704,703545 702,169,849 582,592,813




[mi]m2] m3 m4 m5 mé m7 m8 m9 [ mio [ mit mi2 | mi3 | mi4 | mi5 | mi6 [ mi7
HAUANIU LDAUELADY SIARBUATIIU
m3 24 \eu 1,266,848 1,266,848 1266848 1266848 1266848 1,266,848 1266848 1266848 1266848 1,266,848 1266848 1266848 1266848 1,266,848
m4 24 \eu 7,601,087 7,601,087 7,601,087 7,601,087 7,601,087 7,601,087 7,601,087 7601087 7,601,087 7,601,087 7,601,087 7,601,087 7,601,087
m5 24 \feu 2533696 2533696  2,533696 2533696 2533696 2533696 2,533,696  2,533696 2533696 2,533,696 2533696 2,533,696
mé 24 ey 1,266,848 1266848 1266848 1266848 1,266,848 1266848 10266848 1266848 1266848 1266848 1,266,848
m7 23 ey 1,321,928 1321928 1321928 1,321,928 1,321,928 1321928 1,321,928 1,321,928 1321928 1321928
m8 22 \ieu 1382016 1382016 1382016 1,382,016  1,382016 1382016 1,382,016 1382016 1,382,016
m9 21 1w 1447826  1447,826 1,447,826 1,447,826 1447826 1,447,826 1447826 1,447,826
m10 20 \iau 1520217 1520217 1520217  1,520217 1520217  1,520217 1520217
m11 19 \eu 1,280,183 1,280,183 1,280,183 1,280,183 1,280,183 1,280,183
m12 18 \feu 1,351,304 1351304 1351304 1,351,304 1,351,304
m13 17 \Aiau 1430793 1430,793  1430,793 1,430,793
m14 16 hiau 1,140,163 1,140,163 1,140,163
m15 15 1w 810,783 810,783
m16 14 \eu 868,696
m17 13 ipieu
m18 12 iiau
m19 11 \iau
m20 10 \feu
m21 9 \Aeu
m22 8 ey
m23 7 1w
m24 6 0
m25 5
m26 4
m27 3]
m28 2
m29 1
che 1266848 8,867,935 11,401,631 12,668478 13990407 15372422 16,820,248 18,340,466 19,620,649 20971953 22,402,746 23542909 24,353,692 250222387
Rusulau aananeaau] % Sold Unit
m3 5%
m4 30%
m5 10%
m6 5%
m7 5%
m8 5%
m9 5%
m10 5%
m11 4%
m12 4%
m13 4%
m14 3%
m15 2%
m16 2%
m17 2%
m18 1%
m19 1%
m20 1%
m21 1%
m22 1%
m23 1%
m24 1%
m25 1%
m26 1%
m27
m28

m29
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m16 m17 m18 m19 m20 m21 m22 m23 m24 m25 m26 m27 m28 m29 m30 [  m31
NAUANIU HAAUELADYUY 9IARBDUATIY

m3 24 [ED 1,266,848 1,266,848 1,266,848 1,266,848 1,266,848 1,266,848 10266848 1,266,848 1,266,848 1,266,848 1,266,848 1,266,848
m4 24 Aau 7,601,087 7.601,087 7,601,087 7601087 7,601,087 7,601,087 7,601,087 7,601,087 7,601,087 7,601,087 7,601,087 7,601,087 7,601,087
m5 24 Aau 2,533,696 2533696 2,533,696 2533696 2,533,696 2,533,696 2,533,696 2,533,696 2,533,696 2,533,696 2533696 2,533,696 2,533,696 2,533,696
mé 24 [ 1,266,848 1,266,848 1,266,848 1,266,848 1,266,848 1,266,848 10266848 1,266,848 1,266,848 1,266,848 1,266,848 1,266,848 1,266,848 1,266,848 1,266,848
m7 23 Wwau 1,321,928 1,321,928 1,321,928 1,321,928 1,321,928 1,321,928 1,321,928 1,321,928 1,321,928 1,321,928 1,321,928 1,321,928 1,321,928 1,321,928 1,321,928
m8 22 \Aau 1,382,016 1,382,016 1,382,016 1,382,016 1,382,016 1,382,016 1,382,016 1,382,016 1,382,016 1,382,016 1,382,016 1,382,016 1,382,016 1,382,016 1,382,016
m9 21 \au 1,447,826 1,447,826 1,447,826 1,447,826 1,447,826 1,447,826 1447826 1,447,826 1,447,826 1,447,826 1,447,826 1,447,826 1,447,826 1,447,826 1,447,826
m10 20 au 1,520,217 1520217 1,520,217 1,520217 1,520,217 1,520,217 1,520,217 1,520,217 1,520,217 1,520,217 1,520,217 1,520,217 1,520,217 1,520,217 1,520,217
