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ABSTRACT

The objectives of “The Study of Brand Communication Planning between

High Involvement Products and Low Involvement Products on Facebook Fanpage”

are as follows:

1. To study the brand communication planning between high involvement

products and low involvement products on facebook fanpage

2. To analyze the internal and external factors that affect to the brand

communication planning

This study focused on the brand communication planning between

high involvement products and low involvement products on facebook fanpage by

using qualitative research. In-depth interviews were used as an instrument. Sampling

selection was the purposive sampling technique and used the electronic information

as a data collection.

The researcher emphasized on the brand communication planning on

facebook fanpage. According to the objectives of the study, the data were analyzed

and explained intentionally in this study.
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The results were found out that the high involvement products and
low involvement products on facebook fanpage have the strategies and techniques

as a communication planning.

For the strategies, the high involvement products and low
involvement products have the same purposes in order to create the awareness and
to send the consumers to the selling point. The low involvement products have the
interactions with consumers but high involvement products provided the information

and trustworthiness in products.

The product analysis of both high involvement and low involvement was to
study the advantages and disadvantages including the competitor’s brand

communication.

Before the planning analysis, every brand has to provide the basic target
information in order to analyze the target group. After that, the subjects were
additionally analyzed the online behavior by using facebook fanpage’s instrument for

the accurate results.

The brand communication models of high involvement products and low
involvement products were different but both of them emphasized the “Unique
Selling Point”. The high involvement products were focused on the “Brand Image
Communication” and “Generic” more than low involvement products which have
various communication channels e.g. provide the information, show the brand image

and benefits of using products.

For the techniques, the researcher focused on the language that
categorized as Non-verbal language communication and Verbal language

communication.

Non-verbal language communication of high involvement products

will have the formal communication and have more trustworthiness while low
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involvement products will use the casual language, funny or modern language for

communication.

Verbal language communication of high involvement products will
strictly control the brand image and details more than low involvement products
which have less control of brand image including the various image and color

selections.

The researcher found out that internal factors (strategies,
organizational structure, system, working patterns, employees, skills and shared
values) and external factors (politics, economics, society and technology) affected
directly to the brand communication planning on facebook fanpage of advertising

company (Digital Agency).

Keywords: Brand, Communication Planning, High Involvement Product, Facebook

Fanpage, Low Involvement Product
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Total Spending

The digital advertising market in Thailand continues to grow and Is expected to grow further in 2015,
Although growth levels are coming down there is a strong momentum. If the planned spending for 2015 is
achieved, the total market will almeost double from 2013,

+33%
S,

+44% .,
+53% ’

Spending in Million Baht
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1. WIAAAIUNITEDENITATIAUAN
2. WAANYINUANUINEINUYBIEUAN
3. WAnNsEs1eETIAUlav
a o v & ¢ A 1 o ¢
4. wnaangnuiuledpIeTnederuoaulall
5. LWNAALAYINUATITU Facebook Fanpage
- WIAA Content Marketing
- LAA Viral Marketing
6. wwAnladeniglunazladuniouen
- wnAndade 7 Usensuesuunaudy (McKinsey)
- wAMIATIERUaden1euen PEST Analysis

7. I MNEIVD9

2.1 wuIAnNsERENIATIAUA

&3 29dummn (2547, u.73) tena1n13luSeansdearsnsndudn (Brand
Contact) MudlefuilaaldmuifiunsndudiosfuslnaasAnauduiasfuasaudtu g
ANuAUAgIzlugauteu Anuveutludanulingda uagaulindasinlignis
dnauladeluiian fuilnagnuifiunsdudiainderisg lidasdulnsdmi vy dagans
vifsdofinsl aamnenss Mydauandudluin vieoalddunsuendearniieundeny
1nd%n \lofinsuaninsndudn (Brand Contact) Yoes f\]5‘13’11‘Uﬁﬂ?ﬁﬂﬁ@Lﬁ@ﬂ%@ﬂﬂﬁigaﬁﬁ
nsnandsinadenssinaulatelunnduney

