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ABSTRACT

Since consumers tend to be more concerned about healthy foods, the
market of healthy foods becomes tremendously growing currently. Leading food
producers invent healthy products to meet consumers’ needs. Betagro is a company
that has been consistently and continuously developing their products with the
emphasis on the production quality foods by using innovations to produce foods
that benefit consumers. With the awareness of the important chance to produce
healthy foods for consumers, Betagro has joined hands with the Ministry of Science
and Technology, Thailand, through National Science and Technology Development
(NSTDA), to invent healthy low fat sausage product for the first time in Thailand or
‘Betagro Low Fat’ sausages which has 4 times lower fat than normal sausages. The
product was introduced to consumers in July 2015. It has been discover that a
considerably great number of consumers recognize and buy the product. However,
the Company still believes that a great number of consumers do not know about
and thus do not Adopted the product. Consequently, the Company has not exactly
known about consumers’ reactions towards the product in the overall picture.

Therefore, this research project is conducted with the emphasis on the
in-depth study on consumers in order to understand the factors that influence
consumers to adopt or deny Betagro Low Fat sausage product. The focus is also put
on the causes that make consumers accept or reject the product in order to attain

information that marketers can apply to the design of the elements of marketing mix
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that are appropriate and concurrent with consumers’ needs. Alternatively, such
information can be applied by the management or directors to the more effective
decision making on the management of Product Portfolio.

This study is a qualitative research project that uses in-depth interview
technique to get information from 2 groups of consumes, i.e. consumers who
regularly consume sausages and consumers who do not eat sausages and are on
diet, which are the direct target consumers of the product because these consumers
have potential to adopt the product. The conceptual framework for the study is the
Adoption Process that consists of awareness, interest, evaluation, trial and adoption
of the product, which is used for setting up the interview scripts that lead to the
attainment of in-depth information which can lead to the conclusion of important
points discovered from the research work.

The findings from the research reveal that the consumers who have
already consumed sausages show low tendency to accept Betagro Low Fat sausage
product. Consumers of this group have awareness to the product but they will stop
at this level and do not go further to the adoption level. Few consumers in this
group are aware of the importance of the product and become interested in it until
they adopt it. Consumers interested in the product are those having been worried
about eating sausages. Thus, they are interested in the product in terms of product
benefits that they will get. Furthermore, it is also discovered that consumers who are
interested in and try the products are those having already consumed Betagro’s
products because they have confidence in the brand and products of Betagro.

Nevertheless, it is also discovered that most consumers who consume
sausages have low concern about obesity or amount of fat. Thus, they are not
interested in the product because they cannot see the importance of the reduction
of fat amount in sausages. This can be said that these consumers’ attitudes towards
sausages focus on deliciousness and tastes. They view sausages as a processed meat
product that gives happiness and is delicious without being concerned about the
level of danger from fat. In addition, consumers’ concern about their health being
damaged by their consumption of sausages is in a low level because they believe

that they do not eat sausage in great amounts. If consumers have to be worried, they



(6)

will be worried about the carcinogens that are caused during the production process
of sausage, as well as the excessive amounts of flour and Sodium, because they
believe that sausages contain more flour than fat. With the limited basic knowledge
about the ingredients of sausages, consumers do not know how much sausages
contain fat. As a result, the increase or decrease of the amount of fat in the sausage
is no major factor that makes consumers interested in sausages.

In addition, consumers who have been controlling their food
consumption have low tendency to adopt the low fat sausage product because they
do not like eating sausages since they deem that sausage is a processed meat food,
which can cause damage to their health. These consumers are also more concerned
about the amount of flour than the amount of fat because they believe that they
can consume fat in a normal level if they can control the amount of flour
consumed, they can control their weight.

As for the taste and texture of the sausage, it is discovered that the
studied consumers in both groups share the same idea that these matters are
controversial. This means the matters of taste and texture depend on each

individual’s preferences and acceptance.