m11 19 au 1,280,183 1,280,183 1,280,183 1,280,183 1,280,183 1,280,183 1,280,183 1,280,183 1,280,183 1,280,183 1,280,183 1,280,183 1,280,183 1,280,183 1,280,183
m12 18 Wau 1,351,304 1,351,304 1,351,304 1,351,304 1,351,304 1,351,304 1,351,304 1,351,304 1,351,304 1,351,304 1,351,304 1,351,304 1,351,304 1,351,304 1,351,304
m13 17 \au 1,430,793 1,430,793 1,430,793 1,430,793 1,430,793 1,430,793  1430,793 1,430,793 1,430,793 1,430,793 1,430,793 1,430,793 1,430,793 1,430,793 1,430,793
m14 16 wau 1,140,163 1,140,163 1,140,163 1,140,163 1,140,163 1,140,163 1,140,163 1,140,163 1,140,163 1,140,163 1,140,163 1,140,163 1,140,163 1,140,163 1,140,163
m15 16 \au 810,783 810,783 810,783 810,783 810,783 810,783 810,783 810,783 810,783 810,783 810,783 810,783 810,783 810,783 810,783
m16 14 wau 868,696 868,696 868,696 868,696 868,696 868,696 868,696 868,696 868,696 868,696 868,696 868,696 868,696 868,696
m17 fl3 \au 935,518 935,518 935,518 935,518 935,518 935,518 935,518 935,518 935,518 935,518 935,518 935,518 935,518
m18 12 [ 506,739 506,739 506,739 506,739 506,739 506,739 506,739 506,739 506,739 506,739 506,739 506,739
m19 11 hau 552,806 552,806 552,806 552,806 552,806 552,806 552,806 552,806 552,806 552,806 552,806
m20 10 e 608,087 608,087 608,087 608,087 608,087 608,087 608,087 608,087 608,087 608,087
m21 9 eu 675,652 675,652 675,652 675,652 675,652 675,652 675,652 675,652 675,652
m22 8 \Rau 760,109 760,109 760,109 760,109 760,109 760,109 760,109 760,109
m23 7 eu 868,696 868,696 868,696 868,696 868,696 868,696 868,696
m24 6 e 1,013,478 1,013,478 1,013,478 1,013,478 1,013,478 1,013,478
m25 5 au 1,216,174 1,216,174 1,216,174 1,216,174 1,216,174
m26 4 \hau 1,520,217 1,520,217 1,520,217 1,520,217
m27 3 (G - R R
m28 2 (G - -
m29 1 [N R

008,086,961 24,353,692 25,222,387 26,157,906 26,664,645 27,217,451 27,825,538 28,501,190 29,261,299 30,129,995 31,143473 32,359,647 33,879,864 32613017  25011,930 22,478,234 -

Wusulau aapweau] % Sold Unit

m3 5% 97,098,802
m4 30% 582,592,813
mb5 10% 194,197,604
mé 5% 97,098,802
m7 5% 97,098,802
m8 5% 97,098,802
m9 5% 97,098,802
m10 5% 97,098,802
m11 4% 77,679,042
m12 4% 77,679,042
m13 4% 77,679,042
m14 3% 58,259,281
m15 2% 38,839,521
m16 2% 38,839,521
m17 2% 38,839,521
m18 1% 19,419,760
m19 1% 19,419,760
m20 1% 19,419,760
m21 1% 19,419,760
m22 1% 19,419,760
m23 1% 19,419,760
m24 1% 19,419,760
m25 1% 19,419,760
m26 1% 19,419,760
m27 -
m28 -
m29

* check

679,691,615 679,691,615 582,592,813
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Project Investment Cost M2 M3 M4 M5 M6 M7 M8 M9 M10 M11 M12 M13 M14 M15 M16 M17
Cost Items Total Weight ml m2 m3 m4 m5 m6 m7 m8 m9 m10 mill ml2 m13 ml4 m15
of job C1l Cc2 C3 C4 C5 C6 C7 C8 (ele) C10 C1l1
srunuiiau 2,436
Fnfiau 669,900,000 669,900,000
pnlaufian 6,699,000 6,699,000
Aransuanui 3,349,500 3,349,500
FANAUNUNMUNAY 679,948,500 679,948,500 - 4 o Y - - L - - - - - -
AUNUAIWRIUN DU
unuAuLlFuTZAL 456,750 228,375 228,375
ansnsngding 3,654,000 609,000 | 609,000 | 609,000
Landscape 1,461,600 243,600 | 243,600 | 243,600
FANAUNUNRUINAY 5,572,350 228,375 852,600 | 1,080,975 | 852,600 - - 2 - . - . - . B .