¢

ABU B gav uag Luad 8 Luasium (Don E Schultz and Beth E. Barnes, 1994,

p.6) NAITAUTBINTARAIINITNAINI JUSLnAaunsaduiaiunsiduamia laainuang
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#@9a15 ( Communication Task) 9§ 89@8AAARINUNSNINANVDIATIAUAT LU NISLUART

v 1
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=De

1. IngUszassun1saienuian (Creating Awareness)

9 5’mqﬂixaaf-ﬁlﬁaa§1ﬂmmL%’ﬂaﬁﬁ ( Creating Understanding)

3. imqﬂszmﬁl,ﬁamsmﬁwuﬂaaﬁﬂuﬂmazmﬁui (Creating Changes in
Attitudes and Perceptions)

4. imqﬂizaqﬁt,ﬁamnﬂ?amﬂquﬁmim (Creating Changes in Behavior)

5. YmguszasdiienisnseduliiAangfinssun1sde (Reinforcing Previous
Decisions and Attitudes)
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1. nagNsn1548and13d1s (Select the message strategy)
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o v A

vinsutumeuinnuardfgiign esmntasmuneiwaninvesnnuidninga aa

o

=] tﬂl v A = a Y Y

AOINIT mamﬁmmiﬁﬂﬁhm WI935 LM IO URANUNNIENAITIEUAIRDINTED

[ [

sonly lnganausngoenuilugluesnwinn awidey Asevivnavsedydnvallagfanud
anusavilisuisiudulunsdudild dasesduduilifanssuinennununeuasd
UA3e1novauaInenIunuIenlnsuaInnsidunt dalaeviluaisuuasdasaiunsode
ANUMINEYDINTIAUM ALY 2 Uszinu

1) nMsdonnuniiyluTesvauenanyalrong1dudl (Brand identity) lag
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2.) M3deansnidualuizesvesynnsedlaguslaa (Brand Positioning) men
gmausleviilunsdua ivanadeduslaalunisifendedumviogdlayanadula
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£ 1 Y a 6" = a" =t 1 1 &
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[
v v =

FatuIeausanenUseinnAsealionisdeaiseantananalseiny lag
aSu1eswarRnlIfsl(na JeUsndl wavene, 2546, W.173)

1.3 UNANUNTN NN LANAISLUNTHDENS

1.1 nmslawun (Advertising)

Fofudoanranisdearsnisnainiililéyaaa (Non-Personal
Communicate Channel) Fsau15audat12a15 (To Inform) Lieunmdn (To Remind) wag
#nv9u (To Persuade) fuilaanguidmuionasnaugiidiufedeadugsiaduqlii
weRnssy eunai nasnauardelulufianiedidenis wezazdulunulavanaiunse
Suuntanusvasdvesnslavanldfai

- ieaseanuaula W39R9AA (Attention) andlafidAyronisudady
dmsuiinlavanie nsaisnulavanliidennuiiauloudngudvanegusing 3
n¥andifuslaaianuaulalulavanduquds n1ssuiroduduazuinis (Awareness)
vesfuilanfvziintu ndsinduaziinainuddnands uazdosnislnddafuaud
(Involvement) ws1zdelasanliuanitinud fyesdufuazaIunsanauausIniiy
Aoinsvenula

- 1iloa¥19m213u9a47 (Memorability) Wilelawanauisanssfuaiiy
aulaudfuslnaauesiazsiminfiaioududifuanunsesd uasidelavanifuadisduun
avqan deudnsandiiansidudn vlinvesdudi nandusikaruinig fuilnafazdeniiay
goldauduiousnmsfinuandildainnslavan wazadeanuaulandouismevaussaaiy
doamslifudnu msrzardumslavanisesaddlianauandldey 2 Ussian Ao n1sd

- .

