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ABSTRACT

In 2015, ASEAN has established an integrated ASEAN Economic Community
(AEQ). It has affected the tourist industry in this region which had rapidly grows. The
policy of Urban Development Plan of Bangkok in 2013, restoration an old town by
renovating landscape and area to create strong community, conserve old building in
creating a historical and cultural tourism in Bangkok. The study aimed has focused on
identify factors of staying in boutique hotel. The research has come from
questionnaire based on satisfaction survey with 95% confidential to study the
customer behavior of tourists. The 400 data were collected from both Thais and
foreign tourists. The results from this study shown that tourists, who are interested in
boutique hotel, prefer architecture and decoration of the hotel as the most
preferable factor. The tourists have done researching and collecting hotel
information by themselves via internet. In additional, the terms of staying in boutique
hotel from the tourists’ behavior were travelling with family during season’s holiday
and long weekend. The most preferable room is double bed with conservative
decoration. The appropriate rate is between 1,001-3,000 baths per night. For the
facilities, the survey illustrates that tourists give precedence on a restaurant and
swimming pool, respectively. However, the factor of marketing mix has shown that
there are priority in every parts of it but to give most important in consistent with the
concept of boutique hotel which are product, atmosphere and design decoration.

Also the staff and process is to provide better and faster in services as well.

Keywords: Boutique Hotel, Customer Behavior, Old Town Area, Satisfaction Survey
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\A3RU18 Feaziiunseonwuulludidty dausiuuinig Sunileulsawsuvualug Alduins

WuUIAsgu TssusuyAanguiidndsiaung Seniudl “designer hotel”
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style) 13enfiudn “lifestyle hotel” wiu Wiunguisisuwuunsanliutinildlaluguain lned
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2.2.1 AIUTUANNABINITVRINY WY

o w

AP UTUAIINABINTTYBINYWE (the need -hierarchy conception of

human motivation) Maslow (1943) lai3gadnduanudeensvesaywdantusuligaiiy
soanstuselulTdududd

(1) ANUFADINITNNAIUINNY (physiological needs)
(2) ANuRDINISANUaDAAY (safety needs)

(3) ANUABINISANNSNLAEAULTWT1v89 (belongingness and love

needs)

(4) ANUABINSASUANUTUNDENEDY (esteem needs)

(5) ANUABINITNILU LN ULDIBENLNDI (self-actualization needs)

morality,
creativity,
spontaneity,
problem solving,

lack of prejudice,
Self-actualization acceptance of facts

self-esteem, confidence,
achievement, respect of others,
Esteem respect by others

. friendship, family, sexual intimacy
Love/belonging

security of: body, employment, resources,
Safety morality, the family, health, property

breathing, food, water, sex, sleep, homeostasis, excretion

Physiological

dl o U gj U
AN 2.1 aINUTUAIUANDINITUDI Maslow
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namd 3.1 nsunfudaTsusslneitilulussduieatudu mudesnis
voagnAtiuasmenagivud 2 - 3 wihdu dalsausuyfniy nqugnériidanindiulngdou
fioamsUszaunisaifiunndseenty Ssnudesnisvesgnénguiionnasludstudl 4 vie 5
2.2.2 Yadvduynnaiiiinanenginssuvasinvisaiie

% L4 a I3

Fsvianl oydvuwnt (2554) lenantedadediuunnaiiinasonginssy

9

Yaatinvinaiien Feazdsaranisinauladanidinlsasuvesinveaien wiseandu 6 19

1Y

Dl

(1) 918 (age) D18 Awans1eiululdazd1Tolu Aziinnuuandeiuly
SaannusBInsuazadaulanuanasiumeY WunsvisaigmnluTaaulzigalady

Alvgjunnan usiu

(2) WIsTInATOUATY (family life cycle) ¥r9TInVBIUsAZYARANEINAT
ANBUENITVIBNNLINY WU @0TUENNNTANTE D18VBIYATIUNIEEY o Fanynsieony
v & )~ v a v = U a Y o aa
dewneradinuildhlunisifunistdesas wienisandulalunisidiinlulssusundaing

A¥AINAVIYUINTU

(3) @1%W (occupation) 81TINUIANUFUTUSAUADIUAIMNIBATUFAILAE
demu usiazentinenadinguszasdlunisviedieauansneiy 1wy dngsiadumaienisdn
Fauuszan 1udiu

a

(4) @UAMNIANATEFAD (economic circumstances) Usenausig s1ela
A15991 BIUITUNITVD WALTANLARLNYINUNITITDNY TILAINADINTITABNTEAUIUNST

Trusnisvealsasy

(5) N15Anw1 (education) gn13ANwIgediuullduszmdoya ldndn
WAHA LN TUTEUIEUNASD951ALAZAMNIN LBLTLATUNSUSNS AU MRan U9

U Dusu

(6) ArlgulazgULuUN1TANIUAIn (value and lifestyle) 191 nguind

a v [T =Y | = a o wa & adada [ £
LUIARNTUBUIN YUY azaulavinun lueTmusssu Useinmans 3093 (Judu
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2.2.3 MIUATIRVNGANTIULUILNA (analyzing consumer behavior)

Aagns warns$adad (2547) land1ndanisiassnngAnssuy uslaa
(analyzing consumer behavior) Inglduannisluwna 7 O’s wazluna 6 Ws way 1 H &l

anwazllumaukazAnausaiufeiunginssuvesusiaa Usenaulume
1379 2.1

lsunanginssuguslng 7 O’s Model

6 W’s 1H (A1913) 7 O’s (A1mav)
Taseglupanatvng anAngandmang
Who constitutes the market? Occupants
fslnadoarls AafignAise
What does the market buy? Objects
yhlugnéndatiedudniy fmqusadlunisto
Why does the market buy? Objectives
lasfidusalumsdadulade fiiendadunsdo
Who participates in the buying? Organization
;:IU%Imégaasvai nszuumsinaulete
How does the market buy? Operations
fuslnedouieln Tomalunsde
When does the market buy? Occasions
fuslnndorilvy aoufidwminedudn
Where does the market buy? Outlets