AunuAINagsIeeIng
Arnassieaimng (29 du) 23,430
AuanduuazgIun 15,396,077 2% 3,849,019 | 3,849,019 | 3,849,019 | 3,849,019
ulpseasIsiazaIuITUL 323,317,617| 42% 19,018,683 | 19,018,683 | 19,018,683 | 19,018,683 | 19,018,683 | 19,018,683 | 19,018,683
Lift (4 Fasiaa1AT) 8,000,000| 1% 4,000,000 [ 4,000,000
9umnusanie U (Built-in Furniture) 111,628,500 15%
uannilne 311,461,656 40%
93 769,803,850 100% - | 3,849,019 | 3,849,019 | 3,849,019 | 3,849,019 | 23,018,683 | 23,018,683 | 19,018,683 | 19,018,683 | 19,018,683 | 19,018,683 | 19,018,683
Anasseuaniuiiafliainis
Fitness Equipment 2,100,000
Library Set 500,000
Pool (12*20*1.6m, 6*4*0.6m) 5,976,000
szuuANLaansie (CCTV) 870,000
kY 9,446,000 - : - - - - Y - - . B B
ANBBNULLBIATT 23,004,116| 3% 23,094,116
ANLEIMNTIUNaa519 23,094,116 3% 962,255 | 962,255 | 962,255 | 962,255 962,255 962,255 962,255 962,255 962,255 962,255 962,255
AHaIAe gniau 2,400,000 100,000 | 100,000 | 100,000 | 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000
ArsssniiuannsaeayyIAneasn 1,200,000 1,200,000
ANTANITVIENNURIUIAR DN 700,000| 0.2% 700,000
sausUNUAINass19aAs 829,738,081 24,994,116 | - - - - - | a911,274 | 4,011,274 | 4,911,274 | 4,911,274 | 24,080,938 | 24,080,938 | 20,080,938 | 20,080,938 | 20,080,938 | 20,080,938 | 20,080,938
59:3UaI)UlASINIS (Total Cap. Invest.) | 1,505,210,431 695,122,491 | - - 852,600 | 1,080,975 | 852,600 | 4,911,274 | 4,911,274 | 4,911,274 | 4,911,274 | 24,080,938 | 24,080,938 | 20,080,938 | 20,080,938 | 20,080,938 | 20,080,938 | 20,080,938
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Project Investment Cost M18 M19 M20 M21 M22 M23 M24 M25 M26 M28 M29 M30 M31 M32 M33
c I R— Weight mi16 m17 m18 m19 m20 m21 m22 m23 m24 m25 m26 m27 m28 |m29|m30|m31
ost ltems o3 of job C12 C13 Cl4 C15 C16 C17 C18 C19 C20 Cc21 C22 Cc23 Cc24 T1| T2 | T3
SuNUTAY 2,436
AniAu 669,900,000
AnTeuiian 6,699,000
Arensuanuil 3,349,500
FANFUNURRIUNAY 679,948,500 4 . . . E B 4 E 3 B i B B _ , B
SUNUANRMUNTIAY
uaNANLFUTEAY 456,750
ansnsngling 3,654,000 609,000 609,000 609,000
Landscape 1,461,600 243,600 243,600 243,600
FANAUNUNMUTIAY 5,572,350 - - - E - - . - - - 852,600 852,600 852,600 | - - -
AuNUAINedsImIANg
AnaaZ1eannns (29 1u) 23,430
uadnuazgIuIIn 15,396,077 2%
NulATaELazITUIEUL 323,317,617| 42% | 19,018,683 | 19,018,683 | 19,018,683 | 19,018,683 | 19,018,683 | 19,018,683 | 19,018,683 | 19,018,683 | 19,018,683 | 19,018,683
Lift (4 Fasia81A"T) 8,000,000| 1%
uanusteneli (Built-in Furniture) 111,628,500| 15% 18,604,750 | 18,604,750 | 18,604,750 | 18,604,750 | 18,604,750 | 18,604,750
nuanting 311,461,656 40% 31,146,166 | 31,146,166 | 31,146,166 | 31,146,166 | 31,146,166 | 31,146,166 | 31,146,166 | 31,146,166 | 31,146,166 | 31,146,166
593 769,803,850 100% | 19,018,683 | 19,018,683 | 19,018,683 | 50,164,849 | 50,164,849 | 50,164,849 | 50,164,849 | 68,769,599 | 68,769,509 | 68,769,599 | 49,750,916 | 49,750,916 | 49,750,916 | - - -
Anagseuaniuianiainig
Fitness Equipment 2,100,000 2,100,000
Library Set 500,000 500,000
Pool (12*20*1.6m, 6*4*0.6m) 5,976,000 1,992,000 | 1,992,000 [ 1,992,000
szuuANlaanie (CCTV) 870,000 870,000
593 9,446,000 - - - - - - - - - 1,992,000 | 1,992,000 [ 1,992,000 | 3,470,000 | - - -
ANBANUWULIBNANT 23,094,116 3%
AW TIUNeaE9 23,094,116 3% 962,255 962,255 962,255 962,255 962,255 962,255 962,255 962,255 962,255 962,255 962,255 962,255 962,255
AnRalie niau 2,400,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000
