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ABSTRACT

Nowadays, Situation of Entertainment Industry in Thailand, the audience
can easily connect to contains in all kind of media, and This had to change the way
of consumption of the media consumers. The main factor that changes this is the
technology because technology makes people feel a lot easier and comfortable to
connect with the media.

Hence, this is one of the main factor that cause a reducing number of
media entrepreneur, such as printing media, radio media. However, television medias
had to adapt themselves into the modern era by becoming “TV Digital” to survive in
this crisis. Therefore, these factors lead to the researching in the topic “Vision of
Media Entrepreneurs and Media Producer versus the changing of Consumers Behavior
through The Online Media” In fact, the researcher will interview the 5
executive/experts in media circle, such as publishing, radio, television, online and
event activity business. Furthermore, the result of this research will be published out
to advise those who related with this business to understand more about the
consumer behavior.

The result of the interview indicates that, people in these days had to

tally change their behavior in consuming the media. In fact, the consumers need to
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connect and receive the information form the media in short time / short detail but
clear / provide more and new knowledge. And all the information had to be free.
From the information, it’s show that all the closed media company can’t adapt and
survive in this crisis. Those companies can’t find out the strategy which could make
them survive. Therefore, they should shut down their companies and give up.

On the other hand, all the executive and expert who had been interview
had mention the something that “adapt” is one of the best strategy for all the
medias business. They say that the way to adapt is not the change. They will keep
their strength and signature but present it in the new way. To make all the media
entrepreneurs being in trend, the new way that they had choose is create more
business channels by using the online medias are the key of the business, not only
they adapt themselves to the modern trend, but also the vision of the executive and
owners are very important. Become of people in these days don’t require for only
the detail from the medias, but they want the full-service systems which called are
“ECOSYSTEM” where its link the business.

In conclusion, the consumption behavior of peoples are the main factor

of the effect in media business.
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WGavuluyoun “GoKUivdoWUwW”

(KU2® : auu1n)

17 04 61 b

2551 2552 2553 2554 2555 2556 2557 2558 2559 2560 2561
(Mamsn)

a 6

29 1.4 LLam%’a;‘JjaﬁLﬁmﬁu‘imwmﬂuﬁwﬁﬁawmw
731 : www.brandbuffet.in.th, 1ns1Ay 2561

a

Tunenduiu “aurauiifieawud wazgsnafouwitUssmalng”  s18971uKa
aulszanunslddenislusnuest wa. 2560 (2017) wuingnamvinssuaney ldaelnesiulag
Inswasunuan -5% Lednsiznniudeudinudl delnsiied FIneaill  walailiuas

InsviFdsuAILTIEN) -10% Iy -18% vitlsdeiiun -19% dngans -37%
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widaa@IUNTELaARdDlUTNe (In-store) LAULAANTIY 38% FBIUNISAUNNG

(Transit) WUTU 27% ADLSININGUNS LAY 25% FodUmasiiin 24% wazdousnitnu 16%

2016 16 vs 15 2017 17 vs 16
Bt m. % % Change Btm. % % Change
TV 57,412 |42| 47,151 |39 -18% 52,000 |39 10%
Digital TV 20,931 |15 20,393 |17 -3% 27,000 (20 32%
Cab/Sat 6,055 4 3,495 3 -42% 3,000 |2 -14%
| | 62
Radio 6,417 5 5,984 5 -7% 6,000 |5 0%
Newspapers 17,493 |13| 14,076 |12 -20% 11,000 | 8 -22%
Magazines 4,552 3 3,197 3 -30% 2,566 |2 -20%
Cinema 5,133 4 5,445 5 6% 5900 |4 8%
Outdoor 4,188 3 5,666 ) 35% 6,200 |5 9%
Transit 4,486 3 5,337 4 19% 5800 |4 9%
In-Store 645 0 703 1 9% 773 1 10%
6 8 9