16 (Recognition) flan1sandndeyatansiiwenuiiu lngaradisiumianissilidusudu

fue) dmun1sseanis (Recall) AenisandnilovlulevanvesFuansldiesagiausiug
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~ o v v . v v =
- wadngala 1dudn9 (Persuasion) n13laivu1A8InN158319138

WasuwlawiruaivesSuasinglideya setnyeanuidanvesjusiaaliinnginssuns

D

a ;7

FoduA Uagassvlavanizasninsnensualnuianiuiienivesanu weiiudmdnlunis

v

FnqETuans

Y

4

mslawanifazdosmsszdiu hlaie daularussginguszasdlu
msfoansld dufunisTavandsiostmuanguifuans Tnquszasdlunisdoas nausslom]
yesdud gaveililunislevan nasnudesaenndosiuyraniaziondnuaivesmsaudn
wazfinnsulenannmslddeninag Savarisusudendt nagnsnislawmn (Advertising
Strategy) lngUseAug qunatanes (2547, w.115-117) Na1391 IBA1AMUANAYNEANS
Tswaniildsumnudend 3 Budnldun

1. n15199aAuvesduaT (Unique Selling Proposition) Aan1siinue
Wisuigavesdudiaunsofsgangudmungld Tnsyngaiunmsfunenm (Physical) 7
wilanngudetu liinazlulsslerindnvesdun sUuwuunslddudn dnyaznisuenves
Audn UinIaiasueeg dsaaruresdudnienafiuinndmisedeild uenanidesdinng
naaougasuvesdumiuiuslnaigaiuledifuilaalvinnuaulauazdosnisuniigs ile
WM ruANagNENIsiaLan

2. maadraendnuaivesnsaud esrnmaudstunisnismaiagedy
uazn1sdsuLuuAudvhldhetu anuuandswesduddsdtens mamyaiuesauiuas
udnaiildenndu dnlavanIafumadiagaunisiuininelinsduduandieiy
(Psychological Differentiation) lngnisasiaendnuaifialiunaud Fafesduondnvally
ud fuilnaduvouvidedesns wazdeaunnsineInguas

3. MIMMUARIWILsYBIAUAT (Product Positioning) #3503AATadlaUaY

a [

dud Inensimueduntsesdudluladuilaadunsdususnenadesedegamunig

v o 1

MenMuseIMIVEatuayy uifewdunisdeansieenluiluseunsn inssaztusumy

a v & Y & a a1 = ! 0§ VY a o a Y O yyu
VBIFUATU %ﬁmaﬁL‘Uuaﬂ‘WiuuﬂLLmQI@Wﬂ@ﬂQ@JWﬂ@u "U%Vl'ﬂﬁ@dUﬁIﬂﬂﬁUi"ﬂ LLeeAn Qqﬁu@quuvlﬂ
a v A

Inglindniiduslanazandrdumniauaudilvidviensduausnelaand

9

1%
oA

Fanagnseneemaniazidunuinisiilgnisadvassanulavan N9y
naalulnfansaswassanulavusely

1.2 nsussvdunus (Public Relations)
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[ a

Usshivg qunataties(2544, u.113)leliRnuvuneveIn1suseyduiug
e‘q" U

1377 MSUSEVAUNUSUUYDI NISABAITVDIDIANTLNDASI9ANUAUNUSNAT VNNV

(Arrange to Organization’s Relationship with The Public) #1721 “a%1%u” (Public)

%

MNERQNAYRIUTEN Kioviu winau AA1vesUITEYn warUseuvuluguvuiug lnefingy

Y
(%

Aumatudrinatieliosdnsuszauaudnsedmsunsussnduiuslulagiu awnse
wuseandu 2 Ysuavlaedseasdendisil
1. NM5U¥ U USUAB9ANTIAY (Corporate Public Relations: CPR)

Junsussyduiustugdussauiuinisiiieasnesdnsvewuliiivedsadunidndowinig

a

[ [d a [ 3 s
5319 L3192 0un15UIn15U8AUVD989ANT (Issue Management) N15LUBMIIBIANS

(Corporate Advertising) &49g@aas19VIAUARTIALAZANUAUNUSNARDNUILUDUS)

