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ABSTRACT

At present, food business is considered as a highly competitive
business due to information and communication channels that facilitate access to
new technologies. Consumers are constantly adapting to social and economic
information as well as the emergence of new values. As the result of these factors
manufacturers need to find new products development strategies, new marketing
and new innovations to meet unlimited needs of the consumers. Therefore, the
author is interested to study in pork that Thai population widely consumers as a
basic food in daily life. To study the product differentiation and market structure of

pork S-Pure brand products for marketing strategy.

This paper is a study, "Structure and Competition Behavior of the S-
Pure Pork Industry in the Food Chain Restaurants”, covering the study of the structure
and competition behavior of the S-Pure pork industry in Food Chain Restaurant
channel and marketing strategy for Brand S- Pure, this purpose is to study the
relationship between demand and supply structure of the market by analyzing the
cost of production, Price structure, supply structure of swine market , market share
as well as pricing behavior analysis including price competition and non-price
behavior in terms of demand to examine the marketing strategy of S- Pure products

in the sales channels “Food Chain Restaurant”.

The study uses both primary and secondary data include sales data
production information, price information and market information to do statistical

and descriptive analysis.

The results can be summarized as follows. From market analysis and
the swine industry study, the S-Pure pork market is fully integrated form by big
players. The second largest market share of pigs after CP and have position market of
the consumers who are buying. Therefore, they focus on selling and marketing
products to the Food Service with higher GP% than the others channel. Consistent

with the current consumer behavior analysis focused on quality food consumption,
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can check out the source or the origin, consumers with tastes and wealth are more
popular eating out and most likely to consume more health food. With the health
trend and with the demographic structure started to change they found that an

increasing proportion of older people. So, the S-Pure product is a consumer product.

The results of the study showed that S-Pure pigs have a strong point
in producing superior quality products. It is an antibiotic-free product. But lack of
communication and marketing in terms of awareness to both direct and indirect
consumers, as well as position of the product is not clear and only communicate in
brand. While competitors can compete in terms of product identity, such as
Kurobuta the perception in terms of deliciousness comes with the breed. These
products are sold by CP and have a pricing strategy that is consistent with sales and
marketing. Therefore, it is important to adjust the position of the product through
pricing to ensure the quality is the price, marketing to the final consumer by creating
awareness for consumers to find products through retail channels, such as the Food
Chain Restaurant, the clarity of the brand or the product to be different. Including
communication using online marketing to achieve speed and reach consumers

through various channels.

Keywords : Marketing strategy of pork in Food Chain Restaurant.
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24 USEm Inewan wianesa $11m

25 U3H Lowduil 1ln 911

26 U39 Blaway wunilng yaa 911in

VLR, 910 http://www.thaiswine.org/Portals/4.
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3.2 ﬂi%‘U'J‘L!ﬂ’TiNaﬂ?]ﬁ]\‘lﬁq'iﬁﬁ]?]’]‘ﬁ’]iﬂiU'Nﬁ]i

lunsudnemsien1susinalunnYeQAAMNTINNTHAR HNEAIEYINN1IHER

Y

LUUATUINRSHTRaRRUNUNSNARLaILiuTaauaIunsatunsudsdulunainlaeiiining
NSHAARINING 3.3

- ANSHANDINITEND

( N a W
L. nsuandnd
—_— ANIYU/ FNINUY
\ v, - o
( ) > | lsadea/diuvay
Undl Wsudnudes Y :
{U3LnA (Customer/ Consumer) N1SHAADINNS
@ @ )
Ugsan/wusgy
J
N19Y18/N13AAA ‘L
i B 4
ITUVavaanea
OEM Market Distribution

AWM 3.3 NIEUIUNINENATUIRSIUEIAENS. 91NNTaTUVRIIT.
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3.2.1 Mseirdunazgnsuaznsulsgy

'
1 A

lunsudngnsiyndamuneeliguslnalatenslasunandniiiognsni

a9

Y a o [

AuALazUaenfeNaansunNgnandeaunsaiinilslagean delunisndnanslvd

Y

UANADIANTDEI8IUTENT N1FIANITEEIRANTUAZAITIANITAIUBINIT TIUTINTT

Al
midsstunaunisandiunazuazniswusanmaingnsidimduillognsdmiuuslan adl

%”’umauﬁﬁwﬁzg 3 Fumenlunistunazann

(1) MsIansEnsnausil (Ante-mortem)

(2) msshdunay

(3) M3IANINAIGUnag (Post-mortem)

fefisrasiBonvosnszuiunisndalundazdunounisertunazans

Faoludl Buanmsiuansainiduansyudiodadilsadengns lnefinismsraaeuriiniin
pannass e lnefinismuauansniglindn Animal Welfare uagaidsssioluiilovh
msshanslimsinutiesiian uddsddeadngdnsruiunisiiauarein 8 duneu iledude
dngtesthumas Tnsnaeaiianszuiunisegnglfnasgiunsianiidunafiosidesduwey

TUFwa9n19n15anamLemly AININA 3.4
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%

Transpartation Check weight

-B-agonist 50 ml. [Urine)
Sulfamethazine 20 mil. (Serum)

Ante - mortem

Line Slaughter ’ I
'n. i .
—

Head/Heart

08-1.3 A
= ot Time < 8 sec
j ) s ; * wiren 345 i

¥ P Herdl
; ; Stay 2-4 hr.

Dehairing

)]
Termn “C
o Time 36~ =

-. . k=] & -
Temp mm o
Post - morten Gas 1.4-1.5 bar
Time 3-4 sec
i Packing
fe L=lle g
Chill rmeat
Loading Cclg:ﬁgg ae Metal Detector

Fe.non Fe,Sus
CCP3

Temp 0-4 +C

Defect
Contaminate
Hazard

59 ceceis
=T o8 [T

(@] 1 | |8} &) 1 | L L)
| [ | | [ |
T <«
Scaldi VA A A

emp &2-64 Bleeding 2 5 min

Time 1.2-1.4 min

Final wash CCP1

-.‘,. H
Waoterz &L a
Frassure = 1.5 bar Overnight
Eviseration Chiorine 0.5-1 pom. Temp reomfearcass 0-4 -C
Splitting Time 12-18 hr.
Trirmming Cutup

-mw Cut up

AN 3.4 PunaunIIHER. INNTATUVDILIT.

