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ABSTRACT

The purposes of this study were to study the relationships among online
information and marketing mix factors, attitude toward business in shipping
containers, social media engagement and purchase intention of business in shipping
containers. Survey research was used to collect the data from Internet users (N=400)
from both of male and female, aged 18 and older who had obtained information
about business in shipping containers online through social media, blogs and forums
but had never gone to business in shipping containers before. Non-probability,

convenient and snowball samplings were used.
The results showed that

Online Information of business in shipping containers positively related to

attitude toward business in shipping containers.

Online marketing mix factors positively related to attitude toward business in

shipping containers.



(@)

Attitude toward business in shipping containers positively related to purchase

intent of business in shipping containers.

Online marketing mix factors perception positively related to social media

engagement.

Keywords: Business in Shipping Container, Online Information Sharing, Marketing Mix

Factors, Attitudes, Social Media Engagement, Purchase Intention
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ATNUARITIIUGARUIN LB SAUARAluANSTOIIENeY A.A. 2008-2012

Year 2008 2009 2010 2011 2012

Total Export (TEUs) | 11,332,821 10,362,484 11,240,344 11,952,135 11,935,906

Total Import (TEUs) | 17,120,767 14,541,415 16,626,033 17,077,443 17,541,120

Net Difference 5,787,946 4,178,932 5,385,690 5,125,308 5,605,214

W86, USUU39970 “The US Department of Transportation,” lag Maritime
Administration, 2012, #UAWAIN http://www.marad.dot.gov/resources/data-

statistics/cmts-portal/
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Global container-shipping volume,

TEU (20-foot-equivalent unit)’ Standing slots, million
M Lay-ups

20
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16
14

12

2007 2017

Awd 1.2 adAnanagreumuiuesildlunisvuds. U§uUgeen Travel,  Transport &
Logistics The Hidden Opportunity in Container Shipping (1.3), Iag Timo Glave, Martin
Joerss, and Steve Saxon, 2014, Beijing: Global Editorial Services. Copyright 2014 lay
McKinsey & Company.
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—— shipping container homes

2005 2007 2011 2013 2015
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a il 1.3 adinmsihgaoumuiuesuvinduiivnendeduela e, 2005-2015. Usutgeann
Shipping Container Homes, 1nt Google Trend, 20 AanAu 2558, http://www.google.
com/trends/explore?hl=enUS#g=shipping%20container%20homes&cmpt=q&tz=Etc
%2FGMT%2B7
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7ids : 133/20/2 auudailnduns sruathaies sunewles Sminidesnl
Feananisindenudossula ;

Facebook : www.facebook.com/sleepboxfanpage

Instagram : sleepbox_chiangmai

Website : www.sleepboxthailand.com
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(Information Input)

| ]}
vVy

A15UASU

(Exposure)
‘ NIEUIUNITIUS

(Perception process)

¥

A15A9bA5US

U

(Attention)

AU

(Comprehension)

A155U35
U

(Perception)

Al 2.1 uansnszusumstdndeyavesiuilan. Usuussann Consumer Behavior (.
87), Ine John C. Mowen and Michael Minor, 1998, Upper Saddle River, NJ: Prentice-
Hall.
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Action)
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Attention Organization Interpretation Retrieval

AP 2.2 TuneuYeINTzuILNTluNTFUY (Stages of The Perceptual Process). U3usge
910 Organization Behavior (4. 87), 198 John R. Schermerhorn, Jr., James G. Hunt and

Richard N. Osborn, 2003, New York, NY: John Wiley & Sons.
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Asasu

A

(Exposure)

A 4

(%

ANS5US
YU

A

A5AILASU

(Perception)

(Attention)

\4

A

v ASYANULLED

(Comprehension)

\ 4
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maiudayalilu
PUIYAINUIN

(Attention)

\ 4

nsendulagawaznisusiag

(Purchase and

Consumption decision)