Keywords: Low Fat Sausage
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NANAN K809 F9NUNAUDVIAYTIND LINBNDUAUDIAIUABDINITVD

9
1%

DN A 9 vy o a ¢ a v ¢ Ao o v v v
Austaaelvgusiaainanuitanelaly Tngndadadiaziinwuuidmnulagansadudesla
waylianunsadudedla envageglugluuuresdudi USNT ANAR d0uN BeANTUTEYAAS
< v 3 a o ¢ 1%
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& ' Y a & a o o= v Y 1%
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19 ° a [} ¥ . 1 [ a g a (% o
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Y Y} d' = a v a v A = s Y a &
lmll']"ﬂ']ﬂﬁg@‘Ui']ﬂ']Lll@LﬂiﬂULWUUﬂUﬁu@7@u1um67@ Vﬁ@%qﬂﬂﬁgﬁUﬂ’ﬁmwE‘J]Uiiﬂﬂlﬁﬂ%@ Y
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2.1.3 9In19nN153n319u1e (Place)
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[y |
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1. nsIndmuieseauaug (Zero-level Channel) $30138N71 Direct-
. [ v o 1 Y a v Y a [N
marketing Channel tJun1sdndniielaensanguanlldasiuiing lagliiuaunaiddag
TneguuuunAuneiuifensldwinnuuetialszg Uiu (Door-to-Door Sales) %3aM1sw18mse
(Direct Sales) mslaasadsanrnenss (Mail Order) M3V NINTAN (Telemarketing) N5
Kude (Media Selling) saulufisgunuusumdidnnseiing (nternet Selling)

2. AN5ARTIMUIESEAUNT (One-Level Channel) 1un1sdndavunenu
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% a U dy = U Q‘ a a
ANWUTVDINITUIUNTINUAIUY (ATANG Y19B1583IM, 2548)

(1) umUANLUUNLAY (Traditional Trade) Inednuazsrusidu
Vo Tnudlinin duddwlngduduigulaauilan lnedndiidrvesdniuauieny
Wed N1sUSTIsTUliTuLau U S1uAlY g “Ses VeIt

) Swuevdnaseluy (Modern trade) an®uEISTAILASIUAN
YuIAanaunsesdeiuiaualng Insdasesdudiegralunuaamy wWeanuaisay

= ~ & v ° N v | a ] A

wazAUlusEideu uanandudsiinisinennaluladidnuivielunisusnisannis e
MOUAUDIAUTINBLAYDIGNAT

(3)  NSINTMUYSEAUABY (Two-Level Channel) Im@’wémmau
AseAsInanvnelanus uangs (Wholesaler) Tanunuiedussaludesiuaiuandnnen
P9 LD IAAUAINTLNDE19VID

(@) MsInINesERUaN (Three-Level Channel) AuNaeiisenin
Jobber " g Wnsutameaniuiddnnen iuanuduuddunisnsyanedudn g3ud
Uanlvinsauaguinuiunau

Inggomenisnsyaredumsndunssiansunistadonieeg saudsiva
A8 A vy 9 A A4 Y e Y A v A v a 2 A Y
Masivelvieglununiaunsadrfaduilaala weliAnmuazanidunnelawasUseiivla

YBIHUILNA
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2.1.4 msdadIun1snain (Promotion)
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Dungudmneuazldlinguitne

3. msduaiunise (Sale Promotion) iumsgdlassezduiitensedu
mstauazmisvie lnednardonnudsuuamginssuduslaaluiud wu mslidman ves
Loy 1130 AUas

4. mawounsuazUszdiug (Public Relation) Wumstauet ity

NARNUNNIUNISABANTNINEDNTLINULALINTOFINUN LagdInaUseaIntun1SasSuaS19

9

Y Y & A L3

ANNAUNA AN UNAN A UNATDDIANT
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5. myiliauanduiniug (Visual Merchandising) tdunislvdeya

[

a o s a = ) F = a a ¢ v g a 1da O A
NARAUNNIUNINATINA %79 UANWEURNITE 'ﬁ')ﬂlﬂﬂﬁaﬂWNW‘U‘u’]ﬂiﬁLﬁﬂﬁiaiﬁﬁy]mmﬂmﬂmflﬂw

o

=) v a

#1139 WenseAulviinn1siuvsen1sandulatedum
2.2 npefuaznuIdeingidesvenszuluniseaniuiuiivauilan

Roger and Shoemaker (1968, 91481¢lu Llondnwal sulasyiea, 2554, W. 21)

leinanaliin nseeusuilunszuiunmsinduladiuuaranazaiuisanateiduduslnadus

o v v

Usedld Juslnpiinsiieus naaedld seusuvselduausududilndlunain Inenssuiunis
gousudlngazgnitansanaivgluivaumninasddgnain denseuiumseensuaunin
YDIHUTINATLHAUUNTTUIUNINATUANUAR AauslaBufefudualndaausn unsens

