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ABSTRACT

Presently, communication has dramatically changed with new
technologies offering different communication channels. More people possess
smartphone and access to internet. As these results, shopping behavior has changed
from offline to online.

LINE application is one of popular mobile applications in Thailand. It is
the 2nd place in the world in terms of the highest number of mobile application
users. With the popularity of online shopping, LINE@ application was launched to
facilitate online shopping. LINE@ application contains several features supporting
transaction and shopping. LINE@ has different capabilities and features from LINE,
original application. However, it becomes that many small businesses still rely on
LINE application for contacting customers, instead of LINE@ application. Therefore,
the research aimed to explore factors affecting small entrepreneurs’ decision in
selecting LINE and LINE@ applications to contact consumers, and explore the
consumers’ perception and marketing Mix: 7P’s of online shops selecting LINE@
application. The researcher used qualitative research and in-depth interview.
Data were analyzed based on triangulation and inductive conclusion. Data were
collected from 3 sample groups (2 persons/group), totaling 6 persons. The samples

consisted of small business entrepreneurs using LINE and LINE@, and consumers.



(4)

The results of this research showed that factors affecting small business
entrepreneurs’ decision to use LINE and LINE@ included: the need for adapting their
business to the trend towards online shopping in order to access to the consumers
via new communication channels; LINE/ LINE@ application was the good choice
because the consumers with smart phone can access to the internet and
LINE application has been widely used; the consumers perceive the presence of
a small business via commercial message, images, video, etc. through LINE
application. When it comes to favorite and familiar products, the consumers tend to
more expose to the messages without the disturbing feelings, although they see
them frequently. Moreover, Place, and Promotion were the most important

marketing Mix: 7P’s factors affecting the decision to use LINE@ application.

Keywords : LINE application, LINE@ application, Consumers’ perception,
Marketing Mix: 7P’s
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fuwuunilaenis lngaunsodwiadoniudu Jeanuides sUnn F5le niededus 1
Y 2/ a

] | ~ v I3 o i v a i v
LALYDLUINDNNI1ENUIRNDUTUAUNNUINDU WIS U Y LINE@ ﬁ]glﬂﬂqﬂqiﬂﬂﬂﬂ@ﬂﬁqﬂ

Tigaunnuuunilsienilsnauld

L]
Edit Chats Gk <@ Smith \/
Naomi
Lt ° -
= = =4 Can | book 2 seats on
Q. Smith tomorrow 7:00pm?
.
Yes, we have seats for you.
Mike Please tell me your name.
. '@ Smitn
=4 Thank you. I'm Smith.
Thank you for your
] (=3 __ reservation. We are
Chats == (&) waiting for your coming! m

AN 2.1 fI9ERNTAUDAMNULUUNTNADUTNNIU LINE@ application



- nsdsdannulfiiounsnun (Broadcast) : iunisdstoninueantui
AAna 1w (Friends) Mianun AaandAdiuidunuaudfwun LINE application wuuUnd
inlails PreUsendaian wavdaaunsansyatedeyav1ians Weludu v3e Aanssusneg

TiRanususlaagsansy

‘ 1A3D9E1D19 UazaNULATATIN W
. L4 - o
dlad The Cosmetics wianLdsw
20.00 u. {Wuauldarn vuwana

heeE

U BRI EATUAIMNIgUAT

+ m [ send |

§ &5

ANA 2.2 F9819N1589UAINULUU Broadcast

- n1sAsandesdan Iy : Jldauisadwiandideniny viedennee la
TnepuauiAtziiunisldsuiunisdsdeniuliifiounsnun (Broadcast)

- n1snaudandunauuuudnludf (Reply) : uuseanidu 2 wuu laun

Auto reply wag Keyword reply

¥ 1 ¥

< [ YY) va aaa
Auto reply : azidunisneunausnlud@lunsadidanAastonun1miLs

Y

(% '
= 1 % )

Tnginanunsasidennulilivateyn uagasinisdudeanumaituienaulaiugndla
- Y a so A & = o A