A
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3.2.2 MIWUNIABINEGNTUANITAALAIYINGNT
3.2.2.1 MIWUUNTATIN AD NTTIWUNAMAINYINGNTIALDIAENITHINTUN
ANBAEYINNINIEAIN USUIKaNEs agsAusenaurenn neau1sawusnIngInta
Ju 2 dnwae
(1) Quality grade fia MSIENANATUAMNINIINAITRINTUIAN YUY
menm wu e sedulasuumen
(2) Quantity grade fio nslEnUTITIUTUIUMI OIS UNIATINITLUY
aunmenlasfiTnsannUiinanandstudingos Wudndiudounaiisuiunsegn A
vunweslsiudunds 1uiu Tneunsgruifeldidunusilunisdansesnuninie USDA
UINTFIUNTENTIIUNBATUIIANSTOLUTNY LAZUINTTIUVBIE UENIUNINTTIUAUA N YAT
LAZINTUINYIA NTENTIUNUATUALENNTAL (UNDY.)
3.2.2.2 M3fawAIngns fe n1stiunasuadiauusineanidudiug sy
Snuarduile iosnamuandiiuandrsiurestuideudazdiu waznitoldmungfunns
UszneuemsusiazUszinviilemauaussienuiosnisvesdiuslnm Tnonsiaussazans

[

fulainsdausmulasinszanuaznauilenddey lnanisdnussuseanidu 2 3wane

De
De

(1) Madinussgnsuuulng Buainnsnisutsansidu 2 nlaglsidnng
angumgiienn wiedoniiwingu snvlunduiieidognimonnatn dmiunainanuas
wornUandedngAnssunistuvasiuiiuazddudaniugiadiiin

(2) M3siausisgnIuLaIng wWunsihwnanseenduaesdnudiiein
ansluangaumgiiiunan 24 Hludlurenduiigaumal -4 f30 ssrmwaidea Fondnuas
g1t by ntudsiludauiuuuaina 2 duneuldun
msﬁmwia%udauiw@j (Wholesale cuts or primal cuts/ Mainpart)

A flovaamids (Ham)

B 1ilodu (Loins)

C iilodhuuunaslvia (Boston Shoulder)
D silov it (Picnics)

E iloanuty (Belly)

F &las< (Rip)

Ref. code: 25595304010407RSU
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wazN1sAaussdudIugas (Retail Cuts) Litawmniunisusinalazussaiuviaiienisuie

WU retail gan1nUsEnau NN 3.5

Tenderloin German-H

> Kaki-H
>
Rib

Sparerib

2 v Soft Rib
”Backbone

@ Shoulder

. Front German-S
, Leg . 4

BN Kaki-S

Jowl meat

\

* NGURLD 15U KUD A, KUO B .
. W AN e T s
* NQUUU/IABUU 18U Uulgo Juidao
e NAUNS:AN 18U NS:ANAURAD v \/" A
NS:ANUINSUM NS:ANTOIU 8 -
e nauindovlu 15U AU Tn Folo 'ﬁ \?@, * TR N
Jom U ns:w: 18 g L3
" : ':D% Ay &: ¥ b
e nauiAviIto 15U IAVITD A, =

iAvido B, AYURA m Eé‘é’“s’i %

e NAUAD/RUINMIN IBU AOoNau KOIaeD

s ,,:')'3; "i- " %

AUIMN 1-2 Lo W 3
o .

& AW D e = o
- O @ = - -

Al 3.5 Fudiugnstiuvag. 310 http//www.foodnetworksolution.com.
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3.2.3 nsudsuiilegns Aenszuiunistumsdawlasilognsanlviin

a

AuaudRTWasuwaslyannidy Tnelidnguszasdiionisiiuinw 1iinsawif wieass

'
| a a 1%

yar At uFuA ImaLLﬂamiLLUﬁgUmmﬁﬂwmmmLﬁaé’mimwﬁauﬂsgﬂiﬁﬂu 2 Usvnm
323.1 wAnfmiianruin (Comminuted Products) fie nsiUdsuuas
anmuewdndnsiivifivunaidnas udnhinsautulniiieassednsausilvdesnsn
3.2.3.2 HanfusvUIALAL (Non-comminuted Products) e nsuusgu
Tnssaadeandinaiumiloudoanund udiimafudiutsznoudug iy udahlvilian
AINNTINITNINANTY wan Aosudn weeu Wudu uwazaiusawuadsniswdsguladu 5
Usean
(1) Ussannusiauas Aausia
(2) Ussuammsinidsen
(3) Usstanmiininae
(4) Usztnnatatu
(5) Usztanemsniauuilng
3.2.4 Qmmm‘ﬁa (Meat Quality) ammwLﬁ@lé’%’uwaﬂiwumamamﬂms
Fansdainewdon 1esnnnisudsusamienienindnanenisiinalgndseuly
n&ile waevdnmsvssduaunmasdarudiiusfunmuaudneluioniu Appearance,
Palatability, Nutritional Composition, Yield, Food Safety R AMTUNIHERYRIUT I
nlnsléfmun Quality Attributes fusinasl5sil

3.2.4.1 Composition and Yield suildin Ao IuIukanGnfieengnain

Sp8arURLawAY AMUNUIVDIbUITY LaradAUsENaULIN

v
A A Y

3.2.4.2 Appearance and Technological Properties A%HTIM Ao dnwale
naneankazAuandatunisiluudsiude lawa @ anuduii anugangu luduunsn

druusgnauvenanulilenaaAiilazn1enn

¥
(Y]

3.2.4.3 Palatability dwiitin fie Amueses lakinuyy AN 58 nAY

1%
[

3.2.4.4 Product Integrity FuHYIA AD AMAIMILATUINIT WATAIY

Yaannganassedl kagdnnIn

[
[

3.2.4.5 Ethical quality @wlada Ae szuulunisaiuauasesssulunis

(%
v

U URredminniunoumutedadu Animal welfare

Ref. code: 25595304010407RSU
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3.2.5 Uadendenasianuninila nansenunaleUsen1sNaNansenusanunImn
Woandwwalinunimileinnuaiunsalunsguin & uaz pH Adsulvdwaliinng
goudayaryn dudunanadidudngns S-Pure WianudAgyiunng Jadelufivey ioan

= =

AugadsaunmiilugauevesndndadiiedesiuanuunnsesiiliiAnduamuniniie
ans Inedadeiisesdndslaun

3.2.5.1 Uadgannidnd nantadnwazanizvesaeiug anulstedusn

=t ] ! = dy = dy v sa o o [

91¢ LA PIAINARDANATEAVDIGNTLAZANA ML Failognsaneiugniniswaundy
S-Pure 9rsEdinsriimsnantiaeiuiuUssIvnne Ann 1neAaInaT

3.2.5.2 anngwingen N15USUANAaTENIIN STUUNTIANITUAYNITLEEN
g ANMUMIWILYEIERT UardsdnenuaznInINIsuReInsENsidlsadon

3.2.5.3 A1ElYuINTg aﬂﬁﬂizﬂammz@mmw WNATDIMNT TIUAEN N
ANNANYTRIVEITIINEFNT

3254  avadnd nsidgegdniliusiaainlsa waznisaansiden
Uty

3255 msdudeu Wunsnssiulidaildndianuegramidn lngiang
Tugansuwdilsadon uduransenuiuduluyuhveguaidu M3enems dwinde