Aanseensududiividluign Tnenszuiunssensu aunsauuseendu 5 Tunoudisil
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2.2.1 n1559n (Awareness)

U

o

Tuguilguslanasiug

aa v 1 v (=3 = Ya 1
1faualnddnunlunaialaen1siuns e e dudng

U a ¥

widlsvazdealdiissweuazenadslifinisiinudAgyiuduaunnin vienanaedll
dAedggmiiineusegalalunmsmdeyaifiandy §an13a31an33an (Awareness) USENa11150

lfisnsdeansiedaoyanedtunandaniulviunguslana welviguslaalasustenuaudi

'
a o w

#1399 veaiadud duludsdrdglunisuusindadudlvdidignatn lnenisdeansinay

'
a

arunsavibiguilnaianuiwaranudilaldlufianaferfudoyannisuiendeanisoe

Y

44'
doans

wonniu wfies weussiiu (2525) eldnanfiunissuiin Wutuneun
Auslaasuiindidudlninietuluriesnain widsluiideyaieatundnduatu Jaluguil

Ulnmaglianunsaaninseavidenvesduaiindlanmun Ingainnisfnyimuinguslaadi

e

Ieeausiussasiom (Packaging) uenanntiuluawideves Shimp (2002, p. 255, e19dislu Fathi
Abdullah AlShare, 2012 u. 146) wuitmseenuuunansaeiiuraulalaglimnsauiuunay

[

nann udiuddgiiagyiliiAnnissuitedudlndlunarals lnaussadaueinaunsafiage

4 = o b‘d‘d

anuaulald azdeaisudnuaififinnmiants unnssainwdndusiou lnsnsuaunauyes
un JUdnwel @ uwazdayanian uuuTIYie

A313500 1331 (2539) Anwinudnnisasnanissug asanunsaasnelariu
msdeanslnenslidelamanlumainaueteyaimansifortunandost 9 $u lvele (2547)
Ievihnsmusaedesilelunisdeansesninldfe denszanenmuazides (Broadcast Media)
dodsfinst (Print Media) Aodulnesliin (internet) Aomnssnuynaaa (Personal Media) #4911
miAdeliansaszyindovialnuiiuszavinmngaan danaideves Yueds Gesfidan
(2549) Finwn “Hafudrmuszaunsnaafifinadenisinaulateldnsonvesfuilnalusine

a v v a ™ A v e 1 v a a & vy
b BN QQV'J@LGUUQIWN WU'J']ﬁ@V]'NIVﬁVIﬁUlINa@]@ﬂ’ﬁﬁ]@aiﬂfﬂLa@ﬂ‘ﬂ@lﬁﬂi@ﬂ

a

Hassinger (1959) ﬂdnjwmi%’uiﬁﬁﬁmﬁmmﬁuﬂizmumiaau%’ﬂé’m
mMs3usiansanseduliAnmuaulafiazAnynmanuiifiudy Tnedunsfuiinssiu
HopFedsfiuendiulsrlonilidanu TavdunatasnasduliAnaualaldi

algwa Asuastena (2556) ladnw”n1sgensundnduaiivaiussiananey”
WU UsTRAneinlanuau s1enfiasnsagensuld wazuandsinsanain salds n1sdn
Nsdumilaniuazaan wulddie uagnisdeasineninaue delnsvimiuazusiuiie

udeiinszauliiinn1ssus (Awareness) lalueeed
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Tannssas NAwgowl (2556) laAnw1 ”n1seousunandueiiasuenmis

INANAEIAT” NUIINTIALAAaIUzTFUAAINaNUNI19 Trason15Tuivesuslag
2.2.2 uaula (Interest)

% & dw a Y 9 va v a o & i %

Judunguilanazgnasziuliisuidanaulandndusilndlunain und
LdlaRasantawdndueiindtug lnglutuvesnisaula guilaaaggnnseuieliiinnisisy
AU tayanazd A seInurandaivdiug lnensngdvdeyaniudemianisdeansiv
faguslnmBeunn asduaseansziuliinnseeusuliduegnefios

ANIzAUNMININANN (Marketing Stimulus) {udnsziunitnnmsnaindn
Tudiadumsisgarualavesiuslan lnsasiedosiudulszaumsaann (Marketing mix)
(Philip Kotler, 1997, e1sfislu Aw@ Aten, 2553, W. 17) Usznaumig