Keyword reply : 1ilagnaA1fiuiailludd (Keyword) 11 wagasaiuiis,

el Aezlidemnunaundudalud® wu gndfinsiundn “siewils” senamaiiineuld

11 “BuA131A7 399 umaz” Wudu Ineisiaiunsadedmidu Keyword 1lduaes @n

\ialvinsaumquiuAauNgnAAEAILIN



€15 @ AmBrown H® é\'

hi

@ flaAmBrownazlsi1%iMiss Universe
A
ug@nmiss you more than anyone
on earth uzasy 88 &

einlsaz

@ Official Line OnAir
Between 19:00-22:00 pm.(Every
Day)
FNsndUNINTIBAsIBEauazDD
1995 lnpnsenuuaaiunn i
VA NDN4YN
WIAN Line@: iam_aom
ARDA24%N.
Ve_o*

VDUAMAL

@ DarkChocolate uvitgingu
wuuuuuuy % % % % %
AA

@ AmBrownaiaticz
Sy s
Juiisuusniiansazaalnuanse

v owo

undwinlvnaz @ %

+ m [ send |

A9 2.3 fegn1snaudanunduLuusnlul® (Reply)

- Timeline : \Juniifisiauisaay Post Weneneq asluls Jadfianiy
arunsadiuinagnla (Like) wanena1u@AnLiu (Comment) %38uy35 (Share) tilownn

lAuLfeiu Facebook FanPage



X AmBrown

® AmBrgwn
2125 | 11 posts

Tsaszdea | naing, mailudu

RRAWNIF

Indnnannsmaynivfianssuuaslaiio
"wihusiilwi lrdmsugat”
guusniigndinseafistinuanng!

10

X The Cosmetics

& THE cosweTics N

=

424

The,
pi; 829

swazdsn | vamnigile, e, naidudu >

The Cosmetics made changes to the Cover Photo
on Home.

‘@J‘; = The Cosmetics's Home
. ; i é- Changed the Cover Photo!
|

B

% THECOSYETICS

[E Share
Like * Comment ®21 B3

’11MANAN33

sunmdingm luladmeasi &

The Cosmetics made changes to the Cover Photo
on Home.

AT 2.4 $19819015 Post TaAuad Timeline

- TUsludy uazauae (Promotion and Coupon) : 151811150UWINAYBS

druantunmsdedudvseuimstidugnenla lunsdlionalvignanitnunddiusiuiuis wu

wunuTgues WWusu lagazuandusieau viieuanynauils wenanilsianunsalddeuly

Wiy szeznatlunisldaues veldamsineg asluladnae
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LINE CAFE LINE CAFE Close

— '@l  [Special Coupon] Afterlaunch Cofiee
This week's lunch is "Milk Soup o 48

Rice" ||

If you don't want to eat
anything, you can take this Coupon No. wyNh-MMUB-xutS
menu '~ This menu has much

vegetables@ 3 -
S \ =
Price $8.50 e @ q .
with green tea and pickles. g {%
a0

Pv0 you & cup ¢

ructions

+©  sonc

A9 2.5 @1981901514 Promotion and Coupon

- MTEFUUUFBUNIN/UUUETIR (Poll) : anauTRtlazhelisamnse

=3 v k%

utayaanailadedu lastdunisadrswvvasvaiunselunialiazuuy wazsdiaiuise

Y Y

iudoyadiuiidug 1w e 91g wasiuniiogladneie

LINE CAFE US.
LINE CAFE US.

" | Wiich do you like about wrapping LINE CAFE US.

l&.‘] serviceT [DESSERTIWhich Do you want 10

atr

Qare?

o any times do you travel per

oveses JOMeEstic and Global)
> f these lists.
: PInk & shoose from these lists
“' prrecoiamlll

Blue & White [

VOTE (List) VO ENQUETE
AN 2.6 F9E1NISIILUUABUAN/WUUANSID (Poll)
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- Yayadiia (Statistic) : awnsanTIvduAURLULUAL19Y Tunisly

| ° =

LINE@ application 1y d1urutiiou sruruvaenluunaziu adduu Timeline 1a% uag

aunsanilvanteyaadneenulame

e o i

...........