Internet 8,084 9,477 17% 12,321 30%
Total 135,396 120,925 -11% 132,560 10%

27 1.5 aguniswasuilassulaivanuiuenanuuseinnae

il - Nielsen, fugneu 2560

(% [
Y

mnuadfadufiunlunisidendaidenisduaindaszvesdmdn “yuuaq

Y a

Huimsuasdnandeduiiie demsidsuuwdamginssuvasguilaalunissusuiilaniniu

Y

sUwuudeeaulal” Tneyuiudliiuiinsasuwlaswemginssunguguilnaidifeuas

3

e

o =

Suteyad1eq Mudsusluuulianisu Buduniedeyadiaunisidaudseuiunisded

€

Usgduiusluguuudngg Aduuildudeululnegddedfy iun1sdunivaligedn
(in-depth Interview) wivalvins1uisnagnsuaziznisaidunsideuluiiesessunungy

NeANTIUEUILNA
1.2 Uszipuiiazfnen

1. wfnssumssusademaasiuilnalutiagiiy

2. ﬂ’]SLU’gEJuLLiJa\‘IﬂaQ%éﬂ@x‘i@Qﬁﬂﬂﬁ@i@ﬁ%J‘Uﬂ’]iLﬂgﬂuLLﬂaﬂmaﬂwqaﬂiim
AUILAA

3. UadefidmariensegsenvasgramnssuduiisUssmalne

4. dgw “Holnil” TugauaRveuInIg
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1.3 Ingussaavasnuidy

1. AnwngAnssuvesnsiuruFeduiiiavesusinaluyuueavesnandatuiia
DI
2. Anwin1siauiwarITmuinisvessliuvdsianienie lunisusudqlugea
Advia
3. AnwinisdnnisaiunagnslunisusniskaznisasisassndeTuianlasy
a a Y @ - ¢
HansznuIINMsAsuNgRnssuguslaalunssurtdessuladl

4. Fnwunldunisuiudiaznsmanunmsaniunsiueuanveuanie

1.4 YIULYANISIY

NSANYITOL “YuNDILUIMITUaZENAnFo TN sian1siUdsulUamgAnTsy
Y ooa [ & ' = 6y S = av a
vaaguslaalunisfussidentdiugluuudeesulal” UMY IAIULLINIINTTITEIBY

£ v o L4

ARNN (Qualitative Research) lngld3553usIndayamen1sdunualuuuaizan (In-depth

Y

Y

Interview) wazthdoyafildiuuniingzsiideguily (Analytic Induction) LiteAnwAsisnns
dufusuuaznsuiuilugiuefuimsuazgidevalunimanuazitnausde tuiiidly
sULuUsneq saenaunwnltunagnslusunaniiniensunisivasuuUaswesngugnanlasan
wazngufuslnaden Tasvhmsnudeyaannisdunvaliuimauasiideraludunis

a

NARWALASI9ATIADMNUULTY NIMUAINYDIFRAINUN, F0lnTViry, Fedngnsraneidey, @e

]

a c{' d' ¢ & =
NANTINUDNADIUN, LLaSﬁ@@@u‘lau 1“3383L'}@’]@\‘1LW\L@@‘U UNIIAU - LUWI8U 2561

1.5 fgrumdnnildlunisinen

AolnsviAszuu Digital szuunisdsiudyg raniniflowasdeslaessuy
AvailgaiunitluiuAuALdnveInILARIAEY uaznsdaLARUURRTIaa NN TadITYA
TaunnnIuuLAs (Multicasting) 6?5@33%5’@@']‘514@% fainTuINaInMstsEULAeNiIADS
Wi lglunisyisinsiirdudidsladnisusulsinsimilvldseuuaiviane

dninvnleaulal sULuuNsULaUEYIAIFULUY Curated & Creative News

A v v I3 ¢ v ¢ 6 1 ' I3 ¢ & s a |ad
Mudeyailuuselovd ssunannoiuoaulaing q wu uled fieawpad aduddle siu
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Tudsdeluy 1wu AR wag VR fiAnunaInualelun1siIlausniiauneng 3ale dulunsiv