1. AnsgAumuNEnig (Product) WUNTORNLUUNERUIILTEIEY
= v v - wa A o cae = aa
\eNIEAUANABINT visenuauURvemaniaugfme tnuann1sfinyves Asann (2558,
. 10) wuiinaanvazdAyremdndueldnsenneinszligasiugunguilaadeni she
ghena enuduilleendtu aruwiduie anudou druanide “mMsseusundndugiasy
9INITINANTEIN” NI UITNALIAINE A AU TElo T ILAL AT TNAMUDIFIHEN T

& A Y a LY ¢ v v = 1% [y a o
umanvsedeyandndaiilududuusn (aniassu, 2556) Faaennaediuauideves
Schroder MJ.A Uag Horsburgh K. @ilgyin1sideisesmsaeansnaninisusiaalaenis
P0NUUVUTT LA TonVyYianils Inenan1sITenuinguslnAtuveunan i ueiniussy
fuainaudn wenantu Yaeds Sesiivand (2549) Anwn “Jadudiudssaunisnainiiiise
VPN

nsdeldnson” wuirsdanRuinsgiu Bneldnsenuaznnanvalvewnsdieriudsiiguilan

Y

a [y 6

Tnrwddanniign uaznisinwives aigwa Asuasdona (2556) Anvinsoousundndousi
gney nugFuiazaulaamzduiieglunuinvyiderfuiumefiiuiueguass
auswalundnsaeiiug LLaz%aLﬁawmﬁuﬁwLﬁw%ﬁuaqz’jmﬁmﬁuﬁﬁﬁmmﬁﬁ@ﬁami
aulaveuslan

uonnduauAnuues Assael  (1998) léosuneifsriunisauladn

[

@uﬂmwﬂm%’u?ﬁmzﬁumamimmmLLaz’Lﬁmmau%LLd?imizéjuﬁ?m %agﬂiuuﬁugmﬁuawmm
#09m15 (Need) wazviriuaf (Attitude) fifinedudunasuszian @ Schiffman and Kanuk
(2000) AnwmuindnuzYeIAINTEAY SN YMrYIHANe AnauTR AuUselov UsT
fouah nseenwuy asdud Wudy szdesinmulanruniefinuuandis e unisidi

Annaulalinunan Ut



18

2. @NIEAUAIUTIAT (Price)  1WuMIAmMUATIANEUAITMINzauiY
AR Iaeinsannguidvang Taedneds Sesiiian (2549) Anwdadeninadenisie
ldnson nurseanfiungauduaanm udanssauinviiguilaananivauls Jsaenndes
(% aa £ (3 = [ a LY 6 a L IS !
fu Tannssa Wawgoutius (2556) Anwin1seeusundndueiiasuonmsinidesainudn

d‘ 1Y cal vo & a oo VY a a CY

MefvnganiuauniasUstlevinlasuiudaviliguslaaniaeuauls uavlae algna
Asuaatena (2556) Anwinisgeusunandusigney nuiseausafgusiaaliniuaulades
Jusianfiegludneausuld

3. ANTEAUAUYRIETIMINY (Place) Wun1snseaedunLiialidng
AUslaa WuanuazaInlun1sidentedud IneUueds Sesinand (2549) Anwdadening
sensdeldnsen wuin nMsmdedzain JauAndedens waznisusnsnsimsududgsdla

wilvigeldnsen Feaonadasiu lanmssa Aavgountiuy (2556) Anwin1seousunandae

4 a o

asuomsindesanuiinisindemindusiauiilninenuasainlunisde wae
wAnfurnieds HudsinssdulviAnmdnaulate

4. AsnszAufunsdaaiunisnatn (Promotion) 19U MsANLETLNS
N1AA1A AAKAN LAN Woxl iensydumLFeInIsvesdud Tas Jaeds Besiwand (2549)
Anwniadedifinadenisteldnsen nui nsduinisevndonenldnseniiiefuusenusiud
msilustuduu ansen uazdenslnsviend WudladenseduliAnnisteldnsen wenainiu
LanInsse NawgsuUItus (2556) Anwin1seousUNaniueIas i1 SHNLTEIAT WUIINT3
uanienansuuzihdulseloviuazidnlade wazdimsthieauidendrdsszneulawan
wazUszndiiusdsnansgduliuslnaAnauaula uenaintu digwa ASwasdena (2556)
Anwnsgeusurdnineignes wudn Nstdusuay viseduamaaes aluiimsussduniug
Uoge aganansavihliguilnainanuaulalundngdoueila