Al 2.3 LansnszuIunstoyatienisdndulavesfuilan.  UFuugsain
Consumer Behavior : Building Marketing Strategy (4. 278), lag Del I. Hawkins, Roger J.
Best and Kenneth A. Coney, 2004, Boston: McGraw-Hill.
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2.3 WIAANEINUNITAAIALATANASTIZBVRLUTLAA
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Tunsnunadsiilenh drulsvaunianisnann sudsenevludne duauduas
U3N15 Fus1An sudauiisnsimuie wasdunisdaasuniseatnuldlunisdnusauds
Hademeniseana Tnensanwiadiiosfunisinerdadonianismaindanannluudvesnis
fusiAnafudulsvaumamsnaadananiituiinisnisnaiadegaeumuuesidonldiiu
wsesdielunsdeasmnaatungunimnelagsiudeseulat Suenaardsmaliiniaund
sraqeofiufinianisnaiadisgreunuiue wagenafinmduiusiunsidiuiuuuie

paulaudneie Faa1unsaasurelasanalul

2.3.1 daudszaunian1inann (Marketing Mix — 4Ps)
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5101 (Price)
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AT 2.8 wARAIBIAUTENEUVBEINUSTAUNNNITAAIN (4PS). USuUs91n Principles of
Marketing (4. 52), 1ng Philip Kotler and Gary Armstrong, 2010, Upper Saddle River,

NJ: Pearson Education.
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WIULLBSHINDY FIHTIUIUNIN 100,000 AU LA bd11150M9E SEUIWINYSEINTAWUUDULA
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Y

AIdeAairuarunanguiiegalagldniseiivuanguiieg1aues Yamane (1973) ifviun
seRuANURIiuIUTaYaY 95 UAMUAAIAIUAIIALAGEUYBINTENMIBL1N ausuld

laitlaenindeeay 0.05 AUANS19T 3.1 A9l
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AT NUFATUIANGUMIBE1IVBY Yamane

YU YeInguiIeEfisTAUANLAaRLATEY (¢)
Ussnns | £19% | 20 | 3% | t49% | £5% | t10%
500 aré air 35 218 222 83
1,000 909 714 526 385 286 91
1,500 1,304 938 638 441 316 94
2,000 1,667 1Ll 714 476 333 95
2,500 2,000 1,250 769 500 345 96
3,000 2,308 1,364 811 517 353 97
3,500 2,593 1,458 843 530 350 97
4,000 2,857 1,538 870 541 364 98
4,500 3,103 1,607 891 549 367 98
5,000 3,333 1,667 909 556 370 98
6,000 3,750 1,765 938 566 375 98
7,000 4,118 1,842 359 574 378 99
8,000 4,444 1,905 376 580 381 99
9,000 4,737 1,957 989 584 383 99
10,000 5,000 | 2,000 | 1,000 588 385 99
15,000 6,000 | 2,143 | 1,034 600 390 99
20,000 6,667 2,222 | 1,053 606 392 100
25,000 7,143 | 2,273 | 1,064 610 394 100
50,000 8,333 | 2,381 | 1,087 617 397 100
100,000 9,091 2,439 | 1,099 621 398 100

o0 10,000 | 2,500 | 1,111 625 400 100
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nUwmR. Anwlasann Statistics: an introductory analysis. (14.1088), 1ay Taro Yamane,

1973, New York: Harper & Row.
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AUNATIUN 3 ViAUARABNUTIVNINITAAIAAIEAARUIULLEY JAUFNTUSHY
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AUn Ao nsidusiuvudessulail
3.5 A5a9daNlglun15998

Tunsiveesatilduvasunny (Questionnaire) TasldAa unianwauzidulans
Un (Closed-ended Questionnaire) Tomauinisimuadineulidalauiielignauiden
= = A A < v ' & \ ° Y] v
Wuiaesienldlunisiiusivsiudeya laguuseenidudiuesdaiudnnse9Emnoy

WUUEDUDY LaZEIUYDIAINNDNTILA 6 daulaln

1. Aanufgiiunsiuiteyadniansiig nuiuiinian1snainmiegaeuny
s A 4
\weskuFessulatl
2. Aaungiunsfuidatenniseainudessulall
3. MonneiuiinuaRnddeiunninIsnanmegAs UL
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5. AanunelnuNsildusuudesaulan
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3.6 N15IAAIALUSHAZLNUINT IAAZLUY

