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Independent Study Title CONSUMERS’ ATTITUDES TOWARDS MARKETING
COMMUNICATIONS OF BUSINESS VIA TIKTOK

APPLICATION
Author Miss Navarat Luckanakul
Degree Master of Business Administration
Major Field/Faculty/University Faculty of Commerce and Accountancy

Thammasat University

Independent Study Advisor Assistant Professor Pinrada Maytarom, Ph.D.
Academic Year 2020
ABSTRACT

The continuously increasing popularity of TikTok in Thailand that made
businesses perceive opportunities in the video-sharing focused social networking
service owned by Chinese company ByteDance. This research studied consumer
attitudes about the business marketing communication with TikTok.

Qualitative research was done with data collected by in-depth interviews.
Samples were customers who have used the TikTok application (app) and business
who employ it for marketing communication.

After descriptive analysis, results were that consumer attitudes about the
business marketing communication mix with TikTok was consistently equivalent for
three strategies: advertising with creative ideas developed from TikTok techniques;
using micro-influencers for product reviews; and attractive overall contents so that
customers do not scroll past advertisements, instead positively perceiving TikTok
advertisements. Sales strategies by salespeople featured advertising with clear
information, emphasizing keywords for product accessibility awareness to help
samples remember and think of brands. Through direct and digital marketing
strategies, businesses combine consumer questions and suggestions to create
advertisements directly responding to customer demands. This made samples feel
more implicated and boosted video clip commenting due to heightened feelings of

brand engagement and participation.
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(4)
These findings suggest that entrepreneurs can understand and apply consumer
attitudes about the business marketing communication mix with TikTok to initiate

strategy development closer to customer needs, creating more effective and

productive sales strategies in future.

Keywords: Consumers’ Attitudes, Marketing Communications, TikTok Application.
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27 2.1 lea Tri-Component Attitude Model
§iu1: Consumer Behavior (p. 176), Ime Schiffman & Wisenblit, 2015.

2.1.1.3 NUNNVIINAUAR
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Brand Takeover TopView In-Feed Ads Hashtag Challenge Branded Effect

o TikTok

i 2.2 fegnaguuuumsiasanluweundindu TikTok

fisin: https://www.marketingoops.com/data/ TikTok -focus-on-ads-new-ecosystem-2020/

o/

2.2 U289 e989

2.2.1 91U gNNe1TaINUN AUAR
Dharmesh Motwani (2557) la@nw imuafivesduslaaninisiinisnann
vudediaueoulal (Customers’ Attitude towards Social Media Marketing) Wa3d8wua1

va s & 1 ' v v a v o ¢ = & 44' & dada
msﬁBULﬂaﬁLuma'ﬂu%ﬂmmﬂqiﬁUiLﬂﬂ?LLaglsﬁa@aﬂﬂNGQUIQN %QLﬂuLﬂi@QN@W@WQ@IUﬂqi

Y

$IMN15ARATUNITNAINVDILUTUANAIUNTa LG e ae9liUuseanSHa Tnedadinuaaulauly

(% (% [

egawevhlvguslnasudinesfuuusudungduilnadaduveulayaunvewusudrudedaay

Y

[
=

soulatimeluvaeidaduladedui wazguslaalin1ssuiigauindesunuun1sinnisnann
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yudadaueaulad nande LuslnafnIlawuvudsdauesulalinnuuraula uade

Y

Idayansuiiu uagiliufduiusuinnindeiiguivsuiuulavanguuuuiay

a v L3 Y v Yaa ! a
d1u0f Waunsauun (2556) ladnwr NMsfuiisnisdeasunisviguy

! U 1 Ya o

wlynununaiaznasongfinssuguslaa naddenudn nqudlegaliseaun1ssuIItsnIg

q

duasunisvieuuednununaluszduuiunans wasdnauadldsuInseIsnIsdLasuNIg

=~ A

gvulgdnununalaeiiszdunsidisineglusgauunn IngdvanaiviliAavinuamiige

q

v v

windemaiiiiumsdaaiunsue s iuumasnnfigadusudu 1 e nmstwAanssy
duadunmsvovumednurumaduEesd liuiduets Suduil 2 Ae msduaiunisune
vu wadnurlumaduiansmiiiaulafagalidisin wazsudu 3 fe Aenssudaasy
n1svgvumlgdnurumalvnuduiisiazaiivaunauiu wazdanudn n1s5uiisnis