sug asnulvaded (2554, u. 30) na1nin Weguilaalimwauleiy
wAnSusilindrazduinsmdeyaiieafundadasidudioinndsenounmsdadula Tas
Foamslumandoyadowy awfinnsanananuimiumsssifikiuan dsvaunsaiiiiuan
vitenAnfaslindiAsidosng Wulszdmuiimmudifiome mmuianudlbidiemensSus
mM3AuteyaNUaINgUen (External Search) lnguvasdeyaniguenusznausmie Unasyana
(Persoal Source) wnasUszaunisal (Experience Source)

2.2.3 n13Useiliua (Evaluation)

'
a Y

lutuneuilluilnnagsuiasaiouiisvdumlndduauaniaig

¥
Y a

Tnalfeeiu TnegRansunindinafvsonaldeiazeonsunandaniug lnsludunsuilduilnnag

Y
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Ussdiunadeyalpefinsanmaden Tuduiandunmmesedurufnvesiuilondioussdiud
audssfisanivldaziinnismaastate fedudeyareg dlddumuiaintuneud 2
(Interest) gLdundngiudrdgfasinnuszneunmsussifiuiiefianson Tnetminduneuil
Usvaunad3a fasiulugnssuiunisludud 4 dely
2.23.1 Uademenududn (Product)

wgfitadulunisuszidufimiusenoumsdndulaluniseeusu
auelyidusznausig

1. msusziliulagenfuaiudAyvesnuautivesdudl lay

Auslamvsliimdndmiuauaudfvewdndue wu JU sa ndu wazauUszlovivosdud

Y

A

IMiAumNzaunIaly
2. mMsUseiulnego@eNsHAILIANLY R B luAsIAUAT LTB991n
d‘ = a [ L3 -dy [y ' 1 YAl d‘d 1 a 2
ANUTeNDYRINAN uYIArTued fuUsTaunTalanvet1veuTlaanidensduA1ves
AR AU
3. AulalUTeudiauIsuiiou (Relative Advantage) lmenis

saa I

Susveguilaaludindndueitvaidnazgnaianisitazmilenimndndueinlegluvismane
Tnsdmnnansasianansaviliguslnaidnmiennumanangld Aeziduiudsivinlnie
nstoduazuandeld

4. anadniule (Compatibility) nsSudvessfusland ondnsinud
aendesiUiruaR dsaw Aoy wazanudnduvesgnin dangugniegludsauiidai
uanesiu Aagilmnudesnsfisneiumsluse

5. pnududou (Complexity) namife sefiupnuennitefiasdla
Tusmansnsiln Fadndnsindanududeutos wiefidoyaiitilane ieme Aagsiili
waAn gt anunsngaanalaien

6. arudunamiuld (Observability) wansaeififiaulaamy
wazanusavilfazaanignénldfiazanunsogelagndn Widausesmslunmsfiaznaassde
auenluansldy

Inelus1uideves Bronnenberg and Wathieu (1996, 81481lu

Y Ao

Sethuraman, Srinivasan, & Kim, 1999, 81904lu KatrijinGielens, 2012) Anwwu3ind@uaid

v

Ao wenfinwaliufiazlivszaunadise Fduminfiauningaazivunliufivziianiseousu

9 Y

WALNAUNNTRLININNIN
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2.2.3.2 Uaden1earusinn (Price)
& J < v Ay a = a A (%
fodnduladenguilaninisussiliuiveniseausu Ings1nves
nandugirsazegluszauiiguilaafinnsauaiiuinaumgaunaiuaua a1 lasu
a o ¢ & a2 ! & ° v v vy o
nudndue wavilunanliduguassadenistetivesuilaa wenannguilnaagldsyeiu
simmananlunisyszadiuuds saardenanndadunisustfnueiveindndasndniae
wanInduguslaadaldinaailun1siiansandiuannasniusedusininInitazanasiy
auAndnme 1aganaideved algwa Asuasdena (2556) Anwinseeusundndusignay
WU IM1vEresduAdetadluseaulaseainewedsna PaminsiAndanunanm1e9In
IR 1991 Nnn AzdmalrduAinn1seensulaein
2.2.3.3 Promotion
Tusu3deaes Debruynes et al. (2002, 81989lu Chris Lin, 2012)
NUINNFINNINTIUNNNIIAIN LU TatuayuELA MLz Is N Se U SEaU T ULALLINY
s seensulmiinisi8ety Feluauideves Park (2004, 819dislu Chris Lin, 2012) wuin

