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ABSTRACT

Currently, it is known that English communication is one of the most
significant tools to bridge the gap between people across different countries and
languages. Thai people still often lack the English proficiency to communicate,
especially in a business context. The purpose of this study was to investigate the
English language skills needed by employees working at a Japanese company in
Thalland, and analyze the language difficulties that they encounter when
communicating in English at the work place. The participants were 30 employees in
the sales division at the target Japanese trading company. A questionnaire containing
close-ended questions, open-ended questions, and a 4 points Likert scale were
distributed to the selected participants. It can be concluded from the findings that most
of the employees in the sales divison needed speaking and listening skills for
communication in their careers. Their language difficulties in each skill that they
encountered at the work place were mostly regarding Japanese accents, vocabulary,
technical terms, word choices, grammar and the exposure to English language. The
research conducted for this study could help Human Resource Departments to arrange

business English courses for the employees according to their needs and difficulties.

Keywords: Needs, Business English course, Sales division
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CHAPTER 1
INTRODUCTION

1.1 BACKGROUND

Recently, the English language has been playing a significant role in
Thailand. It is no longer restricted to only British or American people, but is being
used by people al around the world. The English language is one of the most
essential communication tools to bridge the gap between people who come from
different countries and use different languages. English is used as an international
language and is made up of so called ‘“World Englishes’, meaning each country or

groups own variety of English.

“Americans use American English, Canadians use Canadian English, and
thanks to descriptive attempts by world Englishes scholars, people can now say
that Singaporeans and Indians use their own varieties. Why then can’'t Japanese
use Japanese English...” (Matsuda and Friedrich, 2011, p.335)

Nowadays, there are a large number of international companies in
Thailand such as American, British, Japanese, French, German companies etc. Since
more non-native speakers communicate in English, the English language becomes
an essential tool for communication in an international company that is not merely
American and British companies. Japanese people are quite conservative, and they
mostly speak only Japanese. Though, thanks to world Englishes scholars,
Japanese can aso use what we call ‘Japanese English’. They should adapt
themselves to the changing world and consider the English language as a
beneficial communication tool to communicate with people across cultures and
languages. Above al, to speak English with native accents no longer matters as

long as the meaning is till correct.

Additionally, now we are in the ASEAN Economic Community (AEC)
which is not only set up as a free trade zone but also increases market unity and

provides a production base to promote the Asian countries' competitiveness. This



means that Tha people will definitely have a tendency to use the English
language more than in the past, especially in international business corporations

including Japanese companies.

One of the proudest things for Thai people is that we have our own
language. The standard Thai dialect comes from the central part of Thailand. Due
to geographical factors, there are various dialects of Thai such as Southern Thai,
Northern Thai, Northeastern Thai, etc. However, due to Thailand’'s history of
autonomous rule, most Thai people areilliterate in the English language unlike the
colonies that have the English language as their official language, for instance,
Singapore and Hong Kong. Also, the English language has a great impact on
many aspects: technology, business, politics, economics, and so on. Hence, a
lot of materials such as textbooks, journals, and articles are written in English as
well as the international media: newspaper, television, radio, internet, etc. People
have become increasingly interested to learn more about English for Specific
Purposes (ESP) due to the increasing demand for an international language which
is one of the three factors of the origins of ESP according to Hutchinson and
Waters (1987).

Due to the rapid advances in technology in this century, the way teachers
teach and students learn has greatly changed a lot. English teachers today should
have technological competence in order to be able to integrate new media into
language teaching and learning processes. New media, including interactive
communication technology and social communication such as internet, websites,
smart phone, VDO conference etc., can now be easily accessed by the English
language teachers and learners. There are a large number of beneficial resources
for teaching and learning provided. According to the previous reasons, Thai
people nowadays have a tendency to be higher in English language proficiency

than in the past and the needs for English improvement of each skill has changed.

Although considerable research has been done on need analysis, it seems
that further investigations are warranted in order to look at case studies and

analyze needs analysis of business English in sales division of international



companies. The limitation found in previous research has been that there might be
too few participants for the data to be generalizable to a broader population, and
therefore the validity of the data to draw conclusions is unclear. Thus, in the
present research study, to eliminate the previously mentioned limitation, the
number of participants in this study would be at least 30 people. In addition, an
open-ended section was added to the questionnaire in order to increase validity.

The use of English communication at a Japanese trading company in Thailand
The company is a Japanese small electronic components manufacturer
whose headquarters is in Kyoto, Japan. Its products include resistors, transistors,
diodes, ICs, and so on. The business has gradually expanded and has sales offices
located in various countries around the world: Korea, Hong Kong, Thailand,
Malaysia, India, etc. It is a vast international organizations and a top 20
Semiconductor sales leader.

Regarding the companies Thailand operations, although approximately
90% of employees are Tha people and 10% are Japanese people, English has to
be used in the company to be as a mediator between Thai and Japanese
employees. In order to contribute to the company as much as possible, al
employees should be able to use the English language effectively at a business
level.

1.2STATEMENT OF THE PROBLEM

Although the target Japanese trading company in Thailand tries to
encourage employees to learn the Japanese language by providing extra fringe
benefits for those who obtain Japanese language proficiency at a certain level,
such as a better career path and 50% financial support for Japanese classes,
Englishis still considered the primary language that all employees should be able
to accurately use for business. To enter this company, there are no required
test scores such as the TOEIC test. There is only an interview with Japanese
managers along with Thai managers in order to test the candidates on whether or

not they are able to communicate in English in daily life. Moreover, to deal with



the Japanese managers, the language used is 90% in English, 10% in Tha and
Japanese language. Therefore, at least the English language at a basic level is
required in this company, especially in the sales division — which has the highest
rate of English usage for communication in the company. On the other hand a lot
of employees still lack some of the English language skills to be used for business
purposes, and need to improve in order to reach the standards of a multinational

company

Since the general background information of each employee in the sales
division at the target Japanese trading company are varied, their English language
proficiency is also different. It is not only because of their general background,
but also their English background such as their experiences studying or traveling
aboard, the individual’s preferences. listening to foreign songs, chatting with
foreign friends, etc, or their English language exposure which could affect their
English language competence. Resulting from the reasons mentioned, English for
general business purposes courses will be designed according to the employees
needs and difficulties and provided for any employees who need to improve

themselves to be able to work effectively at abusinesslevel.

Additionally, the employees in the sales division at this Japanese trading
company have never been investigated concerning their needs for business
English before, so this study aims to explore the English communication skills
that are most needed and the difficulties that employees face when
communicating. The results from this study could contribute to Human Resource
Department’ s understanding to serve the employees need. Most importantly, the
employees themselves would not only work for the company each day, but also
add value by improving their English language skills helping with both their

current job and future career.

1.3 OBJECTIVESOF THE STUDY

The objectives of this study are as follows:



1. To investigate the employees needs of English skills necessary for
communication in their careers; and
2. To analyze language difficulty that employees at a Japanese trading company

in Thailand encounter when communicating in English at the work place.
1.4 RESEARCH QUESTIONS

The research questions of this study are as follows:

1. Which skills of English are needed by employees in the sales division a a
Japanese trading company in Thailand?

2. What English difficulties do employees at a Japanese trading company

encounter when communicating in English at the work place?
15DEFINITION OF TERMS

The definitions of the terms in this study are as follows:

1. Needs refers to the lacking English skills of the employees in the sales
division at a Japanese trading company that are expected in order to be able to
work effectively. Moreover, it also refers to the skills the employees consider
as necessary and want to learn.

2. Business English course refers to any English business courses that aim to
improve the employees’ English skills to correspond to their needs and
difficulties. For example, to improve two productive skills, writing and
speaking skills, a business writing course and an effective business
presentation course should be provided.

3. Sales division refers to one of the 3 divisions in the Japanese trading
company. It is the largest divison, which is mainly divided into 4
departments: sales, sales support, technical and delivery control department.

4. A Japanese trading company in Thailand refers to one of the Japanese
companies in Thailand selling small electronic components. The focus of this
study isa‘sales office’ located in Thailand, though there are multiple branches
around the world. The company headquartersislocated in Kyoto, Japan.



5. A native speaker refers to someone who uses English from early childhood as
their first language and is brought up in English-speaking countries such as
Americans, British, Canada, New Zealand, and Australians.

6. A non-native speaker refers to someone whose first language is not English
and uses English from late in their childhood or adulthood and might not be
brought up in English speaking countries.

7. English-speaking countries refers to countries where English is an official
language or wildly spoken. There are a large number of English-speaking
countries in the world such as Philippines, Singapore, Dominica, Pakistan,
Ireland, Israel and alot more.

1.6 SCOPE OF THE STUDY

1. The participants of the present study are 30 employees of the sales division,
including 4 departments. sales, sales support, technical and delivery control
department, at a focused Japanese trading company in Thailand.

2. This present study aims to investigate the employees’' needs for English skills
for communication in their careers as well as language difficulties that they

encounter when communicating in English language at the work place

1.7 SIGNIFICANCE OF THE STUDY
The findings of the present study will provide the following implications:

1. Useful information regarding the needs of using each skill for English
communication and the needs for business English courses for employees in

the sales division at a Japanese trading company in Thailand.

2. Useful information regarding the investment in English education in this
Japanese company for the Human Resource Department to consider and
inform their decisions on how to improve their employees English language
skills in order to reach the level of proficiency required in an international top
20 Semiconductor company .



3. The ability of employees to communicate in the English language at a business
level for both their current work and future career.

1.8 ORGANIZATION OF THE STUDY

This study investigates a need for Business English for the sales division
at a Japanese company in Thailand. It is divided into 5 chapters: introduction,
review of literature, research methodology, results and discussions, and, lastly,
conclusions and recommendations respectively. The first chapter explains the
background, statement of the problem objectives, definition of terms, scope,
significance, and organization of this study. The next chapter describes needs
analysis theories and previous studies followed by the third chapter which informs
readers the methodology of this study consisting of participants, materials,
procedure and the analysis of data. The fourth chapter demonstrates the results of
this study as well as discussions based on 5 parts of the questionnaire which is
comprised of general background information, English background information,
the needs for English communication in careers, the needs for English
communication improvement and problems in using English and solutions for
English communication. Finaly, the last chapter concludes the study and
recommends possibilities for further research.