Ansssuilnnsreayy IAieasIa 1,200,000
ANdRTNTNENUAILInSaN 700,000] 0.2%
iquﬁuﬂuﬁﬂﬁa«?uaﬂmi 829,738,081 20,080,938 | 20,080,938 | 20,080,938 | 51,227,104 | 51,227,104 | 51,227,104 | 51,227,104 | 69,831,854 | 69,831,854 | 71,823,854 | 52,805,170 | 52,805,170 | 54,283,170 | - - -
s9:RUaaYulATINNS (Total Cap. Invest.) [ 1,505,210,431 20,080,938 | 20,080,938 | 20,080,938 | 51,227,104 | 51,227,104 | 51,227,104 | 51,227,104 | 69,831,854 | 69,831,854 | 71,823,854 | 53,657,770 | 53,657,770 | 55,135,770 - - -
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MARKETING COST 4 8 9 0 4 6
A " B i m1 m2 m3 m4 m5 m6 m7 m8 m9 m10 m11 m12 m13 m14 m1
Marketing Plan Price / Unit Amo‘unt fmquency GiodictofiCost SuUM 5
{Unit) SITImS, Month)] & Others C1 c2 c3 c4 c5 [ c7 c8 c9 C10 C11
1. PR and Advertising
Sale Office niinlATanns 30,000 FC/sq.m. 150 1 - 4,500,000 4,500,000
Billboard - Front of site - FC 1 1 100,000 100,000 100,000
Billboard - Prime Area 250,000  /month 1 24 100,000 6,100,000 350,000 250,000 250,000 250,000 250,000 250,000 250,000 250,000 250,000 250,000 250,000 250,000 250,000
Billboard - BTS Station 400,000 /month 1 12 100,000 4,900,000 500,000 400,000 400,000 400,000 400,000 400,000 400,000
Digital Billooard 360,000  /month 1 12 500,000 4,820,000 860,000 360,000 360,000 360,000 360,000 360,000 360,000
Newspaper 200,000 G 2 10 10,000 4,010,000 410,000 400,000 400,000 400,000 400,000 400,000 400,000
Magazine 200,000 JGES! 2 10 10,000 4,010,000 410,000 400,000 400,000 400,000 400,000 400,000 400,000
Spot Radio 300,000  /month 2 10 100,000 6,100,000 700,000 600,000 600,000 600,000 600,000 600,000 600,000
Brochure - Full A4 100 Junit 1,000 1 20,000 120,000 120,000
Brochure - mini 25 Junit 2,500 1 10,000 72,500 72,500
Leaflet 2 Junit 4,000 1 - 8,000 8,000
2. Online Maketing
Home Website 10,000 IYear 1 3 50,000 80,000 60,000 10,000
SEO 60,000 /keyword 2 29 3,480,000 120,000 120,000 120,000 120,000 120,000 120,000 120,000 120,000 120,000 120,000 120,000 120,000 120,000
GDN 60,000  /month 1 29 1,740,000 60,000 60,000 60,000 60,000 60,000 60,000 60,000 60,000 60,000 60,000 60,000 60,000 60,000
Facebook 60,000  /month 1 15 900,000 60,000 60,000 60,000 60,000 60,000 60,000
LINE 40,000  /month 1 15 600,000 40,000 40,000 40,000 40,000 40,000 40,000
Property Website Banner 50,000  /month 2 29 2,900,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000
Other Free Onlline Marketing - /month 1 29 -
3. Direct Marketing
SMs 0.6 /msg 3,000 29 52,200 1,800 1,800 1,800 1,800 1,800 1,800 1,800 1,800 1,800 1,800 1,800 1,800 1,800
Email 0.3 /mail 3,000 29 26,100 900 900 900 900 900 900 900 900 900 900 900 900 900
4. Sale Promotion
Online Campaign 100,000  /month 1 29 2,900,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000
Lucky Draw 100,000  /month 1 29 2,900,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000
Gift Voucher 20,000 Junit 240 1 4,800,000 240 1,440,000 480,000 240,000 2 0 240,000 240,000 2 192,000 192,000 o 144 96,000
5. Event Marketing
Booth - Grand Opening (at Site) 1,000,000 /AT 1 1 250,000 1,250,000 1,250,000
Booth - Events 1,000,000 /A3 1 5 240,000 6,200,000 1,240,000 1,240,000 1,240,000
Thank You Party 350,000 /AT 1 2 700,000
SuMm 63,268,800 4,600,000 - 4313200 [ 5682700 | 4,712,700 | 3232700 [ 1,832700 | 3,072,700 | 1,732,700 972,700 924,700 924,700 | 3,564,700 [ 2,276,700 | 2,238,700
% Cost / Proj. Value 2.35%
ANRNUASIRULRAY Auau Ruiseau Total