A 2.7 fegrnisgleyaadia (Statistic)

2.1.3 LINE®@ Premium ID
NNNANNUTUTI9AUIT LINE@ @111508WLNSANITEE9I11a1N 1D Unh
A9 Y A & . Ao S = a A X vy A ~ A v gy
w3 1 U Premium 1D MfinnsAnAUSAskazdanuaunsarindule wWednssuauloau

LINE@ 1Junsausn 51azlianunsald®s 1D Ms1desnisle ¥e 1D asilunisquiaavuay

!
v o =

enwsildiinnumng seilfumnuddaveswenwaindu Aesliiddsuie D Idnudesnis
w§niswnsnannnisiderundundu Premium ID udawindu uonanddaiinisiiiy
nsdedenuls ndsdeuas 1,000 damanu W 50,000 FaAu wazdald Rich Message
(nsdateaudnguuuuniedidnigld ink 1lusuawle) 168ndae Tng Premium ID

AnAusnsilusned lusiaUag 5.99 $ vSeUsyanal 200 U (LINE@ Blog, 2559)

2.1.4 fregransdudifivszauanudndalunsld LINE@ application
- 71 Diamond Grains

9AL3u U Diamond Grains 9¢4184%890119 Modem Trade THfundn
wigedaimunieg valdsndunislédn warlunasiierfudemisesuladiuifivle
9819590157 lnewdenld Social media way Influencers ﬁﬂﬁumuﬁﬂuﬁi{fﬂ waUanisue

A8 LINE diuynna winduesesivngalilaves Diamond Grains Usza3uiuinsua
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U a n:l'd d' o L% . . a1 1
INFUAINW UAZNITUININALYYY il Diamond Grains VIYAWINTSHRAIU LINE @uynma

Y 9

¥

Taianunsasessulm Felevdunnld LINE@ F9iflaasuinuieseasunsigauyassiua

e‘nl'c Y QII

Hwesnd1dgyNgndmsuiuavanaulunisiisueniufidienay

=3 [

° ) v & a . A a v .
A0 LazAIUINauIsaluLeANu (Admin) LW@@??Qﬁ@UV]@JQWUI@@ﬂ@'JH 19 Diamond

o U Y v

Grains TiaudAgyiunisidneuiluegraunn insziilavesnisingsian Aegndndeseg

¥ Y

¥ = ¥

Auis leedinseusuisesisnimmevdniulvgnanidnisaiuldlamilewduliddngnen

Y

(=3

¥

zbeaztulAlnufniuntedundmausazidudueaniouiy winluniendananad

Y

v s 1

Aosdsdunmuivled gnAnddlatuimane wu venliAuvesniiu venitlasureudn
910 MY gan3eiinl nieRvududnd Sendn LINE@ wWisuiaiiou Customer Service

Yo uasiile (lauuszwmelne, 2559)

Al 2.8 ¥vesd1u Diamond Grains (LINE@ Blog, 2559)

- $74 WiFiBank

v

WiFiBank vaanldfdneaunsiAnfadundnimsizuaainanfudliduan

]
1 a o [ a

padelvy wou LINEe Suasugawuudesunviuady Uidn uazaynauiudnaie wiin

q

=34 (% 1

WiFiBank 9zufunisltdeseulalifiundn udfdiesseniuin LINE@ Tdmtienszdunisuie
Juitge imsrzdanisneldats Gendnduldameliueinaonatiasfild Tnedeyauu
Timeline gwtiulwadawluifien usiazld Broadcast Message Lilensydugenune dsamnsn
Winllgde 2-3 wiluusiazadaiias uideesySelddnion szimevesazlinevs
TngUnfidn Broadcast YayaimluazdignAtneundvuidssuin

200 wan wivnulusluduazAdeunIouduneniiuiseawninau 500 wanldtas luann
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LINE@ anunsasiinnoniiuld wemuieesualwuiliduiam uwaiuwesiulidomeoniniy
MsuIMLU 1 o 1 ylvlanisneldiedunmegnireumsliney wougnédsddnguls
d']l,smgjmwfﬂaa‘dwmﬁaf?]”’al,widau%alﬂwﬁwmﬂ%’muﬁaEJ DafieIi1aUsEnALE
Wadymnaiunsalatuiain wieusesuAne uegesansa uanlddesiisiueniiugises
Ingeediuniivenaen wizninliiinaimiesguenialnufaziienUauynuaili
Auto-Reply ¥t ildnauwm