Y a

msafuayumsnsnaiaiidrfgie nislavanainudsminan nslidruannisue msld
thelawan andumsaivayulunssuiunsnsseufuissavsnmaniy
2.2.4 n1vaass (Trial)

delfimsusziiudududlaglfiuisuiioudendeidonazanuidssd
o1 RnTuud dmasnuidudanin Aazduiimsdeduilnl Tnsiduanmstosuautdes
iierdunisfigafegaaildsuanadnsusilv Taeguslanazyinmsiionsansiiy 3 Jade
(Hunws Av3uns, 2549, . 14)

1 viruaRveuslaa

2 anumsalfininaziuly

3 anumsaliilalldninaziy

laganewideves aigna Asuasdena (2556) Anviniseeusunindoe
gnew wuimstiaudmaassduviennasms Avamiiuaudasasduladeiilnan
mMsfinnsanmnaes uluisdeidswesduiianfviliiinrenidedeusnmeasatuiy

uenantdlumitedeafudisiugindninisseniuduaudlunsdi
Linela uagdumisddunisnmanfusifidngsdiiinnsmeaassfifudadedinlfiianis
yiAaps uonYINtuYewax druan Tailuienudiiudsewingunefidutadeiviliiaans

NAaRIvRIRUIINABNAIY
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2.2.5 nsyauiu (Adoption)
MR NARUIIALAYIINTU ST ULAENARDITRAUAET 01MINKHANTT
& A [ [ Y a v a £4 1 1 <& A o LY &
naassganuluiniinela Aagvilvianiseeusudualndedruiun aunseianduundy
& % < & o U a [ 3 Y a ! [ NY)

N334 wasiun1stousedn Fanantuniseeusundninnivesuiinaudas e aglaiviniu
Tuegiuiruafvesuilnausasse uenantumnuaniseasdlutunsuntesnuiliiy
A [ [ Y a 1 Ly A
iwela AagvilmAnnisliseusuluign

lag9 918 ves digna Asuastena (2556) Anwinsgeuiuningdue
aney NUIIMITINYINATIIUVBIEUAT Uazdumiliieanasienisdmuig uasduailning
faulwiswanazduladeniliianmsuensu denrdosiu Yaeds Sesfiiai (2549) Anw
Uadeniinasianisgeldnsen wuisamanunsgiuveddnsenviliduslnatosuusenueeng
RGN

ludruvessimmuitsmndianudusssusasivanzan ldiendiey
Fuslaaduladeivinliguslnafinnisdedild (algwa ASuasdunag, 2556)

AUYBININITIATIMUIENUTT NMIMTORENTUTTNELazasaIN 1N
Indandndugfaiiuandudadeniibiduslaainnisdente Qaniwssa Mavgsuiiug,
2556) Feeennaeaiuniideves Yneds Sesiia (2549) Anw “Uadedudszaunisnainid
nasen1siinaulageldnsenvesduslnalugineiiies Jminleddul” wudl nismaedu

v

PN v < v a I3 Y] Y Ay a v
dLaIN UdUAILUDABDINTT LLagﬂ'J']llﬁ'J@Li'ﬂuﬂ"ﬁi‘ﬁ‘Uiﬂ'ﬁ Wudaay ) au@ULLiﬂV]E&UiIﬂﬂIV

audalunsidende

313500 W33 (2537, w. 307, 919dielu Sudng yaevang, 2552, w. 17)
naaIAenssunesnIsaataTiiunisdaasunisune Teun msansArdudi (Discount) n1s
wanAUes (Coupon) Nsanuawau (Premium) N15UANAUAIAIDE19 (Sampling) N15NAADS
W3 (Free trial) M3uansdud i 9ade (POP display) sazifiuedoaiiolunsdnianssuiie

v

nszauliinnsldegnesiaiiies Beaenadaiunuideves algwa Asuasdena (2556) Nnuin

9

AsUsEdUNUSREN9saLEeY N15TldIUan VaIwad saulUDIAINNFURUSYRINTNIUYIY T

danaliiinnisueusuveuslnAuNTY
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2.3 NTDULUIANYBINUIY