Hla wagingeaulall

a4 a a

donanssuuananIudl (Outdoor Advertising) nuneils delawunniludnasly

Tunffigaudyasiuuidudiviuann viensadrsnanssuiinseyiuenaniud ieliminnis

Y

Sudviseanunsasurailemlalussuglng (@35500 15301, 2538)

v a & =

dessulay vuneds deAdviaiiduniesdelunsufiinamedany  (Social
Tool) tilelddeansszniniuluaietionisdinn (Social Network) sruvnaiiuleduay
TUsunsuUszgnduudelag Afinsdousorudumedidn Tneoithulviglévied Suddsansuay
A3uasiidusin (Collaborative) o8198319a53A Tunswdiilevniuies (User-Generate
Content: UGC) Tuguvestoya nn wagides

v

Huslaa wueds yaraifiauaiunsalunisde waslianudulalunissudud

o

= a Y a Y a a ¢ A v & 1 o = &
¥38U3N1s lnenisfuuinsvesduslanenaliingussasdiieldusslevdaiudy vseuselowl

1%
[ [

i
a A @YY & Y a v = & a % & ! A4 v oa d'
LGUQW']ZUGUEJﬂVLW %Q@Uiiﬂﬂﬂqﬂimﬂqﬁﬁﬂwqﬂiﬂu ﬂaﬂf}llzﬁillLUQW']N']UEQUULVNIUEU LLUUN

wan@anuly

1.6 Uszleminaininazlasu

= 4

1. vilins Ui ayuN eI UM ShALH LT Y N1ee 1 uFe T UL Nllsie
a Y a dll L%

woAnsIugUTlnadelutlagi

2. Milinsuisnagnsvesusmsuaziiieinguesdetuifisudazsny Nilse
= L Y al aa v
dovoulauuazyuilnalugAfivia

3. leungadoyauaznagns weiunUszynaldiunisidenldsuwuunasiznis
doans wardendudusinadeyalmdnde waradiesnnudilanian

4. leundaundunwalkazunieseinannsaillduselevilunsfinuisie

Tuewandmiugnaula
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UNa 2

NUNIUIIIUNIIN

Tunisfinuides “yuuesfuinisuaziuandetuliis densiuasuniag
nginssuvesiuslaalumssusiomiugluuvdeseula” dAnwildiinisAnuinuaie
ngud uazAunhideyaanauis unanumsinng waglonatsaindesng 4 MAeadesi
nsfnwadell IneflieasBunasouaquidevndwiolud

21 msdenitdenaziiifie (The media) wazaAsefiAgtes

2.2 LLuaﬁmL?imﬁumil,%%’u%gmmmi (Media exposure)

2.3 NQufuInacu 5 Usenis (Five Forces Model)

2.4 wqwﬁmimwi’ﬂmﬂﬁa (Expectancy Theory)

2.5 LLmﬁmﬁlaﬂ Business Ecosystem

26 msmumuNYIdsLazenansiiieides

2.7 n39ULUIAATLAITIE (Conceptual Framework)

2.1 nsaanltdowaziihe (The media) WAZIUILNNYIVDY

HuguuvunsdeansimisiAsuiduiusiungutmene iilenssmugauszasd
undign Tnednswaunaudeilflunainatosuiuy msdeanssiunsinsvimilnonisds
Fomnu nslidumesidn (ntemet) snvaglunisdnnsesnazdoastunguidivine Wuns
dndeanslunisinauedoya uasnatedediiaiiunisiuarsdaeingdml fadsamise
dndsdualdinniu senadesiuguuunsiiiuiinadiolnfiteufurrinudossula vhly
AAN5IIYAAY wyivanu (Share) dewiafiu (@1393 Bunslaf, 2553, w. 94-97) awnsald
Augiudondn 1y mslavanooulatdsevinaldaslunsdeiiuiidoionislavanld
11NN NSFRENSHULNLLIG (Fan page) B3 Svgy1 Jumess (2554) Md@Anwdanisuimsns
AuAriuunngYes GTH wuiwdosdinmsnausy fvuninguszasdlunisdeanslviaenndes
futvmesin Tuvumiounslslumameunsuuunume fmsiausansitnala
Annisldneusznitanaimeiy wadowdunisadisnnuduiudseninmendunuag
gnTFnyiliAnAusnAfalusUA (Brand Loyalty) wiaunuidutesmislunisussedunius

