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ABSTRACT

This research studied staff technology acceptance in the Directorate of
Personnel, Royal Thai Army. The goal was to formulate guidelines for understanding
technology exposure of troops and identify factors encouraging open-mindedness to
new operational technology. Qualitative research was done with data gathered by in-
depth semi-structured interview with open-end questioning. Eight samples were
Generation X Royal Thai Army personnel, born between 1965 and 1979. The samples
are divided into three groups: three executive level officers, three commissioned
military officers, and two lower ranking military officers.

Results were that samples were motivationally prepared to embrace
technology by seeing its benefits, operational simplicity, and an ever-growing
technology policy to teach troops the importance of technology. In addition,
information delivery for different tasks suitable for online communication should be
clearly differentiated from information to be sent in written form according to
traditional work formatting, to lessen concerns about perceived reception risks for

troops.
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Operational open-mindedness to new technology was boosted by five
aspects: 1)demographic rank program differentiation due to different responsibilities;
2) motivation to perform tasks successfully for work advancement; 3) job characteristics
for staff not accepting new technology; 4) staff technology acceptance linked to
recognizing benefits, convenience, efficiency and ease of use that must be conveyed
according to age groups; 5)operational staff agreement that technology may help
personnel perform tasks rapidly and accurately at a secondary level of work

development.

Keywords: Technology Acceptance, Generation X , open-mindedness, Directorate of

Personnel
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https://doi.org/10. 1177/ 21582440211047576.

® Jason Bloomberg, “Digitization, Digitalization, and Digital Transformation: Confuse

them at your Peril,” Forbes, 29 April 2018.

Ref. code: 256564030101320XZ



Advia® eAsudAniimaluladvoauSen Gartner 93uU18AUNUIEVDY Digitization 11 1Ju

a v 5

nszuaunIsiUasuangliuvewdentmduzuuuuidia’ Vendrell-Herrero et al. 1iuan

Junsysannsmaluladansaumediivauidey duneliiinUszdvinavesnuifuiu

WNUNINBITU® 0874 Digitization A wuudsia luadaseu wietenansaelunieuen

au 9 luguuwuuddvia vav’

neuagundun15Ud sunUainnei dva (Digital Transformation) Ad Wy
Digitalization %38 n1suwwAluladfdviausesengsna Uy laldegraunsuaeunnouniels

wIAALR gy Tae McAfeel@fleny Digitalization 1371 Wuntsild sunvasludeay 7

e

Juindoumensiauinumalulad® Tilson, Lyytinen, and Sgrensen T¥ianunungyasAil
1 Wunszuiunswaunausnunaiiauardedlunisussandldinaiiammdaduuium
medaay Feiliialaseasiamanalulad® Gartner lsini1umune Digitalization 1 8unns

THmalulaglunisiwieulaseasnegsia wasialoniaasnyariuasinlsuingadu ™ Li et al.

* Christine Legner et al.,, “Digitalization: Opportunity and Challenge for the
Business and Information Systems Engineering Community,” Business & Information
Systems Engineering 59, no. 4 (2017): 301-308.

> Gartner, “Information Technology Gartner Glossary,” accessed December 11,
2022, https://www.gartner.com/en/information-technology/glossary?startsWith=D.

¢ Ferran Vendrell-Herrero et al., “Servitization, Digitization and Supply Chain
Interdependency,” Industrial Marketing Management 60 (2017): 69-81.

" Peter C. Verhoef et al., “Digital Transformation: A Multidisciplinary Reflection
and Research Agenda,” Journal of Business Research 122 (January 2021): 889-901.

& Andrew McAfee, Enterprise 2.0: New Collaborative Tools for your Organization's
Toughest Challenges (Harvard Business Press, 2009).

? David Tilson, Kalle Lyytinen, and Carsten Sgrensen, “Research Commentary—
Digital Infrastructures: The Missing IS Research Agenda,” Information Systems Research 21,
no. 4 (2010): 748-759.

19 Gartner, “Information Technology Gartner Glossary,” accessed December 11,

2022, https://www.gartner.com/en/information-technology/glossary?startsWith=D.

Ref. code: 256564030101320XZ



a5u1e71 Wunsihwelwladuldlunisdeuudasnseviunsieu ! 01 msadiaves
yamsdeanseaulaifidalenaliignindearsiunisvlaietu Hudu'?
Fnivinisanevinuld deuanunineren1siudsuwlamisiana (Digital
Transformation) 13Aa4u Bondar et al. lalianumnungliin ilunisadraniedisvesnia
druiasugianaznisuiuivdsuiiasaslildduaniunsallvsivesasugAen §vwa 2
Fitzgerald et al.fenulimidunisldimalulagluniswauinszuiunisiaundnvesgsie
sufimatauUszaunisallduinisvesgnawseguiuugsialml 9" Hinings, Gegenhuber,
and Greenwood na1731 uransenunuveianssuvanedsfitindsfazas Taswadns
WUUR At wazAuEe 9 MasuLlas wiuil viewesy ﬂgﬁﬁ@g}ﬁyw Liu, Chen,
and Choulsirumsneindumsdsuudasesdnslassiumeluladuaznszuiunismgsna

a_aa v 14

Wheneiuluiasegianaia’® MartinnaninniswdsuudastiiBunislénaluladansaumnely

" Feng Li et al, “How Smart Cities Transform Operations Models: A New
Research Agenda for Operations Management in the Digital Economy,” Production
Planning & Control 27, no. 6 (2016): 514-528.

'2 Venkat Ramaswamy and Kerimcan Ozcan, “Brand Value Co-Creation in a
Digitalized World: An Integrative Framework and Research Implications,” International
Journal of Research in Marketing 33, no. 1 (2016): 93-106.

3 Sergej Bondar et al,, “Agile Digital Transformation of System-of-Systems
Architecture Models Using Zachman Framework,” Journal of Industrial Information
Integration 7 (2017): 33-43.

" Michael Fitzgerald et al., “Embracing Digital Technology: A New Strategic
Imperative,” MIT Sloan Management Review 55, no. 2 (2014): 1.

> Bob Hinings, Thomas Gegenhuber, and Royston Greenwood, “Digital Innovation
and Transformation: An Institutional Perspective,” Information and Organization 28, no. 1
(2018): 52-61.

'8 Day-Yang Liu, Shou-Wei Chen, and Tzu-Chuan Chou, “Resource Fit in Digital
Transformation: Lessons Learned from the CBC Bank Global E-Banking Project,”

Management Decision (2011).