L Y

duasunisvieuuglnununalinuduiusiunginssuvesduilaaluduinuadng

'
aaa

L%ﬁ'mLLazmméﬁgﬂa%aasmﬁﬂaﬁﬁagmﬂaammsé’u 0.01

Ni Putu Ananda Putri Pertam (2021) lafine1 unumaesiduafves
;:J’U‘%Iﬂmiaaw‘ﬁwaiums%'uﬁm{Lsi’fqmLLazaw‘éwaﬁaaaﬂaﬁmummgﬂaGiaLﬁaﬂumﬂsi’f
91U TikTok (The Role of User’s Attitude Mediating The Effect of Perceived Ease of Use
and Social Influence towards The Continuance Usage Intention of TikTok) Ha338Wu1n
ﬁﬁuﬁammﬁﬂﬁmulﬂuﬁaﬁmum5amm§?ﬂw{aﬁaﬂuﬂﬁiﬁé’f TikTok na1afe viAuARlASU
HANTENUIINNITTUINSITULazBNSHavesday

2.2.2 MUATeTReatesiunIsdeaisminisaaia
Abu Bashar (2555) lé@inwi3es Ussansnmvesdedsnuesuladlums

THduadesfionenisnain (Effectiveness of Social Media as a Marketing Tool : An

€ A = a

Empirical Study) IneiiingussasAtiiaNazeduisuazve1eaiunisitdodinnooulailii

q
(%

answalunisinauladeveduilan Fwan1sfnwinuinainngugiuuuasuniudinisly
3uUFacebookunian dn1sldaueginl-24alus waziidadunseauliianisinnuwusu
VOIS INAURUTUALUNITNARAAIUNATITNAGRANANUIINNITLASUANTYHIUUUTUR
¥30N15L8 ¥ INIINNITT YUY kaziiTngussasdvesnisidauiiiednsany
~ a 1 ] vy v Lt a ! d‘ YV A dy a ¥
Weunnign wazdulnginslddedinuesulatlunisiansanneunvvdndulagedud
A a

w30U3N3

Duygu Firat (2562) laAnwses AuA1vesnslgwaIuugnluasnis
dsnananuadlade (YouTube advertising value and its effects on purchase intention)

HATIENUN Teyar1IaskarAuTutkarAYNTLAT BTN UINFARANAIN T LY
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Tu gnU wisgnelsinunissuniuanlavanididamaludauiie wazandnwidmuda

JaduaunnarlunislawauuugUwanasiun1ufinUsaulsseInsaansaiy

=Y

N W a vee - = = =
WP Wnaau (2563) lodnwiTes nsfinwesetion1sdea1snienisnana

[ o

vosaluasnueayisud gludia naddenuinaluasnueayisud gluda Juwininis

9 9

D

deansnnisnatnfiasuiulunnteanwiunnasesian1s@eansninimain lagdl

v

Useleyunlasu Ae nsadieremnanisfuidnarsaeuwnunuea nsutauevIeduii

D

s¥dnvesaluas mafinvesadminedudiszanludinesulal nmsaieauyniuiu
wruvealuguiuudie 9 Wy Msdafanssufiayseninuuveadualuas wazdigdauasy
ANENYAIYDINTINAN ST VoI aTuAYY
2.2.3 Aseiiieadastunendiadu TikTok

guiun 915951907 (2561) laAnwl nSwaveaniseaniumaluladee
maderldueundiaduiinion (TkTokwesgldau waidenud fnevnuvasuniudaulng
Humandgs Jsflanunmidudnou dnfinw ey 20-25 Y uagdniugSinueundindu
TikTok dugeiniegny lnedninavesniseeusuinalulagiuainuaaniainnisldau
dwasiomsidenldueundiatudadunamiainauainsolunsmouauessenu feanis
vosffivinwensdursenisuandlaluegned ludiusudninavesdenuidamarioiguiv
nmsidenldeuueundindu TikTok auyanaiifidnnadenulos wagd1udesiuie
amazanlunsldaunuiueundindu TikTok dnnsldaufiazaan amnsoldarenin
tuidldyninninan wagdumsdriuldveunaluladdinasenisidenldueundin fu
TikTok \losaniduneundinduisinnudasaseilfiinanudesiulunislduing