A3ssas w3snd (2546) nesunelumanginssuguslaa 7 O’'s Model Al
(1) Taseglunaadmung (who is in the target market?) WuAinuiafainis
nsrudanatalanung (target market) n3odnwagnguidinuny (occupants) N19AU

Usgrnsmans Qilenans 30Inen vSeInATIEN uag noAnTIUAEAT

(2) fuslnnBioazls (what does the consumer buy?) LJufamiiafesnsvmsu

[
A %

fedanuilnadenisdounasieanisltaainniandud (objects) fio Aeen1sAMaNdRnIo
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93AUTENOUYRINAN T (product component) WagAuLANA1aTmTondndudsdu
(competitive differentiation)

(3) ﬁwlmﬂuﬁm?ﬁqéga (why does the consumer buy?) tJufia1uiiiedesnis
nuieTnguavaste (objectives) fuilnatodudifioaussnnudesnisveaidusinig
wavdnine Sedesinetdadefiidndnadenginssunisteneatunislunietadoms
e Jademadanu uagdmusssu uay Jaduansynna

(@) lasfldausalunisindulade (who participates in the buy?) Wufanaite

ABINIINTIVRIUNUIMUDINGUATY 9 (organizations) NddviEwalumsinduladeusenaume &

'
a

yaaa a Yo o & oX v
5u {nEdviswa JRndulade fFe way {14

o)

(5) fu3lnateiiioln (when does the consumer buy?) (Hufianuiiedesnis
ysuidlenidluniste (occasions) 1wy Faidoulavest wietrggmalavesd dretulaves
Wou dasnalavesiu lemafirwisowmanmaiudAtysne o 1Wudu

(6) QU%Iﬂﬂ%Jaﬁvau (where does the consumer buy?) Judauiiiadiosnis
yi51UAs a0l Feameteunds (outlets) Afuslanluvinisie Wy FeasmnAudiguives
5An Sunevestn Wuduy

(7 @U%Iﬂﬂ%aasjwli (how does the consumer buy?) Jumiauiiiadesns
yswistuneulumsdnaulade (operations) Uszneusas masuitiym msdumdeyans
Ussilunavnaden fedulate uay anﬂﬁumwa‘”ﬂmi%

2.2.4 NQufdUTLENNINITNAN

a

Philip Kotler (2003) lalviuui@ndiudszaunianisnaindmiugsna
U3n13 (service marketing mix) 133 ndunwifniieadasdugsianliuinistadugsien
wanansdudgulnauazuilaainly dndusssesddaiulszaunisnain (Marketing Mix) 7

9813 130 7P's Tun1simuanagnsnisnain @1 7P’s dulsznaulusie

(1) Aundndu9l (product) e HasIVBY “Tng” (objects) hae
“N3¥UIUNTS” (processes) FelnAniA1ngna1 YagUudAWdndumidumninumiig

57188 AuA1 (manufactured goods/products) Lazu3inig (services)

(2) Aus1A (price) Ao yan1vemdndundaunsoasanelalvuny
HanLardansnanansiusiuTesnuA LAz AN MYBIUINTIRKER WD Asun1sAmun

FIANVBINAN S UN VO NENTNUUABUABNTT IATTUNLWITUAN 3 3T A IBn1sAmuATIAN

9109 UNY (cost-based pricing) 3FN15AIMUATIANINNITHY 30U (competition-based
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Pricing) wazdsN1MuUATIANAINAMAIVBINENAMNTIgNA1SUS (Value-based Pricing) uazdd

o a g dl U ! . .
NINUATIANIINAUAIVDINANNUNNZNAITUF (Value-based Pricing)

(3) AULBIMIINITINTMUE (place) Usznounay 2 Uselauwan e n1s
Benviuaiissdmdulnusnng (location) wazwemisnsiaueu3nig (channels) lunns
dndulaifeafiumsiadmunsuinisguimsianisuinisasnosmilefmdninum id ey 2
Uszmsie mswndsle (accessibility) lawn amnuneuazanuayainauislunisie lunsly
v3elunsfuu3ng uazanunseniiaglnuinis (availability) lawn seduaunseslunisin

<

UINsungnA@saziilugnatatunsade ly viesuuinisia tesainuinisiuaiusaiiy

[y

Snwlala (perishability) fduA15IATMUIBUIAITHAUINITENNITAAINTIAITINAINEATY

flu 3 Uade Nid Ay Ao aounlunisuausuinig (where) anlunisiniaususnis (when)

waLISNsluNISUILENaUSANS (how)

(4) Aun1sdEsy (promotion) s nsluveyandUuwngnan waiug
Nerfundndum nelalugnandndulafondindum wazyisdounnudiwngnai fany
inn1seanndndunesgindenluaseolunisdeasnie q ImanUsylevugeaananisus

ANSVYDINANIT

)=

(5) AuyAAa (people) n3antine1u (employee) Ao yilaiusinlunis

]

a [

UauauInsiniugnal Bainsnanan1ssuIvesanal BayAAaTINa9TINTINITNIUYY
Aan1s gnamunleuInis uargnataudy o Megluan1muinaeuesuInIsiumIY lan1zeen

aBaninaualununiinnudAynenudnsalunisiuuinig

b4 o

(6) AMUNIEAINLAZNITUILEUD (physical evidence/environment and
presentation) ey AsiiUugussaumng q faunsaueafuriesuslauarluuaiosusd
fanmuamuesuinig fafu vdngrunsnenmiseanini Awaes sutuaiiisivesty
msluuinng aauudnsseanuilunisluuinisdefansuazgnaniiu faustusiu uazdsm
199 Mfunesladedruemiuazanvierisdeaniedfuuins enslsiniu ndngiums

nMeAWENsaLUsean Y 2 Useinm fadl

1. 9iviFuUSNT (servicescape) Ao ANMWINABNNINNEATNTIINLA
A A @ = a = :

Mngrvesivaniuilun1slvuinisgnan wusesniu 2 Useiangesy Ao 401nLIna 8
Meuen (facility exterior) 1wy UANWUAN8UONYRIIBIAT ULarTIenTn LUUAY LaZaN N

winasunelu (facility interior) wi AMsanumanglusanIunlnusng Wumnu
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2. @adunoslnUsziandu (other tangibles) wunedly #4019 9 7
anunsoNeuiuugUsssufiviglunisdoansiugnan 1u windng 130 UULAZNITLAINT