HAnniaeunsuaznIIRan 1 30,000 930,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000
faaagdnnis 1 25,000 775,000 25,000 25,000 25,000 25,000 25,000 25,000 25,000 25,000 25,000 25,000 25,000 25,000 25,000 25,000 25,000
wilneueene 10 15,000 4,350,000 150,000 150,000 150,000 150,000 150,000 150,000 150,000 150,000 150,000 150,000 150,000 150,000 150,000
wilneudanieanm 2 25,000 1,550,000 50,000 50,000 50,000 50,000 50,000 50,000 50,000 50,000 50,000 50,000 50,000 50,000 50,000 50,000 50,000
winauinyduaznisldiu 1 20,000 580,000 20,000 20,000 20,000 20,000 20,000 20,000 20,000 20,000 20,000 20,000 20,000 20,000 20,000
usdfinu 3 12,000 1,044,000 36,000 36,000 36,000 36,000 36,000 36,000 36,000 36,000 36,000 36,000 36,000 36,000 36,000
in9gan1iNge 3 10,000 870,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000
10,099,000 105,000 105,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000
Total
Commission Fee 0.25%  18388ATNE 6,742,972 337,149 [ 2,022,892 674,297 337,149 337,149 337,149 337,149 337,149 269,719 269,719 269,719 202,289 134,859
Rudrsemenisaain 2,000,000 UM 2,000,000 2,000,000
8,742,972 - - 2,337,149 [ 2,022,892 674,297 337,149 337,149 337,149 337,149 337,149 269,719 269,719 269,719 202,289 134,859
FAINATTANEVINNNITARIN 82,110,772 | [ 4,705,000 105,000 5‘991,349] 8,046,592 [ 5,727,997 | 3,910,849 | 2510849 | 3,750,849 [ 2410849 | 1650849 | 1535419 1535419 4175419 2,819,989 | 2,714,559

% Cost / Proj. Value

3.04%
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. . . Amount | Frequency | Production Cost m16 m17 m18 m19 m20 m21 m22 m23 m24 m25 m26 m27 m28 m29 m30 m31
Marketing Plan Price / Unit Unit) | (Time, Month & Oth SUM
(Unit) ~ [ (Time, Month) B C12 C13 C14 C15 C16 C17 C18 C19 C20 C21 C22 C23 C24 T T2 T3
1. PR and Advertising
Sale Office wfinlA3aNTs 30,000 FC/sg.m 150 1 - 4,500,000
Billboard - Front of site - FC 1 1 100,000 100,000
Billboard - Prime Area 250,000 /month 1 24 100,000 6,100,000 250,000 250,000 250,000 250,000 250,000 250,000 250,000 250,000 250,000 250,000 250,000
Billboard - BTS Station 400,000  /month 1 12 100,000 4,900,000 400,000 400,000 400,000 400,000 400,000
Digital Billboard 360,000 /month 1 12 500,000 4,820,000 360,000 360,000 360,000 360,000 360,000
Newspaper 200,000 G 2 10 10,000 4,010,000 400,000 400,000 400,000
Magazine 200,000 /A% 2 10 10,000 4,010,000 400,000 400,000 400,000
Spot Radio 300,000  /month 2 10 100,000 6,100,000 600,000 600,000 600,000
Brochure - Full A4 100 Junit 1,000 1 20,000 120,000
Brochure - mini 25 Junit 2,500 1 10,000 72,500
Leaflet 2 Junit 4,000 4] - 8,000
2. Online Maketing
Home Website 10,000 /Year 1 3 50,000 80,000 10,000
SEO 60,000 /keyword 2 29 3,480,000 120,000 120,000 120,000 120,000 120,000 120,000 120,000 120,000 120,000 120,000 120,000 120,000 120,000 120,000 120,000 120,000
GDN 60,000 /month 1 29 1,740,000 60,000 60,000 60,000 60,000 60,000 60,000 60,000 60,000 60,000 60,000 60,000 60,000 60,000 60,000 60,000 60,000
Facebook 60,000 /month 1 15 900,000 60,000 60,000 60,000 60,000 60,000 60,000 60,000 60,000 60,000
LINE 40,000 /month 1 15 600,000 40,000 40,000 40,000 40,000 40,000 40,000 40,000 40,000 40,000
Property Website Banner 50,000 /month 2 29 2,900,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000
Other Free Onlline Marketing - /month 1 29 -
3. Direct Marketing
SMS 0.6 /msg 3,000 29 52,200 1,800 1,800 1,800 1,800 1,800 1,800 1,800 1,800 1,800 1,800 1,800 1,800 1,800 1,800 1,800 1,800