TnevialU WiFiBank aeluslansinuansviemavifiielvinsndud
Hungdn usnsdindAeaiuuy LINEe 9z01nnd1 msizgndnaznaiisduiiioufdeldle
fioamslduinisatey wiiu Tae WiFiBank azluslun LINEe srwdeiifiog sisuuiulasduas
Todeailie wardnlusTuduiimuiidun LINEe wiiduy shliAamsuensie “aszusiineas
LUl wifliflouniifien wieenlidieud WiFiBank Anda axldlatudmanisouiien

fulenasn”(latdusemalne, 2559)

Wsludumeau LINE@

-
1150(6 @ rilu 4G LTE Unlimited

228‘6 ‘@ 1mHa 4G LTE 1GB/Day

E 5”5‘6 Q alsU 3G/4G 500M/Day
350 Q Ju,davnv,utin
280 4G LTE Unlimited

$ovlUsludu 7-13 nuenau 2558

T\ dvoovlad
4 »ALINE; @wifibank
A

Al 2.9 fregnansldau LINE@ vesdu WiFiBank (LINE@ Blog, 2559)

Avoavlar TR
LINE: @wifibank

2.1.5 wuIen1sAiugsnaves LINE Uszwelng Tut 2559
dewounun1ius 2559 fikuan AueIey woupsd Ussiunssunis
f3nn1susmladusemelne 1éna1nda 4 Digital Trends Awidunuimdlunsdniiugsio
vaslarlud 2559 11 “islanesnsunguslnadya Digital Platform 69 4 WsuAnan way
LINE Aegfiaziduunsnoglunnluwudvesiuilaavulanseulatl Bhuslnalidinoguy
Tanesulatii1uu3nig LINE Platform ldludiides lunw¥ouq Auadndu 6 gsfandn

Ypnnleaann Chat Tmdulaviafien LINE Chat” (Marketeer, 2559) 1o
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NgugINaINEN

1. Game —LINE insnee noulanduszmalneidunanilvgigeluielde
nziueaniedls (South East Asia)

2. Content — LINE TV, LINE Music, LINE Sticker (Non Sticker Brand)

3. Business Solution — Official Account, LINE@

NHUFINVTBY

4. Ecommerce -LINE Shop, LINE Gift Shop

5. Payment - LINE Pay

6. USNISLNLe

wnmnssuAulnels Line
[GRRSIER,

WI3 Line Tudszinalne

Anidu

AN 2.10 neRngsumsly LINE application vasaulng (Marketeer, 2559)

4 Digital Trends lalA

- Trend 1 : Mobile First

Usznelngldidngnisfuussmaiidy Mobile First 11 2 Yuda Tnedng
n15l4 mobile internet (iugetufie 40 d1uau uazaninelul 2560 sondfld mobile
internet awfisdudndu 50 duau ndsninadeliuinig 46

nagns LINE - §579 Business Solution : in15USU Platform ¥4 LINE
Official Account TiZaUselominegnanasdnaanniu dmuinis LINE@ dwmiugsia SME
fisUnvunisdeasianguitinuneadneg Offical Account Ataguuildrurugléuinng
1NNIIAUTIE 20 SME VaUsena 2.8 1518 uarluifeuiuuiey 2559 LINE@ 9¢fn

AIUSNIS
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- Trend 2 : Smartphones are becoming the Main TV Screen

INIIUUVY LINE wunindesas 41 999mounuaiiuazIflesuniy
wii9e?t Tuvaeit 31% vuruansvln uazrsumudinlessulaSesay 80 Wuilom
MniuarlduBeunninssuaulveli e snlriunntu

nagws LINE - §3ia Content : LINE TV U3n1siiieeulai n1eld concept
“Free Fresh Fast” gauufebigdoundineuguds wazsidndagdnasunudianig LINE TV
iy