=

2. MUz IdNRUSNIINIIRa1n (Marketing Public relations: MPR) &

Y A ,

Junisuszmndunusiiielifuslnaiiviauafnfnedud Weoltuludiduduasusaiunue

Y99i183UA1 sl UTIULaLARINTISTRAUA T alwmunzRazin U1 Iulan 1@ TUns 7

ee W)
ee

Aufn wandasilnl waziiedunisneiunsdnsusilunain
1.3 A1sda@suN15u18 (Sales Promotion)

msduaiunsvedunisgslalaeideiauefivay (Extra Value) tiegdla
I@ﬂﬁ@ﬁﬂimuﬁaLLazqﬂﬂa LﬁaLﬁummﬁmmwmmjuLﬂ’mma Wnanuaulavsennass
T¥auduiniu Tnoifufanssunienisnaindaeduasismuassesinaniuiuey lny
fnqusvasindnvesnsduaiunsneiensiiaue manszdulussazdulifusloaviodd
‘miaaauﬁﬂﬁlﬁﬂwqaﬂismma%ai%’ﬁué’w W3 UM (2542, 1.214) lewusingusvasdves
MsMNaHUNNsdaEsunsug iR Ae

1. Lﬁaﬁﬁqﬂﬁﬂmi (Attract New User)

2. WieasnwanAin (Hold Current Customer)

[SN]

ien1sduaiugnéntagiulideaudluyTinaunntu (Load Present
User)

4. Wiodfiudnsnsluandnst (Increased Product Usage)

5. lemsdaaiunsueliiguslaaiinmsensedu (Trade Up)

6. vitorasunsenslawanlunsdui (Reinforce Brand Advertising)

UseLnmaaanisaaasunisvnenteulanunil
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2. uunaunsiesiawuuiiudiuyana

2.1 msvelagymna (Personal Selling)

nsvglagupraldun1smdguiisenitandnanueisuasgndviaiidy

(%
v

naugnAmeanianazgnadiviing imtnsuieveulunmsiasedearsivusnisvieneuuag

&IN50 SvensiaAkusiinignaiienseduliiinaunddanazindulado 34

a Y =

o < 2 a = [ v a 12 a ¥ é’j Q’(
Iududesiiyadn Audnwugianunsafmaauaulagnaliaulaludumuazusnisia vl
WﬁmmmEJéTaammmIﬁ%’ayJaiwazL%EJmaaﬁuﬁwau%%’ﬂmmm;ﬁaﬂaauﬁﬂﬁtﬂuaEJN
A

2.2 NM39a1anN19Ase (Direct Marketing)

o

a

UseRvs qunaLdnes (2544, 1.137) 9 AuniIgN19nITHaIAnNIeam s

9 9

& a o o . h P L A ) =~
A JTUUNINTIUAUNUSNIINIINAA (Interactive I\/\arketmg) NINYLLNINTUSDLAYINU KAID

wanedaiienalininnisnausuaingsuansieidasls wasilufanssuniannsoianalalag

Y

anansadunslénnd

TAUsTaIAvRINITNAIANINTY ABNITAAIANINTILINTIFNGUGNAT
Lildiilen1sv1e81 n1sv1eUdn matadimiedudvieusnis mamaianensiazgnesnuuy
Tfaamamsnouulildifisafionisiusaui Tusasifeafunisdeasmanaiamanssdy
wAadestunanisneuiunimssannslavan Sdavanduazgnairafionsedugndilv
Lﬁﬂ‘wqaﬂiimGl@UﬂéJUI@EJmié’ﬂ‘?}laauﬁ’l Fatfunsdeansn1snannnenTeazas HariagneAlag

NIUEDLUINUIBNINNIFBUIATU

= [

Teilun159IN13na1nnense asinanyujuanadl
1

Y =

A1 1N15E0E1TDENFNEUD

LY

1. ANSAAIANDTNYIANUAUNUSIURANU

WevinbignAsaninlueudidy aanuuseriuladalugndusednasaly

= ¥ CY

2. msldgudeyana danugniesuasiivady

Y

' '
U v aa Y 1

3. msspynaUszleviiidudauastelaueiiingninaglisuegredaau
uazilnaninidede

4. msdsnaseenlimunzaniugiaim

5. psliuslaafinsnausuviuil lidasdunsinsdwiviosavuny

6. msnsedulFgosudofiudiuimniste Tnisduasunisuesiudy

AT1TAATALLUULATC A
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¥

2.3 MIUIMISQNAT

v v 6

AUNUS (Customer Relationship Management)