PUDINUNIIU LONAT WHUNUAS 9 wumu

o
I U

(7) AUNTEUIUNIT (process) AD TURDU 15113 MUUTETT UAZIUAT 9)
Mmasfummuimvuanan swdnansens q lunmsdiauerdndamuazuinisluiugnen vise
ananaBntendls nszuaunsie I5msuazdumaunis o luielnfanisussanadisannes

A3

2.3 UALNNIVD9

av o 4 v

M3fnwedeminedesiumsfnunladeninalunisiiendinlsasuysin lugu

I ! IS dy
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ounia seudienad (2557) AnwidesnsAnwiadef Tsninasensdonlduinng
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yoantinaududadeiifanudrdyiian sesannde Jadoduniniud uaziladen
Arudrfgdidugainede Jadudiusia nanisideasvioulmiuisninudenisves
tinvieafienfiaenadosfiuilavesnsdniugsialsausuydn fio nsusmsuasnisesnuuud
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wiatupeN9dEunaly

o,

v a

N3IAE SYAM (2555) ANWITB WINIMIUIINTIANSISUIUYAN NAIANYILTwsY

9 Y

593U U Lawa aln Saesvimiadeddvy lideasuasi (1) Gfnsdnesng Wussdnsuwn

Bnvilnddelaseu Ao Freantunsunayssoziiatlunsaiununelussmnstusiunig

aa vy

daarsneluasnns vinlvAnuszansnnlunisdeasuiniu (2) AAAIUNISUSUISTNSNEINS

Y ada

uywd Lun1sauayraInsegelndgdn venrenalilinusseINIanalun1sina Weaymains

a v

° Yy 1 a & v a Aa X a U a I3 a
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[

MU wWunsivsnsninddauasnenenunauauaIruaINsvaeEl§UsNs uonanilds
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WARANISKEBNA8819 TunsAnwIATIl lunsiusnuIuUseeInsAkLLau Aty

a v

dusumsidedelsunaddditnsAndendegtawuulildaiuunazidu (non—probability

sampling) d1A7BEMMUUANEEAIN (convenience sampling) IMNTeusUUATUVEWIBU Y

USRI BN INTINNAVNUAT IneiuafIeg 199NN LUTEYINTVe Taro Yamane's Ay

WeotuTaeay 95 uasauAaawndeunvensulalifiuiesay 5 Faldngudieg1ediuau 400 98
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3.3 N50UN598

Tunmsifeildtmuansouuunfnuesnside munnil 3.2 Usenoulufediuys
#iu Ao noAnssuguilan daszneulusne Teyavesuilag dnvagmsldonlsusinin ua
Hadeiinasiemuiisnela

fuUsaude dnwagmsneninuaznisliudnnsfimsnzandmiulssusuyanlu

gIUIBUN NTINNUMIUAT

o v AUsnY
ALUIAU
¥ e NOANTTULALANYULAT LT
dayanaly a v v
- lLuwwa70’s
- A
S i Jareniinananaunanela
- RYINATIUAS? C Epdadont
- gn = - - AusIN
i amz;mwmmwgm - AUYRIMRNMTIAT MUY
) miﬂﬂm AN - AuMsEaEsy
- AnfleuwazguwuumIniy N
10 - AUMENNLEENNTULEUD
- AUATTUIUNS

NAAWSNI5IVY

\ 4

ANWUINIINIYATINLALAITIAUSAISN
wanzandmiulswsuyanlugiuiiioaunn
NFUNNWANIUATNATIAIINABINITVD

UnNYioanen

AN 3.2 NTDUMNAALLNSINY
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3.4 3UuUUMIINY

mM33fensalazliunideda3unn (quantitative research) Ineyjsiudnwladen

a v

Tdviznarenisideninlsasuydn wsedlenldlumsided fie mlinsziilom watlinis

Uszananansanamnaly

\

A A a o A A
iseslialun1sive NIATIVEIUAUNTINIAIDIND

AMUNI

- o - MSWIAAINBATIVOIUUUABUD Y |
waAnIsugUilag

) i (100) Tneffiieamnagdunsuims |
- doyavesuilan |:> L wuvdauani | |:> ! o :
G ! ! : lsausuydin 3 vimu :

: i

- dnwalznsldau Pilot Test

A7 3.3 JUMUUMTIY

1Y

TReLUUARUMUE VS ULNNIDWNe) 93UseNaunIewiani 3 Aoy Aad

[
1% A

AOUN 1 GU’EJSJaWUE’]wUGQEEG]BULL‘U‘UﬂE’J‘Uﬂ’]&I

U
moun 2 JeyanefungAnsuuazdnuaznsidenlsusuyfinveninvisane?
d‘ U Ql'd 1 = Y a a
AOUN 3 Uadeniinasiennuiisnalalunislduinislsasuyin
WUUABUNINABUT 1 AT ANWUENITARUNNUTYANUFIUVDILABULUUABUAY
Loun 918 29959INATOUATI DITN ANTUAMNILATEFAD N15ANYT A1TeukazFULUUNIT
o a aa
ALY In
LUUERUAINROUT 2 Frildnwarnisaeuniudeyanedfunginssuwasdnuyaens
Tdaulsausuyinvesdnvesaiey Wu Imiueslunisldusns ssinniesiniiden s1an
PRINNNEDNITUINNT WA
d' I d' U v [y o [ c{'d
wuudeua U 3 Wunsaeunngiunsiissaunudfgesladenina
sornuiisnalalunislduinmslswsuyin FedidnvazilumauUssaninasdiuysedua
WUUALATN (Likert’s Scale) Insuusaanidu 5 sesiu fail

s 1 sysiuanudnAnytiesiign
SEAUN 2 szRumNdAgytio
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LAUN 3 SEAUANNARIUILNANY