Ref. code: 256564030101320XZ



10

n1sasienuainsatuil o luesdng 33n wazdean'’ audaainnalauriayid (National
Center for the Middle Market) 131 msiasuutasmaaaviadumsysannsnszuunis
Tugduuuadvia iethandamsvilsisyuumelussansiinnaviuats Wussuumuausnlusia
wazussqdimneitlidanansavinleluedin® Soils and Littletondelridunisasmulnives
weluladuazgsia Wiefagngnéediedusyansnmnnd sy’

Stolterman and Fors n@i1 Mswasuwasmsidiaszneusnenaasundas
nsldmeluladlunnaruvesdanu® Van Veldhoven and Vantheinen de1 msiUasuudas
i Wunsiuuffuiussenianaluled 5579 uavdsen Sedinalunsidsuudas wasiaun
ANNITT AIBY WATHANTENUTBINTEUIUNMTUABULUAY Viallsidilonain Wunsyuiunis
FeesAnsnovaussiumMUAsuUamesanwIndeufionsidimalulad 1wy Insdnsindoud

JayeyrUsednug n1suszananakuung e Tun1sdsunlainssuiunisasayanves

Y Allan Martin, “Digital Literacy and the ‘Digital Society,”” Digital Literacies:
Concepts, Policies and Practices 30 (2008): 151.

'8 National Center for the Middle Market, Digital Transformation Creates Middle
Market Growth and Opportunity (Columbus, OH: National Center for the Middle
Market, 2020).

¥ Brian Solis and Aubrey Littleton, The 2014 State of Digital Transformation
(San Francisco, CA: Altimeter Group, 2017).

%0 Erik Stolterman and Anna Croon Fors, “Information Technology and the Good
Life,” in Information Systems Research: Relevant Theory and Informed Practice, ed.
Bonnie Kaplan, Duane P. Truex, David Wastell, A. Trevor Wood-Harper, and Janice |.
DeGross (New York, NY: Kluwer Academic Publishers, 2004), 687-693.

1 Ziboud Van Veldhoven and Jan Vanthienen, “Desiening a Comprehensive
Understanding of Digital Transformation and its Impact” (paper presented at the 32nd
BLED eConference: Humanizing Technology for a Sustainable Society, Bled, Slovenia,
June 16-19, 2019), accessed December 11, 2022, https://doi.org/10.18690/978-961-286-
280-0.39.

Ref. code: 256564030101320XZ



11

29An5% Westerman et al. 19015108 suwvaat i unistdmalulagluniswauinanns

Y]

U URureseenns® lngsaunisasuluamisiasia (Digital Transformation) Ao N5l

walulaglumsivdsuwdasinundszansamlunisufdRen eadrayanlvesdns viail

a v A

d'* Ly 1 d' I~ d' a v = a = d'
P9Ag 19l uNSas UL UaIIeRdviane n1stawmalulagansaumalussantunisasu
1AT9A5 9N UFIUTBINITUTNTIUAUAIN WABLNTEUIUNTYINOUL AITRT ANMEINNTa 1T

agdy iliaAnsAuINIsMIMsUNndanunsaiivseeanatneainta

Y] I

Shahi and Sinha nuAMLYIIMERaNUNMSIUABULUAMIRITAR UL UUED U

[ o
v A Y

aeil 1) Msvedaddeiaindaiau Ingneukuuasuauuusilvesansaadmanglunig

[
a Y Oy

asAnuAsuulamndva uasnwnunutulnedudnvurrosuresly 2) Tausssy
93Ans Tall nquiiegnausluiinseusungluasAnsuaraiteimussruuviauinnssy 3)

| a d' Y XN = vy au & @ Yy a A
ﬂqu@JVJNLW“UaQWNQWUWﬁ]gﬁﬁqﬂﬂaqﬂlaﬂaﬁ]u%ﬂaﬂ ?jﬂﬁﬂﬂsﬂa%aELUQ']U']ﬁ]EJu LU AITEATWNUN

[

aawuaNdAylvivinzan 4) anuninudulunmsdnaulavesuims lnesnideausli

¥

RUSINSiAIAnalunsenianiassnsiluasismanils saufeasneTausssundaasunis

54

Wulawazaiivinue wag 5) n1sdansteya Wneanizduduiudeyaiiweyludagiu §u
desmonisaniduthmneveangulaniinidluues®
Verhoef et al. lanvuanisaiusnuisgnemansdidglunisduiniouns

WA suuUaIn19fdia (Strategic Imperatives of Digital Transformation) 13 4 @2 il

%2 Gregory Vial, “Understanding Digital Transformation: A Review and a Research
Agenda,” in Managing Digital Transformation, ed. Andreas Hinterhuber, Tiziano Vescovi,
and Francesca Checchinato (London, UK: Routledge, 2021), 13-66.

# George Westerman et al., “Digital Transformation: A Roadmap for Billion-
Dollar Organizations,” MIT Center for Digital Business and Capgemini Consulting 1
(2011): 1-68.

 Liang Li, Fang Su, Wei Zhang, and Ji-Ye Mao, “Digital Transformation by SME
Entrepreneurs: A Capability Perspective,” Information Systems Journal 28, no. 6 (2018):
1129-1157.

> Chinmay Shahi and Manish Sinha, “Digital Transformation: Challenges Faced
by Oreganizations and their Potential Solutions,” International Journal of Innovation

Science 13, no. 1 (2020): 17-33.

Ref. code: 256564030101320XZ



12

v

1) NSWeININ19AIvia (Digital Resources) 2) 1As98351999AnT (Organizational Structure)

[
(%

3) gnsAansNIsAule (Growth Strategy) 4)

[

39 (Metrics) wag wWune (Goals)

a Y]

NTNYINTNI9ATND (Digital Resources) Usznaumae 1) AUnNIwegvn19Advia

Aqu\lﬂ/

(Digital Assets) Tumsdmfuteya lassaiadoyauaznsieans iieflazegsenlugaiasals
2) AudanguauAIvia (Digital Agility) ﬁmmd’wﬁzyashq?jwiaﬂmmQsammaqﬁﬂs
g 109AnsiesoyyInliinsudad sumindinelussdns dnauemeluladlni 9 uaz
mauauaa&iammﬁaamisuamzziﬁd’mlﬁﬁamﬁaﬂgﬁuuazuaﬂaqﬁm 3) AaEINIalun1Tasa
L\A39918AYa (Digital Networking Capability) Fadumnuaiunsalunissueudenis
el Aen1sgldasiyarsiuiulaensaiiwarnszgeAnNsAteauLes TIUE9
Wuyavesesdnsrunsiddedsauooulay uaz 4) mwaninsalumsinresideyavinalug
(Big Data Analytics Capability) s‘z’fqaaﬁﬂiﬁi’ﬂmumﬂéﬂﬂﬁamﬂu@hwf wazdIAYAaINg
fifinnudFndiduniann mnesdnsiianuanselunisienesitosaralgud sl
nsdmeusflndunusduiee