msusmsananduiusidunisimunmiuduiusivgninfiaaen nsld

Y 9

Jauavesanmwiazs1glaagnaiuseansnin ienazlvusomlauausnanSunusausnis

Y Y

Imaswarde Wasandesiuanudenisvegnausarseld Ineneieuasnsnuduius

[y [y

a Y & v PN ~ Y v ° v Y]
UM ‘UQﬂﬂrﬁzﬁJgﬁJrn L‘U‘Uﬂ']il,uuvlfuwﬂUWNWQWBIQSU@\TQﬂﬂW Ima%madmmmwﬂﬁmu

a | Y a L. A A Yt v ! = v I3 s
U3lnARE19LY934 (Consumer insight) LileVagiistayadiudnvesgnan Wunagnsnis

ey

asnausniianudAgyiuanuduiusiugnan
NsETNIIEUAAIENaENSNITUTIIaNAEURUS Tidminesnwiseau

anufianelavesgnAliedlusedvasga dnvninausdumuazlontanieqliguslaalad

o/ v 6

Tonadeunnuduiusiunsdusedsainaue Aunagns CRM Fsdndusiaadimalulad

A 2 ! o

o Ao A = & 17 i Y A
szuugudeyaind wesnnmalulagaziluinIesiletieviliuenngugnategluszuy
gudeyasanungugmunginssuuazanudininiisensidus

3. FuunauANRaINsivgusiaaiusraunsalsauiuns1dum

3.1 NM3RAINLTNANTTU (Event Marketing)

WS AN (2542,14.240) TRaununge9nIsnatndeananssy (Event
Marketing) 33 Ragilrguilnadinnsaud Juvameledudi fhazidhunildiusaniu
Aanssuiviliunedudls [ueTesweilfdaldsunudonunnluiagdu Wuismsdeans
msmanafianunsagdlalifuslaadanildiusnliuasannsaianaldsediuiuveseudiih
wnsuRnssunavaulafamufanssuiiiniu

wszartunsmaadaianssudunsjutuionsaimdonondine
fudn Faanduinilugnisléfunisastin (Media Coverage) uaziitardumsadisnnuayls

Juivawsnunisivuadunisrsedlavemsdualiiugnan ienseduliinngfnssunis

1%
¥

FoAuA I

SULUUYDININTTUNNITAAIA LTV ULUTL ANURBIN TN EWLANFEITU

Y 9

LYY

ponty lneduad iUuTnguszaiAnian1snain wazhuInNeveIkAasnsIduANIniAanssy

a

X d' Y Y] Yo v P ' ¢ = o a
VUUN LW@ﬁiqﬁﬂqiiU%‘lﬂﬂU%’lUﬁiﬂﬂmLﬂUﬂﬁjﬂJL{]’]ﬂﬂJqﬁsﬂaﬂaﬂﬂﬂﬁ "UQI@IEJV]'J"LUﬂ’ﬁG]a”IﬂLEZN

Y
a A o

AINITNNIATULU AzFosdianwuziay danullaniudliglas Sanudslng dauddy

[

Auslaaliariuaulanisamauduuinune wasazsedinisuszyduiuslndunsusneu

&

a a

NANTINITLN

2619l5ANIUNITAAIATIAINTTUAL A BITINANTUNITIEDNARNTIUNIINT
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panndiuisnavaduayuiu TaosadiAnUszanSnngean Be Sus Tanasdh (2545, u,
96-97) o5unelidedl

1. fanssutuazdesiinnudaauuasiinnumneunne funsndudvie
09Ans TimsiueLduTuS SN sRenssuuUsElevivesdudnidud @y

2. Aanssutudesisairainisiuslunsdudi (Brand Awareness) nandn
AAuMALESNYAINN YRR TIAUAM InegeTnaL waglivihlidsiendnualvaansndus

<

3. fanssududesannnsadunszuallvnvuyouveguilaa 1iuin7 fga
waznseduaanla wasyilviguilnasuidudals dawenainazdisluwinisaiaendnual
fuasIauAILay Segigasieanuduiusnalussereivnuguslnnrue1ainaugues
salalunsidum

4. fanssutuiesanunsavimiNiaunaIuauduTusveseAUsEnay
N13deansNITRaIAInIei U1 mNNITaNNaNNEY WeatuayufanssukasIngUsvas
NSNAINVDINTIAUAT