CHAPTER 2
REVIEW OF LITERATURE

2.1 ENGLISH FOR SPECIFIC PURPOSES (ESP)

2.1.1 Typesof ESP

Pre-experience

—— EOP Simultaneous/In-service

Post-experience

ESP
- — Pre-study
For study ina
—— EEP/ specific discipline —— In-study
B | Post-study
Asaschool subject —— Independent
— Integrated

Figure 1 The ESP ‘family tree’

As mentioned by Robinson (1991, p.2), there are many classifications
of ESP. Traditionally, it is divided mainly into two types: 1.) EOP (English for
Occupational Purposes) includes professional purposes in medicine, business,
law, administration, and vocational purposes for non-professionalsin work or pre-
work situations and 2.) EEP (English for Educational Purposes) or EAP (English
for Academic Purposes) consists of English for Science and Technology (EST),
English for Medical Purposes (EMP), English for Legal Purposes (ELP), and

English for Management, Finance and Economics.

2.1.2 A definition of ESP

According to Hutchinson and Waters (1987, p.19), ESP is an approach to
explore the need of learners to learn a foreign language which depends on the
individual’s purposes such as to pursue a higher degree, to travel around the
world, to make a hotel reservation, to join an international conference, to work in



an international organization, etc. It is not a specific type of methodology,
language, nor teaching material. In conclusion, ESP is an approach to language
learning based on learners’ need. The learners might be simply asked ‘Why do

you heed to learn aforeign language?”

2.1.3 Theoriginsof ESP

As stated by Hutchinson and Waters (1987, p.6), the emergence of ESP
can be explained by the following factors:
1. The demands of a Brave New World
After the Second World War had ended in 1945, economic, scientific,
and technical international activities were expanded, so that technology and
commerce, two forces, dominated and lead to the increasing demands for an
international language such as English. A lot of people wanted to learn English as
it became necessary and accepted worldwide. Hence, English teaching quickly
became a big business. Additionally, time and money constraints were also
factors that drove a need for cost-effective courses.
2. A revolution in linguistics
According to Widdowson (as cited in Hutchinson and Waters, 1987, p.7),
there had been new English studies leading to a switch from grammar based
instruction to using authentic communication. Demands for English courses and
specific needs were increasing, so there had been a development of English
courses for particular groups of learners. To conclude, the principle of ESP came
from the analysis of learners’ needs for their work and study fields.
3. Focuson thelearner
Each learner has their own needs and interests which could affect
their learning motivation, so that English courses should be developed on the
basis of learners’ needs that are relevant to them the most. If it corresponds to
them, they will learn better and faster.
In conclusion, a combination of three factors. the English language
demands expansion, the developments from the linguistics field, and the shift to
learner centered instruction, lead to the growth of ESP.
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2.2 ENGLISH FOR BUSINESS PURPOSES(EBP)

2.2.1 Users of business English

“English has become the international language of business. A Finn
conducting business in South Korea uses English; a Brazilian doing business with
the Dutch uses English; the French in China often use English; and an American
and a German probably adso employ English. Thus most English-medium
communications in business are non-native speaker to non-native speaker (NNS-
NNS)” (Dudley-Evans and St.John, 1998, p.53)

Nowadays, the role of English has been changed. English usage has been
increasing, especially among non-native speakers communicating with other non-
native speakers. The English language no longer belongs to native speakers only,

but is used as a lingua franca through the business world.
2.2.2 A definition of EBP

As suggested by Dudley-Evans and St.John (1998, p.54), business
communication has two particular aspects. communication with the public and

communication within a company or between companies. The diagram is

demonstrated as follows:
General English
!
Communication with public
Business English

Communication among businesses

Specialized language of particular businesses

Figure 2 Two aspects to business communication
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23 NEED ANALYSIS

There are various meanings and types of ‘need’ that have been discussed.
According to Widdowson (as cited in Robinson, 1991, p.7), needs can refer to
students' study or job requirements, and this is considered a goal-oriented
definition of needs. He also suggested that it is important to consider what the
learner needs to do in order to actually acquire the language, which is a process-
oriented definition of needs. In addition, Mountford (as cited in Robinson, 1991,
p.7), mentioned that needs can mean what the user-institution or society consider
as necessary or want to learn from a program. Berwick (as cited in Robinson, 1991,
p.8) also claimed that needs can be interpreted as ‘lack’ since they are what the
students do not know or cannot do in English.

Although the question ‘Why do these learners need to learn English’ is
raised when ESP is mentioned, it does not mean that other English courses will not
need to answer of this same question since the analysis of learners’ needs is a
foundation of every course. Need analysis is essentia in order to meet learners
expectations and is also used for developing all English program. Furthermore, for
the sake of professionalism and time saving, ESP practitioners need to do some
researches in advance such as reviewing the relevant articles, finding materials,

contacting learners’ colleagues and companies, etc.

2.3.1 Components of Need Analysis
As suggested by Dudley-Evans and St.John (1998, p.123), there are
mainly three components of Need Analysis (NA) asfollows:
1.) Target Situation Anaysis (TSA)

Hutchinson and Waters (1987, p.59) claimed that TSA is completely
about asking questions about the target situation including their attitudes towards
that situation. A framework below is useful for course designers to conduct NA:

e Why isthe language needed?
e How will the language be used?
e What will the content areas be?

e Who will the learner use the language with?
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e Where will the language be used?
e When will the language be used?

2.) Learning Situation Analysis (LSA)

West (as cited in Songhori, 2008, p.12) claimed that LSA consists of the
strategies that learners use to learn another language. Rather than what they need to
learn, it is how the learners desire to learn.

Apart from target situation needs, there are other kinds of needs which are
learning needs. If the starting point is lacks and the destination is necessities or
wants, the question is how are we going to get from the starting point to the
destination? And this is LSA. According to Hutchinson and Waters (1987, p.62),
“The target situation analysis can determine the destination; it can also act as a
compass on the journey to give genera direction, but we must choose our route
according to vehicles and guides available (i.e. the conditions of the learning
situation), the existing roads within the learner’s mind (i.e. their knowledge, skills
and strategies) and the learners’ motivation for travelling.” A following framework
was presented for analyzing learning needs (Hutchinson and Waters (1987, p.62):

e Why are the learners taking the course?
e How do thelearnerslearn?

e What resources are available?

e Who are the learners?

e  Where will the ESP take place?

e  When will the ESP course take place?

3.) Present Situation Analysis (PSA)

If TSA attempts to indicate at the outcomes at the end of the course, what
the learners are expected to be like, what learners are like at the beginning is what
PSA attempts to identify. As Dudley-Evans and St.John (1998, p.124) pointed out,
“a PSA estimates strengths and weaknesses in language, skills, learning
experience.” Richterich and Chancerel (as cited in Robinson, 1991) stated that the

learners, the language-teaching establishment and the user-institution are three
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sources of information to investigate learners’ levels of proficiency. Also, PSA is
considered as a complement to TSA. Therefore, needs analysis might be a
combination of TSA and PSA.

2.3.2 Target needs

1.) Necessities

As mentioned by Hutchinson and Waters (1987, p.55), necessity is the
type of need and what the learner should know to operate proficiently. For
example, at a Sales conference, to communicate effectively, a businessman needs
to understand business English in order to get the necessary information from

sales catal ogues or website and so on.
2.) Lacks

We aso need to explore what the learner knows to make a decision about

which necessities the learner lacks.
3.) Wants

Wants are perceptions of the learners about their own needs. Hutchinson
and Waters (1987, p.57) suggested that with ‘the importance of learner motivation
in the learning process, learner perceived wants cannot be ignored.’

Therefore, we need to know what learners already understand, and what
they want to do with language by applying the analysis of target situation and
learning needs in order to investigate the needs, expectations, and attitudes of

employees toward English communication in their work place.
2.3.3 Therole of needsanalysisin Business English

As explained by Holden, 1993 (as cited in Hutchinson and Waters
(1987, p.57), there are three stages of need analysis. firstly, the target language
needs will be specified. Secondly, the learners’ perceptions will be collected by
guestionnaire or interview. Lastly, learning styles will be identified by a
guestionnaire.
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Cost effectiveness when developing short intensive courses is one reason
to apply needs analysis. EBP teachers can receive information that participants
filled in on the form before starting the course to help them design the course and

provide materials that suits the learners needs.

24 RELEVANT RESEARCH

There are a large number of research studies related to needs analysis of
English for Specific Purposes (ESP). However, there are various branches that are
mainly divided into English for Occupational Purposes (EOP) and English for
Academic Purposes (EAP). The selected studies conducted by both Thai and

international researchers are demonstrated as follows:

In the business field, Choompon (2009) investigated needs for English
communication using each skill at Siam Nissan Automobile Company Limited.
The results revealed that most of employees (76.47%) agreed that speaking skills
were needed the most improvement since employees always needed to speak
English in their workplace and it was quite difficult for them to have practiced
public speaking due to time constraints. Of the same group, 11.76% stated that
writing and listening skills were the skills that needed the most improvement. In
addition, the data demonstrated that fluency was considered to be more important
than grammatical accuracy. On the other hand, Winiyakul (2011) was interested in
needs and problem analysis in using English for international trade of Thal
customs officers. The results of the study showed that the most necessary English
skill was reading. The obstacles when they speak and listen were accent and
pronunciation. Grammar was the problem of their writing and speaking skills.
Winiyakul concluded that they need an English training course relevant to their
work focusing on four basic skills. Additionally, Juan (2014) studied learner’s
needs analysis from the perspective of Business English graduates from Shandong
Jiaotong University. The results of the questionnaires demonstrated that students
who are working from different types of organizations and positions have

different demands of using English knowledge and skills. Speaking on the
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telephone, reading e-mail, writing business letters, and translating documents were
the most frequently mention reasons for using English in the work place.

Similarly, Luankanokrat (2011) explored needs analysis for English
communication skills of employees at HSBC in Thailand. It was found that the
150 respondents encountered problems in every language skill, especialy
listening skills. Reading skill was the most necessary skill while the least
necessary skill was speaking. However, the respondents need to improve all
communication skills. On the contrary, there was a study on the English Language
Needs of Bank Employees of Saderat Bank in Mashhad conducted by
Mohammadzadeh, Barati & Fatemi (2015). Seventy bank employees agreed that
speaking skill was the most necessary for their job procedure. There was a
similarity between this study and Luankanokrat (2011)’ s study which showed that
the respondents had problems with all skills and needed English courses to be
provided by their company.