- Trend 3 : m-commerce &g social commerce

U

HUSinaNld e-commerce Wuuseindwurlunazisuld m-commerce

e

waz social commerce Tun1sgeduduazuinis lnesuaunistdevisosulatiniu mobile
device fidndnuiis¥ovas 60 ansuumsteneesulationun ndeusuilatinisaanisel
8n3IM3LAULlAYRY mobile banking M3rgedisauay 33

ﬂa*&mﬁ‘ LINE - Qiﬁ% Ecommerce / Paymentiba¢ Business Solution :
U3N15 LINE Pay gameideuldanundindt 1.5 d1uau wazu3nisivg Pay by Official

Account Tigsfiaesdnsanunsavieduaniu Official Account wazu3n1g LINE Gift Shop s

(%
A a

vovigyliiiounu LINE Felduinisfesas 55 Yedudnluveswigliiiow dwuiivie
4 o ue
FolvnumuLes

- Trend 4 : 020 (Online to Offline)

N139818551931N online g offline agldde online ndndAulviAansiln
(Traffic) nSe8anv18N19 offline FeaensudiungAnssuguslaanlisuly YagUud

a 1Y) v & = | | a o« | = .

wenndadulviailuanuinune Jaaudilugandivaniadeiies 39 wewn devnils device

WAL THINUITHNGS 17 LOWNWALATY

2.2 wuaAANEINUNTIUFYaLUslna

1%
=]

n"33u3 (Perception) lasglviFieuly sl

“ms¥ud mnefls nsrvrunisiiyaralinfusiedoyatnans ddlafudoyady
wazyinANLT ALY ” (Mowen and Minor, 1998, 63)

“A153u3 nuneis mzuauma%wﬁu%‘lﬂmﬁaﬂ%’u JnpsAUsEnoU wazhia

AMUNNEANLTIANY oanu e lidaumneilala” (Assael, 1998, 84)
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¥

o v . P a ¢ & PN ) I
ﬂ']ii'UE (Perceptlon) BUIYON ﬂi%‘U'ﬂ‘UﬂqimﬂJwﬂﬂLaaﬂWﬂzﬁUi WuUN1s

De e

'
v v oA v Y

frnununeseddadanilsnsududa wesrusiuduninluaneslviianumuneinty nssus

Y

wgiun1sduda (Sensation) wiinuuanaeiunssfinissuiineadesiuainuiiuiae

(W3 9AuIIN, 2542, 79)

Uaya917813 (Information)
9YA AD AUAINITOVEINIT LA lUNITHIM BTN UFUAT
uaguslaa wWeldiinaiiufianelagegaiiaiuisasiale (Ducoffe R, 1996, 814dielu

YA Useruna)
Leppaniemi and Karjaluoto (2005) lavinn1s@netadeniidnsnase

Austaalun1sgudsunislavaiulnsdnisiefie wuirdnvilviguslaadinnsSudideuin fe

=

Forudoudndaladny LilesnwmaluladNIn1sWaIu1819uIN kAT A9UUADIERANT IR

e

furusieans wazdedliazdaanududidmvesuilnruinauiuly
2.2.2 M33uiaun1ssunu (Irritation)
Hevlawmunfisuniuguslan Ao lavaniiadeanusieng fonau
Uszwnusedu vsewvunniiuly (Ducoffe R, 1996, enedialu wiin1ud Usewuna) sauds
msazifinauludiud (Leppaniemi and Karjaluoto, 2005) vilguslaainissusluids
avu (Zabadi, Shura and Elsayed, 2012)
2.2.3 N135UFAMUANTULIAY (Entertainment)
NM155U5AUANUTULE A ANEINTTlUNSIRLLANAINNABINTT