Qiyang Zhou (2562) l@Fnu13es nsidlangAnssuvesuiinaves
nsadreassdiileduuazuaniusuvuunansiesy nsdifnyiain TikTok uag Bilibil
(Understanding User Behaviors of Creative Practice on Short Video Sharing Platforms-
A Case Study of TikTok and Bilibil) #an1533enuigldauiauesinudsudoyauas
Ak wagldfinnuveulunindsunuuuasyitneunuivion uAnfiufiure ity
Tnegidoudoyandsuansanuiiuiinualdunisuanseenlunmsiousidsvinuaznis
wusdusiruai

Yiran Su (2563) l8@nwdes msfidausufuuny q lu 15 Jurfide ns
MMIRAAES A NUELNUSYDNARIUIERI 199N ISUNTSE UM UL TiKTok (Fan engagement
in fifteen seconds: Athletes' relationship marketing during a pandemic via TikTok) Ha33¢

Yaa

WU nnsAnelaeldisaTeuudumesiiniieruninislyd TikTok ¥a9nARNITE1INg
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YNTBNTTEUINYBICOVID-19 FanwuIuniwndinisasrenduinlouu TikTok danwe
YomNaynauuLazaudaay Tuvagtnfui TikTok unld Wunisuanslimduga
¢ A o ¢ v &t Y ¢ °
wnanosuvesdedenusaulatuiaiuisaaiieusglevilunmsysannisidiiunagnsnisyi
wususeaulalls nsdeansiiu TikTok tWunisiausliiiudalanadunsuininilunns
Lan@BNANMUFNTUSAUNGUWNY ) N1sduESUABUWUNYDILUTUA Lagn15venelugnay
gruwnulng 9 la dnAwiwazdndnasuaiuisaadianaslunisfnadieassanouinud

= |

dmSunquidvuneiienazisgadaninuilaniduazfianssuvesinAuiiuinninwayas
LAUYBINTITUYINATNITHUN Y0
= aov o a 14 Va o Y o (% k4 o v Pt
NMsAnwIUITeMNeItes §I3elaunuusulduasdmundiwdsildly
nMsAnwimuARYeIUTINANTRaNTHRA TN 1IN IAAIAYeIgINA UL UNELATY TikTok

[

&
JUu

M1519% 2.1

ayuduusileluniside

AanUs WNA9D1999

NAUAR

A1UANAR (Cognitive) Dharmesh Motwani (2557)

AUANSEN (Affective) Qiyang Zhou (2562)

AIUNFANIIU (Conative) Ni Putu Ananda Putri Pertam (2021),
gutiuyl 813851995 (2561)

nﬂiﬁaﬁﬂinﬁimaﬂﬂ

Advertising ﬁﬁg MLRAN (2563), Duysu Firat (2562),
Abu Bashar (2555)

Sales promotion W335 adu (2563), Abu Bashar (2555)

Personal Selling W335 JWadY (2563), Abu Bashar (2555)

Public Relations ﬁﬁvg UURAU (2563), Abu Bashar (2555)

Direct and Digital Marketing W33y WadY (2563), Yiran Su (2563)

INAITNTAY WUIHILNENSAnuITeiAuaRve s uIIaANdn15Yn
n1saanuudedsruaaulallunInning vIeAnw dessulaunlasuaudeulazaLiy

§503U a8 ke 19U Facebook uae Youtube lagnisdnwidessulatlvifiiainiu
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walamuteudadidiuiudes wu TikTok kagn1sfnwiviruafveduilnadiuieivesly

nsdemasiongAnssuannislidauluguneswesiusiaanuieuadelafiiauasluiiu
ddg]l

Y83EUsznaunis FidedaulanisAnwiviruafiivesiuslnaiilsen1sdea1snianisnaia

a v

Y8IgINAINIU WaUnAAYY TikTok ivelmdnlaluviruailuwdyuiivainraiguinduaini

2093l ANMUFUN LS U 99U TULILAN N IULDUNAATU
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2