0y
0y

SYHUN 4 SEAUAMNANAUNIN

[

o A ) ° =
FEAUN 5 JTAUAIUEIALYNINNER

<

wuugeununeud 4 .WumsaeunsiennuAuugiwastalauauuydu o
3.5 NM3379UTMdaya

Tunsriusintdeyanieiud uslnatuazsIuTININANLsw kA UA B gLy
Uinandleaningsmmamnuns neiudeyansaninvosiiesvnlneuazd19ma Mg

warlipediuszaunmsallunmsidiiinlsasuyin
3.6 myanidaya

36.1 §AdBagsinsifusunudeyaanuuuasuany luFesdoyafiugiuuay
dnwaznsldon mnudesnsvesineaiion lnsnsinneideyaanuuuasunugideld
wAllaneada fall

(1) Feyaiiugruvesirounuudeunu THradn Sosay

(2) foyaiRfungAnssuuardnvaznsldnulsusiyAnvesinveaie 14
AEdA Souay

(3) MsUszdiusziuanuddnvestadefiinadennufionelalunislduinig
Tsausuydn 19aadd Aade (X ) uaz Andsauunnsg 1y (Standard Deviation) Faaziin
Andeiisunldifisutunuriiasguiidmuet uiensussdiunaluadel Taofinasi
insgruitmuatu Tnsagldinusilunisud sssduntsmdaaniswesdunsnindu (class
interval) Tngagl#33nsduamdaenesenindunamdnmsaiade il

421 -500 swiuAnudRey “aniian”

3.41 - 4.20 S¥AUANNANAY “UIn”

1.81 - 2.60 S¥AUANUANRL “Usy”

gl
gl
261 -3.40 sgauAdIRgy “Urunany”
gl
1.00 - 1.80 szAUMNEIRY

“toenan”
3.6.2 ayduaziiauailuwuamemsbivdmsvedsausuyRniineuauenufeIns

YoUnNNViouNen A og19MNa3a
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U 4

HaATEidaya

a

nsanwdadeniinalunisidenidinlseusuydn Tugrudisuninsunnumuns

v

dadelduvvasuainduaioadislunisiiusiusndeya waziaszideyalaglusunsy
AoNfimesdsazU Fednsesdidunsliasieidoyadisil
4.1 HaNTIATIBRANUTRIUTDIUUABUNIY

4.2 nan13nseRteyaniluvenguiegng

Y

4.3 wamylasgideyaiedfiunginssunisldaulsusuydn

Y

4.4 NaNNTIASIEAvBNaNEINUYTEAIUUSTLEUNIINITAANS

Y

4.5 agunansinszvidoya

Y

4.1 NANTSAATIZAANUY DA UVBILUUFDUAY

[

Tunndded  §3sulfoonuuunuvasunuillflunside dessneulumeidem
waau 4 da defildnanivluund 3 ndaniuiahuuuaeuaaldlunadeumumanyay
A28 10C test mﬂ@%mmmﬁ%mu 3 vinu Lﬁ'aLLﬁ’lwmﬁwLLuzﬁﬂﬂJm;:iL%W’@LLé’a Hela
thuuvaeuaulunaaau Pilot test Wiodasevaiaruiiies (reliability) ¢ Cronbach's
Alpha g1 0.765 (Aannndn 0.70) wansiwuvasuamdanuidedeannsailuldly

AsLAuNIPauUINaSIle
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4.2 namsAipszvidayanaluvasngudleging

NFAATIZANUILVINGUFHIBEN Tnswaninaidunnud wazdovas tAeaiu

LHIPRERN
AN5197 4.1

VIV UAYTOEAZYBINGUFH DG TIUNAIUINET

LA U Soway
U418 181 45.20
AR 219 54.80
39U 400 100.00

901599 4.1 wuan ngusegeduluailuimandgs 91uau 219 au Andu

$o8az 54.80 wasiduiweawie 371uu 181 Aau Andusesay 45.20
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ANS5199 4.2

I UAYTDUAZYDINGUH 0679 TIUUNAIUDIY

21 MUY Jouaz
fndn 26 T 55 13.80
26-30 U 96 24.00
31-35 1 71 17.80
36-40 U 38 9.50
41-45 1 %, 5.50
46-50 U 18 4.50
50-55 U 21 5.20
55-60 U 34 8.50
111N 60 U 45 11.20
394 400 100.00

91N915°99 4.2 WU nquiegsdulng oy sening 26-30 U 911U 96 AU

]

<

AnluFaway 24.00 59380 31-35 U 91w 71 au Andudesas 24.00 waz 918#1NI

26 ¥ 377U 55 Au AnuSaray 13.80 AuaIsU



AN519% 4.3

TINIU UAYTOUAZYDINGUSH 08N TIUNAIUFDIUNIN

26

A0TUNN MUY Soway
1an 238 59.50
dusd 147 36.75
YNNG 15 3.75
394 400 100.00

INANTNN 4.3 WU ngusregedulrgianiunimlan 311U 238 A An

Wusesar 59.50 $09a9U1A0@0UNINANTE 31U 147 au AavTudesay 36.75 was

AUNINVEMT MG 31U 15 AU AnduSesas 3.75 anuaisiu
AN599 4.4

TV UAYT0EAZYDINGUAIDEN TIUNAINAYYIF

Aoy MU Souasz
Thais 354 88.60
Malaysians 8 2.00
American [/ 1.85
Filipino 5 1.25
ltalians 4 1.00
French 3 0.85
Germans 3 0.85
Israelis 2 0.50
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M5197 4.4 (Ro)

TIUIU UAYTOLAYDINGNA 1019 TIUNMIUTTY VI

doyvf U Sovay
Koreas 2 0.50
Turks 2 0.50
English 2 0.50
Australians 1 0.20
Belgians 1 0.20
Chinese 1 0.20
Jamaicans 1 0.20
Jordanians 1 0.20
Dutch 1 0.20
Singaporean 1 0.20
Swiss 1 0.20
394 400 100.00

9NMITNT 4.4 WU ngusegdlng dudyviilng S1uu 354 au Aadu

$o8az 88.60 uonNUULTUBIIANIRIIUIUL 46 AU AnuSoras 11.4
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MN5199 4.5