5. 9aufinganvisnazilsainnisgelaeliladela saunansedulv
AUslaATAuA L LTUTeAUMET Mg Uule

3. nagnsnsiaandalunisdoans
P - a4 A = [ a |
dieanunsaiienisedislunisdeaisnisnainlauad Adsiiansanludiu
s A ° - = Yo v A P A
vosFeaziunldlunsdeasivelisjsgndudmineg waranunsaldinsesdomaiulasgng

'
a =)

Usgan3nn dedolndunineNiietiinivinalsnianisnaiaiiielnuusen ausinay

D

Usnisanusenguanludajusiaandudnung ddutagdunisieansiaimungliuurenis

44' % a X | v v X v =~
a@fﬁi@@ﬂlﬂﬂ'ﬂ']ﬂ%’ﬂfllnﬂﬂflsﬂu aﬂNaiME‘ULL‘U‘Uﬂq{L%ﬁ@Nﬂ?qm‘ma"lﬂﬁaqﬂmﬁlﬂﬂ‘lﬂ,ﬂﬂ'}ﬂ LND

o

neliAnAuwlaniniuaznsedunguilmuny ennuaulanassuslauinia

Y 9
2 '
= =)

dodldlunsdeansnisnaintaguildelnigintunnnung welviaiuise

'
v =

dhdanguidmneldegnaigs Wnsaunsauusdedildlunisdeansdu 2 Ussiavde

Y

) AefildnwaiznIzngeanguiatursinn (Above The Line Media)

[N

o A

fdnwauy Ae deilan1sdeansniseaiaiuilavunserusinangulg w1y

douavuUIHANA9 NABIlin15I1eANUN (Space) nIaLia (Time) Tunisuausiilon

N v

lngfdeffe gsnaarnisadeiniansiudiguslaadnuiuninlanislussusiiaidudunay

'
I 1 IS

Algdeldganndieweuiisuivszaznawassruungudimuienivans egrdlsinig

Y

% a YV o

nsaeansivulavudiideddalunsidunisdeansniaden (One way Communication)
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uazliannsaiavieUssiiunginssuvesngudmnglidaaunslusseznaidusins de
Tuussanildun

- Fefsfiusi (Printing)

- Fonszaneides (Broadcast Advertising)

- g (Radio)

- Fonanauds (Out of Home)

- Hewndoudl (Transit Media)

- ﬁam‘%mﬁlu‘] (Supplemental Media)

dolmi Wunswavuudasugeasiagnasaan 1wy mslawandudewuy

Tns39u (Tri Vision) Aelarsauuniin (Sky Banner)

N

) Heildnwauziiazngutvanglagianiy (Below the Line Media)

[ <

~ | A o v A ad a D W Y oa
fanwauziluremanisdeansildsliuunieisnmsinsedunguguilaa
1 -'-N'Q 1 Y a ¥ % d‘ Qll (% a 1 4‘{’ -'-NI A dll ‘:‘l’
nqudmanendasedunsduslagnse medenlidendsarnuivsenal delussanil
Town
- Aedaansetindiuled (Website)
- NRUEARIY (Direct Mail)
- @yaeunu (Directory)
- dernulusudld
- upnAden (Catalogue)
- nsm (Postcard)

'
LY a1

- &0 4 99918 (Point of Purchase : POP) dailuianiigieifiauniy

o & J v 1 A v a v a &
N3 ndunsianvieneundtlnaszdndulate
- FoUsTesiat (Packaging) UsTYdauAmNaENUlafLAY
Wrgvimtnlawunduails uenanlivudiussydundadivening
lawanuanasInAM dunay kagdsnsidduneniey
- Feyama tawn wiInwYY NnwuINg
& - P = = & D] ° 9
wzardunisidenlydeladeniatiuaisielinismnundvienis
A - 1% ° ] vy v v A a a N gy
wdeulmvesdelivungay asimuaiaelddesslstng aslddeiivswiinfuinselivany