dauvszneuveslasiaiisesdns (Organizational Structure) Aidangu fun 1)
wI83UKEN (Separate Business Units) fiuendeanaind1iinaulng fniiineaes uwas
Anw1datnlLes 2) gﬂquaaﬂ'mﬁﬁmmju (Agile Organizational Forms) ifielneuaussiu
nsiasunUasinuAdvaldognmng s‘fiﬂgﬂLLUU@Qﬁﬂiﬁmiq%’mﬁ’Uqué’?ﬂLauﬁtf'f]uﬁ’lﬁu%’ju
(Hierarchical Organization) Lagu3®1591nULA%a8 (Top-Down Approach) tag 3) @2197u
#3Wa (Digital Functional Areas) Tnedmdenninauiifiinuesuidneauaynisiaszidn
uwhen ieifiunsaiegarliiusadng

ynsAansnistiula (Growth Strategy) Ingaasiud suainnisiivlndae
wAnstaut (Product) Wunsimuriuiiuiiosuladvieunanedy (Platform) Faunanwedu
awanansnddsdldldluaan et uaskadlugaldldnssgamnndinisiauiay
wansat gysmansmaiulpnuunannlesy 1¥ud 1) msvererainauiiud (Platform-Based
Market Penetration) lna@a0819A8 u3Endaais Telenor n3e Dtac ludszinalne
adrsunanrlosunaluladinsdnwiindoud Insdnidhuty uaz Apple areszuuiiiamity

a (% ¢

dmsulnsdniiiadioun Aeuiumesnnnigunsalauld waglnsyimd 2) nswauindndue
(Product Development) 819 UT#% Ketchapp Aildszuutnudlunisuiausinudilofe
3) WuNTIaI903AAN3 (Co-Creation Platform) FauUalenalvdldnieuenasinsanunse

Whanaseesdauswiulamensliifanssuuianssuluwnanesy diege a1 13

Ref. code: 256564030101320XZ



13

14 =)

W auwU s uUseaunsaln1saun1u3 ausnis NNSwUITUANUAAES19ATIA LN SHAIUN

Y a

uwasesy nsidsuumuwliiieidufvienieduan 1a+ 4) nanszearndssosiiud
oaulail (Platform Diversification) tunssaumngnsaandnisiaulnfinaaundraduidl
sy Fausenaufenisveouwanesuiiiesesiunaislvl msuiulgsduduazuing
uandausimifleatsasdaruiutuiuiatuayy §inm flouasdliuinig

v I~ v

AelamIgTn (Metrics) wag wWiune (Goals) fiasAUsenaudffe AUaTIn

<

A1ud1L59 38 Key Performance Indicators (KPIs) Litadaasunisiseuduazusulssasig
29ANT laeAMTiNITRnIUNaTENI NN TIUABULYaIsAITan18lueIAns WU Apple way
Google lausgleviainnisinduiugnanueundinduluiuvisweundndu (App Store)

mlsnuedse 9 uazauiisnalavesgndn wiidsiarsannisivisullasanuamaiu®
2.3 WUIRANYINUANYULIY

Hack and Oldham? lfieBunefsdnuaizanu Aenseenuuunuiiviilinineus
ussgslalumeienu siliiAsaaianelalunu wardssadensujifau Jsusznoud e
AMaNwE 5 Usenis il

ANUNAINTANEYBIYINYE (SKill Variety) ABAINAINITA AUT fumnenfiu
vansuaus vesyana adldluvinAanssy seuftRnunelumisay

arinButendnuaivesy (Task Identity) Aonszuaun1siyaaInsyiatumus
Budy udsussqianadnss nesgninsiidusuazinanameie e syanaiiazyiiliany
asalusedunndesunnanstu wagmnyasalaldfuueumunsnuridaumiudumasa
auysadazFanIdAmmnninliihauiiesinedu

ANuERY8391Y (Task Significant) Ao szAUUAdINansENURDANTEN

wazaudusy YewmueaLazyArady Fiannudrdgyvesnudunssuiunisadnemiuidn

% peter C. Verhoef et al., “Digital Transformation,” 889-901.
" Richard J. Hackman and Greg R. Oldham, “Motivation through the Design of
Work: Test of a Theory,” Organizational Behavior and Human Performance 16, no. 2

(1976): 250-279.

Ref. code: 256564030101320XZ



14

d1fa Tasmnuminsvasuazandudesmsuisnuiiewiheddudsmadeanugy vio
aruaenfovosdu sunnelussdnisuarAaunadenneuanosdnig
anufidaslunisdndulalunu (Autonomy Ae vuilidialemalifufiRaud
anudaszsnaulanuremues wie fsantvue dunounazidenisuitRauseaues
wadounduved1u (Feedback) Aen1sintinauldfunsiudenanisufiae
yi3o mivsnidiunanuemuies felulTinanu uasduaunimesiu lngldsuainaud
v uagld¥udeyanniyana Sannslisudeyaanduyeeatiuasdeldidonissiuiuany

o

2.4 wurRangiun1IZEiin

Dubrin na1331 anzdiduanuanunsalunisadausedunialowasdaasudi
fosn1sanuewmiaslunsiudadmunegresesnns?® 7Msil Reddy nanteaummedinsu

A2 1ANalIAT 1) TausIsuesAns Beiausssun1svineu Aeidedinsuias

= A

Qi q P a ' R ) = o '3
13 LUaEIULL‘UﬁQVﬂQLV]ﬂI‘LJIﬁEJlI']ﬂVla;@ﬂ?iﬂ@ﬁ’]'ﬁi%‘ﬁ??ﬂﬂ'ﬁqﬂ‘?ﬂﬂ?ﬂLLa%ﬂﬁ'ﬂWUﬁiiM@ﬂﬂﬂi WU

| 1 [y

o [~ 1 a = . ::’IJ 1 _ = I aa v
AUNUUDYINEN 2) NANYINIBNTD Generation UYUTUNHU Generation Z 9. Juy1303Na

9

o w

neriuile (Digital Natives) dmeeeiiviiau mnaunguilegnelinsuimsuuudssnniulag
wazlasunisdaasulidaiusinlunisuusvszaunsallunisimuinszuiunissig o 983
¢ < o ~ a a a 1Y) = & Y o ¢
93AN3 Aagyhnulivsednsaimuin 3) Msvimsnineinsyana alugatinasldndnino
anuansasudesarafyyndundn 4) nseain nsuinislmivazlenaniiinaindeya
vualuguazdedinusoulatihundsilsiiuuntuannnisidasundasnszuiunisivlu
sULUUAIYA 5) n1sdeans ludwuddedruesuladvinlvifnlontauazaiuviiniesiu
n1vdeasanislunazueneding 6) 8edns PaTuegiudn uwiazmiieanumsinanligais
loeels wavusazdiunumsysannsiu’
v aa 1 v o v Y o a = YY) Y v o
Aanuvi e degludagduinlvnngdirfiaisiilunisusuddliidndunns

(%
aa v o

Wasullaswsfaiatulasuly Fsannmuniuissanssuues Nadkarni and Prigl wuan

8 Andrew J. DuBrin, Handbook of Research on Crisis Leadership in Organizations
(Northampton, MA: Edward Elgar Publishing, 2013).