Regarding the hospitality and management field, Pourfarhad (2015)
focused on the needs of postgraduate ESP students majoring in hospitality
management in Iranian universities. It was found that writing, reading and
trandation were the highest needs of both MA and PhD students. In contrast,
when it comes to authentic job procedure, Chantanont (2012) explored problems
and needs for English communication improvement of hotel front office staff at
hotels in Bangkok. The result showed that a maor problem for hotel front office
staffs was listening skills since they had to face various English accents that were
difficult to deal with. Also, lack of vocabulary could lead to English speaking
problems. Most of the respondents agreed that reading and writing business letters
were also one of their obstacles, which was the same findings as Pourfarhad
(2015)’ s study. However, the most needed courses for hotel front office staff are

speaking and listening courses to improve their proficiency.

In the academic discipline, Pitchayawisitkul (2010) examined needs of
third year students studying communicative business English Il at Thammasat
University, Academic year 2009. The outcome revealed that the English language
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skills most needed were speaking, listening, writing and reading, respectively. In
addition, the need of each skill in different circumstance was aso investigated.
For example, for speaking and listening skills, the most extensive need was face to
face conversation. For reading skills, the most required need was e-mail
correspondence, and for writing skills, the largest need was resume writing. On
the other hand, there was a Needs Analysis of a University General English
Course in Iran that was investigated by Moiinvaziri (2014), which found that
vocabulary was the most significant component of language that needed practice.
Reading skills were found to be the most important while listening and speaking
were the most problematic skills. In each case, the students were motivated to
learn English. Furthermore, the study showed that the English language also plays
an important role in Singapore where Standard English is promoted. Warton
(2002) reveded in his study that the English communication skills of
undergraduates in Singapore need to be improved to correspond to government
campaign, ‘speak Good English Movement’. This is to show that although
Singaporian’s aready use English as their official language, they still need to
improve their proficiency to reach standard level.

As seen in each of the related research studies, a needs analysis is a
foundation of every course. The result aso depends on the functions and
responsibilities of each department, division, and company. The English skills that
are most necessary for some studies are speaking skills as the employees need this
skill to communicate in their work places while the reading skill is the most
important for some work places. Therefore, it absolutely depends on learners

needs at the time the research is conducted.
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CHAPTER3
RESEARCH METHODOLOGY

3.1 THE PARTICIPANTS

3.1.1 Population

At the target Japanese trading company in Thailand, there are 87 employees.
The company is divided mainly into three divisons. Saes (N = 43), Administration
(N = 39), and Quality Assurance Center (QA) Divisions (N = 4). Each division is
divided into multiple departments, except for the QA Center division which does not
have a department. The organization chart is shown as follows:

Managing Director
| |

Sales Division Administration Division OA Center Division
| Sales Dept. — HR
— Sales Support Dept. —| Accounting Dept.
—{ Technical Dept. L MIS Dept.
L{ Delivery Control Dept. —| Logstic

Figure3 Organization chart of the target Japanese company

3.1.2 Respondents
In order to reduce one of the threats to validity, which is that the respondents
may not be representative of the entire population, the two following sampling
procedures were used:
1.) Stratified Sampling

In this study, Thai employees from the sales division, one of the three
divisions at the target Japanese company were selected. This division is

known for their extensive exposure to English communication. These
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employees use the English language with both insiders and outsiders. The
insiders are Japanese managers from each department and Japanese employees
at the headquarters in Japan, while the outsiders are local customers who do
not communicate in Thai. After selecting the target division, the next

sampling technique was used.

2.) Proportionate quota Sampling

In the sales division (N = 43), there are 4 different departments. sales,
sales support, technical, and delivery control departments. Thirty employees
were selected according to the proportion of the employees. To conclude,
there were 13 employees each from the sales and sales support departments
and 2 employees each from the technical and delivery control departments.

32THE MATERIALS

The research instrument of this study was a questionnaire adapted from
three previous questionnaires: (1) Choompon's questionnaire (2009) used in a “
survey of employees needs for English communication using each skill at Siam
Nissan Automobile Company Limited”, (2) Sonpuing’'s questionnaire (2014)
exploring a “Needs analysis of using English of Muay Thai trainers in Thailand”,
and Chantanont’ s questionnaire (2012), used in “a study of problems and needs for
English communication improvement of hotel front office staff at hotels in

Bangkok”. The questionnaireisdivided into 5 parts as follows:

Part 1: General background information

This part consisted of 4 close-ended questions and a question regarding
the level of education that needed respondents to answer in the provided space.

Part 2: English background infor mation

There are 9 close-ended questions, 5 of which needed respondents
clarification by filling their answers in the provided space. The last question
regarding their English language proficiency of each skill was a 4 Likert-scale
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rating type question, ranging from “excellent” to” poor”. The English background
information of each respondent was explored in this part.

Part 3: The needsfor English communication in careers

This section consisted of ten questions examining respondents’ needs for
English communication in their career. The questions were 4 Likert-scale rating
items ranging from numbers 1 to 4, which are clarified as follows:
4 means ‘strongly agree’
3 means ‘agree’
2 means ‘disagree’
1 means ‘strongly disagree’

Part 4: The needsfor English communication improvement

This part explored respondents’ needs for English communication skills

improvement. They were required to put a checkmark in 10 close-ended questions.

Part 5: Thedifficulty in usng English when communicating at the wor kplace

This part consisted of nine open-ended questions that needed respondents
to explain their issues or problems regarding each English communication skill
used at the work place.

3.3 THE PROCEDURE

3.3.1 Research Design
The study was a mixed-method approach based mostly on a quantitative
research design. It consisted of close-ended, open-ended questions and 4 point
Likert-scale questions. The open-ended questions, a qualitative research element,
were used to further investigate in-depth information of the sales employees’ need
of English at work especially the difficulty in using English when communicating
at the work place.

3.3.2 Data Collection

To check whether the questionnaire was valid, a pilot study was

conducted with the researcher’ s advisor, one specialized professor, and five office
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employees from similar companies. The questionnaire was revised when there
were some unclear points. After that the questionnaires were randomly distributed
to 30 respondents in the sales division at the target Japanese company. Data was

collected via questionnaire.
3.4THE ANALYSISOF DATA

Microsoft Excel was used for analyzing the data. Descriptive statistics were
used including the mean, standard deviation, frequencies and percentages. The data
was analyzed as follows:

» Mean and Standard Deviation (S.D.) were used to analyze part 3, the
needs for English communication in careers as well as part 2 - item 10,
English language proficiency of each skill.

» Freguency and percentage were used to analyze part 1, 2 and 4 —
general background information, English background information and
the needs for English communication improvement, respectively.

» Qualitative analysis was used with part 5, which features the
difficulty in using English for English communication at the work

place.
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CHAPTER4
RESULTSAND DISCUSSION

The results of the needs analysis of Business English for the sales division at a
Japanese trading company in Thailand is reported in this chapter. Furthermore, the
discussion of the needs analysis of Business English is also presented. In total, there
was a 100% response rate for this survey. Thirty participants answered the research
guestions of this study which were divided into 5 parts as follows:

PART 1: General background information

PART 2: English background information

PART 3: The needs for English communication in careers
PART 4: The needs for English communication improvement

PART 5: The difficulty in using English when communicating at the work place

41 RESULTS

4.1.1 GENERAL BACKGROUND INFORMATION

Table 1 General background information of employeesin the sales division

[tem Frequency | Percentage
(%)
1. Gender
Femae 25 83.33
Male 5 16.67
TOTAL 30 100.00
2. Age
21-25 years 5 16.67
26-30 years 14 46.67
31-35 years 10 33.33
36-40 years 0 0
41-45 years 1 3.33
Over 45 years 0 0
TOTAL 30 100.00
3. Highest level of education
V ocational/High Vocational Certificate 0 0
Bachelor’s Degree 23 76.67
Master’'s Degree 7 23.33
Other 0 0
TOTAL 30 100.00
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[tem Frequency | Percentage
(%)

4. Title of department
Sales Department 13 43.33
Sales Support Department 13 43.33
Technical Department 2 6.67
Delivery Control Department 2 6.67

TOTAL 30 100.00
5. Length of timein current job
Lessthan 1 year 4 13.33
1-3 years 12 40.00
Over 3yearsup to 5 years 4 13.33
Over 5 years up to 10 years 9 30.01
Over 10 years 1 3.33

TOTAL 30 100.00

The overall result of PART 1 is shown in the table above. The demographics

section was divided in 5 items. Gender, Age, Highest level of education, Title of

department, and Length of time in current job. The results give us an overal idea of

the types of employees that work in the sales division of this Japanese trading

company.
Table 2: Gender
[tem Frequency | Percentage
(%)
Femae 25 83.33
Male 5 16.67
TOTAL 30 100.00

In Table 2, the total number of selected employees in the sales division was

30. Most of them were female accounting for 83.33% while 16.67% were male.

Table 3. Age
I[tem Frequency | Percentage
(%)

21-25 years 5 16.67
26-30 years 14 46.67
31-35 years 10 33.33
36-40 years 0 0
41-45 years 1 3.33
Over 45 years 0 0

TOTAL 30 100.00
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As shown in Table 3, 14 respondents (46.67%) were between 26-30 years old.

33.33% or 10 respondents were between 31-35 years old. There was only one

respondent (3.33%) who was aged over 41 years old.

Table 4: Highest level of education

[tem Frequency | Percentage
(%)
Vocational/High Vocational Certificate 0 0
Bachelor’s Degree 23 76.67
Master’s Degree 7 23.33
Other 0 0
TOTAL 30 100.00

Table 4 showed that the majority of the respondents (76.67%) held a
Bachelor’s degree and only 7 employees or 23.33% held a Master’ s degree.

Table 5: Title of department

Item Frequency | Percentage
(%)
Sales Department 13 43.33
Sales Support Department 13 43.33
Technical Department 2 6.67
Delivery Control Department 2 6.67
TOTAL 30 100.00

For the title of department, to be representatives of the entire population, 2

sampling techniques were used: stratified sampling and proportionate quota sampling.
Although the sales division contains 43 employees, only 30 employees were selected
to balance the proportions. sales and sales support department — 13 selected

employees each while technical and delivery control department — 2 selected

employees each.

Table 6: Length of timein current job

[tem Frequency | Percentage
(%)
Lessthan 1 year 4 13.33
1-3 years 12 40.00
Over 3yearsup to 5 years 4 13.33
Over 5 years up to 10 years 9 30.01
Over 10 years 1 3.33
TOTAL 30 100.00
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Regarding length of time in current job, table 6 revealed that most of the

employees in the sales division have worked in the Japanese trading company for 1-3

years and over 5 years up to 10 years accounting for 40% and 30.01% respectively.