yinswiu wagivundnsinisiddeudassiinlivungaluniasdisawazngudmung

Yy A o &

AINNISANWINUBUIAANISARATASIAUAN TUWuITn1snTUselewd



21

osBaronsdoansasAuddniugsialutligiiu Vieduenainnisfiesdeansoaniuliings
muinguszasdlumsieansuazaonadosiuinguszasdlasiuvomaudiud azdosode
nagnseingg liirazidunagnslunisideninaisvienagnslunsidenltindesiiodeans
yansmandeinelasesiledeansnisnainegisasuasasiutiagiu dannsdeansnsnaudiuy
Facebook Fanpage snduardosinisiuuiannsdeaisnsidudmaniuly ileflasdiu
UszAnsamuazUszavsualunisdeansliidrieduslnanguitimaneld Tnsianizogiads

Tugsveansfsunamannuasegne dnuwasmalulad egragulaqiu
2.2 WUIAANYINUAMUAEINUYBIFUAT (Involvement)

Tuf maasTauiwtl(2545, 1.26) NaN331 WeFNTIUNMITRVRIUIINALAAEA]

[%
a o w [y A

sUsuuAwansnsiuduegiuAuddgyvesduinideduslan vauliaudAyiunisde

@ornunnansyieud TuragndnauoalimudAyiun1sdelnsiaiuinnin desnnudifey

1% ¥

a Aa a a ! « = [ A [ = o o ea
YRIEUANNRBAUILAA L38AIT “ANULNYINY (Involvement) tUUNTLARIDNIANUANNUTN

U

Toawausgniduduazduilna uonaniumnuneaiudiasieuliiulsanneyslavse
auaulavesjusinaiiniuindas Fedewaranisaun Ussinanateyaiaznsandula

(Kapferer and Laurent, 1985, p.48-56) lagaduingdaiunguslaniiseduaaiuisauys

= U

gonillu 2 sz e AuAfifiszAuanuiedtiuas (High Involvement Product) wae dufd

[y

FseAuANULNEINUAT (Low Involvement Product)

weawa(Assael, 2001, p.67) na17i1 Huslanvziianuineiiugaiuduaile

o w 1 1% v

(1) Audnfianuddysiediguilan : dudaiuisaagreuliiiudanindnwal

L2 1%

=l a Y a Y a = o 4 1 } 24
Frugvsesalnvedly duadnaunaziinnudfyaulsslevildasy wu sagudld

o

WaliAnauazaIntunIsiiuni1 wievlulasingleliine1risiady azainwazsins)
97U

(2) dudnrdanudrfgnieaiueisuaiseduilaa : uArdanudiAgnieniu

o

a

91sualienUslaa a1unsaneuauesauiienalanimuanuidnilald vsedasounses

AUATIUY

'
Y AV Al

(3) dueniiguslaaiauaulasgredeiiies : Juslnaueaurauwazaulases

Y

v = =

widunaginsianudeyainrasineriuisesiuegiwaiios lngangduaussnnidei

LAZLATOILFINTT
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(@) AupnTwnldulunisiAeaudss 919 uau sl UsIUNITIRY 1Y AT
F9UU ANULASIIUNALULAT LUNSTBLATBIABUAUADS ANULFLININEIAN LU NISTD

1
v

DK LATDILAINIE LAZAMULALINIINIEAIN LU N15Tee LTudU

v v

(5) AuAmndanuvievTonuANddyanual IWuATIAUAITEEUANN @13150

o

Usuaniegugnedany

) a v da Y} =~ U 6 & a v ania cs' ! '
dhudusfdlszauanuneiiiun Wudumiludanudss siaaldune Tddanw
Wranlauaglivansnndnualvesnuies guilaedslindninasiireqlunisdadulagedudi

5%

WU NSEeNTeAuMIINANNALAELasINTRFUATNGE) N1SRenKANSuslunIIFUAZD
anganazidendumnsimgniaatudumussianiaeliu

[V

suuunsinaulatedus aunsanUimNsERuANAgIiula 4 Ussuinn el

s NN AN i B
mmsudovlunidamilovag mmsudavlumsarmiloxad

.
R R =
nn‘.r.mu\n’munnn:u)unnvm - - v ¥
. R J LAGANIINN TR U BN % 3 it '
(Tinvnmramdayansy o A ! s X 2gRATINM NI T Do)
. - souua, ouAnlisiamomoniound, naoa

sediuaum) Tioa, omIITN
uazgUnigioinw
g g n
madadulo¥oama gy
% a = i ) = ’ 3 x:2
(fimawaan weymioonia i 3 NANTINI RO ADARBA AU 4NANTINNTINONLUUND W)
s Inmliznumsans iaum wahinm oninaxiles, nlzamtaile