# Pulla Reddy, “A Critical Review on Leadership in the Digital Age,” International
Journal of Academic Research and Development 3 no. 1 (2018): 467-468.

Ref. code: 256564030101320XZ



15

[
Y'Y 1

a v [ a A [ N aa =< 2 o N
NuUITeTNEn i gatunsdsuilamisdiatunaifinnginnsiudsunlas
(Transformative Leadership) #18 @ sdaidunwiAnd 1ungfnssud fulduinwey

WisuwlasiruafuasngAnssuveesniy augauiaidouwazgaunailunisinauntndifes

U Y o

AuNt Teeanilefanalsylovuvesesnnsuinnitauselesivoanu’!

Y

[

Bass muualingguiluanvagidd 4 7 deil 1) dnswaiauluiegaunisel

Aa o v L3 A

(Idealized Influence) fio nsigaudidesimivazadouvosfundudiogie 2) ussgslad

Y
a¥1ausadumala (Inspirational Motivation) n3egurasnsusegslalviugmiunienisaing
wsatumala 3) nmsAdlsdsusiazuana (Individualized Consideration) menisaduasulania
Tun1sifeus 9 nisnseiuan Ut (ntellectual Stimulation) Tnen1saivayuaIufin
¥ 3 ¥ 32
A3 NATIAVRIN Y

[

wanaNll Podsakoff et al. fanadfanginssuvesiiinisiudsundasindesil

1) doansiiesidevind Tegnedmau 2) 1ludieg1aliinu 3) duaSudwanefidey
$ufU 4) Asnnsguiaseran1sUfURANuvein 5) Bullaiiniig 6) atuayulvkaiud

a ¥ {33
AIUARHTINETIA

%% Swen Nadkarni and Reinhard Prgl, “Digital Transformation: A Review, Synthesis
and Opportunities for Future Research,” Management Review Quarterly 71 (2021): 233-341.

*! Gary Yukl, Leadership in Organizations (Pearson Education India, 1981).

32 Bernard M. Bass, “Leadership: Good, Better, Best,” Organizational Dynamics
13, no. 3 (1985): 26-40.

** Philip M. Podsakoff et al., “Transformational Leader Behaviors and their Effects
on Followers' Trust in Leader, Satisfaction, and Organizational Citizenship Behaviors,”

The Leadership Quarterly 1, no. 2 (1990): 107-142.

Ref. code: 256564030101320XZ



16
2.5 nufuseaslalumsufifau

#1731 usagdla (Motivation) snanninwiaziiu movere daudain indeulm®
wsagdlaifuusannmelu Sduegifunnudesnisfiasdundeulilufatmme® imam and
Wahyono 1ui1 ussgdlafuniandaleiiegldemumidnludiemunsvesesdng lned
nsmevauesudasntsausuduioula® vaedi Sekhar, Patwardhan, and Singh n@1231
wssgalanishalituesdnsiuduniswaumasuyiiau * Vuor and Okkonen T#
auiud wssgslatuivselomilunisliaudiuremisdedsausaulainieluasdng
dletaelesdnsussqiimane® Vsl nouiusegdlalumahaufunsnarglumuise THud
nuiaiuturesnIudeants (Hierarchy of Needs) 704 Maslowlaz nqui 2 298
(Two-Factor Theory) 489 Herzberg

Maslowl@Rafunguianudesnisluniseu wiedduduvesninusesnis
(Hierarchy of Needs) Tngmsiidunnugesmstuasidululudduiu mnlusysuusnds
Lldsunsdundy Aeglianunsadnludnsduduainudesnislusgdudaluled dduanu
sioamsidedl 1) mamenn (Physiological) iteanwegsen Ly AT waLAINLNTEMY

Judu 2) muvaende (Safety) 019 Audung AuANATes 3) Ausnuwarainudy

3% Victor Harold Vroom, Work and Motivation (New York: John Wiley, 1964).

*> Teck Hong Tan and Amna Waheed, “Herzberg's Motivation-Hygiene Theory
and Job Satisfaction in the Malaysian Retail Sector: The Mediating Effect of Love of
Money,” Asian Academy of Management Journal, 16 no. 1 (January 2011): 73-94.

% Sentot Imam and Wahyono Wahyono, “Pengaruh Corporate Governance
Terhadap Manajemen Laba Pada Perusahaan Jasa di Indonesia (Studi Kasus Pada
perusahaan Jasa Yang Terdaftar di Bursa Efek Indonesia Tahun 2005-2007),” Journal
Akuntansi Indonesia 1, no. 1 (2016): 40-49.

*" Chandra Sekhar, Manoj Patwardhan, and Rohit Kr Singh, “A Literature Review
on Motivation,” Global Business Perspectives 1, no. 4 (2013): 471-487.

*% Viilma Vuori and Jussi Okkonen, “Knowledge Sharing Motivational Factors of
Using an Intra=Organizational Social Media Platform,” Journal of Knowledge Management

16, no. 4 (2012): 592-603.

Ref. code: 256564030101320XZ



17

\§1904 (Love and belongingness) 1l ondnidsAMuw 4) AUQila (Esteem) Feldun
nnslETuAILAITH 5) NSRAIANEAIMYBIRLLeY (Self-actualization) vt o4f ULy
fnunin®

i) 2 Y338 (Two-Factor Theory) 5ugﬂa§wq%u1®8 Herzberg Fuduiladed
denasevimunRfitseny widld Jade 2 &l

tladuairausagdla (Motivators) Aeussduindouannieluialavesyanaiillg
avuwelaluay fadutladefiiendestunu Ussnaulude 5 du 1) duanudisalunis
1191 (Achievernent) Aeauanunsaviinuaiaiuszeziawazidmune suddldannuslu
msUszneumsAndedulalunsuddgmilunu aunudisals 2) aunseeusu (Recognition)
Ao lHTUN15euSUIINBIANT WBUTINIU NMTIHTUAMUENEBITULYEIINAIUATILTE
3) HTUANAINLTIUU (Advancement) ﬁamﬂﬁ%’ﬂamaiuﬂ'lﬂﬁlﬁﬁwmeﬁquﬁu TED!
nslalenalvineusuiiiemanuiifiain 6) fudnuazauiivh (Work itself) dosinan
v ihaula WudaszannsaldnnuAnaiisassifedaduil faazdosmnniilddnumie
fiauaiin 5) druanusuinveu (Responsibility) n15bdsuanuliangla A ofie
TsuRaveunuidAndaardesegluyTunuiivinzas