There was only one employee who has worked over 10 years or 3.33%.

4.1.2 ENGLISH BACKGROUND INFORMATION

Table 7: English background information of employeesin the sales division

[tem Frequency | Percentage
(%)
1. How long have you studied English?
Lessthan 5 years 0 0
5-10 years 1 3.33
Over 10 years up to 15 years 8 26.67
Over 15 years 21 70.00
TOTAL 30 100.00
2. Haveyou ever taken any extratutorial English classes: AUA, Wall Street, British
Council, etc.?
Yes 13 43.33
No 17 56.67
TOTAL 30 100.00
3. Have you ever taken any cour ses abroad?
Yes 5 16.67
No S 83.33
TOTAL 30 100.00
4. Have you ever taken a standardized English test such asTOEIC, TOEFL, IELTS
or other?
Yes 25 83.33
No 5 16.67
TOTAL 30 100.00

5. Have you ever been in an English-speaking country such asUS, UK, Canada,

Australia, etc?

Yes 8 26.67
No 22 73.33
TOTAL 30 100.00
6. Which situations are you mostly exposed to English?
In company 24 80.00
In daily life 0 0
Both 6 20.00
TOTAL 30 100.00
7. With whom do you usually use English?
Non-native speakers 23 76.67
Native speakers 0 0
Both 7 23.33
TOTAL 30 100.00
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Item Frequency | Percentage
(%)
8. How often are you exposed to English language?
1 day/week 0 0
2-3 days/week 2 6.67
4-5 days/week 15 50.00
Everyday 13 43.33
TOTAL 30 100.00
9. Have you ever done anything to help improve your English skills?
Yes 21 70.00
No 9 30.00
TOTAL 30 100.00
10. What do you think your English language proficiency of each skill is?
10.1 Listening
Excellent 1 3.34
Good 22 73.33
Fair 7 23.33
Poor 0 0
TOTAL 30 100.00
10.2 Speaking
Excellent 0 0
Good 12 40.00
Fair 18 60.00
Poor 0 0
TOTAL 30 100.00
10.3 Reading
Excellent 0 0
Good 25 83.33
Fair 5 16.67
Poor 0 0
TOTAL 30 100.00
10.4 Writing
Excellent 0 0
Good 11 36.67
Fair 18 60.00
Poor 1 3.33
TOTAL 30 100.00
10.5 Trangdlation
Excellent 0 0
Good 16 53.33
Fair 14 46.67
Poor 0 0
TOTAL 30 100.00
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[tem Frequency | Percentage
(%)
10.6 Pronunciation
Excellent 0 0
Good 9 30.00
Fair 17 56.67
Poor 4 13.33
TOTAL 30 100.00
10.7 Vocabulary in the Salesfield
Excellent 1 3.33
Good 9 30.00
Fair 18 60.00
Poor 2 6.67
TOTAL 30 100.00
10.8 Appropriate expressions
Excellent 0 0
Good 10 33.33
Fair 19 63.34
Poor il 3.33
TOTAL 30 100.00

In PART 2, there are 10 items regarding employees in the sales

division's English background knowledge. The first 9 items were close-ended

guestions with the provided space to fill in only 5 items. The last item was a 4

Likert-scale rating type which was analyzed in frequency and percentage as well as

mean and SD.

Table 8: English language proficiency of each skill of employeesin the sales

division

Skills Mean SD.
Reading 2.83 0.38
Listening 2.80 0.48
Trandation 2.53 0.51
Speaking 2.40 0.50
Writing 2.33 0.55
Appropriate expressions 2.30 0.53
Vocabulary in the salesfield 2.30 0.65
Pronunciation 2.17 0.65




27

1. How long have you studied English?

The result showed that majority of respondents (70%) have studied
English for over 15 years. There were 26.67% who have studied English for
over 10 years up to 15 years.

2. Haveyou ever taken any extratutorial English classes: AUA, Wall
Street, British Council, etc.?

It was found that 56.67% have never taken any extra tutorial English
classes while 43.33% have taken English classes at Fast English, Inlingua,
AUA, British Council, and E-Time (Lopburi).

3. Have you ever taken any cour ses abroad?

The majority (83.33%) has never taken courses abroad. Those that
have taken courses abroad did so in Australia, Canada, UK, USA, and
Sweden.

4. Have you ever taken a standardized English test such as TOEIC,
TOEFL, IELTSor other?

Most of the respondents (83.33%) have taken a standardized English
test. The TOEIC scores obtained ranged from 365-840. There were only 3
respondents who took the IELTS test and their scores ranged from 4.5-6.

5. Have you ever been in an English-speaking country such asUS, UK,
Canada, Australia, etc?

More than two thirds of the respondents (73.33%) have never been in
an English-speaking country.

6. Which situations are you mostly exposed to English?

Most of the respondents (80.00%) are mostly exposed to English at
work while the other 20.00% used English both in the workplace and in daily
life.

7. With whom do you usually use English?

The result reveaed that 76.67% of the respondents used English with
non-native speakers. The rest used it with both non-native and native speakers.
8. How often are you exposed to English language?

Half of the respondents, 50.00%, used English about 4-5 days a week.
And almost half of them, 43.33%, used it every day.
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9. Have you ever done anythingto help improve your English skills?

A majority of the respondents, 70.00%, have improved their English
skills by themselves by talking to their friendsin English, listening to the radio
in English, watching English subtitled TV series or movies, reading English
books and news, listening to celebrity interviews on YouTube, enrolling in
English courses, and finding an opportunity to get a job that required English
skills such as areceptionist in a hotel.

10. What do you think your English language proficiency of each skill is?

About 56.67%-63.34% of the respondents considered that their English
language proficiency of speaking, writing, pronunciation, vocabulary in the
sales field and appropriate expressions were fair. For reading, listening, and
translation skills, most of them thought that their levels were good with
percentages of 83.33%, 73.33%, and 53.33% respectively.

According to table 8, the employees agreed that their reading skills
were the skills that they have high proficiency level (M = 2.83, S.D. = 0.38),
listening (M = 2.80, S.D. = 0.48), and trandation (M = 2.53, S.D. = 0.51). For
the pronunciation (M = 2.17, SD. = 0.65), it is the skill that they have the
lowest proficiency level, followed by vocabulary in the sales field and
appropriate expressions (M = 2.30, S.D. = 0.65, 0.53 respectively).

4.1.3THE NEEDSFOR ENGLISH COMMUNICATION IN CAREERS

Table 9: The needs for English communication of employeesin the sales division

Skills Mean SD.
Speaking 3.67 0.55
Listening 3.63 0.49
Reading & Writing 3.50 0.57
Vocabulary in the salesfield 3.43 0.57
Appropriate expressions 3.40 0.56
Trandation 3.37 0.72
Pronunciation 3.10 0.66

Table 9 showed that speaking was the most needed English skill for

communication in the work place compared with other skills, with mean scores of
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3.67 and S.D. of 0.55. Listening (M = 3.63, S.D.= 0.49), reading and writing were
also needed skills, with mean scores of 3.50 and S.D. of 0.57.
Table 10: Listening skill needs

Listening skills M ean SD.
Listening to conversation face to face 3.63 0.49
Listening to adiscussion in a meeting 3.60 0.50
Listening to conversation by phone 3.53 0.57
Listening to spoken discourse of salestopics 3.40 0.62

As can be seen in table 10, the respondents strongly agreed that they need to
be able to listen to conversation face to face (M = 3.63, S.D. = 0.49); listen to a
discussion in ameeting (M = 3.60, S.D. = 0.50); listen to conversation by phone (M =
3.53, S.D. = 0.57). Others agreed that the ability to listen to spoken discourse of sales
topics (M = 3.40, S.D. = 0.62) was also needed.

Table 11: Speaking skill needs

Speaking skills M ean SD.
Conducting conversation face to face 8.57 0.57
Conducting conversations by phone 3.47 0.57
Delivering a presentation in a meeting 538 0.66
Participating in a group discussion 8.23 0.68

From the table above, employees strongly agreed on the need to be able to
conduct conversation face to face (M=3.57, S.D.= 0.57). Others agreed on the needs
to conduct conversation by phone (M = 3.47, S.D. = 0.57); to deliver a presentation in
ameeting (M = 3.33, S.D. = 0.66) and to participate in a group discussion (M = 3.23,
S.D. =0.68).

Table 12: Reading skill needs

Reading skills M ean S.D.
Reading information from e-mails 3.47 0.57
Getting details information from Sales documents 3.30 0.65
Reading written documents related to Salesfield : 3.27 0.64
manuals, instructions, price list, product
specifications, business |etters, contracts,
guotations, invoices, €etc.
Reading business news to keep up-to-date about 3.20 0.55
world events

As demonstrated by table 12, the ability to read information from e-mails was
the most needed reading skill (M = 3.47, S.D. = 0.57), followed by the ability to get
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details and information from Sales documents (M = 3.30, S.D. = 0.65); to read written
documents related to Sales field: manuals, instructions, price list, product
specifications, business |etters, contracts, quotations, invoices, etc. (M = 3.27, S.D. =
0.64) and to read business news to keep up-to-date about world eventsiis the least needed
reading skill with mean scores of 3.20 and S.D. of 0.55.

Table 13: Writing skill needs

Writing skills Mean SD.

Writing e-mails 3.47 0.63

Taki - : - 3.30 0.70
ing note at presentations, seminars and meeting

Producing the correct format of minutes of meeting 3.30 0.70

3.27 0.69

Writing manuals which include technical terms
used in the Salesfield

Regarding table 13, employees agreed that they need to be able to write e-mail
(M = 347, SD. = 0.63); to take note at presentations, seminars and meeting, to
produce the correct format of minutes of meeting (M = 3.30, S.D. = 0.70) and to write
manual s which include technical terms used in the Salesfield (M = 3.27, S.D. = 0.69).

Table 14: Trandation skill needs

Trandation skills M ean S.D.
Trandation from English to Thai 3.53 0.73
Trandation from Thai to English 3.50 0.78

The result from table 14 reveaed that employees strongly agreed to the needs
to be able to trandate from English to Thai (M = 3.53, S.D. = 0.73) and from Thai to
English (M =3.50, SD.=0.78).