1. msfuideyadnarsifgafuiuinianisnainniggaouinuiuesiiude
6
paulal
ludruvasinunedtun1siuiveyatansifeIfuiuiinianisnainmies
6 1 d' ' 1 I~ % a v I~ a @
AU UMD HUFReaUlal wuspanlu 10 Uo Tdnwuzdularets 1Hu
539l U1 IALUU 5- Point Likert Scale fIANANMULYDIUYDIUINT I

nldlunsiiudeyadiuidvindu 089 laglunsasdadmeuiinasinisli

ATLUU 5 SYAU toLkA

spiumITuSinndign JAwiiu 5
SEAUMITUFUIN JAwiiu 4
sEAUMITUTUIUNaS Jewviriu 3
JEAUNTIUIUREY Jewviiu 2
syiumssuitiosiian JAwviu 1

AruuuRuA  4.21-500  wlaeralddn dnisfuslussduinnilan
Aruuudud 341420 wlannaldi Simssusluseduann
Aruuudud 261340 waenuld Sinmsudlussduiiunans
Aruuutaud 181260  wlammildd nsiudlussdutios
Aruuutaud  1.01-180  wlamildd fnsiudlussiutiosiian

2. mssuidatenunmsnananudessulatl
TudiurasinuAeIiun135UUaTeN1N1IAA1AT0INUNNNNITAAINAIY

graunuueiiudessulal wuseendu 4 d loun dududiuasuinig
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WUU 5- Point Likert Scale fiAnmnudesiuvesnasinnldlunisiiudeya

a2ty 0.92 TneluwmastoAnoULLNINNITIARLLUL 5 SEAU takA

SEAUNMITUIUINTIEN dfwindu 5
SEAUMITUTUIN ddwiiu 4
(% v Y a1 | v
seAuNsTUUINaN dawindu 3
SEAUNTIUIUREY dAwiiu 2
sEAUMITUTUe TN dawiiu 1

wendsmrualiudeaaeveanisiuiladenniseancudesaulatives

[

UMM IAAIAMIEAADUMULLES Fiall

AzhuuRaLs  4.21-500  wdaanuladn nnsSusluseduinniige
AzhuuAas 341420  wdaanuladn  imsSusluseiuann
ArLUUAaLs 261340  wdaanuladn  finmsSusluseaudiunans

AzhuuRaws  1.81-2.60  wdaanuledn  fnnssuiluseduiles

(%
Y

AzhuuAas  1.01-1.80  wdaanuladn dimsSusluseiutesian

¥ '
~ I

ViAUARTIAD NN NTRAIMEAABUMILLLES

1%

luduvesmnunfgiiuiiruaindsenunnianisnaiamedaoumnuiies

=

wuseonidu 8 4o Tdnwaluvatela WWumsiaviruafsuainuidnid

Aofiuniansnainmegaeunuues laglduinsiauuy 5 Point Likert

A a 44'

Scale 1 fArAnueiiurewnsinildlunisiudeyadiuilviiiv 0.90

TneluLAaz AR UTINUANTITIARLIUY 5 SEaU LaLA

< 2 i a a Y

WiuAIEE1984 fanvinfu 5
< ¥ alo (Y

WiuAe fanvindu i
Taiwdla fayindu 3
T3l Audne Ay 2
T3l iudgDe1984 Ay 1
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Y]

ATLUUAA  4.21-5.00 wlamulain  dvirueRluseiudiusegnaga

ATuuLRaLA  3.01-6.20 wlamnlddn  Svirupdlusysuiiude
AsuuuRaLs  2.61-3.40 wlamallddn  dviruedlusesuliiudle
ATuuusA  1.81-2.60 wlamulddn  Sviruedlussaulddiuge
ATuuusaA  1.01-1.80 wlamulddn  Sviruedlussauldidiugoedneds

wulthlunslduinsiufimansnanadegreumuiues

Tudauvosdnuisafuwnlinlunislivimsiuiinisnismaindegaou
wuwes wiswenilu 3 de ddnvazilulaieln Wunisialagldunnsia
LUV 5- Point Likert Scale filsvinmsdauuasinain uuuasuauves
Siohong Tih & Kean Heng Lee (2013) 971U 3 90 fienaudesiures
wnsiafilflumaiudeyadutvinty 079 Tasluudasdosneuiingsi

