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ABSTRACT

In the present day, consumers are turning to health care. As a result, the
products in the related industries are more likely to be marketed. In this study, we
focus on the Thai herbal cosmetics industry. The market demand is growing but the
trend of Thai herbal cosmetics is stable. This leads to a study of issues and causes to
find out how to solve problems or opportunities to market overseas.

The study of the external and internal industrial environment including
factors that plays a role in Thai business operators and experienced entrepreneurs
have found that the first major problem was the lack of awareness among consumers
about Thai herbs. Consumers will not think of herbs from Thailand. Thus, Thai exports
do not grow. The next one is that Thai products are not reliable in terms of quality,
which is the key of way to repeat purchases.

From above information, we found the lead way to apply with the
current market opportunity, which is the introduction of Thai drama that is becoming
popular in foreign countries and interpolates Thai culture in various aspects as the lead
in marketing along with the drama's broadcast by making each character's activity
generate awareness to a wide range of foreign consumers to convey the importance

and uniqueness of Thai herbs in the global market.

Keywords: Thai Herbal Cosmetic, Marketing
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N3¥AYAIEIMTUUTIHAnAuTd 593U AosdinnsdnanisuazieniiumunumEIzaw e

lilmdsnawazalgaslunisyianuazeainainnsiiusnen livungay

(2) Production & Operations

NTLUIUNIINER FUIINATUERTNILYIINISHENS8UTRELATY Y
NARILIMKRUNTRARBENTaR L IuNSIaReledagldfAnde 1fesainAedinisdene
g 1 v & a [ dy a (% L3 a a a 6
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Tuernianisidnansiadl svAuaainesidudlugnsauusuiundeinisudn lagaziie
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(3) Outbound Logistic
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(4) Marketing and Sales
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4.1.1.2 fanssuaduayy (Support Activities)

(1) Firm Infrastructure
asmulussuuimalulagaisawne (Information Technology) Lite
Hae11n159nn151lgaUnIu (Supply Chain) SUsednsaimuingsdiu sauludanisusinis

a v a'
ﬂ']iN'lﬂfVi@J Levera ge NMbnUEHL

(2) Human Resources

9 vy = v o SNa Ao
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(3) Technology Development
[ a 14 1 4‘ a [ 1% s &
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(4) Procurement
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4.1.1.3 Margin
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aaAnsBatio wiaulu 2 nagnslugq fe nagndiurduduue (Cost Leadership) uazna
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gnsN1IaTIIALLANGN (Differentiation)
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4.1.2 MsfuNBaIfUIENaUNITITIEN

31nnsldiasesiionsnsianingnavnssukasinsiilaymiuas

AWNAANY) VBIRAANNTIULATEIA101 aunsanutayadidgiiludadelunisaniiugsie

[

AunsdseaniAIesdavayulnsinguazuInInsaidun1sAIuNTaaIala winsely

PoyaurdiuduanunseuaquluisesvesUsraunisalatesivigsiveglugnamnssy

LY =<

aeiiu Faladdunsdunivaldeyaliiuiiuanguseneunisniivseaunisallunisinnain

Asdsema wWednwdam guassanazlonanaziiuilseynaniisnisuaglenialunia

[
v A

nsna1ale lnefiuszinudunuidey 3 Ussihu asagulasl

4.1.2.1 AMWanualvaINaAnNU9NLASDE119 N

S o % a [ 3

AnaainlunisudsdundAngian Ae ananwalvoIndndud

o

o o 1o v o i A A A o s oA
wsesdenlnelddaau Jusenaunmsuesie endieg1svesusemadgdu Mletindaglu

A < ¥

agineeniiuiiiiifivayulnsilaaisuerlsthe Suldun wnse, 1end Wudu viewnmald
Tud Tawnmd wazmeluladiitunldidunniudrandadsema Snvedananinitaue
WenauAvemindugiangilyyrvndiuiazanuseinisiunisenseaundniung iUy
vt Humeligusenouns naemauneasnsfieglugaafutihdannnszuaunisidous

wazWautas1ndusyuy

=

4.1.2.2 swAdsimangasuagaansanleldass
NuATenaganwazausadunlelaase laud gusgnaunis
< Ao o a v = @ a ¥ = 14 L= av
uadn liddnenmlunmsyinuideiiienmundud Wesmnldiuussuaes vienuide
Aundndn lnalamguszinuauayulngsie awgniauInmanIasy vieniienuy

msfinw ilinuideaeuthadululugns@numAuaiunnniagaunsaiungniswusgy

Ref. code: 25605902030815WMR



33

vidofwududld uazenidouasimundndusinsiidnuasiamisouugiuuamd fun
fuseneumsesamnzan lwwdeafuildnanludeiu
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unN 5

d7UNaNsABUAT UaLEUBLUY

5.1 uunelun1sugun

Tuunil azdunmsdnfiunsdnriununisnaiavesduiiniosdionsayulnsing
lupaiesaUsema lngwnAnilaunainnisTiusudeyainiaTesdianseinigg niaums
aniunisaldnunisnatnlulagiudle Fsasidunisadianisiud (Awareness) lunqu