Table 15: Pronunciation skill needs

Pronunciation skills Mean SD.
Pronouncing English consonant sounds 3.20 0.61
Pronouncing English vowel sounds 320 0.61

- - - - 3.20 0.71
Speaking English with appropriate word
intonation
3.17 0.70

Speaking English with appropriate word
stress
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From table 15, it showed that the most needs of pronunciation skill were to be
able to pronounce English consonant and vowel sounds (M = 3.20, S.D. = 0.61);
speak English with appropriate word intonation (M = 3.20, S.D. = 0.71) and to speak
English with appropriate word stress (M = 3.17, S.D. = 0.70).

Table 16: Vocabulary in the Sales field and related matters skill needs

Vocabulary skills M ean SD.
Knowing English vocabulary related to the 3.43 0.57
Sdesfield
Knowing English vocabulary in the business 310 0.66
news

As illustrated by table 16, employees agreed that they needed to be able to
know English vocabulary related to the Sales field (M = 3.43, S.D. = 0.57) and

vocabulary in business news, with mean scores of 3.10 and S.D. of 0.66.

Table 17: Appropriate expressions skill needs

Appropriate expressions skills M ean S.D.
Expressing with good understanding of 3.60 0.56
cultural differences
Expressing agreements and disagreements 3.53 0.57
Expressing regrets or offering apologies 3.50 0.57
Giving advice and suggestions 3.50 0.57
Expressing thanks 3.50 0.63
M aking appointments 3.50 0.63

It was found from table 17 that employees strongly agreed that the ability to
express with good understanding of cultural differences, with mean scores of 3.60 and
S.D. of 0.56; to express agreements and disagreements (M = 3.53, S.D. = 0.57); to
express regrets or offer apologies and give advice and suggestions (M = 3.50, S.D. =
0.57); to express thanks and make appointments (M = 3.50, S.D. = 0.63) were the
most needed skills respectively.

414THE NEEDSFOR ENGLISH COMMUNICATION IMPROVEMENT
Table 18: The needs for English communication improvement of employeesin the

sales division
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[tem Frequency | Percentage
(%)
1. Isthe English language necessary for you to perform your current job?
Yes 30 100.00
No 0 0
TOTAL 30 100.00
2. What level of English skillsis nheeded to perform your current job?
Beginner 0 0
Intermediate 16 53.33
Upper intermediate 14 46.67
Advanced 0 0
TOTAL 30 100.00
3. Do you need to improve your English skillsfor your current job?
Yes 30 100.00
No 0 0
TOTAL 30 100.00
4. |s English language useful for your future career plan?
Yes 29 96.67
No 1 3.33
TOTAL 30 100.00

5. How can the company help improve your performance and effectivenessin

English communication?

English usage at work 26 78.79
Training abroad 2 6.06
In-house training 3 9.09
Other 2 6.06
TOTAL 33 100.00
6. Which skillsdo you need to improve the most?
Listening 10 18.18
Speaking 17 30.91
Reading 3 5.45
Writing 8 14.55
Trandation 1 1.82
Pronunciation 3 5.45
Vocabulary in Sdesfidd 5 9.09
Appropriate expressions 8 14.55
TOTAL 55 100.00
7. Would you prefer to study with native speaker sto non-native speakers?
Yes 28 93.33
No 2 6.67
TOTAL 30 100.00
8. Do you prefer autonomous learning or collabor ative lear ning?
Yes 7 23.33
No 23 76.67
TOTAL 30 100.00
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tem Frequency | Percentage
(%)
9. Would you prefer toimprove your integrated English skillsor to focuson a
specific skill?
Yes 30 100.00
No 0 0
TOTAL 30 100.00

10. If a business English cour se was provided at your company, would you like to

join the class?

Yes 28 93.33
No 2 6.67
TOTAL 30 100.00

According to PART 4, there were 10 close-ended questions to investigate

respondents’ needs for English communication skills improvement.

1. Isthe English language necessary for you to perform your current job?

All of 30 respondents, they agreed that English is necessary to perform
their current job.

. What level of English skillsisneeded to perform your current job?

The result from table 8 demonstrated that intermediate and upper
intermediate levels of English skills are needed to perform their current job
with the percentage of 53.33% and 46.67% respectively.

. Do you need to improve your English skillsfor your current job?
All respondents absolutely agreed that their English skills need to be
improved for their current job.

Isthe English language useful for your future career plan?
There was only one respondent who did not consider English as a
useful language for their future career plan while the rest, 96.67%, thought
that it is useful.

How can the company help improve your performance and effectiveness
in English communication?
Most of them (78.79%) agreed that the company can help them
improve by using English at work place. 9.09% of them thought that the
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company should hold in-house training. Only 6.06% of participants
responded with other answers such as training aboard or offering financial
support and free TOEIC test to help improve their performance and
proficiency.

6. Which skillsdo you need to improve the most?

The skill that employees felt that they need to improve the most is
speaking at 30.91%. This was followed by listening, writing, appropriate
expressions and vocabulary in sales field accounting for 18.18%, 14.55%,
14.55%, and 9.09% respectively.

7. Would you prefer to study with native speaker sto non-native speaker s?
The result showed that 93.33% of the respondents prefer to study with
native speakers.

8. Doyou prefer autonomous learning or collabor ative lear ning?
It was found that the majority of employeesin the sales division,

76.67%, would prefer collaborative learning over autonomous learning.

9. Would you prefer toimprove your integrated English skillsor to focuson
a specific skill?
A 100% agreed that they would like to improve their integrated
English skills more than a specific skill.

10. If a business English cour se was provided at your company, would you
liketojoin the class?

There were 93.33% of respondents who would like to join a business
English course if it was provided at their company because they are
interested to improve their English skills for business, especially listening
and speaking skills. Also, it is convenient for them. On the other hand, there
were about 6.67% who would not like to join the class. One of them stated
that she would like to study on the weekend rather than the weekdays.

415THEDIFFICULTY IN USING ENGLISH WHEN COMMUNICATING
AT THE WORKPLACE
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Table 19: Thedifficulty in using English when communicating at the workplace of

employeesin the sales division

Item Difficulties Frequency | Percentage
(%)
1. Listening 1.1 To deal with Japanese accents 16 45.72
1.2 To deal with new vocabulary and 10 28.57
technical terms
1.3 To be able to understand effectively 5 14.29
1.4 To deal with rapid speaking rate 5.71
1.5 To be ableto listen to conversation by 2 5.71
phone
TOTAL 35 100.00
2. Speaking 2.1 To deal with new vocabulary, 13 43.33
technical terms, and word choices
2.2 To deal with difficult pronunciation 6 20.00
and accents
2.3 To be able to speak fluently 6 20.00
2.4 To deal with Japanese interlocutors 2 6.67
2.5 To dea with grammar 2 6.67
2.6 To be exposed to English speaking 1 3.33
TOTAL 30 100.00
3. Reading 3.1 To deal with new vocabulary and 14 56.00
technical terms
3.2 To be able to read effectively 6 24.00
3.3 To be exposed to English reading 3 12.00
3.4 To deal with grammar 8.00
TOTAL 25 100.00
4.Writing 4.1 To dea with grammar 13 46.43
4.2 To deal with word choices 8 28.58
4.3 To deal with formal styles of writing 3 10.71
4.4 To be exposed to English writing 2 7.14
4.5 To be able to write effectively 2 7.14
TOTAL 28 100.00
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Item Difficulties Frequency | Percentage
(%)
5.Trandation 5.1 To deal with new vocabulary and 19 67.85
technical terms
5.2 To deal with grammar 14.29
5.3 To be able to trand ate effectively 4 14.29
5.4 To be exposed to English trandation 3.57
TOTAL 28 100.00
6. Pronunciation | 6.1 To deal with correct pronunciation 10 62.50
6.2 To deal with a native accent 4 25.00
6.3 To be exposed to English language 12.50
TOTAL 16 100.00
7.Vocabulary 7.1 To deal with new vocabulary and 26 83.87
technical terms
7.2 To be exposed to English language 3 9.68
7.3 To be able to use vocabulary 6.45
appropriately
TOTAL 31 100.00
8. Appropriate 8.1 To be exposed to English language 8 29.63
expression 8.2 To be able to speak English fluently 8 29.63
8.3 To deal with vocabulary 6 22.22
8.4 To be confidence 4 14.82
8.5 To deal with Japanese interlocutors 1 3.70
TOTAL 27 100.00
9. Others 9.1 To improve English skills also 2 100.00
depends on the interlocutors
TOTAL 2 100.00

According to table 19, it was found out that there were various difficulties in

using English when communicating at the work place of employees in the sales

division at the Japanese trading company. The difficulty most frequently mentioned

are shown as follows:
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e Listening: to deal with Japanese accents (45.72%)

e Speaking: to deal with new vocabulary, technical terms, and word choices
(43.33%)

e Reading: to deal with new vocabulary and technical terms (56%)

e Writing: to deal with grammar (46.43%)

e Trandation: to deal with new vocabulary and technical terms (67.85%)

e Pronunciation: to deal with correct pronunciation (62.50%)

e Vocabulary: to deal with new vocabulary and technical terms (83.87%)

e Appropriate expression: to be exposed to English language and to be able to
speak English fluently (29.63%)

e Others: to improve English skills also depends on the interlocutors (100.00%)

4.2 DISCUSSION

To summarize, the majority of employees agreed that they need al English
skills to be able to communicate at the work place because it is necessary to perform
their current job, which needs intermediate levels of English skills. More than half of
the employees have tried to improve their English skills by watching series and
movies with English soundtracks or English subtitles, reading English books and
news, talking to their friends in English, and so on. They would like to join a business
English course if it is provided at their company because they are interested in
improving their English skills for business. Additionally, they prefer to study with
native speakers. For a particular difficulty of each English skill, it can be summarized

asfollows:

4.2.1 Listening
Listening was the most needed skill for the employees in the sales
division because it was primarily used in face to face conversation, discussion in a
meeting, conversation by phone and also in spoken discourse of sales topics.
4.2.2 Speaking
Speaking skills were necessary for the employees in conducting face to
face and phone conversation, delivering presentations in a meeting, and lastly,

participating in a group discussion.
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4.2.3 Reading
With regards to reading skills, the sales employees most often needed
to read information from e-mails, followed by getting details information from sales
documents, reading written documents related to the sales field: manuals, instructions,
price lists, product specifications, business letters, contracts, quotations, invoices, etc.,
and reading business news to keep up-to-date about world events.