A ! & v ' A g va = ] ! &

Wiy nsviunguivy Wusu weanlineliiinanueSenavay deasionuniniile

3.2.5.6 M3viliaaukazn1sasuLUaImadsdnInng Wy A1NuLSI999%0
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a2

TA598519UaTNOANTTUNITUYITUVDIFNITUUTUA S- Pure Wisufugudslunain

4.1 YALAUVRIFUAT S- Pure Liguiugudslunain

15799 4.1 JeyansiIeuiieunansioue

4.1.1 WSsuigunannueilun1lng waz S-Pure brand

Criteria

Betagro

S - Pure

1.feed

e v & a = % o Y yee v a
a'lmiﬂ‘maﬂawaﬁmnsti»i’lu&l'mig’mmWﬂni %ﬁquqﬁﬂﬂigﬂaaUHGUﬂaUlﬂﬂﬁLW]ﬁQ')ﬁQﬂU

2. maldauas

1589lusEUU evaporative system waziiszuulasnulsa Bio-security lngnszsuaun1snanlasunissuses

A5n15Laee GMP, HACCP, 1SO
3.Logistics AIUANEMNAL 0-4 BeA1 AudslauslaA
Criteria Feature Benefit Prove Feature Benefit Prove
4.88Wug AnLdanaenugnly | Usunaullauns | % lUshuge | USuuseiugli | adnuju | eSesdnadiuyy
DRI g4 IfAnuniu szau | g9 Shear force
3-4
581 %uz | Linuasandng Uaeafeanans | nszudunis | Lidinaslden Lifien | nszuaung
4 = % aa aa
Wasandiszezngn | ANANS N3IEBY Ufdiuzaaen | UfBue | Asa9daUYes
Ty vodlssa | seeensiugns Tseauudssy
wuagu YU
v 9
6.nauuazsd | Feed 81915 1% naulenaly Marbling \edindu | Volatile fatty
4 .
UINTFIU AUNBINAA breed waz nay acids
MMNTGATHLAY
7.M59AN"3 FTUUNISIANT dnsuaanlsn WINTFUMT | fegnsuaeaa | Uasadey | nssuaunis
nawlumfy | WasgIuniuman NTIIAN ISumsguas | gega NTIVFBUVDINTY
animal welfare ﬂiuﬂv’]ﬁm’i A HAZAINUINTFIU
YOIUTEW

M. 1INNSTIUTINTeYaasiUSs U uTayalags

[y

Y.
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4.1.2  AUANUANIDYALAUVIIRUANNBUAUALYY  9INUITEVRIUTEY
LWIBULTBUIEINNAUAILUTUR Betagro WuUsUA S- Pure wazduawnluluvowann awnse
uuNyAvUvIonnaNURIINIEYeY Brand Betagro, Brand S-Pure uag Brand vlUlu

% o =i
mmmlmmu@mmwmmsww 4.2

A15197 4.2 NS EUTgUAINUUADANYTENINUTUR

X X X X

S pure X
Betagro X / (fiszazvgaen) X X X
wuirlltuviasaaia X ? ? ? ?

M. 1INNITIUTINTayaaziUS s uTayalngsde.

WazlilonaNAALINYeIENT S-Pure @1130MNUATAAUATLNMUNTINAMATN
Wedninunnanliluide 3.2.4 (Aunile) dall

4.1.2.1 §3Ia9 1 Marbling score (lusiuunsn) wnlusiuunsnluiioweoyay

o § v & A~ a A a -] o X vy

lvinunniiledadinaunin fis Marbling Beeezivilvililey lnsaunsadinaunniiels

v
MUY

Pork Marbling Standard
v \

1.0 20 || 3.0 4.0 5.0 6.0 10.0
o N ) .
S Puié

Alsyuny

AWM 4.1 ANuFIRUEIENINg A1 Pork marbling standard fiunsinniile. 3ndeya

Mﬂﬁl‘ij’WUﬂﬁ‘iﬁi'Jﬁ]ﬁaUQNﬂqwsﬂENIN\?’W!.
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4.1.2.2 f%¥ad1 2 A1 pH (§n51n159111) Iaefia1sane pH aavineveile

e pH gaunefanisguivediless ey fuainii

5.60

5.50

5.45

5.40

5.30

5589

pHu

5.56 2

5.5g3

s.a2P

AN 4.2 ANUFNRUSTEVNIN A1 pH AURMAIMILLR. IINTBLAIINTTIUNITATIAABUADIAIN

2949154

Usngantiuninefanisudn

30.00
29.50
29.00
28.50
28.00
27.50
27.00
26.50
26.00
25.50

J1U.

¥
v Ao

4.1.2.3 YN

v
o

27.18%

S-Puré

a

g9a9 vilviilavumdssaan

% Cooking loss

2733"

o
BETAGRO,

20.87 0

3 Cooling loss % M3gauideniinseninalgn mnan

AWM 4.3 ANUFNRUSTENING A1 Cooking loss fUAMAIMILL. 91NToYaNIATFIUNNT

ﬁi?ﬂﬁ@ﬂﬂﬂiﬂﬁW‘U@ﬂIiNﬁu.
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4.1.2.4 fFIAN 4 A1 Shear Force ALsedneULLD MNUsINgATaY

nnedsldusedeglunmsdaiielvivin wanainieyy

Warner- Bratzler Shear Force

ace®
az7o
a0
aso | .
4.40 4252 4.23° |
aso - . °
a20
4.10

Alsung
9 Y

4.00 ~
| ) 19a.ndyp -
- | o
S-Puyeé e

AT 4.4 UansnNUETuSTEnIng A shear force AugmunNLile. 91NTaYANINTZIUNNT

Gli’lﬁ]ﬁ@UﬂﬂJﬂ’]WﬂJ@ﬂIﬁN’]u.