TikTok Bsilaqiudilaid

v
= a v

uAdeluisesll Falunuivesnisresenninuiduidegu
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a

nMsanfiun1s39eilldun15398139900m (Qualitative Research) lagiiign1s
a v < ¥ 1 [y € a = . o a
FWelusuuuunsiiuteyarunsdunyalidedn (In-depth Interview) wuud1auuaeiln
(Open-end Question) nngudmsngiiensAnwviruaivesuslaafilinenisdeaisnig
mInaavedgsnaruLeUnaAduy TikTok lngiiTeiin1smmuaguuuuvesisaniiun1sivey
Aetunausialuil

3.1 NSOULUIANIUITY

3.2 Usgansuagnqueiegig

=3 ¥ « & Al a v
3.3 MsuTIUTINTeyauaziaTeilenldlunside
3.4 FFnsiivuazsiusindoya

3.5 mamnaaqumwLLaz"Emﬁgﬁ%’ayja
3.1 NSAULUIANIIUIRY

NnMsAnvIAaKazMURunUITeTiAsdeslufuiruafivesduilaa
LaN15ARAITNNINIIAATA I8 amnsathdoyadinanuiuiuldlunsivunnsey
LA FITeFewinuafvesiuslanfiflient sdeasmanisnainvesgsAasLLeUNALA
Fu TikTok Inemuniiruafddenisdeasmanisnainvesguszneunisiute unaiady
TikTok panidu 2 fauvs dail

3.1.1 ViruARveIUILAA UsEnaunie f1uad1uaa (Cognitive) A1uAIINIEAN
(Affective) wasn1ung#nssy (Behavioral)

3.1.2 nsdeansvnanisnatn Usenaudie lawan (Advertising) n1sdviasy
N15978 (Sales promotion) N15v18lAentNIILYIY (Personal Selling) n15lv12LazN13
UsevdunUS (Public Relation) wagn1smalnnsiLarnIInaInuuAlIvia (Direct and Digital

Marketing)

AuUs

NSARANTNNITNAINYDITIND
NIULBUNALATU TikTok

- Advertising
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vinunRvesiuslnaiidneusundindu
TikTok

- AuANAR (Cognitive) |77 TTTTT
- pnuANUSEN (Affective)

- AuNgFnTsu (Conative)

AN 3.1 ASOUBLUIAAIUNISIY

Tnenseuniseiienideiudsiruaisnuainudn (Cognitive) 910 Dharmesh
Motwani (2557) AnumIu3an (Affective) 3nanggd WaWNeaILun (2556), Qiyang Zhou
(2562) AungFnssu (Conative) 90 Ni Putu Ananda Putri Pertam (2021) wagfauwisnis
d0a150139a7m Fu Advertising 9NN 1WA (2563), Duysu Firat (2562), Abu
Bashar (2555) a1u Sales promotion, Personal Selling, Public Relations W& Direct and

Digital Marketing 910 W335 2WLadY (2563), Abu Bashar (2555)

3.2 UsE¥nsuasngunlagng

v
v A

Ussmnsidmanglunsfinunidensall wuseenlu 2 nqu Ae {uilaangu a1
sewing 15-38 U egludninngammamunsuazUBuama sadunguildauneunaindy
TikTok Anuirinmadulndiuiuegresieiiles (TikTok Thailand, 2563) wazgUIENOUNTS
vEatinNsnaIATiin1s¥n5aea15N19N1SAAIAYILUSUF Tl uA uAUA T US AT
woUnaLATY TikTok

Tumaiiennguiieg 13 deldnsiieniuuiatzas (Purposive Sampling) Live vy

A 1 4

v A Vo sala wa Y} a o A A a v a o
ﬂﬂLa@ﬂéﬂMaNﬂqiﬂmwuﬂmaNUmLV@J']gallﬂ‘UQ']U'JQEJ ﬂ@ﬂaﬂmﬂﬁiﬂﬂ%ﬂﬂqﬂfﬁﬂqu LaUNALATY