4.2.4Writing

Writing skills are necessary for the sales employees since they need to
frequently write e-mails, take notes at presentations, seminars and meeting, produce
the correct format of minutes of meeting, and write manuals which include technical
terms used in the salesfield

4.2.5 Trandation

Regarding translation skills, both translation from English to Tha and Thai to
English were necessary for the sales employees.

4.2.6 Pronunciation

Pronunciation skills are necessary for the sales employees to pronounce
English consonant and vowel sounds followed by speaking English with appropriate
word intonation, and lastly, speaking English with appropriate word stress.

4.2.7 Vocabulary

The most needed vocabulary skill was to know English vocabulary related to
the sales field. The next necessary skill for the employees in the sales division was to
know English vocabulary in the context of business news.

4.2.8 Appropriate expression

In regards to appropriate expression skills, the employees in the sales division
needed the following skills respectively: expressing with good understanding of
cultural differences, expressing agreements and disagreements, expressing regrets or
offering apologies, giving advice and suggestions, expressing thanks and making
appointments.

To conclude, the skills that the magority of participants need for
communication in the workplace were the four basic skills: speaking, listening,
reading and writing. Also, the skills that they need to improve the most were
speaking, listening, writing, and appropriate expressions. On the other hand, they felt
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that their lowest levels of English language proficiency were in pronunciation,
vocabulary in the sales field, appropriate expressions, and writing skills, respectively.
Taken together, this shows that speaking and listening skill are their top priority and
need to be improved as soon as possible. Although they agreed that they have quite
high proficiency level of reading and listening skills, they are not high enough to
professionally perform their current job and need to be improved to reach a business
level.

As claimed by Dudley-Evans and St.John (1998, p.123), Need Analysis (NA)
consists of three components which are Target Situation Analysis (TSA), Learning
Situation Analysis (LSA) and Present Situation Analysis (PSA). These components
could be explained with the present study and discussed in this section.

Regarding TSA, there are mainly six questions about target situation and
attitudes towards that situation. Each question will be answered as follows:

e Why isthe language needed?

The majority of employees in the sales division felt that English is

necessary to perform their current job and useful for their future career plan.
e How will the language be used?

The English language will be used by communicating within the
company.

e What will the content areas be?

The content areas should focus on sales topics along with the four
basic English skills. However, an emphasis should be placed on speaking and
listening skills, followed by reading and writing skills in order to correspond
with their needs.

e Who will the learner use the language with?

Learners will use English with non-native speakers such as Japanese

managers, Japanese colleague at headquarters, and customers.
e Where will the language be used?

English will mostly be used at the workplace. They normally conduct
face to face conversation for listening and speaking skills while
communicating by emails for reading and writing skills.
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e When will the language be used?
The English language is used daily by the sales division in order to

complete normal workplace duties.

In terms of LSA, it is learning needs. They are how we are going from lacks,
which is the starting point, to necessities or wants, which is the destination. According
to Hutchinson and Waters (1987, p.62), the following questions for analyzing learning
needs will be discussed as follows:

e Why are the learners taking the course?

The majority of the employees in the sales division needed to improve
their English skills for a business level, especialy listening and speaking
skills. Moreover, they agreed that they would like to join a business English
course if it were to be provided.

e How do the learners learn?

Most of the employees preferred to study business English with native

speakers and be in a collaborative learning environment.
e What resources are available?

Resources available are commercial textbooks and supplementary

materials emphasizing speaking and listening skills for business English.
e Who are the learners?

The learners are the employees in the sales division at a Japanese
trading company in Thailand who are interested in improving their English
skills.

e Where will the ESP take place?
The ESP will take place at the Japanese trading company in Thailand.
e When will the ESP course take place?

The ESP course will take place after work around 5.30-7.00 p.m. (1.30

hours).

With regard to Present Situation Analysisor PSA, it iswhat learners are like at
the beginning of the course. As Dudley-Evans and St.John (1998, p.124) suggested

that strengths and weaknesses in language, skills, and learning experience are PSA.
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From the present study, the English skills that the employees in the sales division
agreed that they have the lowest level of proficiency were pronunciation, vocabulary
in the sales field, appropriate expressions, and writing skills while the highest levels
for them were reading, listening, translation, and speaking skills respectively.
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CHAPTER S
CONCLUSIONS AND RECOMMENDATIONS

The chapter presents a summary of the study, a summary of the findings, and

the conclusions and recommendations for further research.
51SUMMARY OF THE STUDY

This section summarizes the present study regarding objectives, subjects,
materials, and procedures in order to give readers an overall picture asfollows:

5.1.1 Objectives of the Study

This study explored the needs and difficulties of the employees in the
sales division at a Japanese trading company in Thailand, which corresponded to the

following objectives:

1.) To investigate the employees’ needs of English skills necessary for

communication in their careers;

2.) To analyze language difficulty that employees at a Japanese trading

company in Thailand encounter when communicating in English at the work place
5.1.2 Subjects, Materials, and Procedures
5.1.2.1 Subjects

In this study, 30 Thai employees from the sales division at the
target Japanese company were selected from a larger population (n =87) by stratified

sampling and proportionate quota sampling.
5.1.2.2 Materials

The research instrument of this study was a questionnaire
consisting of close-ended, open-ended questions and four-point Likert-scale
guestions. There are five parts. 1) general background information, 2) English

background information, 3) the needs for English communication in careers, 4) the



needs for English communication improvement, and 5) the difficulty in using English

when communicating at the work place.
5.1.2.3 Procedures

Procedures used in this study were a pilot study conducted with the
researcher’s advisor, one specialized professor, and five office employees from
similar companies. After the questionnaire was revised accordingly, they were
distributed to thirty respondents in the sales division at the target Japanese company.
The questionnaires were completed within aweek. The return rate was 100 percent.

52 SUMMARY OF THE FINDINGS
The results of the study can be summarized as follows:
5.2.1 General background information

The results showed that the majority of the employees from the
sales division at the target Japanese company were female accounting for 83.33%.
Most of them were between 26-30 and 31-35 years (46.67%, 33.33% respectively).
They hold a bachelor’s degree (76.67%) and have been working in this company for
1-3 years and over 5 years up to 10 years as a percentage of 40.00% and 30.01%
respectively.

5.2.2 English background information

The findings revealed that 70.00% of respondents have studied
English for over 15 years. 56.67% of al respondents have never taken any extra
tutorial English classes, never taken any courses aboard accounting for 83.33% as
well as never been in an English-speaking country (73.33%). They were mostly
exposed to English in company (80.00%) for 4-5 days/week (50.00%) usualy with
non-native speakers as a percentage of 76.67%. Additionaly, 70.00% of them
improved their English skills by themselves such as listening to the English news,
watching English movies, etc. However, they agreed that their proficiency of reading
skill was the highest level, followed by listening skill while pronunciation skill was
the lowest level, followed by vocabulary in the sales field.



5.2.3 The needsfor English communication in careers
The overall result demonstrated that compared to other skills,
the four basic skills were the most needed English skills for communication in the
work place. The very top rank was speaking, followed by listening, reading and
writing skills, respectively. To have a conversation face to face was the top rank for
speaking and listening skills. To deal with emails were aso the first rank for reading
and writing skills.
5.2.4 Theneedsfor English communication improvement
It was found that al respondents agreed that the English
language is necessary for them to perform their current job, so they all need to
improve their English skills. Half of them (53.33%) agreed that the intermediate level
of English skill was needed to perform their job. They agreed that English usage at
work could help improve their performance and effectiveness in English
communication (78.79%). Speaking was the skill that was most mentioned needing
improvement (30.91%). All of them would like to improve integrated English skills.
The majority of them (93.33%) preferred to study with native speakers as well as be
in a collaborative learning environment (76.67%). If a business English course was
provided at the focused company, most of the respondents (93.33%) would like to
join the class.
5.2.5 The difficulty in using English when communicating at the
wor kplace
The findings revealed eight difficulties in each English skill as
well as other difficulties that the respondents have found in their work place as
follows:
5.2.5.1 Difficultiesin listening
The first two difficulties that caused the problems in
listening the most were to deal with Japanese accents and new vocabulary and
technical terms accounting for 45.72% and 28.57% respectively.
5.2.5.2 Difficultiesin speaking
The mgjority of the respondents (43.33%) agreed that to
deal with new vocabulary, technical terms, and word choices was the most difficult in



45

speaking, followed by dealing with difficult pronunciation and accents and fluency
(20.00%).
5.2.5.3 Difficultiesin reading
56.00% of the respondents think that the most difficult
issue in reading was dealing with new vocabulary and technical terms. To be able to
read effectively was the next difficulty in reading for 24.00% of the respondents.
5.2.5.4 Difficultiesin writing
Most of the employees in the sales division accepted
that dealing with grammar was the most difficult writing skill accounting for 46.43%,
followed by dealing with word choices (28.58%).
5.2.5.5 Difficultiesin trandlation
More than half of the respondents (67.85%) agreed that
to deal with new vocabulary and technical terms was the main difficulty that they
have faced.
5.2.5.6 Difficultiesin pronunciation
To dea with correct pronunciation was the difficulty
that the majority of the respondents agreed upon (62.50%).
5.2.5.7 Difficultiesin vocabulary in sales field
A strong majority of the respondents (83.87%) said that
dealing with new vocabulary and technical terms caused the most difficulty in
vocabulary in the sales field.
5.2.5.8 Difficultiesin appropriate expressions
To be exposed to the English language and to be able to
speak English fluently were the first difficulties that many respondents have faced
(29.63%). Dealing with vocabulary, accounting for 22.22%, was the next most
difficult.
5.2.5.9 Opinionson other difficulties
Two of the employees in the sales division considered
that to improve English skills also depend on the interlocutors. In this case, their
interlocutors are Japanese managers. If they have low proficiency, it could lead the
employees to decrease their skills. Therefore, when the employees have an



46

opportunity to speak with native speakers, they forget vocabulary as well as
automatically decrease their listening and speaking skills.

5.3 CONCLUSIONS
The conclusions of this present research study can be summarized as follows:

5.3.1 Although the employees in the sales division at the target Japanese
trading company considered themselves to have a high English language proficiency
of the four basic skills: speaking, listening, reading and writing, they were in need of

improvement in order to function at a business English level.