'
=

PNNBNUITHVRIUTIN azituleandudn S- Pure dgaauludosvaagmuninms

U a 14

HanuanA1Inauldlunatn dewalvnuninilevesuminseglusyiudumniion uazdl

v v &y YA U oa v o & v & = = Ao ' ) '
sadudanlndlAgaiudumalsyng Nalludaaninieasianuiisufseiulundsaduda us
yanulusesnunmnsnandinaduladefiumduenuinailuwiveanisiinisnanaiie

aseyarinliiuau waztaduwinainegedsdu (Sustainability)

4.2 fununsnanuazlaseainesan
4.2.1 AUNUNITHER

mnnanfdanaiiasauunisuandualadad luntdnaifnisudn

a s

4ns AzUsznoulumeduyuINNsEUILNMINGR 5 Junaulain duunskandnd (aewug

9 9
d0d) AUNUOIMITANT AUNUNITAKAFRT AUNUNITTIWTEE LasAUNUAITIREs Neilly

q

NITUIUNMIHARANT S —Pure ay gnsunA AwdAuNUNITNEATUANAITUAAL

9
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= = = a Yy v a a v a v
M99 4.3 L‘UTEJ‘ULVIEJ‘Uﬂ'ﬁNaWLLa%Iﬂiﬂaiq\W]UVJUﬂ'ﬁNamﬁUQ'uﬂfﬂiiquuagﬁu@q S -Pure

_ AUVUNTNENERT AUVLOMITERT | AUNUNNT ., o
NSHAR . AUYUNITINES
(Breed) + N13QUA TIUNRE
AU
Brand Normal cost
WNTFI | NIRRT » »
o Taidau Taidau
81UUAIHAY Fixed , ,
— . WANFY WANFIN
AU cost InalAeiiy
Brand S- dniin 5 -10 %
Pure
ASHEAR -
aewug A (yield g9
Brand ¥ . . IR High standard | High standard
AMANLLEABENIN)
955U
NSKEAR ¥ s
aenug B (yield N BIMNT
Brand S- P oMY High Standard | High standard
AMANLLBANT) WALNILAEIN LAY
Pure

W, 1INNITIUTINTeyalaziUSs U uTeyalagsie.

4.2.2 \pssasesumu anunsonuadnaiulassasieiununisundal

v

(%

Yo A

AU

4.2.2.1 AunuNsNAndnd Ansiuvierunuiugdad dunuendnd dununis

1%
Y

e

v & a 1d v a
ALRERN AnLUU 45% VNAUVUNTTNAALUBDENTVINVUA

q

4.2.2.2 fuvuensdnd Al 55% vedununisaniilognivianue

4.2.2.3 yansugontilssanunsavimisiiuainduyunsnaaiavuala 30 %

4.2.2.4 1P8ENITIrazHIuYeImInsvIglunainausavini sy

INAUNUNTHEAN 46%
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4.2.3 1A59851951A"

AN 4.4 WARSLASIASIITIAN.

ar

Price Gap
S-Pure (57A1Y) | Betagro (511 X)
Pork (Y-X =Z %)
ns¥an Y X 5%
U Y X 35%
ABYIYENS Y X 15%
ww3adluy Y 3 14%
ww3adluuns N X 42%
&n X -
alase Y X 28%
1 Y X 25%
il Y X 21%
azlnn Y % 27%
dune Y X 11%
duuen Y % 24%
dulu Y X 19%
ity Y X 12%
Vgun Y X 12%
v Y X 59%
Juq % X 37%
Total Y X 27%

W, 1INNsTIUTINteyalasiUssuiisuteyalagide.

Y=51A1auM1 S-Pure

X=31A"dUA1 Betagro (Spec Fudnhly)
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WefansananiasaasdunuaIvgiulnsEsegen 9nde 4.2.2.4 agiiulein
N5YYAUADBNGAAIANIUYDINNNITIAT VUL TALTINYAAINITVIMUNANNTAT
Waeiiy Value added along the chain fan i 4.5 laeiidiusnansugluduomianis

Fnamneiianszanedualdds retailer lowinIudn 16 % wazdsanursavinnlsiiudn

27% NYAAWALTAAIINAIFUATLANUUANAIINNTFUIUNITNEA TR AT

Value added along the chain

Retailer
/ _____________________________ Retail
‘pn‘ce

Processor Added
lue
Collector Wholesal
3 R = Tl P price
Profit
Added Fixed
Producer ol
ettt o Y B Collector:
Added
value
_______________ " RN B || U — o ___| Producer.
Added § L Profit ] price
value‘ § Fixed costs L Aw
Variab, costs g NIEYY terials hteriald
. o nwn L B B SO . W y 8

AWl 4.5 Cost and Value added in livestock value chain.
31N https://www.slideshare.net/ILRI/ssrevalter-jo-jan2015, Jean Joseph Cadilhon,

Hanoi Seminar 7 January 2015.

4.2.4 MIAIATBUBURUAWYS
MndoyatUTeuiieun1sassalunised 4.5 wudl vEnaudeinisaasailyl

Wuldaunalnnisuinsiaaunsaduailusainiily weaidunisasiesilsfiauniluuig

o

e 1 1 o o Y ! Y ) < o w
PUAIULYU FUABDLLAZAUUDN GENLUU‘UUﬁ’Ju‘VIlIﬂﬂﬂuqu’ﬂ“mUﬂ’ﬁUﬁiﬂﬂLLﬁ%U?G@ﬂLUUﬁW@ULLiﬂ

Y

[
a ] a

1AUAIT1ANEINTIHARS NN S — Pure YausTIUNTUAINTRINENTTIALTYRLENITATIIATAT

NIMEAS U S-Pure 8gfie 50% LU duuBn YUENTUAINBULUNITAIIIAINAGILTD

dumping Aa1ANARUT S—Pure

Ref. code: 25595304010407RSU
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Average Cost Brand
2016 (Baht/ CP Kurobuta S —Pure % diff of brand
Pork kg) (baht/kg) (baht/kg) | (baht/kg)

fuma 141 172 235 219 -7.3%
fumadlas 148 182 194
st 143 157 - 165
fuuan 156 167 300 200 -50%
fuuanalas 165 203 236
qulu 157 157 188
d1asedau 135 142 170
d1asetiu 135 138 146 192 +24%
qIWA 122 140 145 213 +40%
aInna'las 166 180
ma 124 152 145 177 +18%
B/ 94 120 127 155 +18%

W, 1INNSTIUTINTeyalaziUSs U uTeyalagide.

4.3 FATITRVDININTINNUNEY

LHI9Na19DINIINITIAIIMUILALAIUITORUITBINIINTIR e laL Ty 3

UseLANAD ;:{U‘%Iﬂﬂﬁlﬂu Retailer oA @Jﬂ?’ﬁ Traditional trade, Modern trade e Food

Service dnundugndiludndn fie wuhduAluiunssuiunisndsienlasdninuazany

v

danoluds Retailer leiud gnAn Industry  wazdiuanvinefegndiilu Consumer fio

Y oa =) Y oa 5 4 [d
Auslnadateniavseguslaatuaarieidunis

a 1

PRAUAIANN Retailer

A o al <
WBYINNSUS LnAL T

{93y 4 mmmfﬁ'}LLuﬂLLaza‘%maﬂmwmmmqﬂﬁwLwiazﬂizmmmmsziaqmqmi%’mi"mms

1Y

Iomadl
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Channel definition Sub Channel -1 definition fMatvgna
LaLaue/ Tusninas AunarAunanagiduldgdaon  |dss&@navhsy, aagwad Aunas (Tusnwnas
P d e 6199 TIudvnau Broker siae ‘\dnsan, dushu'la, dusiugns)
tludasnminisaaignsidu P - o = ;
- o o o ARARA Aumusaukslusaadgatiunisanaldn aavesuial ihiwus (ldnsan),
Traditional Trade |&uetidaldanasaludnsas e & .
o o oo aaal3td eauwet (lawda, dushu'la)
ANTUIUTAAATTULULAILAN " = ‘ p - = =
Wligvauniie naunsTnaludasniedavaude/ ety davausdauniing
ARIAFA WRTANAU
Hypermarket viAd&naualuel (Tusiunn store type |Tesco Lotus , Big C
Hugtasnenisnalddengu iavnndiagaailudiaideddu)
o % % o . . o, -
anAMvinnsANaduduay Supermarket e Supermarket 7tla Nationwide (12 TOP , Max value, Foodland, Vila