Y1IWNYIA LALSUAUINYIFURBY a1 amsSuslungunlvgdu

5.1.1 NMIURUNITNAIALAYBILUIAALUUNTEUALNINE

aa 44' = = = ]

NITUALNIMANTBAAUNIYME (Korean Wave %39 Hallyu) nunefia n15uns
Yaadnusssunnaisvaunmdlalumlan nszuaninaiiavuaintanlugalaniAdaliingg
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ﬁﬂﬁé’ﬂuﬂ"ﬂaﬂﬁumauiﬁﬂulf%'aﬁn%qm’mLﬂf]umﬁlmwﬁmﬁuﬁﬂﬁw Wiulaeny Tu
$1J980989 Youna Kim. “The Korean Wave: Korean Media Go Global”, Routledge, 2013,
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(Social media) vos3u Tfl4nI1 30 WesidudvesliBumesidslulszmaiu fdnvauzady
wwya (Facebook) siuiunismes (Twitter) dgannsnazasisasymnduilngndt 400 a1y
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it 5.1 amlewanazasiFosyminduiing w.e. 2561
5.1.2 ngadmung (Target Profile)
5.1.2.1 ngalviunevan (Primary target)
yIusulvsiilddodsausoulal (Social Media) iuwdn veuyh
AunsELadInY YeULY$ nnsvioaileanuudass (Free Individual Traveler) vounun3
azas o1y Juveuiamussueds Tmnuaddladlusinmidureuuasuauiulniauls
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5.1.2.2 nguidamunesas (Secondary target)
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5.1.2.4 apaana (Collage)
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BRAND IDENTITY PRISM

PICTURE OF SENDER

Physique

Natural skincare and
haircare brand, quality
product from long research.

Personality

Expert, innovator, natural
product, concerned
about enviroment.

z —
2 Relationship Culture B
< Trust, listening, American, family, 2
3 customized advice. values, expertise of a 2
z pharmacist. ]
[+ >
u =
5 g

Reflection Self-lmage

Person who take care of | feel good about myself.

their skin, feel concerned

about enviroment.

PICTURE OF RECEIVER

N o 1 ace Y o @ ¢ a v
AINY 5.3 A8 NUIBULEAIRITINITAT DA NWUVDINI1END

PRODUCTS ~ STORY AROUND THE WORLD ACTMVITEES » DISCOVERY » CONTACT US

AP A -
" AL

& ©-sm
EiR R

Our Story Begin by...

A9 5.4 fognin1Tasednanwallinsndve (Brand Identity) Uasndnsiag O-Spa

Ref. code: 25605902030815WMR



38

Feedback & Contact

1:.1 Wﬁ‘ A
T: b g 43’.”-

A9 5.5 fegan1sasenanuallinsn@vie (Brand Identity) vosnanie divana
5.1.4 daulszaunian1snain (Marketing Mix 4Ps)

5.1.4.1 Wannael (Product)
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(1) ATININTFIUTZUUNBATIUNTY IFOAM %38 IFOAM Accredited
AUINUSLAEATOUNTIUIUIYIA (International Federation of
Organic Agriculture Movements — IFOAM) 1A9a%111AS9n155U50958 UV ULAYATDUNTE

IFOAM (IFOAM Accreditation Program) nmel@inseusnasguinumsduvds IFOAM Fatlaqiiy

(%
[

waneUszinaalangousuldunaaiuInsgIusEUUNYRTDUNS STUAT AUuABundiiionis
Wl 1wy ovawsiay Thduaud geens Awalus sade 1Wudu

uona NG anniuss JeladnnanuIuIIUTo International Organic Accreditation

Y

Service - I0AS titevimtliusnsSusemtignugnatusednynsdunidilanniele

Vo [y

a a6 = 1 2/ (% a a6l
NTBUUINIFTIULNEATDUNIY IFOAM "ZN‘VI’LJ’JEJQ‘I'WUE‘\JIG]TN]iUi@ﬂLﬂU@i@umiﬂWi@iUﬂqiiUiaﬂ