e wazfanssufilawdu q Faemilldaulszanaligudineliiinnisinseduaundnle
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Ind¥nunndu usiivenisseislunivesauy (Spam) lawanuaznismunudoruilaiagnim

A5 LRUNTT LY LAS 9319 F AT UUADIFBAAABINUADIUNITUNINITAAIALAY

Y] sa v d' Y & = a o ° a wa a vy
mq‘ljizﬁﬂﬂﬂ/]@@\‘iﬂ'ﬁa@arﬁﬂﬂa ﬂ']ﬂuu‘ﬂﬂllﬂqi'JWQLLNUWﬁ@iJuquUQUWLLag‘Uﬁ%LNUﬂW{LSUﬁa

[

Jutuneugaeiielivsiuinsussaingussasiilanliviely saegamsiona wunis
drvanudaiuwazaufisnela n1sd15aviEuaf n1sTanaingenvianasiils wienIs
Tanalaen NN IMLATUNISIEUNIINFeInsimiuasFodeiun Weozllnd duumuus

2550, U. 69) Wusu

2.1.1 Traditional Media
Hunslddeniu 3 sUuuumdnléun 1. n1sesne1nia (Broadcast) L9y

g s lngde Broadcast  azludefiauisadnfenguidinunglafiagdiuiuuin

£
IS a o

anunsavenseazBunlauin Tnslinm was & des usegalsiony desdedliannsasey

v a1 a a ¢

wzasngudmungls 8nnsdadealdlunisaniiunisgannme 2. Fedsun (Print) laua

! =

PUIEDNUN Aweans Lﬁuﬁaﬁlfﬁﬁﬂmjmﬂmmw H1un1etaanuuagintsde dguamn
Usgnaud1ussens darldangldasnnidn uwiuszdnsaimuaznanisnausureudieiile
a o A A A | 1 < v Q’ljl a a1 1 v
Wiguivderiindu 9 wiegslsimunslddeidswlunisdoasmaniseatn Alldaudelinig
doansiunquilmuneyilédvu uag 3. Outdoor leun thelawan waveuwivug WWuded
919138n9NT931 Out-of-home LHuANITd1MTUAITDAN LTUFB8InTanldn1T79a1S
M nanluseansamunngslu endegradu vinnguidwanedenlduinisnisiagans
sol @Ry (MRT) nisinthelavanazanuisayinlidvaneseaiulataiay dnisanldane
galaigaunndnede (Fill Chris, 2009, p. 710)
2.1.2 Digital Media
v A ¢ & P ~ A = a
N5 LA DUNBSLLMINUNITUNUINTUNNSERENTNINITAAIA K50971L58N

v Y oa

Y1 13 Y [ a =3 [P Y = a f 14 1
1@’3'1LUU@U%aﬂIUﬂﬁﬁﬁ@ﬁﬂiﬂ’J’llﬂ Luaﬂ‘ﬂﬂﬂ{jﬁ]‘ﬂUUNUﬂﬂﬂﬁﬁﬂiﬂL%’]ﬂﬂ@um@im@ﬂﬂ@fﬂﬂ

9 Q]

] 1 ¢ a 3 v A A = < ) ¢ =)
ey dugunsel Wy Asuiiunes Insdniletie vseunuldu Wuau Fegunsalivaiilvin
Tiguslnaanunsafinsedeansiuldegnesiag: msdsiudeyariliieuniu lneamenis
Wdumesidaunldiuuenndindu (Application) wu nsldlusunsulad luniswaay n1s