I UazTogarYeINgueIoeN TuunmuTIelanaIfou

eldnalfou 14U fovaz
N3 15,000 U 39 9.80
15,000-30,000 U 106 26.50
30,001-50,000 U 86 21.50
50,001-75,000 U 55 13.80
75,001-100,000 U™ a1 10.20
111NN 100,000 UM 73 18.20
594 400 100.00

31915199 4.5 WU nqusiieg1sdiulugisielaseinausening 15,000 -
30,000 UMMABLIBU 31UIU 106 AU AntduSeuay 26.50 sesasunAeselafaLiauTENINg
30,001-50,000 UNsiaLiau 31uu 86 AU Antduseuay 21.50 warsielasaiAauuinnin

100,000 U 97U 73 AU Andusosay 18.20 mudIsu
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MN519% 4.6

VI UazTogarYeINguiIoe N IuunmIuTIglATINYeInTOUATINDIADY

s1¢ldsauvasasauniInaLiau MUY Soway
A3 20,000 U 15 3.80
20,000-30,000 um 17 4.20
30,001-50,000 umn 31 7.80
50,001-75,000 uwn 48 12.00
75,001-100,000 U 59 14.80
100,001-150,000 un 69 17.20
150,001-200,000 un 49 12.20
111A731 200,000 UM 112 28.00
34 400 100.00

1MNAN5T 4.6 Wudn ngudaeg dulvgiiinelinuvesnseuniideiiou
11AN31 200,000 Undalieu 311U 112 Ay Andudesas 28.00 se9asunfe s1¢la5Iuve9
ASBUATIABLABUIENING 100,001 -150,000 U 31U 69 A Antdudesay 17.20 uway
5191591 VBIATRUASIABLADUTEHING 75,001-100,000 U 31uu 59 Au Andusesas

14.80 MUAAU
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4.3 amInTvidayaingafiunginssunsldaulsausuyan

a

mMaeszideyanefunginssunisldnulswsuyin tnsuaniaduaiud

Y

wagSosay WNeItuNguiIeg1
M50 4.7

TIUI UarToaryedngua 10819 TuunmIImaalunIsideniinlsausuydnussian

9175Us Ul gl UdounInFUININIUAS

wiakalunisidanidiinlssusayinussnnainsuiulse . .
Y. XTI/ N Y Fowaz
lugnudlaaingaunwamviues (naulduinnda 1 4a)

ANYULN AN URUNTTULAZNITANLA 292 73.00
Indunasvieadien 177 44.25
arathaulavesuyuluiud 163 40.75
Usyaunsaifiunneng 146  36.50
aulaluinusssulazUssingl 124 31.00
Aanuduiueslunisliusng 123 30.75
AnFagINg 13 3.25
Bu 9 2 0.50

11NM15197 4.7 wuin nguiedne dalngifivgralunisidendiinlsausuy
anUszinnermsuiuusslugrullosiiniumnamiuas fednwuznisandnenssunaznis
AnuAs $1uan 292 au Andufesas 73 sesaan Indundsvieiion d1uau 177 au Andu
Yowaz 44.25 war anudiaulavesguuluiiui $1uau 163 au Aadufesar 40.75

AUAIAU
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AN5199 4.8

I UAYI08azYDINGU 10879 TuuUnmIuyAnaTiinalunsanauladendinlulsusy

Usztnnid

uanandnalunisanduladendivnlulsausuuseianil

(maulduinnin 1 99) U Joway
FULDY 293 73.25
ATOUA? 149 37.25
\iou 136 34.00
AN 130 32.50
UIEN 14 3.50

31NM15°99 4.8 WU ngustededlngfnduladendinlulsawsudssiani
FIUAULDT 31U 293 AU Andusayay 73.25 sa9asunfe lirsauasidnaula 31udu 149
AU AnduSesas 37.25 waz Teudnauls 911U 136 au Andudevay 34 auaisiu

AN 4.9

TIUU Uag308azYeINguiI0e 19 TIunm 10 I5TunITveuaziT G Toyavedlsuss

FBlun1seeuazidrnedoyavaslsausy

(mouldunnnin 1 9a) 31U foway
Buweslivn 1w aglna (agoda) n3Ukenlaees (tripadvisor) 358 89.50
ndnselnunsefilsausy (walk in) 137 34.25
nuiaaiien 86 21.50
segluunainaring 51 12.75
J0IRUATNIIUTEVBULIUT 25 6.25

31NA19199 4.9 wudn nquledsdulngldislunisassuazidnnedeyaves

159UsUNIU Bumesiin 1wy avlnen (agoda) ndUwenlawes (tripadvisor) WWudu §1uau 358
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AU AnduSosas 89.50 7998917AD N1SLU1ARADLALATINLTILTY (walk in) 91U 137 AU

AnduSesay 34.25 way 3NUViaLied 31uU 86 AuAALTUSaYaY 21.50 ANUAIRU

M5797 4.10

TINIU UAYTDUAZYDINGUH 06719 TIUUNAIUTII TN IUTY

1 d' v %4
PIIAMUINN LTI

, o U Souaz
(maulduinnda 1 4a)
WANTA 138 Jungnen? 263 65.75
Pl 159 39.75
fna3eu 125 31.25
Reu 26 6.50
80% — S8
60% 52%

41%
40% 27% 28%
0% [
gaseu AN HaAnUN WANNG/ JUngA

[l Thais | Foreigners

PN 1 Y]
AT 4.1 GIaINN LTINS

NPN3797 4.10 Wi nguieene dlualfidindlsausuluriananianie
Junene 31uu 263 Au Andudesas 65.75 sosasnAetgguu 91w 159 Ay An
Judeuar 39.75 uaz 93ngSeu 91w 125 au Anluiosas 31.25 auadu wazmn
Wisuifleuszrisinvieaismnlneuasined ynseniesdeundentisnavieaiiedly

gafousnnnigrunananseuneneLargavund Asansluniw 4.1



M997 4.1

TIWIU UAYTOYALYDINGUAIDE N TIMUNAINAN WAL ITIAUNIYDNUTIE

33

ANVAZAISIAUNIIVIDITE?