PaduouniTe (Hysiene Factors) vieladefivasanaulifianelaluny Wutladed
LiAedesiunulaenss anmwndaunmsvien Gufeu pruduiusiudeusinny uleuie
wagnsmiugua®

1) wleu1Bwazn15UIISeeFn1s (Achievement fonsdsansaieluesdnig
Aua MUAN MINeELTRewhny Winmsusnui@usssy ldudou dnsnsleuisd
Faunazud dmsuegnaigs 2) MIUIAUURIUAENSAIUANALA (Supervisor) AIUEINTSA

v v W v v W

lumsuimsdnnisvesUsdulyy vise Wt Tunsueununeauligladedudyule

o

v o v o

9 ATTINAUR IATAUT 3) Aomnuduiusaun seninajarutauuazyladsfudaymn
Tnglasumnulinngda nslasuAINYBUEBINNIINTINY 4) ANUFUNUSAULNDUIILIY

(Interpersonal Relations With Peers) AaAN&UNUS 8 WA 551119 8 UT U AAuaEtd nauwy

% Abraham H. Maslow, “The Instinctoid Nature of Basic Needs,” Journal of
Personality (1954).

0 Frederick Herzberg, Work and the Nature of Man (Cleveland, OH: World Pub.
Co., 1966).
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v v

119la wagrewmdenu 5) anudunusAullavsruleyel (Interpersonal Relations With

Y

)

Subordinators) 6) MWRLNIY (status) UNLATUNITEONTU HuIINdIAL dA1UEIAYYDS
M89AN15 7) ANULuAluNIYINNY (job security) musdntulie Andiuuana Nilnanis
91U Fndanuiuns Ge8u 8) FInda1usa (Personal life) Ao 9) @n1WN139119U (working

LY a

conditions) #e an e oxlufivhau wu enmalufivieu ssivgugd Mssuisene
WASEI19 NA Y oIy I sEn NG wIndaud 1 10) AIRMEURNY compensations) kax
afamnis (Welfares) Aonaneuunuitesnsal seuliiunineu luguuuuiudiou viering
sudsnadentuiuionasdoniullegraumnzanuazyfsssy uanaini Savaneds
wampuUuyLAITudNuY B 1 Wy UsviulisduiuEesguamidutng Sungaindeudusiu
faaomguidsfunaniusgdaianslutazniouen dstuiie swengud
ddfuduvesmuiioinis (Hierarchy of Needs) ves Maslowiiu nanfiussgslansuenrou
lauA AINFBIN1TNIINIEAIN (Physiological) wazamutasnse (Safety) ud139muunnIY
ussgdlanelu fe auinuagariidudives (Love and belongingness) Augila (Esteem)
LaENIWALIANIATMYDINULEY (Self-actualization) Tuvasngus 2 Jady (Two-Factor

Theory) 184 Herzbergna1ifisusegslanislune Yadeairawsegala (Motivators) fewsdune

Tudausegalanmeuen taun Jadeeundey (Hygiene Factors)
2.6 WUIAALNENUYIY

Mannheimliaauiuin aundniidneglunguyasionie Generation ey

& a a A v 1Y) . = & ° ¢
UU llﬂigﬁ'Uﬂqﬁﬁ]ﬁ,ULﬂﬁlﬂ']iﬂﬂuaﬂ(m/]ﬂarlﬁﬂu Generation 34UUNITALUNANUUTLEUNITU

a1 e 1 v Aavy v I a o a P
) LLagﬂigaUﬂqimWWWQﬂUUﬂlﬂaiqﬂﬂ’]UUmLLagmﬂuﬂmiwﬂJW

(Stratification of Experience
Juiadeun1sdsuuamadiay wu nsliniaees (Twitter) inlinsfnsdedeansiiau
waiinsdeansuuumiunddosas ddlagnldegrsunsnanglugausesiusuilovnn waz

nssAESNuNLIeaaIAsIa (Australian Liberal Party)*

* Karl Mannheim, “The Problem of Generations,” in Essays on the Sociology
of Knowledge, ed. Paul Kecskemeti (London, UK: Routledge and Kegan Paul, 1952).
2 june Edmunds and Bryan S. Turner, Generations, Culture and Society

(Philadelphia, PA: Open University Press, 2002).
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¥
=] 6

McCrindle wUangu¥293813e Generation 13seil 1) nquiudyuiues (Baby

Y
4

Boomer) 1Anlud f.¢. 1946-1964 w38 N.A. 2489-2507 2) NAuLALLTTULENG (Generation
X) 1Anlud a6, 1965-1979 %30 W.A. 2508-2522 3) NGULALLLITUNE (Generation V) Lisly
T p.e. 1980-1994 w30 W.A. 2523-2537 way 4) nauaulsdiuuda (Generation 2) \inludl
A.A. 1995-2009 W30 .M. 2538-2552° Fetav01gvaenquireiotuduas lnungu Baby
Boomer 18 U ngu Generation X wag Y 14 U §so1aidunaurandadonisdawanden

Vo v aa Y44
11NN NTUAT LS

|

Feideiidnuinissensumaluladlunisufifemuues Generation X #ide
FevenanidumAsiiAndesiuaunguiasisnie Generation i Generation X ({ugasiiil
Snsimangriige Ssipudulndenmaguanuies vlidedulafuesgs Hedududiete
wismuAMndmamaluladuaziasugia® dnazlasunisvuiuuinindurifivalay

[y

Aila (Digital Natives)® 1ws1g18u Generation wsniuszaunuiaefuiavimimasuay

* Mark McCrindle, Commissioned Research Project for the Australian Leadership
Foundation (NSW: McCrindle Research, 2002), accessed December 11, 2022, https://
www.academia.edu/34901494/The Australian_Leadership_Foundation_Understanding
_ Generation Y.

% Judith Kent, “On the Different Generations in the Workforce and their
Management Needs,” (PhD diss., RMIT University, 2010), accessed December 11, 2022,
https://researchrepository.rmit.edu.au/view/pdfCoverPage?instCode=61RMIT_INST&
filePid=13248426920001341&download=true.