Email 0.3 /mail 3,000 29 26,100 900 900 900 900 900 900 900 900 900 900 900 900 900 900 900 900
4. Sale Promotion
Online Campaign 100,000 /month 1 29 2,900,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000
Lucky Draw 100,000 /month 1 29 2,900,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000 100,000
Gift Voucher 20,000 Junit 240 1 4,800,000 [ 0 48,000 0 ) 8,000 4 48,000 -
5. Event Marketing
Booth - Grand Opening (at Site) 1,000,000 G 1 1 250,000 1,250,000
Booth - Events 1,000,000 Gt 1 5 240,000 6,200,000 1,240,000 1,240,000
Thank You Party 350,000 /A% 1 2 700,000 350,000 350,000
Sum 63,268,800 928,700 928,700 [ 2,120,700 780,700 780,700 780,700 780,700 | 2,020,700 780,700 780,700 | 1,640,700 | 2,752,700 [ 2,742,700 | 2,742,700 [ 1,692,700 932,700
% Cost / Proj. Value 2.35%)
A1RLATIRULARY A Juiplau Total
Q@”mmt‘ha‘mmm:mmmm 1 30,000 930,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000
é‘n”mﬂﬁmma‘ 1 25,000 775,000 25,000 25,000 25,000 25,000 25,000 25,000 25,000 25,000 25,000 25,000 25,000 25,000 25,000 25,000 25,000 25,000
winauehene 10 15,000 4,350,000 150,000 150,000 150,000 150,000 150,000 150,000 150,000 150,000 150,000 150,000 150,000 150,000 150,000 150,000 150,000 150,000
wineudhenseana 2 25,000 1,550,000 50,000 50,000 50,000 50,000 50,000 50,000 50,000 50,000 50,000 50,000 50,000 50,000 50,000 50,000 50,000 50,000
wﬂmmﬁmﬁm:miﬁu 1 20,000 580,000 20,000 20,000 20,000 20,000 20,000 20,000 20,000 20,000 20,000 20,000 20,000 20,000 20,000 20,000 20,000 20,000
usitinu 3 12,000 1,044,000 36,000 36,000 36,000 36,000 36,000 36,000 36,000 36,000 36,000 36,000 36,000 36,000 36,000 36,000 36,000 36,000
“ﬂ’}d‘ﬂﬂ“ﬂ’\?d 3 10,000 870,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000 30,000
10,099,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000 341,000
Total
Commission Fee 0.25%  18388A11E 6,742,972 134,859 134,859 67,430 67,430 67,430 67,430 67,430 67,430 67,430 67,430 67,430 - -
Rud1saanenInan 2,000,000 M 2,000,000
8,742,972 134,859 134,859 67,430 67,430 67,430 67,430 67,430 67,430 67,430 67,430 67,430 -
i"li\lﬁ'ﬂ“ﬂ"htwl’l\ln’liﬁﬂ’lﬂ 82,110,772 1,404,559 | 1,404,559 | 2,529,130 | 1,189,130 1,189,130 | 1,189,130 | 1,189,130 | 2,429,130 [ 1,189,130 | 1,189,130 [ 2,049,130 | 3,093,700 | 3,083,700 | 3,083,700 [ 2,033,700 [ 1,273,700
% Cost / Proj. Value 3.04%
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R . NE REEY HauLLIA
wunA | dwau | sevesa. | Tlsladu | senemiie R a3 ndsyan = 75%) 20|
%2 30 230,000 50,000| 8364500 231,383 50,000 | 360,000 52,621
22 10 230,000 50000 9744500 | 231,186 50,000 | 430,000 61,204
77 10 230,000 60,000 11,019,500 | 231,259 50,000 | 500,000 68,913
3.2 30 231,000 50,000 8,400,650 232,383 50,000 370,000 52,505
4232 10 231,000 50,000 9,786,650 232,186 50,000 430,000 61,565
aH.T 10 231,000 60,000 11,067,150 232,259 50,000 500,000 69,310
62.1 10 231,000 80,000 14,413,550 232,289 50,000 670,000 90,113
36.2 50 232,000 50,000 8,436,800 233,383 50,000 370,000 52,807
22 40 232,000 50000 o9828200| 232186 50,000 | 440,000 61,490
77 10 232,000 60,000 11,114,800 | 233250 50,000 | 500,000 60,707
62.1 1.0 232,000 80,000 14,475,600 | 233,200 50,000 | 670,000 90,630
58.2 10 232,000 70,000 13572400 | 233,203 50,000 | 620,000 85,187
71.4 10 232,000 o0,000| 16643200 | 233251 50,000 | 780,000 | 104,110
36.2 50 233,000 50,000 8,472,950 234,333 50,000 370,000 53,108 77
4237 4.0 233,000 50,000 9,870,950 234 188 50,000 440,000 61,841 7,