5.3.2 Due to the highest demands being speaking and listening skills, the
business course for these employees should be concentrating on face to face
conversation, telephone conversation, discussion in a meeting, and presentations that
are generally encountered in this business context.

5.3.3 Regarding difficulties that employees encountered when communicating
in English at the work place, it was found that there were various difficulties
occurring from the different accents, new vocabulary and technical terms, grammar,
and overall exposure of English, etc. Listening and speaking skills in particular were
the most needed skill of these employees, since they need to deal with Japanese
accents, difficult pronunciation, new vocabulary and technical terms, speaking rate,
the conversation by phone, and grammar. These are topics that could be included in a

business English course designed for international sales employees.
54 RECOMMENDATIONS

On the basis of the findings and conclusions of this study, the following

recommendations were made for future research.

5.4.1 To broaden the scope of the research, since this study only focused on
the sales division, future research could be conducted with other division to discover

similarities and differences.
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5.4.2 To be generdizable, a future research should be conducted with other
Japanese trading companiesin Thailand.

5.4.3 To obtain more information, an in-depth interview with a representative

of each department should be included in afurther study.

5.4.4 To be comparative, a further research should be conducted with non-

native and native trading companies in Thailand in order to make a comparison.
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THE CONTENTS OF THIS FORM ARE ABSOLUTELY CONFIDENTIAL INFORMATION.
IDENTIFYING THE RESPONDENT WILL NOT BE DISCLOSED UNDER ANY CIRCUMSTANCES.

APPENDIX A
QUESTIONNAIRE

Needs analysis of Business English for the Sales Division
Ata Japanese Trading Company in Thailand
msInnzrnmdesmsmmndnguiegsiadmsuthene

v

nusimmsmdymaglululdszmalne

This study is a part of a research project which isin partia fulfillment of the
requirements forMaster of Artsin Teaching English as a Foreign Language, Language
Institute, Thammasat University. The purpose of this questionnaire is to investigate
the need of Business English for Sales Division at a Japanese trading company in
Thailand.Please kindly complete all items in this questionnaire and note that your

answers will be kept confidential and used only for academic purpose.

v
av A

msdveiiiudunilwesmsanmimunangasfadmansuniiudia (su.) aviinnsaeunimdinguily

Ed Ed »
Muatlszme aofum wnAnedesssumans uuuasunwatiuiidaiuiedsennudesnsldnmnsingugin
o w1 A aw Y o ada gy = o 9 £3 Yo aw g 9 ' v
dwmsvihonenusinmsmdymnagiululszmalnendamin nganaeudowldasudn fiddevzmodeyavesim’i

g o vy A A s = 2
Lﬂuﬂ'ﬂllﬁ‘ﬂ Llﬁ$ﬂ%i%ﬂlﬂuﬁﬁ!ﬁﬁ‘lulwaﬂﬂﬂiﬁﬁﬂﬂﬂ']ﬂﬂ'lﬁﬁﬂyu‘ﬂ'luu

The questionnaire is divided into five parts as follows:

2
] 3 1 [ 1
wuuaeumMideenily Saau daae il

PART 1: General background information
daui 1 Feyamllvesdaeunuuasvan

PART 2: English background information

dauil 2 deyaniug1uNBIINgHVL AU IN

PART 3: Theneedsfor English communication in careers
daudl 3 AnudesmImedanguNemsaemslue I

PART 4: Theneedsfor English communication improvement
daudi 4 anadesmslumsiannmudnguilemsaons

PART 5: Thedifficulty in usng English when communicating at the wor kplace
daui Sqiassalumslymmdsngulumsdemsluiman

Instruction: Please read each question carefully, put a checkmark(v")or fill in the
blank that corresponds to your personal information.

o X o = o A A a g v 9 o 9 '
ﬂ1‘]f!!i]\3ﬂ§m1@1uﬂ1ﬂ1u1ﬂﬂﬁ3mUﬂ NUATONHUIYNIDANVDAIY “ ﬁ@iuﬁﬁﬂ\ja1Q1Wﬁiﬂﬂuﬂlf’)gﬁﬂlﬂﬂﬂTl«!
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PART 1: General background information

1A v ) v
aun 1 ellf’)giﬁ'l'ﬂ‘ljmﬂﬂ%ﬂﬂﬂ!!ﬂﬂﬁﬂﬂﬂ'lﬂ

1. Gender(wea)

|:I Female wiv) |:I Mal e(@e)

2. Ageane)
] 21-25yeas@o2s®)  [_] 36-40years(ss-401)

[ ] 2630yearses0t) [_] 41-45years(41451)
|:I 31-35 years (31-35 1) |:I Over 45 years (unnan 45 1)

3. Highest level of education(szsunisdnmgegn)
|:I Vocational/High Vocational Certificate (a@ia@ni)

|:I Bachelor’s Degree in (15tynys3)

I:I Master’s Degreein (Uszynuniv)

|:I Other (Please specify) (éuﬂﬂsmtu)

4. Titleof department(%umuﬂ)

I:I Sales Department (wiunang)

Sales Support Department (wiunaduayununaig)

Technical Department (wuunimaiip)

NN

Delivery Control Department (LaunaaLAun1sda@uan)
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5. Length of timein current job(szaziaaniinnem)

|:I Less than 1 year (daandn 11) |:I Over 5 years up to 10 years
(6 ¥ uludeio 1)
] 1-3yearsiai) [_] over10years

(17nn91 10 1)

|:I Over 3yearsup to 5 years (31 Fullde51)

PART 2: English background information

AUN 2 TayaNUFIUM AN HUBIEADULLLRALAN

1. How long have you studied English? (vimﬁﬂumm'é”\mm:rmmuﬁﬂuﬁq)

[_] Lessthan 5 years (feandn 5 T) [_Jover 10 yearsup to 15 years
(10 TAuldders )
|:I 5-10 years (5-10 1) l:IOver 15 years

({7nn91 15 1)

2. Haveyou ever taken any extratutorial English classes:AUA, Wall Strest,
British Council, etc.? (MunaEauiiAsn1saengw i AUA, Wall Street, British council vida'ls)

|:I Yes (ipt) I:INO (lsdvmer)

Please specify the English language institute
(Ma‘mxﬁ@mmﬁumm)

3. Haveyou ever taken any courses abroad? (vihumadnenlusnadszsmasinevizalal)

|:I Yes (ine) |:INO (ladvmer)

Please specify year(s) month(s), Country
(Wsmazyy) a) (ma) (Uszine)

4. Haveyou ever taken a standardized English test such as TOEIC, TOEFL,
I[ELTS or other?

(hwasdaudnszauneange iy TOEIC, TOEFL, IELTS VEG) ﬁluﬂw)

|:I Yes (int) |:INO (ladvme)



Pleasefill in your score (lulsnsvypzuunaesvinu)

TOEIC( )
TOEFL ( )
)
)

IELTS (
Other (

5. Haveyou ever been in an English-speaking country such as US,

UK ,Canada,Austraia, etc? (thmﬂﬂﬂi:mﬁﬁﬁmmﬁx‘mqﬂumiﬁmﬁi'afﬁ'ama il
US, UK, ,Canada,Australiavisa %‘w] 1199178 13d)

|:I Yes (int) I:INO (ladvme)

Please specify year(s) . month(s), Country

GIEZEST) o)) (he) (Uszine)

6. Which situations are youmostly exposed to Eng| ish?(@mumm“lmﬁﬁwuﬁﬂ”lmsﬁmm@“qnqw)

|:I In Company(sluﬁﬁ'mm) DBoth(i”T\mm%)

] Indaily life(ludamlszansu)
7. With whom do you usually use English? (vinusinazldnimdsngumiulas)

|:I Non-native qoeakers(t:iﬁiﬂhﬂ@mmmm)
|:I Native speakers (idnasn sy Americans, British, Canada, New

Zedland, and Australians)

|:I Both (ﬁmeﬁﬂ)

8. How often are you exposed to English language?vinuldnimdennuissiiiesle)

[_] 1 day/week (15usiadiln) [_] 45 daysiweek
(4-53upadU a5

[_] 2-3 daysiweek (2-35usadiiand) [_] Everyday (i)

9. Haveyou ever done anything to help improve your English skills?
(VIwpeindslaiedunsimwniinsenmdaingrresinulinauiie )



55

|:I Yes (int) |:INO (ladvme)

Please specify
(Tsmazy)

10. What do you think your English language proficiency of each skill is?
Please put a checkmark (v”) according to the following scale. (ufndn

ANuaNNIaTunT NI dengeufainsresinudne luinaeile m;t:mﬁﬁm‘émum&
(V) ugndupnaiugag

4 — Excellent Fiflem)

3-Good (7)

2 —Far (thunans)

1 — Poor (ueiunn)

English language proficiency 4 3 2
(AMNAINFD LUNT L TN E1BING 1)

10.1 Listening (n13#)

10.2  Speaking (n13ym)

10.3 Reading (n1sa11)

10.4  Writing (na1aiaiw)

10.5 Trandation (n1suila)

10.6 Pronunciation (mseanide)

10.7 Vocabulary inthe Salesfield (ﬁﬁﬁwﬁﬁ' Lﬁ'mi’l’@ﬂm\imﬂw)

10.8  Appropriate expressions (nsldnsnaliatnamunzan)

10.9 Others(Please SpeCify.......ccovviveiiiiiiiiennnnn ) (ﬁlu"] Tsmazy)

PART 3: Theneedsfor English communication in careers
A9UN 3 ANMUARINITMENAINHNDNTARENT LU TN

Instruction: Please read each statement describing needs for English communication
in the career and put a checkmark (v") according to the following scale.
MInee nganswdeanuduaniussesiinnudesmslumsl¥ndingulumsdeats wieuisiunioaine

v adnduauiuda
4 — Strongly agree(iiiudisediaun)
3 — Agree (iiude)

2 — Disagree(lsiriudan)
1 — Strongly disagree(hiiudiediann)
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No.

