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PREMIUM BRAND CLOTHING IN THE BANGKOK
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ABSTRACT

Thailand’s apparel market and fashion industry are growing dramatically,
due to government encouragement to increase value and build strong brand identities.
As a result, premium brand becomes a new alternative choice for consumers. Such
premium brand is ready-to-wear apparel at shopping malls and department stores for
higher-income consumers. Factors affecting purchase decisions about premium brand
clothing in the Bangkok metropolitan area were studied. The 7P’s marketing mix -
product, price, place, promotion, people, physical evidence and process - was taken
into account. Demographic characteristics were also considered, including gender,
monthly income, educational level, and occupation.

Results were that physical evidence and process, product and price,
location, marketing promotion, and people affected purchase decisions, in decreasing
order of importance. Demographically, gender, monthly income, education level, and
occupation did not affect purchase decisions. These findings may be useful for
entrepreneurs in the premium brand clothing business to devise strategies to create

provide better value in a highly competitive industry.

Keyword: Premium Brand Clothing
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Purchase decision Purchase timing
Post-purchase Payment method
> e behavior
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KMO tag Bartlett’s Test

KMO and Bartlett's Test
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 0.919
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Bartlett's Test of Sphericity df 630
Sig. 0.000
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Model Summary

Model R R Square Adjusted R Square Std. Error of the Estimate

1 0.403 0.162 0.146 0.556
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q'
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KANITIATIEVINITONODETUAUYDIF MUY (ANOVA)

ANOVA
Model Sum of Squares df Mean Square F Sie.
1 Regression 21.344 % 3.049 9.872 0.000
Residual 110.262 357 0.309
Total 131.605 364
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Teasdaanan1siasiziainlusunsudniagy SPSS
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T1UUTETanala 9107 153iAT 18N TT88AZAIAIIULYSUTIUYDNF IMUTHATENAINITO

o5u1e/le

- Extraction Sums of Squared Rotation Sums of Squared
S Initial Eigenvalues ] )

= Loadings Loadings

g % of Cumulative % of Cumulative % of Cumulative
- Total | Variance % Total | Variance % Total | Variance %

1 11.843 32.896 32.896 11.843 32.896 32.896 5.1 14.167 14.167
2 3.347 9.298 42.194 3.347 9.298 42.194 4.555 12.652 26.82
3 2.167 6.019 48.213 2.167 6.019 48.213 3.217 8.937 35.757
a4 1.544 4.289 52.502 1.544 4.289 52.502 2.806 7.794 43551
5 1.369 3.801 56.303 1.369 3.801 56.303 2.748 7.633 51.184
6 1.197 3.324 59.628 1.197 3.324 59.628 2.177 6.046 57.23
7 1.078 2.993 62.621 1.078 2.993 62.621 1.941 5.391 62.621
8 0.955 2.652 65.273

9 0.894 2.483 67.757
10 0.881 2.446 70.203
11 0.779 2.164 72.366
12 0.704 1.956 74.322
13 0.648 1.799 76.122
14 0.622 1.727 77.848
15 0.588 1.633 79.481
16 0.57 1.585 81.066
17 0.543 1.507 82.573
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1IUT98TanAlA91Nn153tAT 18 T86AaTAIAIIULYSUTIUYDIF IMUTOATENAIUITO

a5v1eld (si)

- Extraction Sums of Squared Rotation Sums of Squared
S Initial Eigenvalues . .
5 Loadings Loadings
g % of Cumulative % of Cumulative % of Cumulative
” Total Variance % Total | Variance % Total | Variance %

18 0.508 1.411 83.984

19 0.497 1.381 85.365

20 0.464 1.289 86.654

21 0.456 1.268 87.922

22 0.403 1.12 89.042

23 0.396 ] 90.142

24 0.381 1.058 91.2

25 0.35 0.973 92.173

26 0.326 0.907 93.08

27 0.31 0.862 93.942

28 0.294 0.815 94.757

29 0.29 0.805 95.562

30 0.275 0.764 96.326

31 0.27 0.75 97.077

32 0.251 0.698 97.775

33 0.22 0.612 98.387

34 0.21 0.582 98.969

35 0.198 0.549 99.518

36 0.174 0.482 100
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Rotated Component Matrix

Component
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Rotated Component Matrix
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Component
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