aH.7 10 233,000 60,000 11,162,450 234,255 50,000 500,000 70,104
62.1 10 233,000 80,000 14,637,650 234,238 50,000 670,000 91,147
8.2 10 233,000 70,000 13,630,600 234,203 50,000 630,000 85,255
71.4 10 233,000 00,000 16714550 | 234251 50,000 | 720,000 | 104705 | 13,371,640
%2 50 234,000 50,000| 8,500,100 | 235,253 50,000 | 370,000 53400 | 6,807,280
22 40 234,000 50000 9913100| 235186 50,000 | 440,000 62193 | 7,020,480
77 10 234,000 60,000 11,210,100 | 235,250 50,000 | 510,000 70,084 | 8,968,080
62.1 1.0 234,000 80,000 14,599,700 | 235,280 50,000 | 670,000 91,664 | 11,679,760
582 10 234,000 70,000 13,688,800 235,203 50,000 630,000 85,740 10,951,040
7. 10 234,000 90,000 16,785,900 235,261 50,000 780,000 105,289 13,428,720
36.2 50 235,000 50,000 8,545,250 235,383 50,000 370,000 53,710 6,836,200
422 4 235,000 50,000 9,955,250 236,186 50,000 440,000 82,544 7,954,200
a7 10 235,000 60,000 11,257,750 236,259 50,000 510,000 70,481 9,006,2
2.1 10 235,000 80,000 14,661,750 | 235,289 50,000 | 680,000 91,765
58.2 10 235,000 70000 13747000 236,203 50,000 | 630,000 85,225
71.4 10 235,000 00,000 16857250 | 236,251 50,000 | 790,000 | 105,477
%.2 50 236,000 50,000| 8,581,400 | 237,383 50,000 | 370,000 51,012
22 40 236,000 50,000 9,997,400 | 237,186 50,000 | 440,000 62,295
aH.7 10 236,000 60,000 11,305,400 237,259 50,000 510,000 70,878
62.1 10 236,000 80,000 14,723,800 237,288 50,000 680,000 92,282
B2 10 236,000 70,000 13,805,200 237,203 50,000 640,000 85,203
71.4 10 236,000 90,000 16,928,600 237,261 50,000 790,000 106,072
6.2 50 237,000 50,000 8,617,550 238,383 50,000 380,000 53,896
422 4.0 237,000 50,000 10,039,550 238,186 50,000 450,000 62,830
77 10 237,000 60,000| 11,353,050 | 238259 50,000 | 510,000 71,275
2.1 10 237,000 80,000 14785850 | 238789 50,000 | 680,000 92,799
582 10 237,000 70,000 13,863,400 238,203 50,000 640,000 86,778
7. 10 237,000 50,000 16,899,950 238,261 50,000 790,000 106,666
3.2 50 238,000 50,000 8,653,700 238,383 50,000 380,000 54,188
2.2 40 238,000 60,000 10,091,700 230,423 50,000 450,000 63,264
aH.T 10 238,000 60,000 11,400,700 239,259 50,000 520,000 71,256
2.1 10 238,000 20,000| 14847000 | 230,289 50,000 | 690,000 92,209
58.2 10 238,000 70000 13921600 239,203 50,000 | 640,000 87263
71.4 10 238,000 00000 17.071,300| 230251 50,000 | 800,000 | 106,244
%2 50 239,000 50000| 8689850 240,383 50,000 | 380,000 54,499
22 40 239,000 60,000| 10,133,850 | 240,423 50,000 | 450,000 63,615
P rifrd 10 238,000 60,000 11,448,350 240,259 50,000 520,000 71,693
62.1 10 230,000 80,000 14,909,950 240,288 50,000 690,000 93,416
582 10 230,000 70,000 13,979,800 240,203 50,000 640,000 87,748
7.4 10 238,000 90,000 17,142,650 240,261 50,000 800,000 107,439
36.2 50 240,000 50,000 8,726,000 241,383 50,000 380,000 54,800
22 40 240,000 60,000 10,176,000 241,423 50,000 450,000 83,967
77 10 240,000 60,000 11,496,000 241,250 50,000 | 520,000 72,060
2.1 10 240,000 20,000 14972000 241,289 50,000 | 690,000 93,923
58.2 1.0 240,000 70,000 14,038,000 241,203 50,000 | 650,000 87,817
7.4 1.0 240,000 90,000 17,214,000 241,281 50,000 810,000 107,617
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sweves.a.| Tisludu TR o 20% g3 | vidman e | snal&anén
FTTILART 24 7% 20 =
%2 241,000 50,000 1,752,430 50,000 | 380,000 55,101
422 241,000 60,000 2,043,630 50,000 | 450,000 53,901
477 241,000 60,000 2,308,730 50,000 520,000 72447
62. 241,000 80,000 3,006,810 50,000 | 700,000 94,034
58.2 241,000 80,000 2,821,240 50,000 650,000 83,385