ATIARZLUL 5 S2AU taWA

UAEDE1989 fawinfu 5
@ % a0 1 [y}

LAUAIE fawinfu i

Taiuwdla Ay 3

T3l Augne fanvinfu 2

Tl AumIe0e1984 fainfu 1

WAFINNUA ILUIANRALYDILUILLLTUNSTFUS AT HUANIINITAAIA I

AABUNULUDS fiall

Azhuudas  4.21-5.00 wldaanuladn  duwildilumslduinisgann

AYLLUUAILA
AYLLUUAILLA
AYLLUUAILLA

AL LLUUAILG

3.41-4.20
2.61-3.40
1.81-2.60
1.01-1.80

wUanulaan
wlamnuladn
wlamnuladn

wUanulaan

Juwnldalunsldusnsas
Tuurlunlunislausnnsuiunans
~ 9 Y a °
Tuurlunlunislausnism

Tuurldulunislausnisanunn

AsildrusInvudsnaulall
TudruvrssmanuielInunsidusInvLessulatluls o AeIfUNUANI

msnansiegaeumuies wuseendu 8 e Tanwausdularela 1Wun1s
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Jolaeltunsiawuu 5- Point Likert Scale #lavinn1sandadnnain

ISP

WUUAIUANNYBY Civico (2014) HAIAMUTRIUYaILInTIANITLUNTIAU

Poyadiuiliviniu 0.89 lnsluwsazdadneuilinaeinisiiaziuu 5 a6y

TouA

1 = 1 2

Up8uIn Ay 5

] = 1 2

Uay9) Ay il
g a 1w

U19AS9 Ay 3

=} 1 a0 1 [y}

viauliiag fAyindu 2

Talvae fdayindu 1

WA INNUAlALUIARAsYINSTdNT VAR Raulatl S AeU

[

HUNNINIsRaIRMmILgABUINULLES el

ATUULRILA 4.21-5.00 wlamulédn dsesunisidiusinuudoseulad
N

ATUULAILA 3.01-0.20 wlamulédn Tsesunisidiusiuuudossulad
a9

ATUULRILA 2.61-3.40 wlamulédn dsesunisidiusanuudoseulad
UJunang

ATUULAILA 1.81-2.60 wlarulédn dsesunisidrusinuudossulad
i

AzuuusILA 1.01-1.80 wlamulédn  flsziunisildusiwuudessulay

AUIN

SnwEIUTEINIAENS

‘Luﬁ'ausuaqﬁwmmLﬁ'mf‘ﬁ’uﬁaaﬁadauﬁwmémauLmuaa‘umu wUspanduy 6
U9 lawa e 918 @a01UAIN SEAUNITANYY 218N S18le laugneu
Luvudouanuasaldendnevuldifissdineuiien dsludiuiazlaile
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3.7 MsnadauLAsasiianldlunisiae

va

lumsideasell  fIdelminsveaeuinIesilenldluniside lnevihnimeaey

[
v

MIAULAEInTe (Validity) wazauitoniald (Reliability) w94a3osile asnsonantasle

&
U

>e

3.7.1 mInagauANfisanse (Validity)

[V 7
v a A

in3esflelilunisifiusiunudeyadimiunsideluasad Ao wuvasuniu
(Questionnaire) fla¥1edulaenisAnuAuaiiarnenaisaie Miertestunsidonded
Usgnaufiumsvemuuzinane1astiuinwuasimsnand lun1smsiadeunnuiiiemss
y99Li09 (Content  Validity) lUaufisaumunzay waza1wndild iieliuuvasuaiy
annsadenumineldnsnuiifidedosms iWuluvasunuifanuanysaimangiinig

lldduaIasdelunisiivioya
3.7.2 nMsnadauAUanald (Reliability)