Mnitldinisfnwimguinaziundnsineg MAeadeaiunszuauniseensy
wan Sl Tudanddetinededudisiu SsUssnoufonguidiunaunismnaiauas
nguinsruiunseensu meadeddlsihtadefifndewasquiinaguazaiadunsey
LnANYe9ATe tehuldiduuuinidlunisiddodesnssuiuniseouiundnsueild

nsenludumn Betagro Low Fat flaukunInd

Awareness - Interest - Evaluate - Trial - Adoption

g ifusila) ifusediv) thmrana) dupaaduy

27 2.1 NSOUBLUIANYBNIUINY
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LK)

ASanduuive
3.1 sudeudsildlunnsise

= d‘l “« U a U 1 v C% c'> ”
MsANEIEBY “nIzuirumstausuRaniusiivi ldnsenludumn Betagro Low Fat

fyaUszasAmainumadoyaiils unusznaumsimuanagnslunisdedisnianisnainiu

9

nAndmngliRgdu liaiun15TuIuarN1TEaUTUTINANN U ITNINE WU wazdd gl

e D)

Uimsanunsaddeyanlaanldlunsiansandadulaamulundadaueimuby Ingluauidy

aduildITIdeTanN W (Qualitative Research) lagasiswuummanuiiveldlunisduniuel

1 Y v Y

B98N (in-depth  Interview)  waztlunisdunivaluuudneds fuguilaafiendoegly

| I3 ] o & ! & I aa a v I3 °
nyamnEvIuAs leswuseanidu 2 nqu fstl nguwsnidunquidnisuslaaldnsenidulsedn

= =

agudy dnquitaes WWunquinlilasuusznuldnsonulszdn uwazsiludddatianisusian

Y
(4 2/
[

awnsiieaunn Jedieintugviteyad fey (Key Informants) Miendesiuanuidel wenani

o

n1sv3deiienmnndsiglvladeyanvainvaie ludieauwdladenlasenuuuld wiagny

(%
[ Y

Uszinulndianunsaimuivasfnuilusenineiiddesie antuinisifivsiunudeya
v A v o ¢ Y o 2, Y o &
Manuaflaannsdunival wdrhunaglilunansideassil
MSEUNYALTANIUNNTIIIASIT 2193 S NANNEIUSTEININTAUN LI UUAUNUN
agebiltdumanisiunisduniwaituudaaiauliarmti IneenfensouluiAnlunisanen
o X & o ° Al ) P M v o w 1 o Ay v
ASItluN15AIA1a1Y tneaa U tglun1sdun1walag il 3 89nIua 1A UN D UNSIR NN LA
mvualilunseuwuifn ielnlaveyadisdiniiuiiase
Tnemsszylaymuesnide nsimuninguszasd veuwnnsivy audelsslevd
AaanTainaglaainauideasedl iWunsAnvianizvesldnsenluiusii Betagro Low Fat
a A & ¢ Y A A a ) a o 9
voaATaluning wellunisneulandvesuimslutesmaiiuniseeusuvendndueld

nsanlatius lriuIng U
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3.2 nsandenguslaadmiunisiiudoys

msfndenduslapdmsunisiudeyassdndeninenizadludnauduilnayn

nyammavnuAs Insuuseaniluaeangy fsil

£%
v a

1. quslaanfinisuilaaldnsenduuszdraguds lned Criteria fail

- fnsuslaaldnseniduamisinarseanmnsuaniudiausedriuivielanls

Y

< ¥ a A ':9‘) 14 v U
- Wugdedulalunisifenteldnsendiediies
- onfveglunsaunnuvuag
2. guslaanlalasuusenuldnsenilulszduasldlaluguainuazems
- Tuszeziia 6 weuhunlileiimadenteldnsensienuies
= o =0 ¢ Y A vo &
- Hnsenddamdsnuntasuanenmsluisiagile

- fimsguagunmiiegiate Wueeniainie ajuRuiviin
3.3 Asesllenldlun1sidy

Ya v § v ) ¢ a < . I A oA 2 v
ARvelinnsduniweliadn (In-depth Interview) uesesdiolunisiiudoyaves

[V
v

nuAtersell Tnadunsduntvainuuisdlaseadne (Semi-Structured in-depth Interview)
TnguunisaruAnufetuauAnvesusinaiellasuitivinuaivesuslan lngld