9 Y

TikTok vulnsAnnausnlviukazende mauvsedne sgludmiangunnuviunsuay

&

USuauma fnsldanudulsesn Ae dnstnldedeates3tusedua1ibaziinisidaiusasilas

'
aa v =

TugeszegIan 3 uinIugT 31191 10 518 wazgusenaunsndvyddldluweundiady
TikTok Nild1uuganmuivlnegrdeiiies Insasuneumunnuiaulasgisaliiae
uwazagldinIeatlolunmsinmsdeasniseaialuieundindu TkTok 91W3U 2 518 Ap WUTUA

Jula’s Herb Thailand wagwusun EatGuide
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3.3 n1siusausiadayanaziniodioni1side

d' A & v o L Yo Y] & a =
w3eslanldlunmsinuteyaluaseilidumsidaranulunisdunivalluidedn
(In-Depth  Interview) faeA1amUarsilla (Open-ended question) Fadumiauuuuning 9
P v a a o ° v & aw = 1 a Y o ¢al
Weliiiamsseuiuazrianudlaludssiiundeainsinyisg wasdenang I dun1wal
anunsafidasylunisneumany wagnsdunwalilidunuunlaseaiig (Semi-structure)
Fadunsdunwalilifinisddangnasivesiiauiaznsnsainuresdiamildliar s
TnglduunAnunnnnUamanwnAntazngul Miie1esves Schiffman and Wisenblit
(2006) WAgAUAUAR Wwag Kotler and Armstrong (2018) LABIAUATUNITADAITNINITAAIA
TnggAnwazinisdunivalaediemmunuasnereuaumaiuitlldguszinuiaula
delilddmeunsaniuinguszasAnazasuiiuanysal wagazinisveeuyinlunisly

€ v = = 4‘ L= a 1 [ 4 d‘ v 1 [
gunsalduiindeaiieduiindesluseritamsdunivalieldlunisaenniulaegragnies

'ImlLLmﬁwmmagﬂudaumﬂmmﬂ f
< v
3.4 N151AUTIVTWTRYE

nsiuTIuTIndeyaldisnisdunivaiuuuiatgdn (in-depth interview) 911
nauguIlaandnisldnuneundindu TikTok vulnsdniausninuwazede yinarunse
Anw egludmiansunnuniuasuazUsuuna uazfndedunvaliusznaun1svwsetinng

aatanensAnd lnegdunivalagvinisiiudeyaludiafeounuaiiusisieuiiuiay

W.f. 2564

3.5 N13ATRFUANNMLALIATITTRYA

[

A3deaziiusiumudeyasinnisduniveal andudin wasihdayavesnuailau

MNITIATIEN AAIUAINNTBULIAANITINEY wazyNIsseuSekasdauanaasunis

L2

AWelugunuunsnssuudaiinsei (Descriptive Analysis) WiieliaenndadroingUsvasn

299971U3T8FUT wazinnUSsuiieuseninegladuniveins 2 nqu WelildunTetayad
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U

AsaUARNNEeUTENOUNITLALHUSLAA
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unil 4

NAaN15939¢

nMsiudeyan1un1sdun1walidedn (In-depth Interview) WUUAIAIY
Uaeila (Open-end Question) 91nngusiege tnsuuseonidu 2 ngu Ao nqugusznaunis
91U 2 578 waznaugusinaaglduoundiadu TikTok 91w 10 578 Liefnuiviruad
vaaguTlnanidenisdearmunisnainvesgsianiukeUndindy TikTok laguusiidela
U dg’
Rl