Modern Trade

wnsifinsdanisadnoiiu

stuulusnugduuunisanueiosu
, Msdansidasdue, nsianis
Fassvuulumsmunndudiuas
U3N"3, nsdansiFasnsusmng

seine)
eSupermarket Adlunasvieasswiue
viavdiu sudvahilasinsida

3uily, CJ, taruTnan,

Convenience Store

FAuddzanda uananainiPack size
ANALAN NUNELATAIAULAZAINNTWSAN

7/11 , Family mart , V-Shop ,Lawson 108,
Fuazandfaluaimsuaziiuiingiu

Food Service

AU NITLIU AITARA mu
Wholesales Sumdeniigudaraneunnninl dulu 1 Makro , Super Cheap
wihen1sue
Hotel Tsousunfinnssudiainasulunislsainisad |1ssusuihsaunaide, Bangkok Chada Hotel

urtasnenisanalddongu

(138w sEnuuasd 91da), Tsousy
iiunsananz uan.

Food chain ( = 3 &)

Huansidanuiunnnii 3 s dnns
Fadanndrunans

Fuji, MK Suki, Hot Pot , S&P, &h,1ed
veufiAnidaTaesiunasunsulaniaas

Resturant (< 3 &an)

o SuamsTifisnaniaandy 3 e lu
Fruawnsiwyaiwns fida fianu
sznaunstatau

o Sua il (Street food)

. hua’lmsﬁﬁmmmﬂn'h 3 & uwed
AsIndaanngIunaly

FIUDINIS, FUDIMTNUFY, 1ITALAY,
UNINYUAY, s“wufi'ml,o‘i'ﬂ'a,s“wusnl,ﬁu,
sauduldnsan, sususinlaeng, e fusnd
AmiidanseTaasuunsulenid

HNuamsuazinaIAg Hospital Tnrmunnstulsowena dadagnainiy  [TsowenunazauwAu-9u, TRWeuas
Tsonena ekxlal
Education Institutes Tnzgunnstudganudnmn adtagnarinniu Tsosauumladnun
aaudn
Bakery vinnguinau (laifitseou) wagswunas  |fedade, sSuluinasviasdiu
anadhusulniusuendausiagiu
Catering o Sudaudey 1y 16vau (fusdu Togdu. nsiulne
o Airine  datfluzaatns itunasananistiu
e szya / Ts9eaTRANNS Aa Ustyadng
vinawnsluTsseu uay/msa aarudnm
way/via 159nen1na way/wia Food court
Tulseonuansnngsu
Tsoonuudsglawns (via Tsoundn uazuilsslarmsanliadad/ wavuvuuLiiag, Tseonugniy, l8nsan, ny
Aminaludssine) waadaal tamnsuaziinsnszanadudll  |saviaedy, &, TGM, Tseouuilsiuy,
a9 Tsenuia3aadu
Shuudasynensuelafonasi ‘i:somuuﬂigﬂmmi (wia nangnwﬁwvﬁﬁmiammtﬁuuﬁmma’u Scott, cerebos, &suainAuily, wWIunsa
Industry e < &v9aan) Uszdegvaan ( EST)
ANAN AR 159UKEAR g —
Tsonuuisgiiiadng Tsonulasuaiy  Tsodianviavdu

Ts99unan Bakery

Tsonundnnuuivuaziunasiaznauazi
nsaszana ‘U linanagi

uan.L&u. . 1o Inadiuse, Taum
(aauuny), Avias (1 da9lny)

Tsoundna1nsdnd

Tsvnundnainsdnd Feed wia pet food

Consumer (g
tiae)

anAuAAAWIaNataaidan
uuns, saznuase, danintse
wia gna1 wak in Tusu
Betagro shop

M. 1INNITIUTINTeyaaziUSs U uTeyalagsie.

[y
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NNITAATIENLATIASIITIANINIITD 4.2.2 5IUAUNTIATIENTBININITVUY
wAazaRInIg AziulAI1999919989 Retailer T9lann Food Service, Modern Trade Was

Traditional Trade fiauunaulaluwinisasy Value added tun1snszangduailauinnin

a 1% 1 1 1 i

N13N3218AUAHIUTINIY Industry  en157AsIesiasell Focus  lUinguanAi Food

9 Y

a g 1% |

Service 7ugnAngy Food Chain Restaurant tielvi@ensuiudinungvetesnns

Y

a

Aoen1suandudud S- Pure lumain Food Chain Restaurant esainilungugsiani

LY o 1

dadrunisasewmaings Inedagduiidndiunisuig Food Chain Restaurant lugnsidiusee

ay 80 BINGUgNA1 Food Service 11MuA lAga1uNInesu18T18aLBEANITLUINGUGNAN

Food Service muussnnsuemsle 3 ngumantaun

v
v A

4.3.1 Food Chain Restaurant wie§ uevnsiifanvidaud 2 annduly dvied
aglusugsiansveneav uavgsianisveswnsulyd lnedniissuvanasgiulunisuims
fams¥u swdsmsdatedamitinusnasgiunsdadeniadusauazaunm

432 Restaurant ynefs anuitansisugifimaaiouemnsdmivguilaa
visoownsusnanuil Tagliusnisemmsauanudesnisvesgndi demniinuesfianisiinig
yereauiazgnuiuivasuluidu Food Chain Restaurant

4.3.3 Catering vianefia 53R0WNIdAGEEs Feursssiafilentaifuieiuoims
uazdnisstuogifumsliuin

NUAZLDYAFAAIUTDINIINITVIYAUAIRNININA 4.6

FS 2016
GP AVG 13% , 669 Acc

Restaurant
Value 9% Value 11%
GP 26%, 318 Acc GP 12%, 142Acc

Catering

Chain
Value 80%

GP 12%, 209 Acc

dl [ 1 1 ¥ . £ va o
AN 4.6 LEANAAAIUYDINITIUBINT Food Service. 'i]']ﬂﬂ?'iﬁ?ﬂ%ﬁ]gﬁiﬂﬁ]%')'ﬂ&].
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MatiillaNansanluldyargenv1euetoInIe WINTFIUNITUTIIT Tauddlenia
Megshalukinsvengunsulyduan1sve18a19ININN15Ve1855ATIUYeNIe Food Chain
Restaurant waz NsiAulAvesgsna Restaurant 1y Food Chain Restaurant %94

