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ABSTRACT

With today’s high ailment rate; in particular, cancer which is more severe
than it used to, consumers have become more conscious of their health. Organic
food is one of the alternatives they choose because of the important factors called
“marketing mix”.

The framework of this research is “Marketing mix and buying behavior of
organic food consumers” including one independent variable factor, marketing mix
.The marketing mix consists of four components: product, price, marketing
distribution and marketing communication. The data were collected by qualitative
methods with an in-depth interview and a participant observation of ten samples.
The reflexivity and methodological triangulation method, including secondary data
were also employed in this qualitative research to ensure the research quality.

The results drawn from the samples’ opinions show that product is the
most important component for them when making a decision to buy a variety of
organic foods. They also prefer products that are fresh. The second most important
component is price of organic foods which is more expensive than non-organic foods
because of their innovative production process and value. The third important
component is marketing channels which do not have a great variety because of its
smaller size compared with non-organic foods. Furthermore, the size of the market

affects the buying decision. The least important component is marketing
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communication because of the samples’ high average income and lack of effective
marketing communication.

In this research, there are important issues. Firstly, the most important
non-marketing factor affecting the buying decision is health factor; in particular, sugar
and sodium levels affect health. Secondly, the second most important non-
marketing factor is buying organic foods for self-cooking. Furthermore, the most
important factor when making a decision to buy organic foods is the reliability of
organic foods’ source which has to be able to find out.

In conclusion, marketers and researchers can benefit from the results of

this research to effectively market organic foods.

Keywords: Organic foods, Marketing mix, consumers.
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(Decision - making Process) vadquslnn @eidenevzasunedualagail
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Bvieladvienisifansueliiuguilan Fsdrunaumnenisdoasmnenisnain (Marketing
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'
a

widguslamagUseiliumafenifediuiuunsidve JadedAnynseniig

AMUAILITB (Purchase Intention) wazn1senauladia (Purchase Decision) Uadeusn Aa ViALAR

1%
a I Y a =

vosnsindulatonaznsitlatie na1nfie Bvswaserimuafivesyaratuegiuaesasna fio
1. pududuresiiruniisavvesyananiaiisiiomadoniiturey 2. ussgslafindosmnia
mnuvisesyananils nanfe ?jaiséﬁ’ummLsﬁm%’ummﬁﬂuﬂﬁL%aauqﬁumﬂi yppatiufoy
uansopAMIMgAnssuanTuiniy Basuiuanudtlatomnniuils ngnssunssudiud
fagiinty

nsdndulafiesdeundas snidn wandssnsdnaulateoasiiinswassnamnn
nmssuiemmdes futelud

1. mnudssnnmthilvesnanias nanfe wandnsililduanifeninuannns
RURIATRET

v 6 1

2. ANUEYIATUNIEATINYBINANA WY NE1IAB WARAUTANANABFUNTNYD

9 9

AVRIRE
3. arandssdinun1sdu nanide wanfusiiug lifurenaiguilnadiely
4. arundesdudanu ndnnfie nandasitug adearwarerssodldrodyana
Bu

(% L3 ¥ 1 a

5. AAsFIUNAT nafe AdLmAIvesHAnAasine L AnduuA1de
Tomavesmsfumnansiasiduiiairsnnufianelasognin

sedumNiuiFeauldssuysiufuiuIwEuiisne awldutueuves
AdnwazvoINAniu Lavsziuandotiuveauilaa fuslaaiauidumaiieanni
liuvueu wansznuBsauannaAnudes Wy msuaniasansdnduls mssusudeyaain

WBY NSHAINIAINYDUADY DN BN DAY TENA LazN1TUTEAUAMATNAUAT NENIAD



tinmsnaradewhanudilatiedefidmannuidnuasliteya visduaduieannnuidss
199) T19PU

Sut 5 wqaniiuwé’aﬁﬂau’[@%@ (Post-purchase Behavior)
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sofundavosfuilnaludminngunmuviuas”  Iaediinguszasdifie 1) ilefnwinaz
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pasuniavesuilnalve TnefiTnguseasdiiioTinseiladendimananinunslateo1nis
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WU dnduvesuilarensessunila Aaduiesas 45.5 dondeermsessunia 1-2 A
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