71.4 241,000 90,000 3,457,070 50,000 | &10000| 108211
36.2 242 000 50,000 1,759,660 50,000 380,000 55403
422 242,000 0,000 2,052,060 50,000 | 450,000 64,253
477 242 000 60,000 2,318,260 50,000 520,000 72844
£2. 242,000 80,000 3,019,220 50,000 | 700,000 94,551
58.2 242 000 20,000 2,832,880 50,000 650,000 88,870
71.4 242,000 90,000 3,471,340 50,000 | e10000| 108306
22 36.2 243,000 50,000 1,766,890 50,000 390,000 55,287
422 243,000 60,000 2,060,490 50,000 | 460,000 64,604
77 243,000 60,000 2,327,790 50,000 | 530,000 72,825
&2 243,000 80,000 3,031,630 50,000 | 700,000 95,068
5. 243,000 80,000 2,844,520 50,000 | 660,000 28,938
71.4 243,000 90,000 3,485,610 50,000 820,000 108,984
23 %2 244,000 50,000 245383 | 1,774,120 50,000 | 290,000 55,583
422 244 000 60,000 245,423 2,068,920 50,000 450,000 64,955
477 244,000 60,000 245259 | 2,337,320 50,000 | 530,000 73222
g2. 244 000 80,000 245,280 3,044,040 50,000 710,000 95,168
8.2 244,000 80,000 245375 | 2,856,160 50,000 | 650,000 89,423
7. 244 000 90,000 400 245,261 3,499,880 50,000 820,000 109,578
24 6.2 245,000 50,000 750 | 246383 | 1,781,350 50,000 | 200,000 55,800
422 245,000 60,000 750 246,423 2,077,350 50,000 450,000 65,306
428 245,000 60,000 750 | 246231 | 2,400,750 50,000 | 550,000 75,021
522 245,000 80,000 245375 | 2,867,800 50,000 | 660,000 9,908
71.4 245,000 90,000 50| 246261 | 3,514,150 50,000 ezopoo| 110,173
8.6 245000 110,000 50| 246228 | 4409950 50,000 | 1,0s0000| 137915
25 36.2 245,000 50,000 247,383 1,788,580 50,000 390,000 56,191
422 246,000 60,000 247,473 | 2,085,780 50,000 | 470,000 65,241 94,052
438 245,000 60,000 247,231 2,410,500 50,000 550,000 75438
582 246,000 80,000 247,375 | 2,879,440 50,000 | 660,000 30,393
71.4 245,000 90,000 247,261 3,528,420 50,000 830,000 110,351
89.6 246,000 120000 247,340 | 4,429,860 50,000 | 1,0s0000| 138,744
36.2 247,000 50,000 248,383 1,795,810 50,000 390,000 56,492
422 247,000 60,000 248423 |  2,004210 50,000 | 470,000 55,502
438 247 000 70,000 248435 2,422 250 50,000 550,000 75,927 75,119 -225
5.2 247,000 80,000 248,375 | 2,801,080 50,000 | 670,000 90,462 268,
71.4 247 000 90,000 248,261 3,542,690 50,000 830,000 110,945 329,597
206 247,000 120000 248,340 | 4,447,770 50,000 | 1,060,000 | 130,074
27 %2 248,000 50,000 240383 | 1,803,040 50,000 | 400,000 56,377
422 248,000 0,000 240423 | 2,102,640 50,000 | 470,000 55,043
433 248,000 70,000 24043 | 2,432,000 50,000 | 550,000 76,333
58.2 248,000 80,000 249,375 2,902,720 50,000 670,000 90,947
71.4 248,000 90,000 249261 | 3,556,950 50,000 @&30p00| 111540
89.6 248,000 120,000 249,340 4,455,680 50,000 | 1,060,000 139,820
28 %.2 249,000 50,000 250,383 | 1,810,270 50,000 | 400,000 56,673
422 249,000 60,000 250,423 2,111,070 50,000 470,000 66,295
488 249,000 70,000 950,43 | 2,441,750 50,000 | 550,000 76,323
58.2 249,000 80,000 250,375 2,914,360 50,000 670,000 91,432
71.4 249,000 90,000 250,261 | 3,571,230 50,000 a0p000| 111,718
89.6 249,000 120,000 250,340 4483 590 50,000 | 1,070,000 140,150
6.2 250,000 50,000 251,383 | 1,817,500 50,000 | 400,000 56,079
422 250,000 60,000 251,423 2,119,500 50,000 470,000 66,646
423 250,000 70,000 251,436 | 2,451,500 50,000 | 550,000 76,729
522 250,000 80,000 251,375 | 2,976,000 50,000 | 680,000 91,500
71.4 250,000 90,000 251,261 | 3,585,500 50,000 | a0p00| 112313
896 20,000 120000 251,340 | 4,501,500 50,000 | 1,070,000 140,896
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