Y

F1UIUAUINTT AUAANAUTUANEI89Y NIeAUwAA ALl Sl (Ducoffe R,

A A 1

1996, eneiislu viin1ud Uszvuga) Yagtuusnisanuduislulnsdwiliefediunnung

) [ ] [ [

Hawas tauiny 9id 289 Anudwidaduladedrdgydmiunisiiiniseana
WulnsAnndlefe (Zabadi, Shura and Elsayed, 2012) Fesndudeaiiveanuiidu nsedu
Wladng uazaan 3sevilvguilaadadnuaulaluriug Feaonadeatuauidoves Yang
(2011) dﬂl{{ﬂ%‘imﬁlﬁ%’uLﬁamﬁﬁmmﬁmﬁwzaiawaiﬁﬁﬁauiamﬁmﬁw%ﬁ'uﬁu wazdsgae
finaudslaasdeaudilgsndae
2.2.4 n’m%’ué’ﬁ"mﬂmumﬁaﬁa (Credibility)

nnsAnwIYes aduul ddaasin (2552) wuiguilaadlasu

Forulawaniulnsimviiadsudt Sevaz 100 Andldanansoyiliinmnuudedetuls

a1aleunandagiuteyarnarsiuinungauliaunsausaduaiuninetiesgaingny
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[
0 ]

(ADINIFLIAT WATAISANILATIZN) WAMINTDAINUIAYUINAIUUAIDDNNIINATIAUA

v a Y a

Pfiruudunss w3adunzing Juilaeiuwiliuinenledu uaziletionnndy (Yang, 2011)

Y

2.2.5 n33uteuszlevid (Usefulness)
nsdstoniulavaniifivsslovddeduilaa lidnazifunisnands
AnaNTRTesAUAUaz T TBnsldnu 51en mam azBuussgdaiiliguilnaseniunns
Tawun Taeduslnadasldsuuselmiandonnudustramunzay (Bauer, 2005) aanndas

| 1%

fuuAdeves winued Useruna (2555) 1113503003503 InAGUNSTdINTINLaEN1TIU3

Y

v % A 6 1 . . ! a @ ada a v
ﬂ']u%@%amllﬂigiﬂﬂjquu%qﬂ LINE Apptlca’uon aQNaI‘ULGUQ‘U'Jﬂm@WWUﬂmﬂﬂJmaﬁ]iqﬁuﬂq

2.3 uuAnduUITaNn19nN1INana (Marketing Mix: 7P’s)

Uagungfnssusineg vesuslaalunisidendedumuazusnisimuasuwdadiy
INwAnoY §309619° Agdealinisusudiedians lidinisvedudlanluinisuinig
wnfgrdes ewduinisuinisiesideadinisviedud ndunsiudieienouausInlm
AoinTsvesgnAkazaislontaviilsiiiudiesnniu Tnef3assas 1@33nd (2541) legna

Ya v a 3

fawnfndrulszauninisnaind niugsiauinig ITedanuniuitaiunsaUssyndldla

Y
fiunngsna) 283 Philip Kotler 1331duwmnAniifieadesiugsianiiuinisdeaslidiulszan
n139a1n (Marketing Mix: 7P’s) %3 7P’s lunsivuanagnsnisnaindelsenausie

a (Y (4

. AUNAAA N (Product) : Wude@eaussanudndulazainudesnis

—_

vouyudld AedangurgdeuauliunignAtuazgnitvzlasunalssloviuazanan

4
vosudndmeitug lnealuwdndnsaduiady 2 dnvae fo ndndusindudesliuay
wAnfusindudedaild

2. 41u31A1 (Price) : nunefeauAndnduailugUditu gnan
wIsuiisusEnitmen (Value) 183u3n13fuTAn (Price) vaauinIstu framAIganT,
iwmgﬂﬁwzﬁmﬁuiaéﬁva ety nrsfmuasinnisTiuinisaisiinanumuzau fusedu
nsluinstanulagdiesonssunsefuuInsfiaaiy

3. §rudeanirenisdadandae (Place) : WuRanssuiiAgdasiy
ussENAdInden nMstausuinnsliungndn deflnasdenisiuivesgnilunmdiuas
autsrlenivesuinmsiiinae Ssazdosarsulufuvinaiiss (Location) uaztesmsly

ANSULEUBUSNIS (Channels)
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1'% 1