Food Chain Restaurant 3adusiaanieiivanganlunisvengdusi S—Pure

4.4 yupnainuazdIuwUmsnIsnaIaniglulszme

MnMssIuTIntonal wa. 2559 ilelinszsidauutamensaainlududians
wazans S- Pure wuiUseimelnefiniswdngnsyu 16.73 duda/ U anguansieidnuagsie
Tngihdsene woafunsudndienelulssna 1638 &ufy/ U vdednidutmidnansd
Fin 126,275 fu/ 1Fou uavnsHanansyulitediansiidinluvefiussmatunvuaz dud
0.35 &1usa/ T dwdugnsgululssmaszgnuisneduanstuduuargnsyuiiodidont
1637 &wusa/ U Andesn 10,000 1 soUszan 75 &u/ e L@uﬁudauqﬂuﬁams
dseon Tngmnfinnsandadiugnsdoanudt Judiuansluvsemalneimulsuiendls
WPIFIUTIWIU 64 TsuTaniiies 30 % wse 4.95 dusy/ U wie 38,179 fu/ Weou Andu
ansfiiulsadomnasgiurenunilngd 21% uay 12.7 % daifisuiunsuingnsiesene

NUATLDYAMUNING 4.7

ansyu* CAGR
16.73 aruaa/il 2016-2019 =2.1%

Market Survey

( wyy Tuilssina - ﬂu‘qu'h! Auwzi §u
16.38 a@ua/d 0.35 anudn /il **
(126,275 du/idiau)

l P m -

l |

t-hh
-
LY
LY

*E ﬂqs‘i’ﬁﬁhmaai’mﬂizmﬂ Refer : CS0 market survey 2016

!

1

[]

n

fa Y :

Export Tulszine 495 s/l !

A v ) 38,179 dufiian 1
(DY HER)) _ 16.37 aue i . o4 aaifasanessn |
. ! ERiIT) i

X 75 du/idan ARIATUS UM+ TLY | i
' (126,200 ciu/ihiau) [ MT = D[ TomaL | |

L H 79,680 9,560 20,250 16,700 126,200 H
anerudnanfualssilanaiiiadqaan’lna ! 63% 8% 16% 13% 100% !
[ []

1 I

i ]

* Assumption
GGP+GP= 0.12 + PS=0.96 a7ué3 Arvuguwadia 50%
anmeu/usifil = 18.5 % winesan 88 %

-
-
#
~

@ . . ¥
dngaunisanslullssivAdunazdainig .

NN 4.7 Imqa%’wmmmqﬂ{luﬂszmmazmimzmaﬁuﬁmwmﬁ'mmqmﬁmmﬂ. 1NANT

IUTUteyalagiide.
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wiiflefiansandndiuvuianainielsymeluniaz e nuitoang
Traditional trade (TT) fvuanaingsiignagil 79,680 i/ iiewu v3e 63% ilawieuiuns
Pengome sesaamnduruinnain Food Service (FS) #16% Amduuiinanisue
20,247 #u/ e Industry (D) 71 13% Anduusunanisve 16,709 fu/ e LazgAYINg
Modem trade (MT) 7 8% AntduuSuianiseie 9,564 i/ ey waviileansaiuulliy
dnsnsivlnvesmannusiaztomnaaziiiuldin Food Service funltunsiiulngeanil 7%
509891178 na1m Modern trade 7 4% Industry 71 2% waz TT 7 1 % HuAe Tonalunis
share maafiuananefulunsazdomns Tnsvaedusenildadiu Market share luman
Food Service gl 8% wagAnn1semsNsAuTng 16 - 31% Tu 2 Vet vaue?l Market

share lunmsineguszann 13%

Market size o
(Ton/Month) 2016 Nz AUIAAAIATIN
TT 79,680  63% 13% Husu (srunyu)
MT 9,564 8% Fs. 126.200 éuLd
AULmAaU
FS 20,247 16% 22-24 .
ID 16,709  13% :
16% MT,— - 65315
TOTAL 126,200 100% e S aluningtu T
8%
Domestic : Market Size &Share by Channel
[ Sales Volume (Tons/Month) Growth
S| 20166 2017 2018 2019 2017 2018 2019
Modemn Trade  |M.Size 0,564 9,047 10,344 10.758 455 4% 4%
M.Share ' 35% 36% 7%
YoShare
Food Service  |M.Size 20,247 21.664 23.181 24.803 7% T% To%
M.Share | H% 31% 16%
YoShare
[Traditional Trade |M.Size 79,680 80,196 80,646 81,025 1% 1% 0%
M.Share ; 24% 22% 9%
YuShare
BeSharesaumnyyu®
Industrial M.Size 16.709 17.043 17.384 17.732 2% 2% 2%
M.Share ** i 4% 34% 10%
VeShare .
Tokal IM.Size 126,200 128,850 131,556 134,319 2.1% 2.1% 2.1%
IM.Share 24% 27% 10%
PeShare
BeSharesauvamu *

* Share wilaunansyuune Betagro sruluziasnie TT

AT 4.8 YUIANAIAVBIFUAIGNTUARZYBINIL INNTTIUTINVBYALALEITe.

4.5 AAT129 Past performance
PN Y [ Y o 1 A a d’( )
NANTNIN 4.7 WaAIIAAUNNE RTINSV NEAIVDIFAFIUN1TV AN TUIINT

2015 ARULIauUdaUuune 2020 Wafsuiunans aziulainfian1anIsvneveLunilng
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Tudiuvesosng Traditional Trade Fududemisnldaunsadearsnsidumlugiusiag

Uaneneld 1fo99neenie Traditional Trade Az18EUAKIU Agent Lavpanan WAl

flaunsveedngninung Tneasds 28% dudumguaiisewmdndudusnaiunsaasng

yarniuwazidgemmdanudullldlunsidlsfiuinnduasiilondlunisidulnain

a Y = v 1 . @ 1 PR
%UWWEU@QWGWWVIQQ mnmmm%mulwmjaﬂma Food Service LUudasmsnidlonialunis

Y18ARIANTRTINSAULIvRIRa IR luUSEIATIgNEn 7-10% sesasuilunain modern

trade 1 5-9%UALaNNTUIBNTINTAUINVEINITVIBTRIUTENIUT9TY YoM Food

Service 8¢9l 13 - 29% 4MNI1¥0M139 Modern trade 15 - 35% slyigonanaaiudng

nsiAulaveImann

AN 4.7 SRS AULRURINAR A UTILAAZ YOI,

Market growth rate (CAGR) 2015-2020

Channel/Product | Swine | Poultry | Egg P:;)ggfs CAGR range
MT 5% | 5% | 8% 10% 5-9%
FS 7% | 7% [10% | 10% 7-10%
ID 3% | 2% | 5% | -10% 2-5%
TT 1% | 1% | 2% 2% 1-2%
( d;;’;i'tic) 2% | 2% |[3% | 4% 2-4%

BTG growth rate (CAGR) 2015-2020

Channel/Product | Swine | Poultry | Egg P;(:g::s CAGR range
g M 15% | 35% |21% 15% 15-35%
FS 15%' | 29% | 18% 13% 13-29%
ID 8% 5% | 17% 6% 5-8%
TT 28% 5% 1 1'0 % 8% -11-28%
( do.lr-:zzltic) 18% | 12% | 8% | 9% 9-18%

W, 1INNITIUTINTeyalasiUssuisuteyalagide.