(nauldurnnin 1 4a) U ERLH
ATOUATY 243 60.75
ilou 218 54.50
o 136 34,00
AULAYY 6 1700
Wiouguau - 075

1NA1599 4.11 WU nqudiege dulugIdnwaugnisiiunisisungifu

ASAUASIT WU 243 AY AMTUTIUIY 60.75 SReadnAe Wiou 1w 218 au Andusevay

54.50 uaz A3n 31w 136 au Anduesar 34 awawy
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M99 4.12

TIUIU UAzI88arY8INguiI0eN TuUNm I Uszinneainlulsausuyanlugiudens

ngununIuAT Naskdenlunisitnin

Ussianvieesnlulssusuyanluguiiaufingannuviuas

fiazidenlunsidniin T sona
wuuissfvueivg) (double bed) 157 39.25
WUULRESA (twin bed) 138 34.50
wuuTiesgn (suite) (@dutaauagsie) 58 14.50
WUULRBGAET (single bed) 42 10.25
Ju 9 6 1.50
334 400 100.00

NANTNN 4.12 WU ngudege drulvgidendseianesinlulsausuyinly
grudeainjuvminuasLUULUURB IR IUIaLe (double bed) $1uau 157 au Aty
fowar 39.25 509a9U1AD WUULRESE (twin bed) 3117 138 Au Anludesaz 34.50 way

WUUYiegn (suite) Mautiaduegineg) 919w 58 au Anluiosay 14.50 awady
a
M99 4.13

TIUIY UAETO8AZYOINGNA 19879 TIUNAINTUUUUNISIFUNIYoUTYT Uay NIT4T189

Isausu

gﬂtwunﬁ@umwiauﬁm waz AsInelsasu MUY fouay
S0dUM (Saeud, uawnaslya, ...) 239 59.70
sruvvudsEsIsae (o, sawd, uwindg, ) 137 34.25
USEMIS (509135, 04, ...) 23 5.80
B 1 0.25

33U 400 100.00
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1NM19199 4.13 WU nqusied1s drulugiidennisiiunilagsadiusia Live
[NDElTITUINUIU 239 AU AntuSPea 59.70 $99a917AD SYUUTUAIANSITUY 311U 137

Au Andusasas 34.25 way USENIag 911U 23 au Antdusesas 5.80 mud1au

M99 4.14

1Y UayIosazvaIngui10e79 TunmINANYaIzNIToaNkUUANULAaInTssusuyAnTY
&l UNINFUNNUNIUATITUTOULINTIGA

dnwaizn1seRnLUUANUAsiBsnlseusuyAnTugwiiani

P 3 4 s MUY Souay
nIIMWNIUATIYUYaUNINTga (Raulduinnda 1 o)
AUsNYIAITM 235 58.75
sUlUUIIUEdY (contemporary) 160 40.00
sULuUAaadA vise Wma (classic or vintage) 101 25.25
sURUUYIUaly (modern) 86 21.50
sULUURONY (loft) 80 20.00
sUkuulve (thai style) 77 19.25
suluulitiuea (minimal) 58 14.50
80%

59% 59%
60% 42% 390 46%
40% o 28%
22% 19% 20% o 16% Laod %
20% I 4%
- i 5. B8 = mf =B
A
& & e s @
g & > N
o3 2
S e

[l Thais | Foreigners

AT 4.2 FNYENITOBNKUUANLAITBINNLTMTUYAN U UTBUANFINNUMIUATNYY

YUUINIGN
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21NA1397 4.14 Wy ngusegne dailvgiTureunisesnuuunnudeiesin
Tsawsuyndnlugrudisamnsannummuasludnuareusndoiasiin 31w 235 au Andu
fovar 58.75 ToeadAe AnwazguuuUTIvaLy (contemporary) 913U 160 Ay Aaduses
av 40.00 wazdnuwarULuUAA1adANIoIUIMA (classic or vintage) §1uu 101 AU ATy
Sovay 25.25 nudIAU wonaInd 9nawd 4.2 \dedungaintinvion sy
uannfidlnaIureunsesnuuuanuswieainludnuareyindennsiiuga filan

aulalunisnnuaissuuuulnewas sUnuuvivaisdnae
a
M50 4.15

TN UAYTOEAZYBINGUSIDE1 TUUNAIUTINIUAUTLT N

SruauAuiidnin U Souas
2 Au 245 61.25
1 AU 74 18.50
3 fu 54 13.50
4 Auduld 27 6.75
374 400 100.00

a | | W | | Y o a a o
1NM15199 4.15 WU nauiege diulugidninlulssusuyiniafeasiay 2
& A ° a & v & a ° a & v
AUNINNER U 245 Ay AALUUSRYAY 61.25 59989118 1 AU UIU 74 AU AnLUUSDE

Az 18.50 LAz 3 AU 91U 54 AU AaduSeray 13.50 Auay
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M597 4.16

1 o

114U UAZ308ayY8INGLFA 10879 TIUNAINTIAIAIIHIIzaUa Tl Tausuyanlueg Iy

o NFUNNUNINAT

simAInnmEnzandmTulseusuyanlugiuiiani

31U Sovaz
ﬂé\?WlWll‘WTUﬂi
fnT1 1,001 U 53 13.25
1,001 - 3,000 UW 246 61.50
3,001 - 5,000 UM 81 20.25
5,001 - 8,000 UM 17 4.25
8,001 - 10,000 U 1 0.25
10,001 VMUY 2 0.50
93l 400 100.00

INA5199 4.16 WU NFUFeEe drulnglAndtsiardrninmuizandniy
TsausuyAnluguiiaann NTUMNUMMUATAITILOYTENIN 1,001-3,00 UMsBAY FIUIY 246
Au Anduipeay 61.50 s09a9NAe I1ANANTINNTEWING 3,001-5,000 UW 112U 81 AU AR

Wudaway 20.25 wagsiaainnainii 1,001 uan 371u3u 53 au Andudsuay 13.25

AUAIAU
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M597 4.17

TININ UAYTDYALYOINGUA DN TIUARINAISIUIEAINALAINDY 9 UONTINYINNTILY

AIUF1AGY

F997U18AUALAINDY 9 WBNIINABINNN IRAIUFIATY . .