4. frudadsunisnann (Promotion) : Wulasesilondsnfiaud1fgylu

nsAndedeastidldusnis lneilinguszasalunisudsnarsvsednalminvinuaiuag

Y

woRnssunstiusng uazlunguadidyuesnseainaeduiug

5. fiuymAa (People) n3anina1u (Employee) : Hafaia18nIs

=

Antdannisineusy n133¢la weldarursaadreanuiianelalidugnatlauwansng

| [

wileguvadu Wuauduiusseniradmihagliuiniswas{lduinigieg vesesdns
Fanihiideadiniuaiunse Svauadiasnsonovauesiedliuinig fanwAnTisu 1
Anuausalunsunlatym awiseasisanionliiussang

6. ATUNTTASUAZUNAUDANBAUZNIIN18ATN (Physical Evidence
and Presentation) : LJun1sasuazdnauednwagnisnienmlitugna Tngneey

¥ ¥

afuaunmlnein fanadisnmenmuarsuuuunislivininieaienmailidugné,
Linezidusunisusanigazeiniauios n159sasesgnInsaulay waznisliuinig
s vienaussloviidus fignAnmslésu

7. §unszuaunns (Process) : [uRanssufifadosiuszideuisnmsuas
U iRlusunsuInng Mauslituglduinmaiensunislvuinisedgniossinia
wagyiligldusnisiinaudsevivla

o/

2.4 uIeNNeIUD9

[y

AN5197 2.1 ULV

WadadnuazdInvin NaN15398

% o A & [ (Y] a [
ANNINIBLAL Uadenluguasse Tun1simuiuinnssuvesssia $3ua,
J2INNAVINSG YUINNANY wazvuIngaululsenalng lawn AUNY,

Juimgauudanssy | (1) nsatvayuvessguIanbiiieame (2) Aunuy | wisadumu
dmiugsnavua YINIHAUIUTANTTY Uag R&D 799 uae

natuasvungaulu | (3) Anugnlunswamunastuyu

o/ ¢

Uszmdlne (algimil

aa (4

guzAsIand uaz

Dy

a

IgaNT NS,

2557)




] v

AN 2.1 UIINEITD9 (5)
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W da3duuazidn HaN15398 ARy
Jeduiisidvswada | Aefvinliduilnadudiunislawmiiiu | s,
fuslnalunisdud Wsdnndeno As (1) @wsadnnaladiy (2) ns | wealulad,
Sun1slarwanIu Waruvaunalulad wu duwmasideiainusingy | anvaula
InsAnniiane 1Ny thae smartphone fvwielvgitu Wudu | Ay
(Leppéniemi and | (3) m'i?iaaﬁﬁmaﬁ’ummauiwa@u%‘lﬂﬂ GepLp
Karjaluoto, 2005) | (4) Aauidudausa

viruaRvasuslan | MauaRvesduilaaegluisau insig SMS | suny,
fiBNIslewMINIY Advertising 1Jun1ssuniuLazaiienmusIAg 1Ay
Uinsdedannnudy | wivistiastuegiudnuasvasdeyatidslude

(SMS Advertising)

(Zabadi, Shura and

Elsayed, 2012)

Usingnisalvas Mnnguiaegsnfinuduazauansaldau wiay,
Fuslnadifiaay Aertumeluladuesnsdniindeuluszdudn | dumne
fBIN159ANIS mamiﬁﬂwﬂu@%ﬂﬁwudWﬂwﬁuiﬁiamﬂmwm’] 19139,
Reatumsiulawan | Tusuuvuresioruduvosuiinaeglunday ds | madawe
Tuguuvudernudy | Fedldnnumenswesrann wevhlinislewnns | doyadmei
(Bamba and ifuitennnay wazilnnunsgataseausulug |, nmdnwel
Barnes, 2007 Inn1smatnaasldnislavanfisinisianzases U

v = =
21904lu nAG

d975anuad, 2553)

[y

é’ A % ! -d'
UUINUYU I@EJL@EJﬂﬂWiﬁ]@ﬂ@ﬂﬂi&ﬂﬂ%@ﬂi%@mqﬂ

a

UslnAgausuIINaIsLtas Uana1niaas

e ey

[

zlinsgTean1silnmedoyadiudivesgnan

N
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