MT = Modern trade

ID = Industry

FS = Food Service

TT = Traditional Trade
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ASUNAN1IFRdIUN15VI8T0IUTEN AAN1salkUIlUNNTVIan ST IR LAY
ngu Traditional trade Wa Industry UsadLsBANITIUMALEIREAAIRYNYBIMNG UduLiial
Hu 78% TuT 2020 91nifis 39% Tud 2015 dumnedaUuanidognsduvasfiagdmine
paNgnaALIaLTaINg Retailer Yoamemdnldun Food Service way Modern trade wisdu

ANUNINA 4.9

Swine ratio (Meat : Livestock)

100% -+
90% -
80% -
70% -
60% -
50% -
40% -
30% -
20% -
10% -
0% -

" Meat

m Swine

2015 2020

aaa o

A 4.9 dadiunmsugseniianstiuvasiaransidin. nAadaan1sugansiigy

AunldunisaInnisal.

9NN 4.10, 4.11 Yagiunswdnvesusenidndiunsuegnsfadu 22% daiieuiu
nsveLledniUsznniu uarn1suegnIuUsUa S-Pure ARy 3 % YeansNaRansIaiun

[

Fededudndiunisuendese
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Others, 3%

Eggs, 8%

Processed
meat, 8%

2%

Chicken (Meat
& Cooked),
59%

A9 4.10 dadiunsvieduiudazylin 2016. 1INNTIATIEITRYANTUNL.

S - Pure (3%)

r

Others brand,

A (28%) (45%)

C (23%)

56

A9 4.11 dadiunisneduamnusslan Brand S-Pure. 3INNTILATIZRTRYANITUE.
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WAz 4.12, 4.13 nfia1sauios GP vesdudaziiulddn msviedudgnsli GP

gaigail 15% Uagymniilefinnsan GP luusiasyenen1svenuingemneni GP gegnas

1

99919 Food Service 7 14% walldngdiun1sviewiies 8% Liaigununisuiaduniiy

YDINIDU
50,000 /-\ 16%
45,000 - 4%
40,000

C 12%
35,000 2%
30,000 - - 10%

25,000 - B gy, MPlan
B Actual
20,000 - - 6%
15,000 "GP
- 4%
10,000 -
5,000 - [ 2%
r i - 0%
Chicken Egg Pork  Process Process Others  Total
meat food

Al 4.12 % GP 2016 by product group. f\nﬂmﬁmwﬁ%’ayjaﬂﬁﬁuw.

Betagro Deli, GP Modern
36%,0% | Trade, 10%, GP -

Betagro Shop,
14%, GP 13%

Food Service, 8%,
GP 14%

Industrial, 5%, GP
9%

AT 4.13 % GP 2016 by Channel anmsliaeideyanisne.
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4.6 AszvinanauazgaansIUNgaLilas
dwduluguewnsnunisneiadeniefidsasie % GP (Gross Profit) o
T2d9em1991u571A7 19U Lwlldus1A1UsenIa dunuAITuIY kagsIAIuIeFuAT SIuieYes
YIMIVIAUAT FuAIUNISIIE warAuanIavesunuyglunsiauouAud siel
Haduneueniifinadoniskimmaeuazmsaansaiuultiunailuewianfe Trend 5107

AANAN38IIANUTTNIANIUIEIUNAN9TNTETIamas U UL 9nand 4.14

Strictly Private & Confidential

Thailand : Fattener & Pork Yearly Average Price 2005 - 2015(Q1) BeTAGRO

Unit: Baht/Kg.

200

137.8 |t
135.7 £ 1332
= 112.4 1174 1185 124.9
96.8 96.0
100 85.5

—o—Fattener
g 64.5 649 724 =0~Pork Lion

525 559 577 X 54.0 . 58.5
493 459 38.7
) o S » ® ) N & > > o
o O O S N N N N N N
A A S R S R S N
(e}

* Average price tends to decrease in 2015
+ Fattener Average price for Q1 2015 is 58 Baht/Kg. , Current Price 63 Baht/Kg.
» Pork lion average price for Q1 2015 is 133 Baht/Kg., Current Price 143 Baht/Kg .

Source : Fattener Farmate Price -Thai Feedmill Association 9
Pork loin Retail Price— Department of Internal Trade. Ministry of Commerce. S|

A9 4.14 TiAnadeduiusazd. 31nnTIATeideanisue.
v = = & 9w o = ° '
uanauwaltius1a1 10 U anT 2005 - 2015 aziuladiuwilidusaignst 2015 andiategns

Wuledn wazdinaFosnnautiel 2017 INNANTENUNINURUMMUEILANIINNITHERENS

WAL 8.7% Aam15199 4.8
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M137 4.8 9NTINTALANTUALNITHANGNT 2011 — 2015.

Fciaton Unit 2010 2011 2012 2013 2014 2015() oo
Pig Breeder M.Heads 0.85 0.88 0.84 0.92 0.95 0.99 3.1%
Fattener M.Heads/Year 11.0 12.6 13.9 14.70 16.00 16.55 8.5%
Broiler Breeder | M.Heads 12.07 13.3 13.46 13.73 15.33 16.96 7.0%
Broiler M.Heads/Year| 9886.1 1,086.8 1,210.3 1,235.0 1,350.0 1,494.0 8.7%
Layer Breeder M.Heads 0.47 0.55 0.60 0.67 0.72 0.76 10.1%
Layer M.Heads 36.31 42.12 4413 46.00 51.00 53.74 8.2%
Pullet M.Heads 30.46 35.33 33.10 36.69 49.40 52.05 11.3%
Source: Esti d by Thai Feedmill Association
* 2010-2015(e) compound annual growth rate

Fattener Broiler Layer

(M.Heads/Year) (M.Heads/Year) (M.Heads)

— —
—_—
e —

g 139 147 160 165 01,235 1350 1494

12. 1,087 1.21
r 11.0 T T T T T T r 986 T T T T T === r qs q 42'1 44.1 46'0 51 ‘0 53'7
SIE"E e 2L e St s e O IR T Sl & 3 B
& &8 & &8 & 8 & &8 &8 & 8 R§ & 8 8 &8 R &