310 10AS 988A191 “IFOAM Accredited” tluns1dgydnualuinsgiuiuanaligiuns

doydnualvomhienudnsInue

ACCREDITED ACCREDITED

NI 5.6 ATIUINIFIUTEUUNYATBUNSE IFOAM %138 IFOAM Accredited

(2) A5INNTFIUTEUUINEATIUNIEaNANYLSU (EU)

N1IHAAINTININTFIUNEATEUNTaNAMELTUNNADY AdasiliaY

=4

FHANUIBUNTIINTATIATUTVBIEaNAMNYLTU Fa5zyUTEmMAvamIgugnTI1suTes

o
a6 o

vl nieuriussyussimaunasiinvedurdunsduu Lldnsunsgiueieg visil anam

glsudaldounnlildAin 100% Organic 38 Bun3E 100% UuaaNFuA Y

TH-BIO-121
Thailand Agriculture

NI 5.7 A9 IUTEUUNEASBUVSSannmelsy (EU)
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(3) ATNUINTFIUTZUUNEATOUNITaNTFALNIN (National Organic
Program - NOP)
WHUITULABATOUNTOWAIIA (NationalOrganic Program — NOP)

a

AfiuauneldnsiugLaTeINTENTINYATansgailsng (United States Department

'
& a

of Agriculture — USDA) Ingszuun1snsiasusoanunsdunsddisuldnuat w.e. 2545

USDA

2T 5.8 AIIMINIFIUTLUUNBNTBUVTEan3goiu3n (National Organic Program — NOP)

(4) MFIUIATFIUTEUUVLNYATOUNIIWAUIA (Canada Organic
Regime - COR)
I3UNALANIANIUN15EUU Canada Organic Regime (COR) 8an
UsAuldidiet w.e.2552 m1uszidsu Organic Products Regulations, 2009 Tawdl Canadian
Food Inspection Agency (CFIA) uniissusuingeu nsldnsiuinsgiunensdunis
N Y Yy ad a v Y] 1 A o ) PN Y Y]
LAUININYNABY ABDIUVBAUAT SWAMPNUNYININ1TRI9N155UTOIRRNlAY I0AS WiaunU

syUsEwednan nwsanguiasisaaaiiulilndgs asminsgiun ivulddaau

29 5.9 AFIWINTFIUTLUUNBATBUNIORALIAT (Canada Organic Regime — COR)
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(5) ATIUINTFIUTEUUNEATEUNTIQYUU (Japanese Agricultural
Standard - Organic JAS mark)
nsMiuguaveInsEnsInnuns Ul uasUssuavasUu (Ministry

of Agriculture, Forestry and Fisheries — MAFF)

3

.:I a aAed
NN 5.10 ATIHIANIZIUISUUINBATBUNTYLY

Yu (Japanese Agricultural Standard -
Organic JAS mark)

5.1.4.2 59@1 (Price)
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IINNAYNTIIAIRIUTEAUIIAAEAMNIN (Price-quality Pricing Strategy) Llunagns ity
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dnsuimuasiAveNandunirilunain N0 UUKEAS NN IRINITAIWUALULNER

'
[ v

aa I ! ¥ A ada [ L= ]
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ALEUA I EaNTUNER MUY (AMYUSNITINT W Inendeully, 2553)
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EGUGE 1A
NAYVSAUNINGS NAYNSAUAINNUTIAN
ARATNES
(Premium Strategy) (Good-value Strategy)
, | NAgNEIIANAUAMAIN nagnsusendn
ABATNAN
(Overcharging Strategy) | (Economy Strategy)

29 5.11 ﬂﬁgﬂﬁiﬂﬂmm%ﬁu%mLLaSQiumW (Price-quality Pricing Strategy)

5.1.4.3 d@01udl (Place)
nslnszuaazasidiufiunumtunisiinde sausitnglmndunddn
Tunguysinewd assnseuiunislinmsdeansieuteamnisesulay Wewinngusiinluly
P @ va Y = oa s & v &A= & A 1 a o D]
Nuivegazas wlugiiiifdumesilaudmedy JaduSeshisnagyineunudligdds
nquiuslaaly uartamansdndniienisdunesids lidesdidedemioudemiseenlad
\ieaudadnuiliRfngugnAmuneg Idanudesuaranuazaintunisidtemisesulal
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