Y = ¥

Wintedeyalagldleteailine vl (Facebook) n3eBuanIUNTY (Instagram)  lag
wonnaiatumaiduidunalnudn Avinligdsanslasunismeundu (Feedback) 91
nqulung wazaiunsadinismeusuiinasradunagnslunisiinisaanale (Fill Chris,

2009, p. 736)
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2.2 wudangaiunsitaiudayadnes (Media exposure)

Tawl 7 weauiUes (Klapper, 1960) lana1aliin nszuaunisidensuanigns
soasurnasieuiaiioun3oinseainais lunssuivesuyud Jausenousmiens

NAUNTDY 4 YuanuaIfUsIsalUd

2.2.1 nszurumsiienilaiutniens
2.2.1.1 nsi@eniasu (Selective Exposure)
2 & = | = A A= |
Juduwsnlunisifendesnianisieansynaaizideninivdouay
Y1781 NI TNTegAeiunangunas Wy nMadendeviideiuiatulaadunils iden
Uningnsgaedssaniilagainisnumnuaulauasainudeanisveny Bnvvinysuas
anudnglunsiudiniasvesausituiasgiy viseuatdafzilannnitgiu Azgeuils
a v ¢ 1 1 v A < v
Iy lnsirannninguniedeidusiu
2.2.1.2 maaenliinuaula (Selective Attention)

v

HUASUYEsHk U UL A naulau1NIN LA L ALNAINTA

d

Tnedindonniu auAniiu puaulavesnu Wealvayuiruafiuiilioguazndniaesdd

Y

oy oA

ldgenadasiuauinnudilavie Aauafinuiileguas welilvifanenidalanliauna

Y

2 1%

winlinnuluauigla M5unin anuligennapsmeniuaugila (Cognitive Dissonance)
2.2.1.3 nasiiansuiuazinarunuie (Selective Perception
and Interpretation)

o

dioymaraUnsudeyatnaisuds Alyineesus

AT
Wausualvesdasianely nsizausdnidensuikazinnunungasuanansiuluniy
mwaule imuad Uszaunisal mnude audeants Anuaiavds ussgdla aniagme
$me vioanmzsensuniardala aviuudazaueafiamanzdnansiiaenndaaiy
Snwazdruyanafing1s uenanagiliimasuisdugnandislugainsdadeudiansli
frmaduiimelavesusazyanade
2.2.1.4 M589n3AT1 (Selective Retention)
yaraazidonandninasludiuiinsafuaiuadls anudednis

a o/ I dl\'Llo

TAUAR Y189 VoInuULee azsinazdunseliirluanenannsludrunauiedliaula ludiuse

) « Y v (% a

P3DL309NUALEIAIUAUANUAATDINULDY UNAISNAULSIADNINT U nTiHanNazee

duasuvseatiuayuauidnilnda viauad Arded vseAnubevaLAazAunilegAu Ll
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ANuIUALTALUB T UkaziUAsuwlasenndu et lulndulselewdiluleniasdely drunia

]
a A

anahlUlddliafinanuiandaudwasidsiilvliaunelaty
dmsuladuniidnsnarenisidenUaiuiniansvesynnatiu neas

=

Ul ez LUsuYl A 3uuu (Todd and Brent, 1993 91sfislu Usue aneiiiiu, 2541) tana1iis
Hadeiifavinadendendasuimansvesyanal il
2.2.2 YadvillinasenisidoniUniutinggs
2.2.2.1 AUABIN1T (Need)