AnuUaein (Open-end Question) NM8laNTaULUIARTANIAMUALLIAIOY (Interview

Va o

guide) Wit ielilavayanuigidesaenis@nw wavivenazlaitalanaligusiaale

N

@ 1 a [ d' Y o 1 =
noureeatluUssausingeg NEdvaula welilddmneuluvansudyuuazuenmiloainnis

a 1 { va o

AIANISAIVRINITE UasiiuAudavguvesssinuAnunidelildnsounqui

Y

KUIANDUTUNTEUNIBAIRANTUINIUNTOUBLIARIN UL Rasa lUT

v o L4 b4 1 L2

wwadaud 1 Weafudeyaniluvesdgnduaival laun twa o1y sedv

]

=

MsAnw 013 anunmansa seldrefiou yanafienduegie ieAnunisdnyurma
Uszmnsmansvesuilag

wudnud 2 deyathluieafunisidenteldnsen ileAnudangfnsauly
madenteldnsenuasrimunivesuilnaseldnsondfieaunin

WNAANT 3 1AEIAUNIIIN (Awareness) wanfusildnsenlusiush Betagro

Low Fat tiefnwinsianvesiuslaaiilseldnsonludusi
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wuaud 4 Aenfunisaula (nterest) dendasnsildnsanlusius Betagro
Low Fat iflefinweuaulavesuilaniidaeldnsonlasiusi

wafd 5 ieafumsussiiunmaden (Evaluate) Tunisdnduladeldnsen
lasfush Betagro Low Fat titednwnisUssifiumadenlunisie

wdeudl 6 ietunsneaesansiue (Trial) Ténsenlusiusi Betagro Low
Fat lileAnwinmsnaassuslaaldnsonlufusvesiuilag

WAaLA 7 1Readutugeusu (Adoption) ldnsenludiumi Betagro Low Fat

'
o

\efnwnisgeusuldnsenludumvesuslaa

(%
Ya v ¥ £

Ingluan3deassiliiduasinnisvennusiueduggnduntvallunsdusindes

Y

[y 1 o

vauriidunwaliioidunistesiunisanuaurevesteyauazinuilddmiunumudoya

Souisesdaya wasiiuANasaInlunstiteyaluinieikarasunase

3.4 maiiuiazsiusiudaya

P

I Y o =3 v 1 Id 1 o &
W ulo INTILNULASIIUIINUDLA Tneuuseanlu 2 @i Al

[y

Tuauwidedl

3.4.1 Yayaugundl (Primary Data)
u o« u
Judeyaildannsduniwaliedniunguiusinanuilaaldnsenlaenss
Inedeyaildasgniuiindudeanuiietlulinsesnell
3.4.2 dayavnienil (Secondary Data)
& v v % % o A awv a a s ] ¢
Judeyaiildanmisduaimisde uide Inerlinus saulvasiuled

A9 MAEITee eldUusznaunisain

3.5 MsasIvEaudaya

nuATdanunmedel §iferhiennugniesmminaiesssy dWelreide
fiaufisanseuasiinnudesty é”mmiﬁﬁLauaﬁﬁayjamumwm%aﬁlﬁmmm%’s Lay
Usznaufunisiinseunuidalun1sidouazwuamanlunisdunivallienanssivsne
n379a0u ilefinsandsaunseunquiiovuarauaenadestuinguszasduansiide

lonaly
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3.6 MyiATvidaya

vdsanilledeyaannsdunvalfuilnaieniseeniundnsusiinldnson
lusfusi Betagro Low Fat wéa lutumeudelufiduasihdeyaauadildanmsdun i
nendenrmanmutuiindes wazihdeyaiilaluiinseinaseinsinuaiadeyauuy
gUHlE (Analytic Induction) NaIABMINSTTUWTT LU UATBIIFUARLAZILIAAIUNTE DUSY

nansuailvd Tnenisaguaunseuiuifniilansliibeiu wenantugideasindeyatudiu

1 ]
A

Yoatayan Ul TEYINThaENgAnssUveEuTInAu1llATIEidnme vativetlugnisney
landvasguimisluFesuumamsiiiuniseeusuninsdueildnsonludusin Betagro Low Fat
maly
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U 4

NANISANEI

NMSAvRAETIUTINTaYaMEITnsduA valBdEnanduslan 2 nqulaun

nauiuslaantureulunmsuilaaldnsendudszdregudn S1uau 11 518 drunguiaeaniy

¥ < ¢

Auslaadluldsudsenmuldnseniluusedn wandudddadanisuslaneimsiieaunin
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