* Scott W. Lester, Jill R. Kickul, and Thomas J. Bergmann, “Managing Employee
Perceptions of the Psychological Contract Over Time: The Role of Employer Social
Accounts and Contract Fulfillment,” Journal of Organizational Behavior: The
International Journal of Industrial, Occupational and Organizational Psychology and
Behavior 28, no. 2 (2007): 191-208.

A K. Mertineit et al., “Helping Digital Natives to Become Digital Natives
through Production Standards, Research and Quality Systems?” (proceedings of
ICERI2022, IATED, 2022: 3913-3920), accessed December 11, 2022, https://library.
iated.org/view/MERTINEIT2022HEL.
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% s

Favedinu® Fadugrwsniidinisildeusvasaingluuueuidenigyuuuuadna® lu

dnwaznsvihan aulunguisdifnasjadiuluinianisuen mudednd wazdaendy
ndn® sadidaseneanrmin Wauddyfuauaugassninedindiufuaznisany
luaulaluanusninessrnsuinin uarenidenalunswauynuvesuudiudanlu
A uedn® uenaini wssgdlalunisvhaiuyeseu Generation X Ao Jausssy

WAMLAYNLaYIaINTa1Y MIlPsunsEanTukasia Sudamsiiewguns
2.7 neufmstaniumnalulag

nguiniseensumaluladiiuduannguinisnszyidagmnua (Theory of
Reasoned Action W38 TRA) 71 Fishbein and Ajzen a$13u iieeSuisuazaanisainginssu
yosuywdluaniunsaling 4 vl Teesuldainiannude (Belied wazarnundelds
U3391Ag1U (Normative Belief) Fapunde (Belief) Lﬁmﬁuwamwwaawqﬁﬂﬁwﬁﬁ 9w
lUdviruai (Attitude) fifsongAnssuty drwanaudeldeussingiu (Normative Belief)
voruderesngualudsautiy thlugussvingudesnids (Subjective Norm) afgiy
mmL%amaaﬂuﬁ’aﬂmjﬁﬁmmﬁwﬁ’auwiauﬂﬂaﬁgmﬁudﬁ mmaquﬁﬂﬁmfum%ahj WAy
ngﬂﬂumiﬂﬁﬁ’am’mmmL%@G{Jmmjmuﬁu Tneviareuni (Attitude) wazussving1u

[ o

98m3de (Subjective Norm) uduusenauivinliiin Fadilugaudsla (ntention) Tu

" Amy Goyer, The MetLife Study of Gen X: The MTV Generation Moves into
Mid-Life (New York, NY: MetLife Mature Market Institute, 2013).

* Hannah R. Marston and Maria del Carmen Miranda Duro, “Revisiting the
Twentieth Century Through the Lens of Generation X and Digital Games: A Scoping
Review,” The Computer Games Journal 9 (2020): 127-161.

% Danilo Sirias, H. B. Karp, and Timothy Brotherton, “Comparing the Levels of
Individualism/Collectivism between Baby Boomers and Generation X: Implications for
Teamwork,” Management Research News 30, no. 10 (2007): 749-761.

0 L ester, Kickul, and Bergmann, “Managing Employee,” 191-208.

> Carole L. Jurkiewicz, “Generation X and the Public Employee,” Public Personnel

Management 2, no. 1: 55-74.
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n1suannsaliuaningAnssu (Behavior) Mina1nn1sUseiliunansznusongfinssy was

Yan@angAnssu (Behavior) lufian (FauwunIwi 2.1)

-

=] o =
AU nrund
H 3 -4
(Belief) | (Attitude) ANUAL 1Y NOANTIY
[ A ar [ ar ar : .
ANUADIFIUTINAF Y UITHATIUEIORIdo (Intention) (Behavior)
(Normative Belief) {Subjective Norm)

AWl 2.1 nseunguinsnseveimama (Theory of Reasoned Action %38 TRA)
‘17‘1I3J'1: Martin Fishbein and Icek Ajzen, Belief, Attitude, Intention and Behavior:

An Introduction to Theory and Research (Reading, MA: Addison-Wesley, 1975).

#ou1 DavisankUaangufn13nsevinaleiugua (TRA) iiovavgaugausy
wseligausumalulad wasns@edn nquiniseansumalulad (Technology Acceptance
Model 58 TAM) laaiin1sUsulasuainngulved Fishbein and Ajzen 3fl 1) AL
(Belief) singluannidiy 2) finussing udadndde (Subjective Norm) ausslalunisusenau
NOFANIIU (Behavioral Intention) 89NN15AAMUNANINAULANNFILUTUT 2 Aauds Lawn
Aswudsusslevinislda (Perceived Usefulness) waznisidaiiufisnnudtglunisldanu
(Perceived Ease of Use) fiauususnifunisiiaudiodn ssuvazaunsavirlinsiaiuves
wInHUsEavEamauliunuAlyy uagfuUsn 2 fie ANuwedn walulagiuaunsaly
Nuldlagluaasngrgula o Manisarunteninuazdala el Audrelunisldau
(Perceived Ease of Use) fnanonisiiudsusyleainisldau (Perceived Usefulness) 1wsnz

= <@ ! £ ] [ < o a wva o o
wndanuiuintdanudeisganunsamiunmnisin lulglunsu iR nuusesiaunnudaa
W ngelu lnen153u3Uselevdnlasu (Perceived Usefulness) Aig s¥AUAULT0EIUVBY
yAra Tuiseeanalulaginanunsadie wsulmiiudssansamnmsujiinuanideeiiesde
= LY ca Yo ] [ ! a v ! a =3 ! ¥ o
Famsuiusglevinlasu du WudnifeidedeenswornuAnmiuionsldnu waeaiurdl

Tunisldau ludunissuianudglunisldau (Perceived Ease of Use) Ao sesuvimunf

2 Martin Fishbein and Icek Ajzen, Belief, Attitude, Intention and Behavior: An

Introduction to Theory and Research (Reading, MA: Addison-Wesley, 1975).
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videmnumanisiensgldan Iannsadous Wila demsldeuliie wiemsilidesld
anufienenenly Boud $u§ mnuiglunslon dadeidmalnenssdeviaund iflsons
Tdm (guauniwdt 2.2 Uszneu)™

parUsenavlusueanuuy (Design Features) \Judadanigusn (External
Variable) adswafiian153usUselovid (Perceived Usefulness) wagadaiudtelunisldau
(Ease of Use) sflnaruiimuafisionisldu (Attitude Toward Using) FAnnnsUssiiung

NSENUYRINALULATHDIUNYI DULNUNTINITITIIUTI (Actual Use)™

m3fuilazTond
) )
(Perceived NAUAARDNTS
- Usefulness) 491
aanlsznoulu - _ mslFanuess
UeBALUY CAttitnde (Actual Use)
. Toward
(Design Features) anudwlumsldnu )
Using)
(Ease of Use) —

Al 2.2 nsounguiinnseeniumalulad (Technology Acceptance Model %30 TAM)
#i117: Fred D. Davis, “A Technology Acceptance Model for Empirically Testing New End-
User Information Systems: Theory and Results” (PhD diss., Massachusetts Institute of

Technology, 1985).