[ )

mudesmsidutladefiddnyitgadadenisunszuiunsidenues
UYwd FRAIINABINIT mméfaamiﬁqﬂ@&i’mamuw&?ﬁammﬁmmﬁmqmaLLaﬂﬁ] WA
f89n15 ssé’uqqLLasmméfaqmiﬁzé’Uﬁw goududinimuanisidenyansy yanaiden
MOUAUBIANGBINISV NS WislHldasfidesnis ieuanssadoy onisueusuly
Fanu lornumels w7
2.2.2.2 NAuAALazA1N8Y (Attitude and Values)
NAuARAaAIuYauULasdlalUuLdes (Preference and  Pre-
disposition) fei3essing 4 drulen Fondnitugiuiiyaeadnde uanuidniiiyanamms
sxiselimsvheslslumsiianuduiudiudwndey wazaudsiruaiuazadouiidnsna
atederonsidentnans msidenfianumnenasnsidonans
2.2.2.3 wWvuy (Goal)
wywdynauiidvune uywdynaudmvusdmanglunisaiuy
FimsluFesedn nadhawney maindeu Whvneveshnssusieg fyarasimuatutaz
fovsnasonsidentnans msidenfanumng waznsidenansuiieausathrunesvosmy
2.2.2.4 A37U#@UN150 (Capability)
mmmmiaﬁuammalﬁ'mﬁUL’%iaasLm%wﬁq STIANELN50
Frun1wn fBvswasioyaealunisfiazidoniudnians donfiarumne wazdenifuiien
ety
2.2.2.5 mstguselev (Utility)
nanlaevhluudn yaraaglrarmaulauasldnnumengalunisi

znla azandntasisaunsaldlguselevidle
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2.2.2.6 Aa1lun1sdeans (Communication Style)
madugSuansvesyanatu duvisduegfudarlunisdeas fo
auvouvideliroudeunsUssian diuuauimeuilding visaureuglnsviad unany
Yousumadeiun 8

2.2.2.7 dn17% (Context)

a

annaglufiduaneds an1udl yara wazinanfiegluaniunisal
nsfeans Awineg wanildidvinadeniaidonvesdfuats nisfleuduegde I5viwanswio
msdenlddeuarinans msdenfimnumineuazidenanditnians msiyaradesgnuosi
Hueghals msiAnieudunesedils yaraiteinauduaavieeslsandayana uazns
fineuduAnindyarasgluaniunsaierls Suusiivsnaienisidonvesyana

2.2.2.8 Uszaunsaluazilde (Experience and Habit)

TugugvesdSuans diuasuwiazauimunidenisivarsduduna
unUszaunsallunisfuimasvesyana fMyanaziauinuveudevislavdanils
semavssanlatszinnnil fufuyaeaindenlddevialaviands auladedademis

AANUTUNEe819lARE 1T wWaLaBNANTLIBIlALS DI
2.3 Nauusneau 5 Usens (Five Forces Model)

anmzndenlunisdfiugsie feidudsdhdyideninnfiansanlunisnauny
NAgNSVIVIEN NMsununagnsazlivszaumudnia mnusirann1singei aney
WINADY AUTULTIVBINITUUITU UazanamnssunTenatad vung N5 iATIERlsnasiu
W 5 Uszms axdaelidnlaidasadne wunldundn wazusenssyinee q ezdinansznuse
anuanansalumsvinilslugravinssuvidenanatimang Paglimsuigauiuazaseui
RendesfugrammnssuuazAuds Wiuamunliuuazsegnaslugnamnssudetuiiis uay

NIUILRAMNITTUAGIRElTUVS0RnBYAY
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. e .
Audsdusielunai

<

A

/
———————

TR
o & e
BTHHAELaDY |::> : . szwinegudelu <:| anan

QAR IWNTTHLALIN®

= 2
A HWATA LT

M7 2.1 unua Five Forces Model. fian http://nanosoft.co.th/maktip88.htm

o/ a

2.3.1 31UNMBIRNEUBTNGAY (Supplier)

q

'
[ a A

- PWNevseingiuiley ddlvuetosiy 81u1AReTRINRIEUY

q

vgalldvisnawilor@ensluiiu 5101 AunnuwazeuluNTeueduy 9
- sgRUMSTINAiuvesvIeTngay dgvigsiudanuld 81u1ans

fOT0INEY

'
a aa Y o a

PUIIRgAUVTRLVATINAUNE 0T

9

v o

Uililey E]’]U’]ﬁ](?i@iﬁ)ﬁ’i]%%ﬂ

a

- AULANANNWAZINL AUNUYDIIND AU

q

D D

1 AAUBANANAUNINDIUND

RERNARRERERN

¥
v 14

2.3.2 97U siaiaemﬂpﬁaaum

- USuwnste d1gderiinisde@eluusuiaiiuin deulidu1anas

MBTDIG

#O309ILALN
o U = dly
- ANASTNANARREY
- anueIndeglun1ITINAIAUYeINgUETe H19nA1TINGT Y418 Al