} o 14U Souas

(naulaunnnin 1 4a)

U815 367 91.75
7050 269 67.25
aseein 215 53.75
aun 145 36.25
U5 130 32.50
Walug 61 15.25
100% 92%91%

0 6%
209 74%
[0)
60% 51% 2
39%
40% 34% 32%
1%
[0)
. = I I 0
Sy -1
%/’WTJ@']‘WW ﬁ"ﬂaﬂiﬂ ﬁﬁ%'j']ﬂ?j’] aun ‘U’ﬁ WWL‘U?{

[l Thais | Foreigners

LY

AT 4.3 FBIUIEAUALAINDU &) UONAINWDINNTAAINEIATY

o

'
[ v oA

AT 4.17 wud ngudegedlnglianudidgyivieneauazainde

o

%I']UEJ']‘VI']? 16'114'314 367 AU ﬁm‘f]u%baaz 91.75 '5'&]\'16@&]'1%@ 'ﬁiﬂ@@iﬂ iﬁ']‘lnu 269 ﬂuﬁm‘f]u
Yauay 67.25 uwavaul sauiu 145 au Andudesar 36.25 a1udidu wazuinilu
R19vIRarliaudfnassnednduninnitfisensa Wesainidunialee

STUUIUEIETIT0UY AlanslunIn 4.3
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M5797 4.18

TIIY UayTogazYeINguiIe1e TuunNmINEIeINIenINaERINTIlIA NG A TUSUAY

13N

AedmuneanuazaInitinnnud iy duduiuusn U Sovay
FIUDMNT 167 41.80
flensn 155 38.80
aszieh 33 8.20
3 25 6.20
aun 15 3.80
WeLua 5 1.20
374 400 100.00

31NA1519 4.18 Wudn nqusiege dalvglianudAgydudediutegainy
azantuis oIS IusuAuLT T1UU 167 AU AnluSesay 41.80 S99a911AD M990
50 91U 155 AU Aadusesay 38.80 LAy @5231810 3717U 33 AU AntuSeuay 8.20

AUAIAU
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M5797 4.19

TIIY UayTogazYeINguiIe1e TuunNmINEIeINIenINaERINTIlIA NG A TUSUAY

a0

Aedmuneanuazanitlinnuddydududvaes U Sovay
FIUDMNT 158 39.50
flensn 69 17.25
aszieh 64 16.00
3 46 11.50
aun 42 10.50
WeLua 21 5.25
374 400 100.00

31NA1TN9 4.19 Wudn naudiege dalvglianuddydudsdiuiegainy
azanlus1ue s Wududuand 91w 158 Ay Anldusauay 39.50 599a91U1ADNA0ATD
31U7U 69 AU AnTuSesar 17.25 WAy a527181191UIU 64 Aau Anlusavay 16.00

AUAIAU
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M5797 4.20

TIIY UayTogazYeINguiIe1e TuunNmINEIeINIenINaERINTIlIA NG A TUSUAY

au

fedmuneanuazanitlianuddndududuany U Sovay
aszieh 117 29.20
aun 91 22.80
15 60 15.00
$1UDINIT 46 11.50
flensn a6 11.50
WeLua 40 10.00
374 400 100.00

'
[ v a o

31NA13199 4.20 Wudn nqusitege d@aluglianudAyiudsdiuieainy
azanluFesasyineindiuau 117 au Andudesay 29.20 sesawndeaun S1uau 91 au A

Wudesaz 22.80 way 115 91U 60 AU AnTuSesas 15.00 aruaIsU



a2

M597 4.21

]

=

TN UAZI08axYOINGUAIDEN TIMUNAINUTNITNTDYalaUBUILLY 9 FIMTULTIUTUYFN

AT
Uinsisedeiausiuzdy q dwmiulswsuydniiadsiiady MU Sovay
Usmsduwmesidnliaens 16 19.28
nsuIMssasudaaznisienlaldgnan 14 16.87
AUAZAIN ANUEZDIN ATUUADAAY 7 8.43
FUnL 3 3.61
annuiivense 3 3.61
Bu 40 48.19
374 83 100.00

919137991 4.21 WU nguFIRE1 a'auimyjﬁadmﬂﬁ‘[mwuuﬁﬂﬁu‘%miﬁu 9
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Questionnaire
“STUDY OF FACTORS AFFECTING THE DECISION OF STAYING IN BOUTIQUE
HOTEL IN BANGKOK OLD TOWN AREA”
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Questionnaire
“STUDY OF FACTORS AFFECTING THE DECISION OF STAYING IN BOUTIQUE HOTEL IN
BANGKOK OLD TOWN AREA”

Explanation: This questionnaire is about the information needs and usage for the
study of factors affecting the decision of staying in boutique hotel in Bangkok old town area
which has included weighting factors that has affecting the use of boutique hotel. Therefore,
the questionnaire has consisted of 4 parts:

Part 1 General Information

Part 2 Usage Behavior of Boutique Hotel

Part 3 The weight factors affecting the decision of staying in boutique hotel in
Bangkok old town area

Part 4 Suggestions and comments

Authors certify that the information provided for educational purposes only and will
not disclose any information to the outside parties. Thank you to all respondents, therefore the

information obtained will be useful in the academic field further more.

Panod Saenmunkongkul

MASTER DEGREE OF SCIENCE INNOVATIVE REAL ESTATE DEVELOPMENT

FACULTY OF ARCHITECTURE AND PLANNING THAMMASAT UNIVERSITY



Part 1 General Information

70

Explanation: Please mark the text as a comment or write your message in the space

1. Gender
() Male

2. Age
() Under 26 years
() 36-40 years
() 51-55 years

3. Marital Status
() Single

4. Country of origin

5. Education Level
() Primary

() Bachelor Degree

6. Occupation

() Female

() 26-30 years
() 41-45 years
() 56-60 years

() Married

() Secondary

() Above Bachelor Degree

() Trader/Business owner

() Government employee/State Enterprises

() Worker/Farmer

7. Monthly Income

() Less than 15,000 baht (4605)
() 30,001-50,000 baht (900$ - 1,5009)
() 75,001-100,000 baht (2,2855 - 3,0559)

(

(

) 31-35 years
) 46-50 years
) Over 60 years

) Divorced/Widowed

) Diploma/Certificate
) Other......coeeeu...