4.1 FayaiUaanuanngufiegng

4.2 Nan15IY

4.3 a3unan1siIdy
4.1 Yayailasiuainnguaiagng

nguseeslunside Ae dunuangusznoumsvizetinnismaiaiiaTild
Tuweundindu TikTok Tnsfluwliuvessendinniuifiugiiussnaoides uazinisadis
oumusThaulameluneunaiatu TikTok sgsasinaue 1wy 2 918 uazguilaaengy
5¥%11915-38 U advegludwminngaumnumuns wazdsuaumna dn1sldanunsundiadu
TikTok oestio3usiodunni uasiimslénudededuriszozim 3 Woudiiuan d1uau
10 518 @sautseendeil

nEuTIBENST 1 fUszneuNs A wusust Jula’s Herb Thailand uagiusust EatGuide

'
= 2

NEUAI9E1M 2 JUSIAATNITNLUTUA Jula’s Herb Thailand waglusus EatGuide
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Y o A

a1unsaasuleyale el
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ayudayalUesiuanngusieengui 1 gusenaunIsuusus Jula’s Herb Thailand

wazuusus EatGuide
aeu AR WUTUA
AUTENBUNIS
1 Brand Development Manager Jula’s Herb Thailand
2 Creative Content EatGuide
A9t 4.2

:
5%

ayudeyailesnunInngueiog9nguil 2 guslaaizanuusus Jula’s Herb Thailand uaz

WUsUA EatGuide
Gl WA | 918 | dn1unw 213N LUTUATSAN
uslan
1 Y 24 Tan Organizer Jula’s Herb Thailand
2 LINF 16 Tan Uniseu Jula’s Herb Thailand
ANGRN
3 HYY 24 Tan UndAnw1USyeyrly | Jula’s Herb Thailand
4 NI 22 1an UnUeyd Jula’s Herb Thailand
5 NP9 27 1an AaLnNUY Jula’s Herb Thailand
6 PEYS 29 Tan Graphic Designer EatGuide
7 Y 27 Tan Key Account FatGuide
8 LN 35 Tan Creative Content EatGuide
ANGRN
9 N9 23 lan | QC Line Production EatGuide
10 PEYS 33 Tan Marketing Officer FatGuide
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INMIFUNWALTIENNGNAIDE (In-depth Interview) anusauuagUuale
2 d1 Ae Nagnsn1TERaIININITIAINYeLNUTENaun1s Usenauluaie wusua Jula’s
Herb Thailand uazuusua EatGuide wazviruafvesiuilnn Usenauldeie vinuaivesuilan
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Aa a o Y a Aa = v
NUABLDUNALAYU TiKTok LLaSWﬁUQWGU@QE\J‘UiiﬂﬂV]NW@ﬂqia@ﬁqiwqﬁﬂqﬁmaqﬂsﬂaﬂEbl‘lJ53ﬂ@‘Uﬂqﬁ
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NIULOUNBLATU TikTok Al

4.2.1 nagnsn13deaIIMIINIIAAIAvBIUSENBUNTS
4.2.1.1 wusua Jula’s Herb Thailand
(1) n19laiwaun (Advertising)
nslawnnueauusus Jula’s Herb Thailand Svsludruguuuy
sowlatluazeoulay Jetlagtumehnisnaineeulatazlivosmsuudeledoaiifede
Facebook uaz TikTok tUuman LﬁawWﬂmmmmauauawiawqaﬂﬁmmﬂajmLflmmalﬁ

AL NAIAB WUTUAIWILETUUN STnauAusanTavsonusiniladugd1s o Nl

o o & ¥/ a a v { a a4 [ . 1 | A
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“pouiisnturhnisnainniuseulaesns Facebook uag
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Aaedlalieuwin”

“AuAmdnisde Asuresfiviseglu 7-11 Wudungunainans
wandaldansgainsizdudnsaziisagainimnifisuivguislunguauafeniu

“infingAnssuesniduBrand endorsement auau soules
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LUTUA Jula’s Herb Thailand éEuduinismainuuleunaLadu
TikTok TursmaifnaniunsalinisunsveslsaszuinCovip-19 Tuliw.a. 2563 10111970
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TikTok wufiunuimaenguawmai szl udiunisiidisanssauainuasonla
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“sudususudaiugendiuen q fidurnaiauu TikTok ogns
93eda Buduviuszinanfounn neulaiadiudaes”

dmTugauszasananlunsidiuviueundiadu TikTok vaauy
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