5 Ysrauen mayaulng, “n1seensumaluladusnisvaassudaniinaiiouss
(VIRTUAL TRY-ON) vwtieaniseaulatvesiusing,” (nMsAuaindassingrmansumdnde,
A1U71391NTUIMITAIAAN AUTNIATYFERTILAENITUT UNIINYIAE5TTUAENS, 2564),
dudude 9 SurnAN 2664, http:/ethesisarchive.library.tu.ac.th/thesis/2021/TU_ 2021
6302115172 15293 19208.pdf

** Fred D. Davis, “A Technology Acceptance Model for Empirically Testing New

End-User Information Systems: Theory and Results,” (PhD diss., Massachusetts Institute

of Technology, 1985).
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AENFINMFINNGINTAMNge)Nsnsevivnemana (TRA) wasnguin1seausy
wialulag (TAM) Jadinisfeniinvemauniseensunaznis Imalulad (Unified Theory
of Acceptance and Use of Technology %58 UTAUT) Fu Faidadessd 1) rwaamilu
HaNSUHURIM (Performance Expectancy) 2) avmmawislupnumwenany (Effort Expectancy)
3) SvEnamsdeny (Social Influence) 4) anmwIndeLitaasue (Facilitating Conditions)
IneUadadnesuiiong (Gender) 018 (Age) Useaunisal (Experience) kagauadastalunis
14913 (Voluntariness of Use) ilusuusdfay (muuwunmi 1.3)

A islunanisufiRanu (Performance Expectancy) iuaanandadian
nsldinmaluladaseieliunund ssslonisenanisujoiau Ussnoudae 1) nsiiud
Usglominnsldanu (Perceived Usefulness) wianisfiyananda 9 18e31 maluladaziiiy
UszdnSarnlunisieiuvesauiedls 2) usegelaainatguen (Extrinsic Motivation)
munoAuds suuesiglideamsldaumasndiuly maluladduduedosdeddglums
UsTaua 1 HanSURTRNUARTY A3 viemadousumis 3) aramngauiuay
(Job-fit) nFemsimaluladanunsaauranuldindooiiedn 4) UsglomidadIouiiou
(Relative Advantage) Ao M5 uinnTsugNDsIn AndNATUURMWANAEdlA 5) Aaw
manafidnenadns (Outcome Expectations) Fafgafiunavesmgingsy lnsuvadua
AanTaud satuuuazdmaedud Wail Jadeainuarantilunanisufviem
(Performance Expectancy) ‘l‘f“?jlua@:ﬁULWﬂ (Gender) wage1y (Age) Tnesnsnavesadod
fnavdsuadefuofionytion (Younger men) snnfigaiilesanduunliuiiagsatiuluduna
YOHMLALII TN ALAL Y T DY

AnuaanTeluaune1eu (Effort Expectancy) lasunisienuin Wuseau
anudelunisldau ddwdseneu el 1) madaduisanuielunsldom (Perceived
Fase of Use) fio amnadiedn nisldinaluladduusaainnsidammensusnndosiieda
2) mududeu (Complexity) munefis yumoseszduaueniazidnlanadld 3) audne
Tun1slaau (Ease of Use) niaszauaueinlunstdau anuainnisluanungigny
(Effort Expectancy) dinariuina (Gender) 818 (Age) wazUseaunisal (Experience) tneUade

Anumavdsiagdanatiannunslalunisusenaungnssu (Behavioral Intention) a3

'
a o b4

degUsvaunsal wazergun unan Wesndadeauaianisdineliuaius iy

¥

1119 39A1971 EWaiannnd wagenaunTuivinbinisuszanadeyanidudeudululden

—

£%
= v

§99u FedaaldneneuuINnI
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Bvswannsdemu (Social Influence) fia NsTIYARANTIIARDEAUAILLTAUYBIAL

o w o

dAglnasiigi esldmalulaginduindesiiiesla 1) ussing1T18nIde (Subjective

o

Y A

Norm) ifuspmesenrudnvesaulnddadulngdn msussneungdnssuianliviols 2)
ademsdanu (Sodial Factors) Badunsnaunduluiuimusssumiufauasdonnasszning
yanaluantunsaiiameiiu 3) nwdnual (mage) vanefsuuassoszdunislduinnssuly
nMsiasunmanvalvseanuemfirNvany BnSnaniadsay (Social Influence) dikanseny
rengAnssunelinaln n1sUifau (Compliance) N58udU (Internalization) kazn1358y
#m (Identification) Tnems@uduuarnsszyfanuiinslsndsanuzymadsamduusagala
vgn1sUfTRnuIanaunaduIIndsau Snsnaiduatuine (Gender) a1y (Age)
Uszaunisal (Experience) uagauasinsla (Voluntariness) Inegndjsitsinazsoulnase
AnuAniiuvesgBuagnuldsudrinamadimsnnninduglunsudnduganusidlalunsly
wmelulad (ntention) wardnsnatnsfuazdmimnorguinusivszaunsaiesuazogly
anunsaifaduldinaluladdy Wesmnléfuanunadumadsaufigen
anwandondisesuae (Facilitating Conditions) Lﬂummﬁaﬁummazqma
1 Tnssaamamaievesesdnsifiegativayunisldnussuuiiioda 1) msmugungingsy

o w

MINYALBIVBIUAaTYAAA (Perceived Behavioral Control) agvioufian153usnetadninain

a1 a =

nithdunglukaznieuaniisongfinssy Faunesiunnnudeiulunuesnagyinnisng

&
=~ g

a9 kaznaluladuasnIng1nsNie ee1ule 2) an1nuwIngouLd e 1ule (Facilitating
Conditions) A Uadefilugusssuiddunanisalanasiagyinbinsldtudulilnede wu
n1sduasuadvayunisidasuiunes 3) Annuiule (Comparability) uefeni1s
) ] Y w1 a o & s ¥l D2
winnssugnuesirdenanesiuAfen mudnly warUszaunisalidegveadduualdudi
agldmalulagiluounan vistlanmuindond og 1wy (Facilitating Conditions) azinass
NOANTIUNITLTIU (Use Behavior) lnsduag fuaiy (Age) wazUsvaunisal (Experience)
voulY Fagnduszaunisallunisldweluladunninfasmanutiemdslussdnsladinenia

wazltaulduiunin vazNuaaInsNenguInAzdafafuNIsiesUAMUTIEIAaA U ALULaE

] 9

Y] [

Tuuiih yaransnquilidalidedninimuausiuazaien niininTuniueydneie
AN1NUIRR NN 981U (Facilitating Conditions) #1931nAILAIARITIIUNE
nsUfURU (Performance Expectancy) AUANWISlUAINNEII (Effort Expectancy)

wazdnswanisdsau (Social Influence) msnglidiaudfgsonisainnisalausslalunig
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Usznaunginssu (Behavioral Intention) wazdinanssnulaensssiong@nssunisldau (Use

