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ABSTRACT

Retail business is important to the economies of all countries around the
world because it is a business that affects people's lives at present. The retail
businesses in foreign countries are facing financial liquidity problems and gradually
closed down which is the result of technology that changes consumer behavior that
can access information comfortable and convenient that causing Digital Disruption
that building a new business model affect consumers to change their behavior from
the original Including the behavior of buying products by turning to buy more
products online effect the growth of E-Commerce business to grow significantly and
affect the value of products and services that exist in the same industry which has a
consequence to consumers. Therefore, the current retail stores have begun to adjust
to become a new retail or retail 4.0 to create a shopping experience for consumers
that meet the lifestyle of consumers. Therefore we need to study consumer
behavior In order to find ways to adjust the retail business in Thailand to become a
new retail in order for the retail business to survive in the future.

Research study "MODEL OF ENTREPRENEUR ADJUSTING TO NEW RETAIL
BUSINESS" is a qualitative research study which collects data from articles,
documents and in-depth interviews from customers. To study about the behavior of
product selection and satisfaction with modern retail stores and retail experts for

study the perspective of doing business and the current adaptation of retail stores.
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From the study, it was found that consumers' behavior of buying
products changed a lot. From seeing the advertising media of various products more
easily compare prices of products before deciding on a convenient purchase
channel. Because of the current purchase of products in the world without a border
can buy products anywhere, anytime, with factors that affect the decision to buy
products, including the convenience of buying products which is the top factor that
makes consumers turn to buy products through more online channels.Therefore,
consumers will choose channels that can get the price as they are satisfied.

In the part of modern retail stores consumers are interested. Because he
felt that he would gain a new experience and can help increase convenience for
customers by adapting to New Retail, there must be a combination of strengths
between online and offline together with a strong logistics system, elevating to the
New Retail Ecosystem is to enter into all components of the retail system. The best
way to have a variety of sales and communication channels can reach consumers
starting from manufacturers, storefront, online stores, transportation systems,
payment systems to deliver convenience to consumers. The retailer must prepare
various resources such as software for use in collecting customer data, preparing
human resource matters must have more knowledge about Digital platform and
customer behavior should be analyzed. In order to reach customers that in the
target group and at the right time while creating a good experience in purchasing
products for customers.

In summary, the success of a retail store must consist of many factors.
The important thing is the store must have continuous development and adjust to
keep up to date, that makes customers feel that they come to use each service to
receive new experiences to do not make customer bored in using the service, that

resulting in repeated use of the service and word of mouth from customer.

Keywords: New Retail, E-Commerce, Retail, Technology
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1. Technology and tools to facilitate decision making
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2. Visual displays and merchandise offers decisions

Ref. code: 25616002031729RKI



AUN50AANUNA T UM SUBEURAUAT  kazUSMsNuUNNTbiauselevula

L2 L3 1

Wnfign Jsuenangavisuutuvdusvseiulediua ussgdueivindudsddgyiuans

¥
A a

Thdudunmdnualvesduiuazdmanonissuiwaginduladiontdodurvosiuslan
3. Consumption and engagement
A @ W a v oA = a o edgw i 1Y a =
tedwiilavesgsiacuandinisesnnindunilinueuiguilnaiaing
°o w1 o & % v A % ¢ i DA ) ]
dAndeaudnsvesumuan laganunsaaisusyaunisalnuansnsliguilaaiidiusy
lgannsldde social media WenAnudeINsveIgUIlaAkaz A Fafustnaa1unse
Y = v ¥ d‘
Wihdsteayalanniinnian
4. Big data collection and usage
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Technology and tools to

facilitate decision making

Analytics and Visual displays and
profitability merchandise offers decisions

Big data collection and

usage
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Dhruv Grewal, Anne L. Roggeveen, Jens Nordfalt, 2017.
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Changes in
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retailing?, \ae) Eleonora Pantano and Harry Timmermans, 2014.
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Marketing and other stimuli Buyer's black box Buyer response
Marketing Other Buyer's black box |Buyer Product choice
Product Economic ‘ Characteristic Decision ‘ Brand choice
Price Political Process Dealer choice
Place Technological Purchase timing
Promotion Cultural Purchase amount

2T 2.4 WAAIBIALUUTIRRINAANTSURUSINA. 90 Marketing Management Analysis,
Planning, Implementation and Control.. 1ag Kotler Philip, 1997.
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