Y

RIRRTIPRRNGR

Ref. code: 25605902010247SXY



15

- AMUANNITAVRIRTONAEiin1TIINAINTIUATuUNEd e (Backward
Integration) FiatngnAnaNITaNARFUATLAMIEALEY B1UNINTTFRTBINTLE
- dunulumsidsulUldaudvesaudu (Switching Costs) vise Tdausn

YosgudIgnadediiunulunisiasugs SrunanisresesuasgnAfazen

1 v

2.3.3 dadnfiansidrganamnssuvasgudedusiging
- Juawmu (Capital requirements) d1fesawugs Naziluavassasie
eliuasmndugsiandedddRuamugeioayilignasdiuudsduselvilinddndula
WA Inswseadesrianisaiduaunlidunursouiavu
o oA . = va v °
- M3UsznenLleI91nIUInN (Economics of Scale) bBIINFNLYININT
gsnaluifeanuwsinasu luseswesnisusendadununisuda TuuSuunuiniieaiunse
wiatuiuguieneruniianulaseunninu

- suuvseldinglunisidsuuwdadlulddudidu (Switching  cost)

a ¥ Y a a a 1 d‘

mydaueduavitiugnanlaefidesuwdtuiugansemuniet 1esingnalifenisnay

Y Y Y

' ' '
A =) a =)

pululraunduntuauAgrsalufan1s dekuLian 1sUS ULUASUNTZUIUNISUIDE190 U

q

1Y

Wewnanausindnlvaiidnuvaenisidauldviioudu vilignanldaulanaziuvaeuun
Tgaumdlnil vilvgsianelndenvsaeddluamuinnninaulunisdngdignaiuinae
AUANTDINULDY

- N9ReYRINaN13I MUY (Access to Distribution  Channels)
Audenelagdedddanungreunazidiluuninuesremiinisdndmviig Inedng wiel
v Ao
ToLaueNfng

- ulgu1gessuia dsgunaliiiuleuivduasy vieddevnuduuniu

Adaa

wulu Inefegandalause duUnIuAauALRINSANAARUNLAsiIRInea [ DudY

a

- anadeIgusmusiuu (Cost Disadvantages) Tunisaniiuany §509

(%

Mo 19dAUNUNITANTUNIUNGY LYUNITANUAIUNITITENTOAINTAIL 9 FIUNT

Y

& <

ﬂszaumsaiwméﬁumiﬁmuu,azmwﬁ”nﬁumumamuqsﬁaﬁu q Jefitldefiunniezdadu
HARAURUIZNOUNITINERY
2.3.4 WSWANAUINAUAIEY 9 Feaunsaldmawnuiule
- sgeumanawny LWunsnaunulaunn visenaunule
- Fununieeldarslumsivdsuutaanisldduindagiu lugnasld
AUANALNUY

- sERUTIAMAUAMALIULarAMaNTRlT UYL ALY
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2.3.5 nsudetuszninguislugnamnssuifeaiu

- dnnuduisiulugnaivngsy mndliduiusnnvizesidnanuanunsod
o9 fu dondsnalvidnisudeduiisunss wienafiursnsdiiufazfiduiugusznounsiles
8 uazusiareTidndiunsasesmaalndifssty Aoradwalriinsudeduigunssldiduiu

- idmssdnduiu mngaamnsniesinislifunuaigasiani
Fududesnsuinvesmslisniidimsnanligeognasanan ileluyusiomieduai
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