Behavior)™

mA

(Gender)

AUAIANIL

Turkansdridau

21y

(Age)

o
Uszaunisal

(Experience)

ANuALATID
Tumalfam

(Voluntariness

of Use)

- (Performance

K Expectancy)

‘

ATUMAN N

TuAnuweey (Effort

Expectancy)

aninanndiny

% [ | (Social Influence)

TAMMUIAADY

A A .
TeooITuIg

(Facilitating Conditions)

.

B
AnuAale
Tumsdsznou
ngANIIN

(Behavioral Intention)

G COERFTGRERE AR

(Use Behavior)

S

Al 2.3 nseunguinsseuiuuaznis Mwalulad (Unified Theory of Acceptance and
Use of Technology %38 UTAUT)

fi17: Viswanath Venkatesh et al., “User Acceptance of Information Technology: Toward

a Unified View,” MIS Quarterly 27, no. 3 (2003): 425-78.

A v v a ! ! a d? 14 a1 [
Lll@ﬁﬂ’]‘WLL’J@@@ZJSLM{]"U%QUUQJF’TJWINLLU‘U@UL‘W@J&I']WUU G]’JEJLV]@IUI@EJ&’]UIVIQJ}WU

anwuzeaulay Pavlou JaldAndAunguiniseeusunisaiiugsnalaenislddedianvsednd

(E-Commerce Acceptance Model) Ju Tngnuanainalingda (Trust) wazaudss (Risk)

Whiungeniseensumalulad (TAM) srensianulingda (Trust) dawasonssuiany

\d83 (Perceived Risk) n33u3fiauselovil (Perceived Usefulness) wagnisiiufisaiudnglu

>> V/iswanath Venkatesh et al., “User Acceptance of Information Technology:

Toward a Unified View,” MIS Quarterly 27, no. 3 (2003): 425-478.
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59U (Perceived ease of Use) #9914 3 fakUsavddnasaniusababunisiasu (Intention

to Transact) N1981na1@9n151EUITe (Actual Transaction) Tuiian (AIUUKWAIND 2.4)

mﬁ'ufmwm%'m

(Perceived Risk)

anuadlalunisldam n3ldauata

(Intention to Transact) (Actual Transaction)

anulinala

(Trust)

Lt = &
nﬁ‘mgmﬂ‘s:‘[uﬁu

(Perceived Usefulness)

T

- =] ] G
nswudenadelumslau

(Perceived Ease of Use)

A7 2.4 nseunguimIseniunmsiuiugiialanislddedidnnseiind (E-Commerce
Acceptance Model)

i1 Paul A, Pavlou, “Consumer Acceptance of Electronic Commerce: Integrating Trust
and Risk with the Technology Acceptance Model,” International Journal of Electronic

Commerce 7, no. 3 (2003): 101-134.

Tunguiil Anudslalunisldau (ntention to Transact) HAMUFURUSITIUIN
Aun151991ua39 (Actual Transaction) nanme Badianunslanazldanuuntumiile Tennan
v a = =4 @ & 1 @ v v Y [y
agldeuassnazduindusintdu wonand anuliansla (Trust) AdarudunusauuIndy
audislalunislden (Intention to Transact) mingldaufianudssnn Avzdiaaunslaly
nsldaudesas®™ ngujnseeusunisaniugsialaenislddedidnnsetind (E-Commerce
Acceptance Model) 1aSUn1sMA@auve 2 ASY LazHall 99nNId0AAR BN UAIUFUNRUS

! U ! aa 3 L 5 Y o [ % L =1 o
5eIeAInUsEe 9 Tunseungufiasld Tneasswsnlavinnisneaesdutindnwidnuiu 103

*® Paul A. Pavlou, “Consumer Acceptance of Electronic Commerce: Integrating
Trust and Risk with the Technology Acceptance Model,” International Journal of

Electronic Commerce 7, no. 3 (2003): 101-134.
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AU wazATIaRsiugTeduiteaulatd i 155 au’’ tnAn 1w Jarvenpaa and Tractinsky
%8 Jarvenpaa, Tractinsky and Vitalewag Gefen *° gslanudraiuaiiuliigda (Trust)
< i oa Aa a g a [ S &
LAzl Alinafrennuadlalunisuseneunginssuiaznisseusumalulad wanainil
Gefen  Mayer, Davis and Schoorman ¢! laflenuaulianeda (Trust) 1391 WWuanuiie
A | = a va ' = U a 1A 1 = a [ [ a U
11 dhendlsaguiAnueg1adianusuiinveusedndiey Waiufunuaniswesdn e
Inglduaissloriananuuseuiswesdndiy Ineanulindatu vinesiuds aAnue
Tadifuludaeaaundad n3e AruwanIngan (Benevolence) Lazaa 11y g ofie
(Credibility) duusznaulumeanudednd auiiedu nsdaduluranausssy wonani
gan wundutadeumnulingda Wuszdueulila uazszauanudediu Jeazaiwise
lglanunnaniunisal wu anudeiulussuumalulad lnedussaunisalnuiusevivla
d‘ U Y a 1 = Idl 1 o a wa v
Nerfunsldusnisiuszuurselsunsy AeduneanuasaIntunsuianu ey
139laluszuu Aeeaddatiagldnuuindwyindy Tunisesedutiy nssuganudes
(Perceived Risk) dsnaausionnuaslatunisldszuy windldwiugi wmalulagiiiinaiu
< = s a Iy = Y o o ' a ¢a & ~ ¢
IS azlivsednsan viedasanfanislduinisdu 9 wu ssuumdaddiannseting

Jarvenpaa, Tractinsky and Vitale lLa¢ Song and Zahedi TAaiiuan aulingla (Trust)

>’ Ibid., 101-134.

%8 Sirkka L. Jarvenpaa, Noam Tractinsky, and Lauri Saarinen, “Consumer Trust in
an Internet Store: A Cross-Cultural Validation,” Journal of Computer-Mediated
Communication 5, no. 2 (1999): JCMC526.

*? David Gefen, “E-Commerce: the Role of Familiarity and Trust,” Omega: The
International Journal of Management Science, 28, no. 6: 725-737.
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