N6, 31NNTUTENIUNITLAY Thai Feedmill Assosiation.

yauzfiguasdvosfuilaniianasiionziasugiiivzasdiegisoiilosdanasonts
Usznoumsuaznsuilaalunmsiy Taglull 2560 iesughavensfzasaininiiussdiuly
Sntes sulladedunmsdseenduiiiuiuanas Shsnduilionuguuiuanandndesny
unlihuasughafivenemsrasas Anmidssiusiandaileganiasugiaginfienavenedisi
ni1mamsal sandesmaudinwesdliuiudainiiaianisal (surasuisUssmelneg
seuulouiensidu 2560) Tudumanadiin focus group uFemsidennguiuilaad
AoasvmaadellianudAglundvesrailsninnisusenaunis Iagaindeyadisianiegly

DIANTANTIN 4.9 WU Food Service F9il Market size 1Jususiu 2 f&adunIs

' (%
Yal a U

share sanaldiiles 5% vzl Food Service Wutasmsianunsavhinlsléafian Msluiinng
FingonuiguaznMsUSUEndIutem1ensue mﬂﬁmiwé’wuqﬂmumaa%uﬁwmﬂmwﬁ
4.15 WuinUsIaInsNannUsEAn1swERd 2012 — 2014 wnlnsiiuSinansraniudu
0 14.4 awsy/ U Ju 16 d1wda/ U wavdamuinddadiunisuanidususvassseasann CPF

waztduusimiieafiddsnisudniutunnd 9%, 11% uas 13% auaidu
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M157 4.9 dundinsnannduignsiiuvas

BTG

cHaNNeL | MERKET | snare ;’.‘;ﬁ;‘;

(Volume)
Traditional a
Trade 935 38 4%
Sanem 95 6 6%
Trade
Food o
SEvice 308 15 5%
Industry 91 23 25%
Total 1,432 82 6%

Source : Own Company Survey

WHULVAG). ﬂ]?ﬂﬂ?iﬁ?i?ﬂ%@@ﬂﬁ%@ﬂ@ﬂﬁﬂi.

Strictly Private & Confidential

Faftener Production 2012-2014

BETAGRO

v L ~
Betagro Veerachai Betagro v Batacka
9% 3% 11% 4
(T oot i -l
2% H il
Kanchana i":nchana :
N 2 2%
1% Parktai
1%
Il L1 1f1 111
Total Production 2012 =14.4 2013 =14.7 2014 =16.0

(M.Heads/Year)

* Major players consist of CPF and Betagro

* In2014, BTG's market share of fattener production is expected to grow more
than the industry.

A9 4.15 uansdnadiunmsninilaiiguiuguas. :nn1sd1siateyalagasens.
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4.7 Apszinurliunainiunguussyins
lunisimseanauaznisuiedualulagiuuenandesidaidasaionia

iAswgiauarUSInumsHanmuiinanuteduuds SifesfiansanivlassairsUszvinsuay

waAnssnvesiuslnade Tagluilagtunuinfuslaaiisafeumvisuliuasiaumainvaie

X 4 o A [ = a o A a = &
wnTunulassadivesdiay Arfloy wazduusssunidsulumugradienuasuly Fadu

a o & v v

SeednluedwBafndnrieguisfesfinaiuninudeinisvesuslaaiionauausIniny
RoansvesuyudNilaged1elidnin lnganunsoaguendouvesiuilnal 2017 ladall
4.7.1 Tassadwasauairvuiadnas  Suduaundn/aduseuresUseinelng

anadan 3.63 Ay Tud) 2002 Wy 2.82 Tud 2012 wazaiainazasandu 2.23 au Tud 2025

Tngianizlunsanm
—1lzzinAlne ASINNY
361 353
— 33 37 321 314
08 00 29 288
282
254
289 276 271 266
269 262 244 238 231 26
2002 2003 2004 2005 2006 2007 2008 2009 W 011 2012

'
a &

AWM 4.16 wuliuusens. lneauddaatesiNeanavnssuemng aa1duemng, e,

2014.

4.7.2 fsnuigeany (Aging Society) Useinelneiiuuiltiudrgdenntgieny

Y 9

TnduaeeiuTun 11.8% (8.4 duaw) 1wl 2010 10 15% (9.9 druaw) Tu

©

=

3 4 2014

'
a

wazA1AINaziadu 32% (20.5 auau) Tud 2040
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(@)
N

LT/ AFISauveslsemelneanatann 3.63 au Tud 2002 1y 2.82

Tl 2012 wazandnazanandu 2.23 au lud 2025 Tnamzlungannumuns

1 2030

ANA 4.17 A15ANRNISAILASIASI9AS19UTEANNS. INNSANAUSEUNUUSEINSVBIUSENA

o w v a

Ty W.A.2010-2040, ﬁ?ﬂﬂﬂ’]ﬂﬂﬂwﬂiiﬂﬂ’ﬁ‘WWUWﬂ’]iLﬂﬁUﬁﬂﬁ]LLﬁ%éj\‘lﬂﬂJLL'Vi\‘IGU’]a (ﬁ]’]ﬂ‘ﬁ@

o

auuRgIUNIBETYRUTIEAUUILNaN).

4.7.3 yualdunsldlaguan uaznisuslaremisguaan (Healthy Food)

oSiileauaIn Ao evsfitieaivaunalisneLaziigannuLdes
nmadulsalnsyadinainotmaiiequainiutu 290 135,035 dwum Tl 2012 10y
143,289 &1 Tud 2013 1ivla 6.1% lasarndinainomsqunmaziiiniy esain
fuslaafifisuomaiieguainuiniy dveadndmneiividedisdediulvgdeain
Convenience  Store fnaninsimurduduinnssulug senuietrsioilos Geuusliu
onsiiteguamilazdinisifulpanlud 2015-2020 1éun

4.7.3.1 mmuﬁaﬂqqqamm (Food for Brain)

4.7.3.2 mmil,ﬁamimmmﬁmﬁﬂ (Food for Weight Management)

4.7.3.3 wnsiileanualsni (Food for Beauty & Anti-aging)

4734 mmuﬁaqmmwﬁé’@u (Food for Well-being)

4.7.4 FUslnARBINIIAMUALAINGUNY

nnmaziuldnwliueainemnsuUs UTinwliugau anUsyaunisel

Y a 1

MN1IAAIANUIN §HEAYY Food Chain  Restaurant  duwilidunisidermisuussungy

Y

¥ '
= A

Process Food Liiu@u tiamuazaInlunszuiunIsuTeEn waganauunsinng
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amaannauglutudedmadiuleachsdaiiiag
v 18,944
| w 16,008 :
ToefltRsnnuasyaeeaia 1 2009-2017 66l

11,897

71,333 75,177
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