@n3)

Al 2.1 uanslassasrguuuumsinauladevesusina(Customer Decision Making)
ﬁuﬁ : Assael, H .(2001). Consumer Behavior and Marketing Action.(6™ ed.).Cincinniti,

OH: South Western College, p.67.

JULUUN 1 weRnssun1sPauuududaugs (Complex Decision Making) tUu

'
| a

n1sfindulanIunszuIuNITAn dn1sdeyad1eiainlasiasuInandusiviategng
dufifieUszneunisdndula iesanduduiifanaufediugs fiaige dnnsldand
Fudiou annsaazviounmdnualfly famidsdunisltuazuilae fenwadleegiseiilos
fensadugtuuudl fuslnadedldnatlunsdumuasyssainanadeya teussdiudnume

LaTNANA N UNTIEUAINNE
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=1

sULUUT 2 neAnssun1sPauuududaunn (Limited Decision Making).Ju

v
¥

msdnduladeduiniianudessindeduslan uwiguslnafdsesnistoyaineiiunaniue
iaUsznaumsanduleginaziinsussiiuduaiiies 2-3 as1duauituy nginssuves

Auslaetuguuuuililunginssuuuuneassdndndiue easeuisuiunmauiieeldod

Y

nmsdndulalalaifintuanmsusslivauazilasuudasiruaivesiuslnandvensdudnuy
wiuslnaazUszilivduniuselielauilnadum

JUkUUT 3 weRnssunis¥eduduuuinfdadudn (Brand Loyalty)unis

(%
a Y o a

Anduladodudinsndududningt (Repetitive) lugduuuiifuslnalidndudesmdoya

Y

dindaieldlunisdindula wesnguilaelivszaumsaivsiaaduaiulagnsaasguslan

%4

fiarumelalunsdudtusguds waziinnisdediauinduanudnisensndudi suuuy

U A X Xo g v a & o Y Ao el' [y & [
ﬂ?i@@ﬁﬂiﬁ]%@ﬂ&lﬂL‘U“LJEULL‘U‘Uﬂ'ﬁG]WEUIQ%@ﬁUQWV]Mﬂ??NLﬂEJ’J'W‘LJE,ﬁQ lngduntAuanwuy

Y

LWIRNARURINUSINALAREAY Fellauidnuarnsuseiiiuasinaiu
sULUUT 4 waRnssunsPedudwuuedn (nertia) Wun1sdnduladedudi

I3 a ¥ a o A % ~ a A U a & MY a = a4
Lﬂu@]ianV’nLﬂu"UqLW@VLN@@Qﬂ']ﬁLﬁE’JL’Ja’]LLa31ﬁaﬂLﬁE’Nﬂq5G’]®ﬁu1"i]“?]@ VLinLﬂLﬂﬂﬁ']']ﬂJWQW@I"\]W@

@ a

ANUANAIUATIAUAT o InNeTEuAFURUUNSAnaUlatiudumndaufe v Ae
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auadnavazinaluladasaumne e (iug Buuxn, 2554, 1.25)

Natural ‘ Physical
Physical Resources
Environment Societal
Environment|
Sociocultural Economic
Forces Task Forces
Environment
(Industry)
Shareholders
Governments Suppliers
Internal
Special Environment Employees/
Interest Groups Labor Unions
Structure
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Resources
Customers Competitors
Creditors Trade Associations
Communities
Political-Legal Technological
Forces Forces

Wildlife Climate

AN 2.2 U998N15AATIENANINLINADUDIANT

ﬁm1 : Environment Scanning ; Thomas L. Wheelen and J. David Hunger, 2012, p.16
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LAEIVRINUIU (Task Environment)
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3.4 M3AAszvidaya
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(L) LEXUS BANGKOK
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Oishi Drink Station
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N\ Magnum
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