) Employee
) Housewife

) Retirement

() 15,001-30,000 baht (4605 - 900S)
() 50,001-75,000 baht (1,500 - 2,2859)
() More than 100,000 baht (3,055%)



8. Family monthly Income

(
(
(
(

) Less than 20,000 baht (600%)

) 30,001-50,000 baht (900$ - 1,500%)

) 70,001-100,000 baht (2,1505 - 3,055S5)
) 150,001-200,000 baht (4,570$ - 6,100$)

71

() 20,001-30,000 baht (600$ - 900%)

() 50,001-70,000 baht (1,500 - 2,150%)
() 100,001-150,000 baht (3,055$ - 4,570%)
() More than 200,000 baht (6,100%)
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Part 2 Usage Behavior of Boutique Hotel

Explanation: Please mark the text as a comment or write your message in the space

1. Which do you think is the reason in boutique hotel which has renovated from a building in
Bangkok old town area? (Can choose more than 1 answer)

() Interest in cultural/ traditional () Architectural/Interior Decoration
() Attractiveness of the local community( ) Nearby tourist attractions
() Unique experience () Unique & Intimate Services

() Business reasons () Other........

2. Who are the most influential people in making decision to stay in boutique hotel? (Can choose

more than 1 answer)

() Myself () Couple
() Friend () Family
() Company () Other.nne.

3. How do you book hotel room/access for the hotel information? (Can choose more than 1

answer)
() Internet (Agoda, Tripadvisor ,...... ) () Travel Fair....oeeeeenee.
() Including in tour package () walkin
() Travel agency () Otiver, 47 =

4. Time of traveling? (Can choose more than 1 answer)

() Summer () Rainy
() Winter () Festival/ Long weekend
() Other..ne.

5. Who do you like to travel with? (Can choose more than 1 answer)

() Alone () Friend () Couple

() Family () Colleague () Other...............
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6. What kind of room type would you prefer if the hotel is in Bangkok old town area?

() Single Bed () Twin Bed

() Double Bed

7. How do you travel/access to the hotel?

() Personal vehicle (Car, Motorcycle, ...)
() Public transportation (Train, Bus, Taxi, ...)

() With tour group (Bus, Van, ...)
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8. Most 2 favorite of decorative features for a boutique hotel in Bangkok old town area in your

opinion? (Choose 2)

() Conservation of architectural heritage () Modern

() Minimal () Thai Style
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9. Duration of stay? (Nights) *Average per time

10. Appropriate room price for a boutique hotel in Bangkok old town area (Bath/ night)

() Less than 1,001 (Less than 30S) () 1,001 — 3,000 (30S - 909)
() 3,001 - 5,000 (905 - 1509%) () 5,001 — 8,000 (1506 - 2459)
(' )8,001 - 10,000 (2455 - 3005) () 10,001 up (3005 up)

11. Priority of other facilities you prefer (besides hotel room)

* Please write 1, 2, 3 (1 = the most important)

() Restaurant () Bar () Fitness
() Swimming Pool () Spa () Parking lot
() Other................

13. Have you ever stay in a boutique hotel?

() Yes () No (go to Part 3)

Impressions and problems staying in Boutique hotel (For persons who have been staying in
boutique hotel)

14. Problems staying in Boutique hotel (Can choose more than 1 answer)

() Hotel approaching () Room size is too small

() Lack of facility/Service () Quality of food

() Malfunctioning appliance () Hygiene problems

() No Elevator () Too expensive

() No parking lot () Complicated room booking

() Affected by surrounding? (Noise, Smell, ...) () Communication Problems with
Hotel Staff

() Delay in providing service () Poor Wi-Fi Signal

() Other........
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15. Impression of staying in Boutique hotel (Can choose more than 1 answer)

() Nearby tourist attractions

() Easy booking

() Design / Decoration

() Good surrounding atmosphere

() Convenient access

() Low price
() Providing fast service
() Intimate service

() New and Unique hotel experience
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Part 3 The weight factors affecting the decision of staying in boutique hotel in Bangkok old town
area

Explanation: Please read the following messages and put v/ on the number that corresponds to
your opinion on the basis of factors that would influence on the decision of staying in boutique

hotel. (1 = definitely not important and 5 = the most important)

Factors affecting the decision of staying in Boutique Hotel Priority

in Bangkok old town area 1 2 3 4 5

1. Product

1.1 Nice decoration

1.2 Unique design

1.3 Conservation of architectural heritage

1.4 Located in community with unique culture

1.5 Nearby tourist attractions

1.6 Easy access to hotel

2. Price

2.1 Lower price than other hotel type

2.2 Various price level to choose

2.3 Price is lower due to longer stay

3. Place

3.1 Easy Booking

3.2 Various channel of reservation

3.3 Booking and Payment can be done via the Internet

3.4 Booking via travel agency

4. Promotion

4.1 Providing promotion via Social Network channel

4.2 Providing promotion in tourism fair

4.3 Providing promotion with credit card/website

4.4 Providing promotion of collecting point for each stay

4.5 Providing promotion via personal e-mail
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Factors affecting the decision of staying in Boutique Hotel

in Bangkok old town area

Priority

3

5. People

5.1 Proficiency of tourism information

5.2 Politeness of service

5.3 Carefulness/Intimate service

5.4 Good staff personality

5.5 Ability to solve problems

6. Physical environment

6.1 Background music in hotel area

6.2 Aroma to enhance hotel atmosphere

6.3 Nice staff uniform

6.4 Good surrounding atmosphere

7. Process

7.1 Quick operation

7.2 Has uniquely service style
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Part 4 Suggestions and comments

Explanation: Suggestions and comments for “the study of factors affecting the decision of staying
in boutique hotel in Bangkok old town area,” in addition to the factors mentioned in the above,

please fill in the space provided
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