(1)

Needsfor English communication

(AMNABINIT LUNT LT NN lun197ad9)

Need English skillsfor communication in the work place
(AausiRans ldinEn 1w dIngelunisdeansluniienm)

1.1 Listening (n3#la)

1.2 Speaking (nsyyn)

1.3 Reading(nnsa1u)

1.4 Writing (n1s:d@ia)

1.5 Trandation (n"suda)

1.6 Pronunciation (nseeniaag)

1.7 Vocabulary in the Salesfield (éhﬁwﬁﬁﬁm%@ﬂmqmﬂm)

1.8 Appropriate expressions(nislinisna liatnaumunzas)

1.9 Otherg(Please specify........ccocvviiiiiiinnninn, ) (ﬁluj Tsmazy)

Listening skill needs (aqnusiaanisvinsesiunigi)

2.1 Listening to spoken discourse of Sales topics

(NsWanE g lasnnsene)

2.2 Listening to conversation face to face

(NMITUNFUNUBLLAIBIRA)

2.3 Listening to conversation by phone

(NIRILNARNUINIINTANS)

2.4 Listening to adiscussion in a meeting

(mﬁéﬁqmiﬂﬁﬂmﬂiuﬁﬂ?mm)

2.50thers (Please specify.........ccoevvneennnen. ) (ﬁluj BIECET)

Speaking skill needs (A usiaenisvinmzituniInm)

3.1 Conducting conversation face to face (nsaununLLFasac7)

3.2 Conducting conversations by phone (nsaununisingdnii)

3.3 Participating in agroup discussion

(nMsfdausanlunisailsengs)
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No.

(1)

Needsfor English communication

(AMNARINIT LUNS LT NN lun1s7agdT)

3.4 Delivering a presentation in a meeting (maﬁmuaiuﬁﬂs:cqu)

3.5 Others (Please speCify........ccoevvininin.nll) (éuq‘iﬂa‘mm)

Reading skill needs (Aausiasnisvineesiunisant)

4.1 Reading written documents related to Sales field : manuals,
instructions, price list, product specifications, business letters,

contracts, quotations, invoices, etc. (n1sguienanssneinesdeeiv
2N13N9208 LU ARe eaziBunRuA anuneniegsia dyan Tuiauesan

Tuudaspdudn uavbu)

4.2 Getting details information from Sales documents

(NM3gueLiUREazIatnsing arnenasiineadesiunisune)

4.3 Reading business news to keep up-to-date about world events

(ﬂﬁﬁjﬂuﬂﬁqq?ﬁ@LW@Emmu%@gmmmmmmi@ﬂ)

4.4 Reading information from e-mails (nsewiaifiusmaazi@anann

=l &
ANR)

4.5 Others (Please speCify.........coceiinnninll) (ﬁuq‘iﬂ@mtu)

Writing skills needs (aanusiasnisineefiuniaidaw)

5.1 Writing e-mailsiniaidiauaiua)

5.2 Writing manuals which include technical terms used in the
Salesfield (nMsaugienIAAnTanIzn19AIUNNT18)

5.3 Taking note at presentations, seminars and meeting
(N39ATTUNNIZNINNIFUNAUD NITFNNUN LAY Tuﬁﬂ‘?:ﬂ;u)

5.4 Producing the correct format of minutes of meeting
(Madleueunstsvgundgluuungnses)

5.5 Others (Please speCify........cccevviininannn) (ﬁluﬂﬂimzu)

Trandation skills needs (Aanusaan sinmeaun1swla)

6.1 Trandation from English to Thal

(miu,ﬂ@mm@"\mqmﬂummim)
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No. Needsfor English communication 1
(1a) (AnusaInslumsldmuaangulunisdasns)
6.2 Trandation from Thai to English
(miLLﬂ@mwﬂmLﬂumm'é’\mqw)
7. | Pronunciation skills needs (aausiasnnsyinsysunisaanides)

7.1 Pronouncing English consonant sounds

(m?@ﬂﬂLﬁmwﬂmmuzmmﬁﬁﬂqw)

7.2 Pronouncing English vowel sounds (m?@@mﬁmm:mmﬁmqw)

7.3 Speaking English with appropriate word stress (n13y»n

o v = o v a ¥ OI 1
ﬂ’]‘]&f’]'ﬂ\iﬂmﬂﬂ’mﬂ’]i‘@@ﬂl@ﬂ\?V’]’]Tﬂiﬂﬂ]L@ENLHH@;\?WW@H’}\?LMN’]Z?@N)

7.4 Speaking English with appropriate word intonation (n1sya

mdangusaaniseendeslulssloalag 1 fidesgenatamunzan)

7.5 Others (Please specCify.........ccocvvviiinnninl) (ﬁluﬂﬂimzu)

Vocabulary in the Sales field and related matters skill needs

(AYNFBINNT NN A AN I I9n19 e AN et <)

8.1 Knowing English vocabulary related to the Salesfield

(nafAAnsinnedenguiinendesiusaniseng)

8.2 Knowing English vocabulary in the business news

(nsfAnAnsinnmdannui i lugnagsna)

8.3 Others (Please speCify........ccoevvinininn.nll) (ﬁuﬂﬂamtu)

Appropriate expressions skill needs (aanudiasnisiinsenisldniswalaoenamunzas)

9.1 Expressing thanks (nsuamannszaunm)

9.2 Expressing regrets or offering apologies

(NsuanaANLdsla 1ise n13ae8sie)

9.3 Giving advice and suggestions (nslidaiauauizuazAiuin)

9.4 Making appointments (n131inviael)
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No. Needsfor English communication 413|121
(1a) (AnusaInslumsldmuaangulunisdasns)

9.5 Expressing agreements and disagreements

(N9uaAIBBNTNNNTWILAS) L Winsag)

9.6 Expressing with good understanding of cultural differences

(N8R9 BN A28 AN 1A THAM N LA NFANN T UEITNUBIAUANNUALN)

9.7 Others(Please SPeCify.......ccccovviiiiiniiiiniinin, )('f?]'uj Tiamsey)
10. | Other skills (Please SpecCify.......cccvvveiiiiiiinennnn )

(Wnezaw) Wensey)

PART 4: Theneedsfor English communication improvement
AN 4 ANMNARINIT IUNTWRIRINNENRINELNENNTRRdNT

Instruction: Please read each question carefully, put a checkmark (v")or fill in the

blank that corresponds to your personal information.

ATWAY NJauEuAaNInaaziasn NwTeannnY o vTelRntend nasludesdnelinseiy

fa3a189viN1

Is the English language necessary for you to perform your current job?
(Mdangedansndusenisfifuluiagivaesiuiall)

|:I Y es (aflu)(Go to No.2)(wnda 2 sia) |:I No (lxanlw) (Go to no.4)
@ luvnga 4)

What level of English skillsis needed to perform your current job?
(Mdangeszavlandacuandusents fuReueesinuluilaqii)

|:I Beginner (szsusiu) D Upper intermediate

(i:ﬁuﬁz_gmd’]i:ﬁumw)
|:I I ntermediate (szaunang) |:I Advanced (szaudandnmy)

Do you need to improve your English skills for your current job?
(Iusesnsimuinezn s dangmie 1 luaniiaqiiuresinursa i)

|:I Y es(#aan3) |:I No(lsisieenns)
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4. Isthe English language useful for your future career plan?
(Mudangeaiuseunuluananesadnvinuize i)

|:I Y es(anilu) I:I No(lxanfl)

5. How can the company help improve your performance and effectivenessin
English communication? mqu?ﬁmﬁzﬁ'auﬁ%ﬂﬁvﬁuﬁmmmiﬁamammﬁmqm@whu

1éneingls)
[_] English usage at work [_] In-housetraining
(1%mm§mqm7ﬁwm) (miﬂﬂfamﬂu‘ﬁ'ﬁwmu)
[_] Training abroad [_] Others (Please speify)
(Nstlnausnlusetszme) (%Iuj BIECET)

6. Which skills do you need to improve the most?
(Fnseneiulanvinufean1swmuININga)
|:I Listening (insyniails) Trangdation (vinsrznisuila)

|:I Speaking (inmen1sym) Pronunciation (vinszannides)

=

(] Reading ginsznnsew Vocebulary in Sdesfidd

(AANA laannsang)

|:I Writing (neeidaw) |:I Appropriate expressions

(Msldn1naldatinsnaesiagan)

7. Would you prefer to study with native speakers to non-native speakers?
(MusieensazGauiuidzesnisnnndgnlaldidnaasnimn)

|:| Y es (1) |:| No(ls{1)

8. Do you prefer autonomous learning or collaborative learning?
(MumeunarFauiiefeaaEeuisuiuiuiew)

] Yesqa) ] Nolaild)
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11. Would you prefer to improve your integrated English skills or to focus on a
specific skill? (‘Vimm@u%zﬁmmﬁﬂmmmﬁmqwumﬂé’ﬁuwé‘@uﬁummdﬁqu:é’m’lm

é’ﬁw‘ﬁ\i)
|:| Y es (1) |:| No (lsi1)

9. If abusiness English course was provided at your company, would you
like to join the class? (fandngnaniwdangegsnagnintunusEnaesyinuy vinuazidnsax
Fauvizel)
|:I Y es (1dingqw) |:I No (lsitdinga)
Please specify your reason
(Tsmszyimpnareeving)

PART 5: Thedifficulty in using English when communicating at the work place
dauh 5 alassalunisldnimaingelunis@aans luninnu

Instruction: Please express your ideain the provided space below
ATwa TlsalanapuAaiLlUgasINATUATS

1. What are your problems related to listening in the Sales Division?
(TTywswineenisieaawinulunudiaamansls)

2. What are your problems related to speaking in the Sales Division?
(HTeymisnuineenisyavasinuluanudaanupeesls)




3. What are your problemsrelated to reading in the Sales Division?
(TTymdwineenisauaawinulunudaanananyls)

4. What are your problems related to writing in the Sales Division?
(TTyswinsenndauesinulunudaansnanyls)

5. What are your problemsrelated to translation in the Sales Division?
(TymsnwineensulazasinulunudhaaaAnesls)

6. What are your problemsrelated to pronunciation in the Sales Division?
(TTymswineeniseanidasavinulunudamanansls)
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7. What are your problems related to vocabulary in the Sales Division?
(ﬁmmmuwﬂwxmﬂwwwmmmmmmmﬂumwﬁwmﬂaaﬂ,i

8. What are your problems related to appropriate expressonsin the sales Division?
(Heymsrunsldnsnaldatinsasuasaaminulunudeaapansls)

9. Any other problems, please specify (fnfiiloyu ’mu"] Tlsmszy)

Thank you very much for your time to fill in this questionnaire.

Any comments that you made, they will be strictly kept confidential.

(reunnuunAzdmiuNMaduaazinarsuda e lunisaeuuLLaeUN N YA

li/smsiuladrmauAnsivaasinuasgniiuiluaaInaL)



Name
Date of Birth
Educational Attainment

Work Position
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