AIdelavimavegeuandeiiolivedeeiie lnen1suikuuasunINNaT1aYY

a Y a = a v ) v 1 L 1 Ao v Y [
aldidueseslelunsidgluviinisnaaeu (Pre-test) fungusegandanuauelnaifgaiy
W ' .«.:4' & v a a ° Y = o A Y
nausitegmlglunsiiudeyadsanniian 31uiu 30 e wadnihumaaeuanuiediols
Y94LAT0IND AI8gATATUIMAIAINLTRTIUANUTEANTIaN (Alpha-Coefficient)  ¥89
Cronbach (Nunnally, 1978) Fa91nmsvageuinsasdenldlunisiiusiusiudeya Inenanis
AUINANAINNLT BB bvaswUUdaUa N luLsazdIuTAIANN BT WNINAI1 0.70 FulUTeay
fouwuvasunudinnudedeld Ingluusasdiuveswuuaeunumdsainfiudeyganuinm

A o A i Y] X = A A A A 1
ﬂ'ﬂ']iiL?j@iJUWWU@E\JJIUi%WU 0.70 %UIU "iNﬂEn']LL‘U‘Ua@‘Uﬂ’]ﬂJﬁ@IUL%@ﬂ@"L@I

3.8 iusausIudaya

v
v a

lun1s3demsell  {Ideldvinnisiiusiusiudeyaainaniuidiegnivseyins
iy Yszneudunisiiusiusudeyaniuwuuasuaiuesulail senitudeudiunau -

I A A =3 v ¥ a f @
WWIgU WA, 2559 1usseziian 1 whau IG]EJLaaﬂLﬂ‘U'ﬂU’i'JiJGUE]JJUa’ﬂ’]ﬂEmGN’IUE]ULVIE]iLum
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LU NTnuNnIenIsaaIaiedaeumuues iiudeseulaulssinndediny uden uay

nsey) wiliingldusnisiiunnemseaiamegdreumuiesinnoy

3.9 M3Aszvidayanazn1suszulanatoy
wasaninsiiudeyameuuuasuniuasuiuseusosunds §3Te9viing

M3IRARUANANYTA] (Completeness) WarAxgnsasuastaya (Accuracy) Tuluuaeuny

LaIN1Tasa (Coding) wavtveyautuszaiananieinIesnouiiines lagldlusunsy

(%

d1593U Wisthunseiteyalun1side Feldvinnsinszideyanisada fweluil

3.9.1 daAIaNTIUUT (Descriptive Statistics)

Jumsnseidoyamenisussens agldnisuanuasmud (Frequency) Soe
ay (Percentage) Aade (Mean) Wazdrudssuuiinggiu (Standard Deviation) Lieagune
InwagnIlUveangudiegne dulaun dnwaugnislsennsmans nsiasuyiasiiediu

'
a

fumemsaaaiiegraumuuesitudeseulal nssuiladenannainiiuiessulal

e

]
aaa

WiruARnideuNNIaN1InaInmegasunued wwilidulunisldusnisiuivienisnain

e

MmegAsumLLLT Larn1sildiuTiuuuiessulall

3.9.2 #nAl@eayuuy (Inferential Statistics)

'
1 a

AUUATINA 1 N135UFVRYAT AN TALINUTUTINIINITARINAILGABUNULUES

Y Y

[ '
v £Y a |l A =

HiuFesaulall dauduiusiu vinuaideiuninisnisnaiamegaaumulues adanldly
N13NAEeU Ao duUszAnsanduiusveaiiesdu (Pearson’s Product Moment Correlation

Coefficient)

[ L %

auuRgIuin 2 Mysuilademeamseanariudessulal Ianuduiusiv Viruai
a (% v ¢

AaluNNIINITIaInsIegRaunuLes atanldlunisaaey fle duuszdnSanduiusves

Wigsdu (Pearson’s Product Moment Correlation Coefficient)

AUNATINN 3 viMuARFeNUIVNINITARIAAIEARRUMULLEY JANENTUSHY
wwldulunisldusmsiiunnienisnainsiegreumuiues  adanldlunisnaaeu e

fuUsyansandunusvauiiasdu (Pearson’s Product Moment Correlation Coefficient)
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auuigui 4 n1ssuidadeninisnaiariudessulal dauduiusiu n1sd
drwswvudessulay atanlilunismaaeu fe dudszAntanduiusveuiiesdu (Pearson’s

Product Moment Correlation Coefficient)
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